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China starts

assembling 

world’s biggest

radio telescope

BEIJING: China has started assembling the world’s
largest radio telescope, which will have a dish the size of
30 football pitches when completed, state media report-
ed as Beijing steps up its ambitions in outer space. The
five-hundred-meter Aperture Spherical Radio Telescope
(FAST) nestles in a bowl-shaped valley between hills in
the southwestern province of Guizhou, images posted
online show. Technicians began attaching 4,450 triangu-
lar-shaped panels to the telescope’s reflector on
Thursday, the official Xinhua news agency reported.
FAST will be the world’s largest single-aperture tele-
scope, it said, overtaking the Arecibo Observatory in the
US territory of Puerto Rico, which is 305 meters (1000
feet) in diameter.

For years Chinese scientists have relied on “second
hand” data collected by others in their research and the
new telescope is expected to “greatly enhance” the
country’s capacity to observe outer space, Xinhua said.
“Having a more sensitive telescope, we can receive
weaker and more distant radio messages,” it cited Wu
Xiangping, director-general of the Chinese Astronomical
Society, as saying.  “It will help us to search for intelligent
life outside of the galaxy and explore the origins of the
universe.” Beijing is accelerating its military-run multi-bil-
lion-dollar space exploration program, which it sees as a
symbol of the country’s progress. It has plans for a per-
manent orbiting station by 2020 and eventually to send
a human to the moon.

The dish will have a perimeter of about 1.6 kilo-
meters, Xinhua said, and there are no towns within
five kilometers, giving it ideal surroundings to listen
for signals from space. The region’s karst topogra-
phy-a landscape of porous rock fissured with deep
crevasses and underground caves and streams-is ide-
al for draining rainwater and protecting the reflector,
it added. Construction on the telescope started in
March 2011 and is scheduled to finish next year,
Xinhua said. — AFP

WASHINGTON: Dozens of countries have agreed to abolish
duties on more than 200 technology products - from advanced
computer chips to GPS devices, printer cartridges and video-
game consoles. The agreement announced yesterday marks the
World Trade Organization’s first tariff-killing deal in 18 years. The
deal is an expansion of the 1997 Information Technology
Agreement, which includes 80 WTO member countries. The
updated accord covers products that generate $1 trillion in annu-
al global revenue, including $100 billion a year for American com-
panies.

That worldwide total is equal to global trade in iron, steel, tex-
tiles and clothing combined, according to the WTO.

US Trade Rep Michael Froman called the agreement “great
news for the American works and businesses that design manu-
facture and export state-of-the-art technology and information
products.” Froman’s office says the deal will support 60,000

American jobs. Not all 161 WTO member countries signed on to
the expanded deal. But all will benefit because it eliminates the
tariffs on dozens of tech products no matter which WTO coun-
try they come from. Tariffs are taxes imposed on imported
goods.

Dean Garfield, president of the Information Technology
Industry Council trade group in Washington, said the deal “will
open markets, create jobs and spur economic growth around the
world, as well as bring down costs for consumers.” Talks on revis-
ing the technology agreement began in 2012. The breakthrough
occurred when the US and China worked out most of their differ-
ences during Chinese President Xi Jinping’s visit to Washington
last November. Negotiators still must complete technical details
and a timetable for eliminating the tariffs. The work is expected to
be complete by the time WTO members meet in Nairobi, Kenya,
in December.—AP

CALIFORNIA: A customer looks over Hewlett Packard ink cartridges for his printer at Best Buy in Mountain View. — AP photos

Trade deals wipe out tariffs 

on more than 200 tech products 

YouTube makes virtual

reality push with 

360-degree 3D video

NEW YORK: YouTube says it’s making a further push into vir-
tual reality, promising to add 3D support for videos that play
back in its 360-degree format. Thursday’s announcement
comes a day after the debut of the first online 360-degree ad,
a commercial for Bud Light. Right now, viewers using the
mobile YouTube app or Google’s Chrome browser can pan
around in any direction in the 360-degree videos. They’re shot
using special camera rigs that look in many directions, and
software stitches together all the video.

Support for 3D means wearers of headsets like Oculus Rift,
Samsung Gear VR or Google Cardboard can see images in
three dimensions as they swivel around to change their view.
YouTube also said it would provide special camera rigs that
support the format at its studios around the world, including
at two locations opening in the next year in Toronto and
Mumbai.

YouTube CEO Susan Wojcicki announced the push during
VidCon, an annual convention for fans and creators of online
video at the Anaheim Convention Center. “We’ve seen big
name artists like Avicii and Bjork do some breakthrough
things with 3D video, but we want to empower all of you to
chart this new frontier,” she said.

Wojcicki also announced a redesign of YouTube’s mobile
app that allows fans to be notified when creators they fol-
low post new videos. It also adds editing tools for filters and
music within the app. The redesign is available for Android
devices right away, with support for Apple devices coming
soon. — Reuters

TOKYO: Japan’s telecom giant Softbank’s humanoid robot Pepper poses with cosmetic sales clerks of the Loft department
store yesterday. Loft is hiring Pepper robots as beauty advisers at the cosmetic counter in its Shibuya and Yokohama shops
from July 25 to August 23. —AFP


