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KUWAIT: Commercial Bank of Kuwait
held Al Najma Account and Souq.com
draw on 26th July.

The draw was held under the super-
vision of the Ministry of Commerce &
Industry represented by Abdulaziz
Ashkanani.

The winners of the Al Najma Daily

Draw are:-
Anaam Mohammed Jabar KD 7000/- 
Adel Ahmad Mohammed KD 7000/-
Hussain Bohra KD 7000/-

The winners of the Souq.com Draw
are:-
Emad Al Deen Aref Al Asmar 
Rasha Mohy Eldin El Borsaly 

Hussain Akbar Sardar.  
The Commercial Bank of Kuwait

announces the biggest daily draw in
Kuwait with the launch of the new
Najma account. Customers of the bank
can now enjoy a KD 7,000 daily prize
which is the highest in the country and
another 4 mega prizes during the year
worth KD 100,000 each on different

occasions: The National Day, Eid Al Fitr,
Eid Al Adha and on the 19th of June
which is the date of the bank’s estab-
lishment. With a minimum balance of
KD 500, customers will be eligible for
the daily draw provided that the money
is in the account one week prior to the
daily draw or 2 months prior to the
mega draw. In addition, for each KD 25

a customer can get one chance for win-
ning instead of KD 50.

Commercial Bank of Kuwait takes
this opportunity to congratulate all
lucky winners and also extends appre-
ciation to the Ministry of Commerce
and Industry for their effective supervi-
sion of the draws which were conduct-
ed in an orderly and organized manner.

Al Tijari announces winners of Al Najma Account and Souq.com

Nissan issues Sustainability Report 2015

DUBAI: Nissan Motor Co., Ltd. yesterday
issued its Sustainability Report 2015. The
updated annual report is available for down-
load at the company’s global corporate web-
site.

Guided by the corporate vision of “enrich-
ing people’s  l ives”,  N issan issues  i ts
Sustainability Report to convey the compa-
ny’s efforts to create economic valueand
develop a sustainable society through its
business activities.

The Sustainability Report details Nissan’s
efforts on its eight sustainabilitystrategies*.
The repor t  inc ludes  the N issan CSR
Scorecard, which analyses theprogress made
on annual objectives and describes the spe-
cific activities in eacharea. 

In addition, the report includes a new
chapter titled “Working toward aSustainable
Mobility Society”, describing Nissan’s com-
prehensive efforts toeliminate vehicular
emissions and end avoidable deaths and

injuries on roadsand highways, which are
guided by a vision of the future where zero-
emissionsand zero-fatalities are a reality.

Nissan President and CEO, Carlos Ghosn
said in the report: “We want to be the auto
industry’s most socially and environmentally
responsible manufacturer. Whether we are
working to address climate change, rapid
urbanization, transportation for aging popu-
lations and vehicle safety, Nissan is commit-
ted to identifying the solutions we need.”

TOKYO: Toshiba’s billion-dollar
accounting scandal has shone a
light on a corporate culture in Japan
still beset by collusion in its senior
ranks, unquestioning employees
and poor external controls, experts
say.

The vast 140-year-old conglom-
erate was hammered this week by
embarrassing revelations that top
executives pressured underlings to
inflate profits by about $1.2 billion
since the 2008 global financial crisis.

An independent report, which
found senior managers complicit in
the affair, pointed to the rigid sys-
tem that powered Japan’s post-war
boom-lifetime employment in
exchange for complete loyalty to
the company.

“If you look at management, you
generally find people over 50 who
have spent their career at the com-
pany, climbing up through the
ranks,” said Keio University guest lec-
turer Takeshi Natsuno, a former
executive at mobile giant NTT
Docomo.

“For 30 years they all ate from the
same bowl. Everyone knows it isn’t
good but so far nothing has
changed.”

It wasn’t supposed to be that way
at Toshiba, which was hailed as one
of the early leaders in changing
Japan’s clubby boardroom culture.

The vast firm, which had sales of
$54 billion last fiscal year, hired out-
side directors and adopted a 16-
member board a decade ago,
among other changes, to “enhance
management efficiency and
improve transparency”. 

But the scathing report-commis-
sioned by the company after finan-
cial regulators questioned Toshiba’s
books earlier this year-found a litany
of problems, including a pair of for-
mer diplomats on its audit commit-
tee who were not up to the task.

Japanese firms are peppered
with former bureaucrats given plum
jobs in the industries that they once
oversaw, despite many having few
relevant skills or the incentive to
question management.

“Only one of the three external
directors on the audit committee is
well-versed in financial matters, in a
company that we now see had suc-
cumbed to the Japanese tendency
to not question orders from above,”
said Nicholas Benes, head of the
non-profit Board Director Training

Institute of Japan.

‘Shameful results’ 
Benes was a key player behind

Japan’s long-awaited corporate gov-
ernance code, which came into
effect less than two months ago. 

It was hailed as a way to boost
trust with foreign investors and
avoid scandals such as the $1.7 bil-
lion accounting fraud at camera
giant Olympus several years ago,
one of Japan’s worst ever.

Toshiba, whose shares dived after
the problems came to light, remains
on a 400-member index that high-
lights firms with the best return on
equity and other shareholder-
friendly criteria.

“It is outrageous that a major
company that represents Japan
repeatedly padded its profits on a
corporate-wide basis,” the top-sell-
ing Yomiuri newspaper said in an
editorial.

About half Toshiba’s board
resigned Tuesday with president
Hisao Tanaka and vice chairman
Norio Sasaki-also a former presi-
dent-the most senior to quit their
posts.

Headed by a former Tokyo prose-

cutor, the investigating panel
described a corporate culture where
underlings could not challenge
powerful bosses intent on boosting
profits at almost any cost.

While the scandals at Enron and
WorldCom in the United States are
reminders that accounting fraud is
not just a Japanese problem, the
country ’s corporate traditions
enabled the years-long scheme at
Toshiba, observers said.

And “the problem is not unique
to Toshiba-in many Japanese firms
the attitude is not to oppose the
bosses”, wrote Hitoshi Kujiraoka, a
journalist at the Asahi newspaper.

Best known for televisions and
electronics, including the world’s
first laptop personal computer and
DVD player, the massive company
has more than 200,000 employees
globally and also operates in power
transmission and medical equip-
ment.

Its business was dented by the
financial crisis, while the 2011
Fukushima disaster squashed
demand for atomic power at home
in a big blow to Toshiba’s key
nuclear division.

Top executives complained of
“shameful results” that could not
be made public, while the report
said former president Atsutoshi
Nishida had demanded an unreal-
istic profit in the personal comput-
er division.

“It’s tough, but we must do it,” he
said in 2008, according to the report.

Closer scrutiny 
Kaoru Kamisaka, head of finan-

cial information consultancy Japan
Economic Pulse, said the new gover-
nance code will put firms under the
microscope.

“Institutional investors are keep-
ing a closer eye on companies so
there won’t be a repeat,” Kamisaka
said.

Benes from the director training
institute said the Toshiba scandal
was likely to be a “bump in the road”
toward better governance.

“I do not think such hidden ice-
bergs are rife among Japanese com-
panies, but this will serve a stern
warning bell to other companies
that ‘it can happen to anyone’, and
that director skill sets matter,” he
added.

“Just because you were the
ambassador to Brazil, does not
mean you are fit for the audit com-
mittee.”  — AFP

Toshiba scandal exposes 

Japan’s governance flaws

KUWAIT: Based on its ongoing commit-
ment to promote exciting events and
sporting activities, X-cite by Alghanim
Electronics organized a FIFA 2015
PlayStation tournament at its Avenues
showroom on July 2, 3, and 4 where 512
players gathered as teams of two each,
making the competition a challenging and
toughly contested one with 256 teams. 

FIFA 2015 was selected as the game for
the competition due to its huge popularity
and spread among gamers worldwide. X-
cite organized this free entry tournament
in Ramadan to add more celebration and
enjoyment to the festive nights of the holy
month. All the matches witnessed great
audiences that came in large numbers to
cheer for their friends and teams, resulting
in a thrilling and competitive experience
atmosphere.

The first prize was awarded to team
‘Fast & Furious’ whose players Abdulla

Mohammed Al Reesh and Bandar Awwad
Al Mutairi took home an impressive KD
3,000. The second place team was ‘Al Enezi’
consisting of players ‘Yousef Sultan
Meshan Al Enezi’ and ‘Osama Zaid Khalaf Al
Enezi’; each received a special Batman
Edition Sony PlayStation4 console. The two
players of the third place team got KD 100
voucher each while the players of the
fourth place team received PS4 FIFA2015
games.

X-cite by Alghanim Electronics is the
largest electronics retailer in Kuwait with
18 showrooms spread across the country
providing its customers with an intuitive,
interactive and dynamic shopping experi-
ence. Follow X-cite’s deals and offers on
xcite.com and stay tuned for upcoming
events and competitions through their
social media channels: Instagram, Twitter
and SnapChat (@xcitealghanim), and
Facebook (xcitebyalghanim).

X-cite’s Fifa 2015 tournament

brings thrill, fun to Kuwait

SHARJAH: Air Arabia has signed a Service Level
Agreement with University Hospital Sharjah out-
lining a broad framework for healthcare services
and education for the airline’s staff.

As part of the agreement, the hospital will
determine the primary, secondary and tertiary
care needs of the staff and dependents and make
referrals to the relevant specialists, as needed.

Commenting on the agreement, Adel Ali,
Group Chief Executive Officer, Air Arabia, said: “We
are pleased to partner with University Hospital
Sharjah, a prominent healthcare facility that is
well-equipped to administer quality support for
Air Arabia’s specific needs.  Having a strong and
reliable medical partner is of paramount impor-
tance, mandating a strict emphasis on medical
training healthcare. We are confident that our
partnership with University Hospital Sharjah will
greatly benefit both parties and at the same time
provide our staff with access to leading and inter-
nationally recognized health practitioners.”

Michael Stroud, Chief Executive Officer of
University Hospital Sharjah said: “Our new agree-
ment with Air Arabia symbolises our prominent
position in the healthcare sector and demon-
strates the trust placed in us by individuals and
leading organisations alike. The announcement
marks an important step forward towards fulfill-
ing our promise of delivering exceptional health-
care services to a wide segment of the local and
regional community. We thank Air Arabia for their
trust in University Hospital Sharjah, and we look
forward to a long and fruitful partnership serving
the diverse medical needs of one of the region’s
leading airlines.” University Hospital Sharjah will
also work on with creating an awareness pro-
gramme on health conditions commonly affect-
ing the residents of UAE, as part of a best-practice
medical training for Air Arabia employees. Also,
the hospital will conduct a series of complimenta-
ry health talks and screenings for Air Arabia’s staff
and dependents.

Air Arabia and University Hospital

Sharjah sign service level agreement

TOKYO: President of Toshiba, Hisao Tanaka (C), chairman Masashi Muromachi (L) and corporate executive
vice president Keizo Maeda (R) bow at the beginning of a press conference at the company’s headquarters
in Tokyo. Toshiba president Hisao Tanaka and his predecessor Norio Sasaki quit the company on July 21 as
one of Japan’s best-known firms was hammered by a $1.2 billion accounting scandal blamed on manage-
ment’s overzealous pursuit of profit. — AFP 


