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NEW YORK: The logo for Twitter adorns a phone post on the floor of the New York Stock
Exchange. — AP 

LONDON: Barclays’ new executive chairman sought to
stamp his mark on the bank yesterday by accelerating
the sale of assets and cost cutting, after the group
reported an 12 percent rise in profit and another big
charge to compensate customers. Chairman John
McFarlane, who arrived at Barclays in April with a reputa-
tion for taking bold action, laid out plans for the bank’s
revival after ousting Chief Executive Antony Jenkins ear-
lier this month, saying the pace of change had been too
slow.

“We need to accelerate the execution of the strategy,”
McFarlane said, pinpointing a need to speed up the
growth in earnings, return on equity and capital genera-
tion, as well as cut out bureaucracy. “Barclays ... remains
far too hierarchical, bureaucratic and group-centric to
deliver the required outcomes. I therefore want to see
much more streamlined processes,” he said. He said the
bank would keep its dividend at 6.5 pence per share this
year, the same as 2014, so it can build capital. 

Barclays’ core capital rose to 11.1 percent at the end
of June from 10.3 percent at the end of 2014, and the
bank said it had no need to raise any, which some ana-
lysts said it should do. “We don’t expect to be doing
external capital raises,” Tushar Morzaria, finance director,
told reporters. McFarlane said he plans to cut costs as a
percentage of income to “mid 50s” percent, from 70 per-
cent in the first-half of the year, which is expected to
involve cuts to staff numbers and branches. The bank
said it closed 98 branches in Britain in the year to the
end of June, or 6 percent of its network. It is in the mid-
dle of a three-year plan to cut 19,000 jobs by the end of
2016, including 7,000 in the investment bank.

Investment bank
McFarlane also said he plans to cut assets that

Barclays no longer wants to 20 billion pounds by the end
of 2017. It had 57 billion pounds of these “non-core”
assets at the end of June and had previously planned to
cut that number to 45 billion by the end of 2016. These
include derivatives products and its retail operations in
Portugal and Italy, which the bank is trying to sell.

McFarlane did not signal any major change in strate-

gy for the investment bank, which is expected to be
trimmed but remain a core part of the business. Barclays
shares rose 2 percent to 286 pence by 0802 GMT, outper-
forming a 0.5 percent rise by the European bank index .
Analysts attributed the gain to its capital generation,
lower losses from bad loans and a solid performance by
the investment bank and credit cards in the second
quarter. Barclays set aside another 850 million pounds
($1.33 billion) in the second quarter to compensate UK
customers, including 600 million pounds to compensate
customers mis-sold payment protection insurance prod-
ucts, which has now cost the bank 6 billion pounds.

The investment bank’s return on equity improved to

10.2 percent in the first six months of this year, from 5.7
percent a year ago. Morzaria said this reflected changes
made to reshape it in the past year and no big strategic
shift was on the cards. “It (will be) a continuation of that
strategy, refining it and looking for areas of further
improvement,” he said. Barclays reported an adjusted
pretax profit of 1.85 billion pounds for the second
quarter, up 12 percent from a year ago and ahead of
the average analyst forecast of 1.75 billion pounds. The
higher mis-selling provision was largely offset by a 496
million pound gain based on a US court ruling related
to the former assets of US investment bank Lehman
Brothers.— Reuters
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Growth in UAE credit 
demand down in Q2 

DUBAI: Growth in demand for business credit and per-
sonal loans in the United Arab Emirates slowed further in
the second quarter of this year as the industry continued
to adjust from unusually fast growth in mid-2014, the
central bank said yesterday. In its quarterly credit senti-
ment survey, the net balance measure for business lend-
ing - the weighted percentage of respondents reporting
an increase in demand for loans minus those reporting a
fall in demand - dropped to 5.9 from 13.6 in the first
quarter and 29.6 in the last quarter of 2014.
Respondents’ expectations for the quarter ahead also
moderated, with the net balance measure for expecta-
tions falling to 13.9 from 24.6 a quarter ago and 33.3 two
quarters previously. Demand growth held up in the mar-
ket for small and medium-sized enterprises and for
Islamic finance during the second quarter, while soften-
ing in all other categories, the central bank said. 

Dairy slump could worsen:
New Zealand central bank

WELLINGTON: New Zealand’s central bank warned yes-
terday that a prolonged slump in dairy prices could get
worse, forcing interest rates down to maintain growth in
the farm-reliant economy. Reserve Bank of New Zealand
governor Graeme Wheeler said the price of whole milk
powder had plummeted 63 percent since February 2014
and was still under pressure. “High stockpiles of whole
milk powder in China, the increase in global milk supply,
and the trade diversion issues involving Russia make for
a very uncertain future, with the potential for further
downward pressure on global dairy prices,” he said. The
Reserve Bank keeps a close eye on milk prices because
New Zealand is the world’s largest dairy exporter, selling
some NZ$15 billion ($11 billion) a year, about a third of
the country’s entire exports. Wheeler said falling com-
modity prices were a factor behind two interest rate cuts
of 0.25 percentage points each, the most recent last
week, which took the base rate to 3.0 percent.

Dubai regulator fines Arqaam 
over money laundering rules 

DUBAI: The regulator of Dubai’s financial free zone said
yesterday it had fined Arqaam Capital $50,000 after
investigating the Dubai-based investment bank over
compliance with anti-money laundering rules. The inves-
tigation followed a periodic risk assessment by authori-
ties that identified deficiencies in Arqaam’s systems and
controls to prevent money laundering, the Dubai
Financial Services Authority said in a statement. The
DFSA said its agreement with Arqaam did not mention
any specific contraventions of rules, and that the invest-
ment bank cooperated fully at an early stage of the
investigation. Arqaam will engage an independent com-
pliance expert to help remedy deficiencies identified by
the regulator and any other issues which may be discov-
ered, the DFSA said. 

Aluminum Bahrain 
net income doubles

DUBAI: Aluminum Bahrain’s (Alba) second-quarter
net income nearly doubled, the owner of one of the
world’s largest aluminum smelters reported yester-
day. Net income for the three months to June 30
rose to 29.8 million dinars ($79 million) from 15.2
million a year earlier, Alba said in a statement. First-
half net profit was 66.9 million dinars versus 32.3
million a year earlier. Alba’s board proposed an
interim dividend of 0.0055 dinars per share. In June,
the firm won government approval for a $3.5 billion
production expansion that will boost its output by
more than 50 percent to 1.45 million tons a year. 

Asiana Airlines in legal 
tangle over pilot beard

SEOUL: South Korean carrier Asiana Airlines said
yesterday it was taking legal action to resolve a dis-
pute with a pilot who was grounded for refusing to
shave off his beard. The row came to a head in
September last year when the unnamed pilot was
suspended with pay for 29 days after ignoring an
order from a company executive to remove his
beard. Asiana officials said the pilot’s beard was not
related to religion. The pilot complained and last
month a state labor commission ruled the executive
had abused his power by imposing the suspension
and ordered the airline to pay some 3.2 million won
($2,750) in missed flying allowances. Asiana said
yesterday it had filed a suit with the Seoul
Administrative Court to revoke the commission’s
decision. “The suit is not related to our dress code
but to the commission’s ruling on compensation,” an
Asiana spokesman said. While there are no specific
regulations on beards or moustaches in Asiana’s
dress code, pilots and staff are required to maintain
a “neat and tidy appearance”, he said. 

Egypt’s tourism revenue 
up 3.1 percent year/year 

CAIRO: Egypt’s tourism revenue rose 3.1 percent in
the first half of 2015 compared with the same peri-
od last year, the tourism minister said yesterday.
Tourism revenue rose to $3.3 billion in the first half
from $3.2 billion in the same period last year, while
the total number of tourists rose 8.2 percent in the
first half, Khaled Ramy told Al-Borsa, a local financial
newspaper. He confirmed the figures to Reuters in a
text. The tourism sector has been hammered since
the popular uprising that toppled autocrat Hosni
Mubarak in 2011. It suffered another blow when a
suicide bomber blew himself up near the ancient
Egyptian Karnak Temple in the southern city of
Luxor in June. In May, Ramy said advance bookings
indicated the full-year total would be around 12 mil-
lion tourists, below 2010’s peak of 14.7 million but
above 2014’s 9.9 million. Revenue last year was $7.3
billion, Ramy said in May, adding that he wanted to
reach $26 billion by 2020.

Barclays reports 12 percent

rise in profit; shares up 2%
Barclays to speed up cost-cuts after new mis-selling hit

LONDON: Photo shows a branch of Barclays Bank in London yesterday. — AP 

SAN FRANCISCO: Twitter shares hit the
slide as executives warned that the mes-
saging service’s path to mainstream popu-
larity would be a long one. Shares first leapt
shortly after the release of second quarter
financial performance figures that topped
market expectations. But then they
plunged after executives discussing the
earnings said that while most people know
what the service is, only a fraction of those
people use it.

“We will take the necessary time to build
a service people love to use every day,”
Twitter co-founder and interim chief execu-
tive Jack Dorsey said during an earning call.
“We realize it will take a lot of time.” Twitter
on Tuesday reported that it lost $137 mil-
lion in the recently ended quarter on  rev-
enue that jumped 61 percent to more than
half  a billion dollars.  Twitter shares that
jumped more than five percent in after-
hours trade immediately following the
report dove more than nine percent in the
aftermath of the earnings call with Dorsey
and chief financial officer Antony Noto.

“Product initiatives we have mentioned
in previous earnings calls have not yet had
meaningful impact on growing audience,”
Dorsey said. “This is unacceptable and we
are not happy about it.” Noto said during
the call that no meaningful growth was
expected at Twitter for a “considerable”
amount of time. In a closely watched figure,
Twitter said that the number of people
using the one-to-many messaging service
monthly climbed 15 percent to 316 million
compared to the same three-month period
a year earlier.

The majority of those additional month-
ly users were people in emerging markets
who signed up to get updates from select-
ed Twitter accounts via text messages sent
to feature phones. Such users, referred to
by Twitter as SMS Fast Followers, are less
lucrative when it comes to targeting ads.
“We are planting the seeds in these mar-
kets today,” Noto said, reasoning that as
smartphones gain traction in those places
people will trade-up to more engaging
Twitter experiences which bring with them
more opportunities for the company to
make money.

Window to the world
Dorsey said that his priorities include

making Twitter easier to use and convinc-
ing more people to take part in the experi-
ence. That goal will involve carefully tinker-
ing with the real-time flood of tweets that

has been part of Twitter’s identity from the
outset, according to Dorsey. He said Twitter
is intent on finding a winning balance of
“recency and relevance” so tweets people
are most interested in get noticed.”You
should expect Twitter to be as easy as look-
ing out your window to see what is hap-
pening,” Dorsey said. The quarter earnings
“show good progress in monetization, but
we are not satisfied with our growth in
audience,” Dorsey said. “In order to realize
Twitter’s full potential, we must improve in
three key areas: ensure more disciplined
execution, simplify our service to deliver
Twitter’s value faster, and better communi-
cate that value.” Dorsey has assumed the
CEO job on a temporary basis following the
departure of Dick Costolo, as Twitter
searches for a new chief. Twitter took in
$502 million in revenue during the recent-
ly-ended quarter, most of the money com-
ing from ads on mobile devices used to
access the service, according to the earn-
ings report. The San Francisco-based com-
pany’s loss in the quarter was trimmed
from the $144.6 million it lost in the same
period last year. Twitter forecast that rev-
enue in the current quarter would range
from $545 million to $560 million, and that
it would wind up taking in $2.2 billion to
$2.27 billion in revenue for the full year.

Mum on CEO search
Dorsey sidestepped questions regarding

the search for a new full-time chief at
Twitter. Twitter has said it wants a full-time
CEO, signaling Dorsey likely will not be
picked. Dorsey, in addition to stepping in at
Twitter, leads Square, a growing mobile
payments company that is rumored to be
planning an initial public offering.Costolo
announced June 11 he was stepping down
amid criticism of the social media compa-
ny’s slowing growth.

Dorsey previously held the Twitter job
for about a year and a half, leaving the post
in 2008. Costolo came on board in 2010.
Costolo was under tremendous pressure
from investors to prove his worth by ramp-
ing ranks of Twitter users and revenues
brought in by the globally popular one-to-
many messaging service. Costolo guided
the San Francisco-based firm through its
initial public offering, but growth has been
disappointing and the company has yet to
show a profit. Dorsey has said he would
split his time between Twitter and Square,
relying on management teams he knows
and trusts.— AFP 

Twitter shares dive on word

of growth challenges

TOKYO: Japanese carrier ANA point-
ed to a weak yen and a jump in inter-
national visitors for a soaring fiscal
first-quarter profit, as the airline also
benefited from dropping fuel costs
and more landing slots at a Tokyo air-
port. ANA Holdings, the parent com-
pany of All Nippon Airways, said
operating profit skyrocketed to 16.7
billion yen ($135 million) from just
347 million yen a year ago, while net
income more than doubled to 8.4 bil-
lion yen from 3.5 billion yen.

Revenue rose 7.0 percent at 413.9
billion yen, it said. ANA left its full-
year forecast unchanged, still expect-
ing net profit of 52 billion yen on rev-
enue of 1.79 tril l ion yen.
“International passenger numbers
and revenues both increased due to
steady business demand and grow-
ing numbers of in-bound travelers to
Japan,” the company said in a state-
ment. Domestic passenger revenue
rose 2.7 percent to 152.3 billion yen
while international business sales
jumped 9.2 percent to 119.3 billion
yen, ANA said.

“The Japanese aviation sector is
enjoying strong demand for business
use on the back of the nation’s eco-
nomic recovery,” said Hiroshi
Hasegawa, analyst at SMBC Nikko
Securities in Tokyo. “A weak yen has
helped boost the number of foreign

tourists coming to Japan, especially
from Asian countries,” he said. Falling
oil prices have also helped the carri-
er’s bottom line-fuel is often an air-
line’s single-biggest expense. ANA
has been in a spat with its rival and
one-time flag-carrier Japan Airlines
over the allocation of landing slots at
Haneda, after JAL emerged from one
of the nation’s biggest-ever bank-
ruptcies following a government res-
cue. “ANA has continued to benefit
from an expansion of international
slots at Haneda,” Hasegawa said.

ANA recently said it was throwing
a lifeline to bankrupt domestic rival
Skymark Airlines, Japan’s third-
biggest airline, which flies on domes-
tic routes. Skymark filed for bankrupt-
cy protection in late January in the
face of potentially massive penalties
linked to a cancelled $2.2 billion jet
order with Airbus. The Skymark deal
would expand ANA’s landing slots
and give it the upper hand in setting
airfares. Earlier this month, US carrier
Delta Air Lines joined a rival bid to
rescue Skymark, whose creditors will
vote on the competing proposals
next month. If the Delta deal is suc-
cessful, it would be the first foreign
airline to get access to slots for
domestic flights at Haneda. Japan
Airlines is scheduled to release its
first-quarter results yesterday.— AFP 

LONDON: British American Tobacco , the
world’s No 2 cigarette company, reported
better-than-expected performance for
the second quarter, helped by cost sav-
ings and market share gains. Shares in
the company, which makes Dunhill and
Lucky Strike cigarettes, were up 2.8 per-
cent at 0718 GMT. All big tobacco com-
panies are grappling with falling sales in
many markets due to increasing regula-
tion, higher taxes, economic weakness
and growing health consciousness.

While cigarettes remain a highly prof-
itable business, most of the large players
now also sell e-cigarettes, which heat
nicotine-laced liquid into an inhalable
vapor. BAT said yesterday revenue fell 5.9
percent to 6.40 billion pounds ($9.99 bil-
lion) in the six months to June 30.
Excluding the impact of currency moves,
such as a weaker Russian rouble and
Brazilian real and stronger British pound,
revenue rose 2.4 percent. That compared

with a rise of 1.7 percent in the first quar-
ter.

Volume, which measures the amount
of tobacco sold, fell 2.9 percent. Looking
just at the second quarter, RBC Capital
Markets analysts said BAT’s revenue rose
3 percent, double what analysts had
expected. “Overall, we consider this a sol-
id set of results,” they said. Adjusted
group profit from operations rose 1.3
percent to 2.70 billion pounds at con-
stant rates of exchange in the first half. At
current rates, profit from operations fell 6
percent. The company said cost savings
allowed it to mitigate the negative effect
of currency fluctuations on transactions,
maintaining its operating margin. Its
overall market share grew by 40 basis
points. “The underlying performance of
the business remains strong and we are
confident that we are on course to deliv-
er an improved second half,” said
Chairman Richard Burrows.— Reuters
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