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LOS ANGELES: At this year’s Electronic
Entertainment Expo, video games
alone won’t soak up all the attention.
Besides the usual laundry list of
sequels and new titles coming to gam-
ing consoles, next week’s annual inter-
active extravaganza will also play host
to exhibitors from around the world
pushing augmented and virtual reality
systems, video streaming services, as
well as games specifically created for
PCs and mobile devices.

“We have a tradition of being open
to new technologies, new game com-
panies and new approaches,” said
Michael Gallagher, president of the
Electronic Software Association, which
organizes the industry trade show. “We
have more than 270 exhibitors at E3
this year showing over 1,600 products,
including 100 of them that haven’t
even been teased. It’s meant to be a
very diverse environment. This will
probably be the most diverse E3 in the
show’s history.”

Here’s a look at what’s likely to
unfold during gaming’s biggest week:

Virtually head over heels
With virtual reality systems like

the Oculus Rift, Project Morpheus
and HTC Vive scheduled for release
throughout the next year, game cre-
ators are expected to heavily tout
their VR experiences in an effort to
wrap the immersive technology
around consumers ’  noggins .
Microsoft might similarly use its pres-

ence at E3 to hype HoloLens, the
augmented real i ty  headset  i t
unveiled earlier this year with a ren-
dition of “Minecraft” set amid the real
world.

Deeper dive
The looming reality of VR is project-

ed to take center stage at E3. However,
there are still plenty of other upcoming
interactive experiences that won’t
need to be strapped to consumers’
faces. After being teased at last year’s
E3, many developers are planning to

provide further details on updated ver-
sions of popular series due in just a few
months, including 343 Industries’ “Halo
5: Guardians,” Konami’s “Metal Gear
Solid V: The Phantom Pain” and Crystal

Dynamics’ “Rise of the Tomb Raider.”

Out of retirement
While the E3 show floor is always lit-

tered with the latest editions of long-
running series, a few entries anticipat-
ed at this year’s show haven’t been
seen in at least five years. “Doom,”

“Fallout,” “Mirror’s Edge,” “Just Cause,”
“Guitar Hero” and “Star Wars:
Battlefront” are among the franchises
being dusted off for this year’s E3. In
the case of “Star Fox,” Nintendo hasn’t
released an all-new mission for the
vulpine fighter pilot in nearly a decade.

The force is strong
Speaking of “Battlefront,” the “Star

Wars” franchise will be in full force at
E3. Electronic Arts is hyperdriving into
the Los Angeles Convention Center
with that multiplayer blast-’em-up,
while Disney is landing with the latest
installment of its “Disney Infinity” toys-
to-life series, which will introduce such
characters as Yoda and Han Solo to its
toy-game empire. EA could also
unleash more details about another
interactive “Star Wars” episode that’s
being created by Visceral Games.

A new breed
Star Fox, Master Chief and Lara Croft

are making their way onto the latest
generation of consoles, but what
about the Prince of Persia, Marcus
Fenix or Samus Aran? If history is any
indication, it’s likely a few publishers
will use E3 as an opportunity to pub-
licly announce the resurrection of such
long-gone protagonists. Could a high-
er-definition revival of “Prince of
Persia,” “Gears of War” or “Metroid” be
forthcoming for the PlayStation 4,
Xbox One or Wii U consoles?—AP

From ‘Star Wars’ to ‘Star Fox,’ 5 expectations for E3

LOS ANGELES: A man walks past the Microsoft booth at the
Electronic Entertainment Expo. —AP

SAN FRANCISCO: Oculus is expanding its highly
anticipated virtual-reality headset to simulate the sen-
sation of touch and gesturing as part of its quest to
blur the lines between the fake and genuine world.
The touch controllers unveiled Thursday by Oculus
founder Palmer Luckey are designed to enable peo-
ple to pick up guns, throw Frisbees or carry out other
actions within the fantasy scenes they see through a
virtual reality headset called the Rift. The controllers
also will make it possible to point, wave inside the
video games being played on the Rift, according to
Luckey.  The half-moon shaped controllers, called
Oculus Touch, will be showcased along with the Rift
headset next week in Los Angeles at the Electronic
Entertainment Expo, or E3, a major video game con-

ference. “We really think Oculus Touch is going to sur-
prise you,” Luckey, 22, said. “We think they are going
to deliver an entirely new set of virtual reality experi-
ences.” Besides showing off its latest gadgetry, Oculus
also provided a glimpse at the line-up of video games
being designed for the Rift and announced a partner-
ship with Microsoft to make the headset compatible
with the Xbox console and devices running on the
next version of the Windows operating system sched-
uled to be released next month.

Oculus’ virtual-reality technology is so highly
regarded that Facebook bought it for $2 billion last
year. Since that acquisition, the Rift has remained in a
testing phase that has kept its early prototypes in the
hands of video game makers and computer program-

mers. The first consumer model of the headset won’t
be released until sometime during the first three
months of next year. The touch controllers start sell-
ing shortly after that, at some point between April
and June.

Lightweight device
The Rift’s price hasn’t been announced yet,

although Oculus has previously said the headset and
a personal compute need to power the technology
will cost less than $1,500. The Rift package will also
include a wireless controller and adapter as part of
the new for new alliance with Microsoft, which is
branching into another emerging niche of technolo-
gy niche known as “augmented” reality with its own
HoloLens headset. Facebook and Oculus summoned
reporters to a San Francisco studio Thursday to get
the first glimpse of what the Rift’s consumer model
will look like. It’s a lightweight device that will bit on
top of a person’s head like a half-helmet. Images are
viewed through two screens housed inside a visor.
The audio is piped through removable headphones.

Insomniac Games
The goal is to trick people’s brains into believing

what they are seeing and hearing is the real thing
instead of a fabrication, said Oculus CEO Brandon
Iribe, who started the company with Luckey three
years ago with $2.4 million in financing.  The Rift’s ini-
tial target market will be video game players looking
to become even more deeply immersed in their
obsessive pastimes. The inaugural line-up video
games built for the Rift include titles from CCP Games,
Gunfire Games and Insomniac Games that will trans-
port players into space, an artic zone and a fictional
land where a young man defends his home turf from
a dragon. —AP

Oculus’ virtual-reality headset

to simulate touch, gestures

LOS ANGELES: A man tries out the Oculus Rift virtual-reality headset at the
Oculus booth at the Electronic Entertainment Expo. —AP

Taiwan’s Foxconn 

eyes possible iPhone

plant in India

MUMBAI: Apple iPhone manufacturer
Foxconn is in talks with the Indian govern-
ment to build a plant there, an official said
yesterday, as Prime Minister Narendra
Modi seeks to boost foreign investment.
Subhash Desai,  industry minister for
India’s western state of Maharashtra, said
that local officials had pitched several
possible sites to the Taiwanese technolo-
gy giant. 

“We have sent Foxconn a presentation
outlining possible locations they could
explore and also the tax incentives the
state is willing to extend,” Desai said. “We
hope that they reply and make up their
mind on details like how many and how
big they want to build,” the minister
added.

The Apple supplier, also known as Hon
Hai Precision Industry, is the world’s
largest computer components manufac-
turer and also assembles products for
Sony and Nokia. In March it reported a
22.34 percent rise in profits for 2014 due
to demand for larger-screen iPhones. 

Its net profit was Tw$130.5 billion ($4.2
billion) last year with nearly half of its rev-
enue generated by orders from Apple.
Setting up a plant in India could help cut
Foxconn’s labor costs and boost sales of
iPhones in a country that boasts 952 mil-
lion mobile connections. —AFP


