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KUWAIT: Omar Al-Ghanim, CEO of Alghanim Industries, reopens the Safat Home. —Photos by Yasser Al-Zayyat Omar Al-Ghanim, Mark Ladham and other officials take a group photo at the ceremony.

Safat Home reopens in Shuwaikh after makeover
One-stop shop to fulfill customers’ demands

By Nawara Fattahova

KUWAIT: Safat Home reopened its doors in
Shuwaikh last week after an extensive makeover.
Kuwait Times interviewed Mark Ladham, Senior
General Manager of Alghanim Industries’ Home
Division, who expounded on the retailer’s products
and plans. 

Kuwait Times: Safat Home was established
merely 5 years ago, and it is amazing how fast it has
become a well-known brand in the Kuwaiti market.
Can you briefly elaborate on the reasons that made
Safat Home brand a fast-growing success?

Mark Ladham: If we take a closer look at the fur-
niture market in Kuwait, we see a clear separation
between our customers who prefer traditional
styles and those with modern taste, and we believe
that our success stems from our ability to present a
wide variety of products that satisfy our customers’
needs and lifestyle choices. We have accomplished
this by offering genuine quality furniture and value
sourced by our buyers globally as well as by follow-
ing the latest market trends and demands.

At Safat Home, we keep listening to our cus-
tomers, and even from those who don’t always
shop with us, that they trust Alghanim Industries
and the value, quality and the range that we offer.
Basically, what we have created is a one-stop shop
where customers can easily fulfill all their home
needs while discovering new ideas and inspirations.
For example, our Kuwaiti customers often come to
us with the idea of building or renovating their
homes, or they are looking for kitchens, bathrooms
or home furnishings. Expat customers, on the other
hand, often look for various lifestyle options and
products without stretching their budget. For the
past 18 months, we have been planning on how we
can transform our store format into a hub of cre-

ative ideas, innovation and services. This was the
foundation that Safat Home was based on when it
was created five years ago - a foundation that con-
tinues to drive our business to this day. We will nev-
er stop discovering and promoting new product
ranges and lifestyles. Our lifestyle area, introduced
to give a complete room feeling, started with
Heritage and now covers five global themes
sourced exclusively for us by our buyers.

International brands
KT: Speaking of lifestyle themes and brands,

Safat Home offers products from many internation-
al commercial brands. Can you tell what they are
and how were they chosen?

Ladham: About a year ago, our loyal customers
brought to our attention their desire to see more
collections and more variety, a comment that made
us immediately consider two ideas: One, to become
more like a lifestyle store, where customers can
come to our showrooms and ask for home solutions
and interior design ideas, ranging from floors, car-
pets, furniture, lighting to curtains. Two, to under-
stand the types of customers in Kuwait as well as
global and local trends. While Kuwait is more of a
traditional market, we nonetheless see a growing
trend and interest in global styles of furniture.
Because most of our customers are well-traveled,
they appreciate modern design and aesthetics
more and more. So it was our job to discover and
come up with exciting collections like the Heritage
Collection or Asian Fusion Collection and offer them
to our customers.

The brand Natuzzi Editions has a very specific
look, luxury functionality and quality. This world
famous Italian sofa brand is renowned for its leather
quality and sophisticated style. And Safat Home is
the first store in the GCC region to launch this brand.

We also have another Italian brand called ALF Italia,
specialized in high quality design and range of bed-
room and dining room furniture. In addition, we
also unveiled two new sections that display the lat-
est bathroom and floor tiles from Impronta, one of
Italy’s leading tile producers. 

Periodic renovation
KT: Does Safat Home favor renovating its show-

rooms periodically in order to match the latest
trends? And what’s the new style of presentation
that will be displayed in the newly renovated
Shuwaikh showroom?

Ladham: Renovating the showrooms has been
a long process. For example, the reopening of the
Safat Home Shuwaikh branch, with its exciting new
format, took 18 months of preparation and plan-
ning and executing. Our team outside Kuwait is
always looking for quality and inspiration around
the world as they attend famous exhibitions and
events while working with expert vendors and fur-
niture makers.  Because at Safat Home, we are con-
stantly on the lookout for what it is exciting and
new across all the rooms of our customers’ homes.

KT: Are there any future plans for expansion
and/or opening new branches?

Ladham: Currently there are two large Safat
Home stores in Kuwait in Al-Rai and Shuwaikh.
But we do have plans for expansion. The big
question is what the next store should offer. The
great thing about our customers in Kuwait is that
they don’t shy away from telling us what they
want and desire. This is due to their long-stand-
ing relationship with Alghanim and the trust that
is about 80 years old. They come to us for inspira-
tion and we listen to them to be inspired on
what to do next. Because it’s genuinely not just
about products - understanding the customer’s

needs has and will always be our top priority. 

Kuwaiti market
KT: On that thought, what are your impressions

of the Kuwaiti market and do you think Safat Home
satisfies all of its demands?

Ladham: Our customer base is quite diverse.
Our job is to understand their needs - no matter
how traditional or modern their needs may be -
while anticipating the choices and lifestyles of our
younger customers, who are new homeowners and
are making long terms plans. For example, the
kitchen is now rapidly becoming the center of
entertainment in the young owner’s household
where the family gets much more involved in the
kitchen. Thereby we bring kitchen ideas and host

live cooking sessions in our showroom where cus-
tomers can learn about the latest trends in food
preparations and recipes from our expert guest
chefs. In a nutshell, it’s not just about selling our
products but also offering ideas, inspirations and
great service. 

KT: Your new slogan is “At the heart of every
home”. What’s the meaning behind it? 

Ladham: We believe that Alghanim Industries
and Safat Home are already at the heart of every
home in Kuwait. Whether you’re an expatriate or
Kuwaiti, a value-seeking customer or looking for a
specific lifestyle, we are here to help you and make
your life more enriching and colorful. We want to be
at the heart of your home, which, for many of us, is
where we dream and relax.

Omar Al-Ghanim, CEO of Alghanim Industries (left), Mark Ladham, Senior General
Manager of Alghanim Industriesí Home Division (right) and other officials tour the new
showroom.


