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Etihad Airways, the national airline of the United Arab
Emirates, yesterday announced a significant enhance-
ment to its Abu Dhabi-Singapore route with the
deployment of a Boeing 787-9 Dreamliner from 1
August 2015. 

The new B787 operation will  follow a major
upgrade for the route on 1 June, which includes the
introduction of First Class and a change in schedule
timings which provides better connections to the air-
line’s network via its Abu Dhabi hub.

Etihad Airways President and Chief Executive
Officer, James Hogan, said the new three-class aircraft
- featuring the airline’s revolutionary First, Business
and Economy Class cabins - and optimized flight
schedule would greatly enhance the guest experience
and bolster the airline’s position in the competitive
Singapore travel market.

“The new schedule timings - with evening depar-
tures in both directions - will offer guests in the UAE
and Singapore more convenient travel times and
improved connectivity to 35 destinations in the GCC,
Middle East, Africa and Europe”  

“Most importantly, from a guest experience per-
spective, the dimensions and unique features of the
Dreamliner aircraft have enabled us to customize it
with the most innovative and sophisticated cabins.
This means, from 1 August, travellers between Abu

Dhabi and Singapore will experience levels of comfort
and attention to detail not enjoyed previously by
today’s air traveller or offered by our competitors on
the route.”

Etihad Airways’ revolutionary new B787 interiors

feature eight First Suites, 28 Business Studios and 199
Economy Smart Seats, offering superior levels of com-
fort, entertainment and in-flight connectivity. On-
board dÈcor and lighting is inspired by contemporary
modern Arabian design, complementing the ‘Facets of

Abu Dhabi’ design identity introduced by the airline in
late 2014.

First Class guests will enjoy an enhanced suite with
a chilled mini-bar, complete privacy and centre seats
which can be joined to create a double bed. Business
Class guests will have the space and comfort of the
airline’s new Business Studios each offering direct aisle
access and a fully flat bed of up to 80.5 inches in
length. In the Economy Class cabin, the innovative
Economy Smart Seat provides enhanced comfort with
a unique ‘fixed wing’ headrest on each seat.

Etihad Airways’ order for two variants of the B787 (-
9 and -10), is one of the world’s largest for the type,
totalling 71 aircraft. The airline currently operates the
B787-9 to Washington DC and Mumbai, and from June
1, to D¸sseldorf and Brisbane, with more destinations
being added as it takes delivery of more of the type.
The airline will also begin taking delivery of B787s in a
two-class configuration from 2016.

The wide-body Boeing 787-9 is a stretched version
of the advanced medium to long-range twin engine
B787-8, with a range of up to 8,300 nautical miles and
a cruising speed of Mach 0.85. It is 206 feet in length
and has a wingspan of 197 feet. 

Etihad Airways commenced three weekly flights to
Singapore on September 28, 2007 and went daily on
February 1, 2013.  

Etihad announces new B787 Dreamliner for Singapore

MANAMA: Al-Mazaya Holdings yesterday held a press con-
ference to announce the inauguration of the “Mazaya
Logistics” project, located in Bahrain Investment Wharf. The
inauguration ceremony was held at the project site,in the
presence of the Chairman of the Board Rashid Al-Nafisi, Al-
Mazaya Holding Chairman, Eng Ibrahim Al-Soqabi, Group
CEO, Amin Al-Arrayed, Managing Director of Majaal
Warehouse Company, and a huge audience of RS, logistics
specialists and media.

The ceremony included a tour at the project introducing
the industrial units ready for lease with contemporary, flexi-
ble designs and at competitive prices. The project is designed
to serve multiple purposes including warehouses, offices,
industry and workshops. 

Eng. Abdulla Al Sultan, Chief Project Management wel-
comed the audience and thanked them for the warm recep-
tion Mazaya received in the Bahraini market. Al-Sultan further
extended thanks to all the parties that contributed to making
this project a success, including contractors, suppliers, and
engineering offices. 

Al-Sultan elaborated: “Mazaya Logistics” Project interprets
the diversity and expansion of the Al-Mazaya investment
portfolio across different sectors, resting on its rooted experi-
ence in RS, adding logistics to the residential, medical, com-
mercial, office, management and accommodation sectors the
company serves”. Al-Sultan emphasized that Mazaya chose
Bahrain to be the first destination to set its logistics project,
preparing to launch thereafter to additional local, regional
and international markets, reflecting the company’s vision to
introduce quality projects that mirror its registered trademark
and build on its added value in the real-estate market. 

He added that Al-Mazaya has developed a clear plan con-

sisting of five projects to be distributed in the GCCs and
Middle East region, while strictly adhering to its firm policy of
meeting the set project deadlines and budgets.

Al-Sultan concluded his speech by extending thanks and
gratitude to the press and media for their continued support
throughout Al-Mazaya’s success. 

Amin Al-Arrayed, Managing Director of Majaal Warehouse
Company, subsequently delivered a speech praising the
unique relationship that prevailed between Al-Mazaya
Holdings and Majaal Warehouse Company while executing
“Mazaya Logistics” Project and further praised the Cooperation
Agreement concluded between the two companies, leading to
the successful completion and delivery of the Project. 

Al-Arrayed added that Majaal Warehouse Company has
previously executed three similar projects in the same loca-
tion which were fully leased, reflecting the Company’s quality
experience in this domain. 

He concluded by pointing to the recent agreement final-
ized with Al-Mazaya Holdings covering the Lease, Collection
and RS Management services. 

During the press conference, Eng Salwa Nabil Malhas, Chief
Business Development & Marketing Officer, delivered a pres-
entation highlighting the latest financial and operational
developments Mazaya has fulfilled. Malhas went on to elabo-
rate on the detailed features of the “Mazaya Logistics” Project,
constructed on a 27,605 m≤ span, consisting of industrial
units of different leased areas exceeding 15,250 m≤ optimally
located in Bahrain Investment Wharf. “Mazaya Logistics” is one
of the most viable projects in Bahrain, being an integrated
project system smartly divided into varied sectors designed to
meet multiple industrial and investment requirements. 

Malhas elaborated on the main strategic features of the

project location, well situated adjacent to Bahrain Airport on
the main highway leading to the Kingdome of Saudi Arabia
serving as a perfect choice for investors and businessmen. 

She added that integrating this project within the Al-
Mazaya investment portfolio adds to the diversity of its
income generating sources, promising attractive and long-
term returns to the Company. 

Al-Mazaya Holdings initiated the development of the proj-
ect in May 2014 and systemically completed it in Dec 2014,
pursuing a 7 months execution period -a significant accom-
plishment considering the scale and aspirations of the proj-
ect. Al-Mazaya is currently promoting the lease of the 42
industrial units of the project, divided into different areas
ranging from 250 - 500 m≤, sometimes extending to 15,250
m≤/coupon to meet the varied requirements of segments
wanting the lease. 

Malhas added that the project is perfectly designed to fit
workshops, industrial activities, offices and company uses.
The industrial units of the project have been further licensed,
holding independent civil plates qualifying each unit to oper-
ate a variety of activities offering flexible, secured and well-
maintained design concepts available on an hourly basis. 

Malhas concluded by extending her thanks and gratitude
to Bahrain Investment Wharf for their continuance support
and for hosting the ceremony event at their head quarter,
Majaal Warehouse Company for successfully developing this
project, Kuwaiti Manager Contracting Company, Unanimi
Architects, HAJQuantity Surveyor and BoQs.

The press conference was concluded with a ribbon cutting
ceremony inaugurating the project, announcing the official
opening of “Mazaya Logistics” by Al-Mazaya Holding
Chairman, Group CEO and all attendees. 

Al-Mazaya inaugurates Mazaya Logistics
Project in Bahrain Investment Wharf 

Markaz announces
profits of KD 1.31

million for Q1 2015
KUWAIT: Kuwait Financial Centre ‘Markaz’ announced a net profit
attributable to shareholders of KD 1.31 million for the quarter end-
ing 31st March 2015, an earnings per share (EPS) of 3 fils, com-
pared with a net profit of KD2.5 million for the same period in
2014. Markaz’s total asset under management were up 10 percent
to reach to 1.12 billion Kuwaiti Dinar in the end of Q1-2015, as
compared with the AUM by the end of the same period in 2014.

Markaz profits in Q1-2015 declined as compared with Q1-2014
due to the waning of MENA equity markets by an average of 5
percent across all major indices. Losses in MENA Markets during
March came after oil prices slid again, and then widened further
due to the political situation in Yemen. In this context, Kuwait
Stock Exchange declined by 6.7 percent during March 2015 end-
ing the first quarter with a decline of 2.7 percent.

As a result of its efforts to expand its product range, Markaz
recently launched Mawazeen International Fund, a globally diver-
sified open-ended investment fund that seeks to achieve capital
growth while maintaining a low risk profile by investing in ETFs.
Markaz has also been actively seeking establishing other funds
pending regulatory approval. These funds will complement its
existing product range, and will give its clients access to global
equity markets and GCC shariah compliant equities.

Established in 1974, Kuwait Financial Centre KPSC “Markaz” is
one of the leading asset management and investment banking
institutions in the Arabian Gulf Region with total assets under
management of over KD 1.12 billion as of March 31st, 2015.
Markaz was listed on the Kuwait Stock Exchange (KSE) in 1997. 

KUWAIT: KAMCO Investment Company, a
leading investment company with one of the
largest AUMs in the region, and a winner of
the prestigious Kuwait Asset Manager of the
Year Award 2015, announced yesterday its
financial results for the first quarter ended
March 31, 2015. The company recorded a net
profit of KD 109,000 with earnings-per-share
(EPS) of 0.46fils.  

GCC Equity markets continued to be
volatile, falling again as a result of geopoliti-
cal issues. Despite the stressed economic
and financial environment, KAMCO achieved
a Fee income of KD 1.17million, a growth of
7 percent over KD 1.09 million earned in first

quarter, 2014,improvingcore activity profits,
though overall profitability declined due to
aforesaid fall acrossGCC markets.

Operationally, KAMCO maintained assets
under management at KD 3.47Billion. During
the first quarter, KAMCO launched the KAM-
CO MENA Plus Fixed Income Fund which
aims to achieve relatively high returns as
compared to returns of the bank short term
interest by primarily investing in portfolio of
MENA conventional bonds and Islamic
Sukuks. Moreover, KAMCO Real Estate Yield
Fund successfully distributed cash dividends
of 1.7  percent to investors covering the peri-
od from the Fund’s initial establishment until

the end of the first quarter in
2015.KAMCO’smanaged equity funds per-
formed better than their respective bench-
marks. 

Faisal M Sarkhou, KAMCO’s CEO , said,
“geopolitical risk combined with the volatile
and low oil prices have not only affected
regional GCC equity markets but also nega-
tively impacted the economic and business
environment in general. This led to a drop in
regional indices, triggering sell-offs, and
affecting performance across GCC markets.
At KAMCO, we continue to focus on growing
and enhancing our core operations despite
the current market conditions.”

KAMCO announces first 
quarter 2015 financial results 

KAMCO CEO Faisal M Sarkhou 

CHICAGO: Wal-Mart Stores said it will start disclosing directly to
investors what it spends on lobbying on a state-by-state basis,
responding to shareholder pressure to improve transparency on
how the retailing giant seeks to influence public policy. The previ-
ously unreported move would make Wal-Mart the first con-
stituent of the Dow Jones Industrial Average to break out state
expenditures at that level of detail, drawing attention to spend-
ing that in some states reaches hundreds of thousands of dollars.
Wal-Mart’s move could chart a course for others, just as rival
retailers followed suit when it raised worker pay earlier this year.

While federal guidelines are uniform and fairly detailed, dis-
closure at the state level varies widely and information can be dif-
ficult to find, undermining attempts at oversight by outside
groups. At the same time, gridlock in Congress has shifted the
focus of some corporate lobbying to the states, raising the impor-
tance of transparency, disclosure advocates said.

Wal-Mart’s decision to make state lobbying information more
accessible is “exceedingly important” because spending at the
state level can rival or exceed federal lobbying expenditures and
also because of the company’s size and influence across the cor-
porate sector, said Timothy Smith, director of socially responsible

investing at Walden Asset Management, which has backed sever-
al shareholder proposals seeking improved disclosure.

Since the first shareholder proposals targeting lobbying first
appeared in 2011, there have been 143 resolutions on the ballots
at 80 companies, and support has risen to an average of 29.2 per-
cent of votes this year, according to proxy adviser Institutional
Shareholder Services.

Wal-Mart’s move falls short of what Zevin Asset Management
sought when it submitted a shareholder resolution for wider dis-
closure at Wal-Mart, including any “indirect lobbying” through
organizations like the US Chamber of Commerce.  Wal-Mart will
not change its disclosure policies on trade associations,
spokesman Randy Hargrove said.

Zevin Director Sonia Kowal said she withdrew the proposal as
a sign of “good faith” after Wal-Mart agreed to aggregate state
disclosures. She said she would resubmit the proposal next year.

Kowal said she has found Wal-Mart to be responsive to share-
holder engagement “perhaps because they see disclosure of cor-
porate involvement in politics as being increasingly important to
investors and that interest is not likely to diminish.”

Wal-Mart will not report any information not already available

in state disclosures. But within a few months it plans to start pro-
viding a tally for spending in each state with a link to the relevant
filing, aiming to make it easier for investors to find the informa-
tion, Hargrove said.

“We take our commitment to provide additional transparency
into our political engagement seriously,” Hargrove said, noting
that Wal-Mart already provides links to quarterly federal lobbying
reports on its website, among other steps.

BYZANTINE DISCLOSURE
The act of aggregating state data into a readable format is a

significant step because the “Byzantine” manner in which the
data is captured and made available online effectively buries
information at many states, said Denise Roth Barber, managing
director at the National Institute on Money in State Politics, which
itself has struggled to build a comprehensive database of state
spending.

“Given the wide disparity of disclosure laws and how that
information is provided to the public it is nearly impossible to
find this information out on your own,” she said, adding the move
by Wal-Mart could prod others to disclose more. “It would be

impressive for Wal-Mart to provide that information in one place.”
In 2014 Wal-Mart spent $7 million on lobbying at the federal

level, making it one of the largest corporate spenders. It was
active in targeting issues like labor, tax and trade, including the
Trans-Pacific Partnership trade pact being pushed by President
Barack Obama, public filings show.

The biggest corporate spenders include Comcast and Google
at about $17 billion each, according to the Center for Responsive
Politics. States such as California and Wisconsin require relatively
detailed disclosure including payments to lobbyists and what
bills were lobbied on. In several states like Georgia the reporting
of lobbyist compensation is not mandatory, meaning only typi-
cally smaller outlays, such as dinners with legislators, are avail-
able. In some cases figuring out what was spent can prove tricky,
requiring digging into reports from multiple lobbyists in formats
decipherable only to the trained eye.

Filings from California show Wal-Mart paid lobbyists $319,000
last year to advocate on its behalf on various laws, including
some tied to wages and other labor issues. Spending in Texas,
which only requires the disclosure of a range, may have been as
high as $315,000, filings show.—Reuters

US set to get more
accurate oil 

production data
LONDON: Figures on US oil production are subject to
much more uncertainty than the numbers for oil stocks,
refinery throughput and imports because the Energy
Information Administration (EIA) has to rely on state-level
data rather than its own surveys.

That could be about to change, however, because the
EIA has received approval from the White House to
launch its own mandatory monthly survey of oil and con-
densate production.

The first of the new survey forms have gone out and
respondents are beginning to submit data. It will take a
few months for the agency to vet the results for quality
but the first survey figures could be published in the next
few months.

DATA COLLECTION
All the information that the EIA currently collects and

publishes on US oil refining, stocks, natural gas, pipelines,
and other energy markets stems from the oil crisis in
1973/74.

The Federal Energy Administration (FEA) Act, which
established the forerunner of the EIA, became law in May
1974, when the United States was still gripped by a sense
of crisis over energy shortages caused by the Arab oil
embargo. The law granted sweeping powers to the FEA
including the authority to “collect, assemble, evaluate and
analyze energy information” to permit monitoring and
the formulation of policy (PL 93-275).

Section 13(b) states: “All persons owning or operating
facilities or business premises who are engaged in any
phase of energy supply or major energy consumption
shall make available to the administrator such informa-
tion and periodic reports, records, documents, and other
data ... as the administrator may prescribe by regulation
or order.”

The crisis of 1973/74 had taken a complacent public
and politicians by surprise, even though the root causes
of the shortages long predated the embargo. Many
Americans blamed soaring prices on a perceived conspir-
acy among the big oil and gas companies to withhold
supply from the markets.—Reuters

Wal-Mart improves lobbying disclosure after shareholder push


