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LONDON:  A fictional video of a young
girl being shot by militants and watch-
ing the execution of her father before
collapsing in shock aims to raise aware-
ness of the small proportion of humani-
tarian funding spent on protecting chil-
dren in war zones.

The video “Duty of Care”, made in the
style of a f irst-person shooter
videogame and tak ing the viewer
around a Middle East conflict zone
through the eyes of nine-year-old Nima,
was launched on Wednesday by the

charity War Child as part of its HELP
campaign.

While children account for more
than half the population in war zones,
less than three percent of humanitarian
funding is spent on their protection,
according to the charity, which helps
children affected by conflicts and war
around the world.

The charity launched its campaign
ahead of next year’s inaugural World
Humanitarian Summit in Istanbul,
which will bring together governments,

aid groups and people affected by
crises to set an agenda for future
humanitarian action.

“In humanitarian emergencies, tangi-
ble forms of aid take precedence over
protection and education, which are
chronically underfunded,” War Child
UK’s CEO Rob Williams said.

“The truth is, whilst food, water and
shelter are daily necessities, they do not
keep a child in war safe from harm,”
Williams said in a statement as the cam-
paign was launched.

In 13 countries monitored by the UN
Security Council since 2010 because of
grave rights violations against children
during armed conflict, 29 percent of
humanitarian aid was spent on food, 11
percent on health and just three per-
cent on protection of people, according
to UN statistics compiled by War Child.

The proportion of aid spent on pro-
tecting children in war zones was in fact
less than three percent as that figure
includes spending on human rights,
rule of law and preventing sexual vio-

lence and female genital mutilation,
War Child said.

Last year was one of the worst in his-
tory for the world’s children, with some
15 million caught up in violent conflicts
in the Central African Republic, Iraq,
South Sudan, the Palestinian Territories,
Syria and Ukraine, the UN children’s
agency said.

An estimated 230 million children
live in countries and areas torn by
a r m e d  c o n f l i c t s ,  a c c o r d i n g  t o
UNICEF.  —Reuters

‘Videogame’ violence shows children get little aid in war zones

TOKYO: A Hitachi engineer points to a computer display during the company’s
press preview of its basic Artificial Intelligence (AI) technology that enables
logical dialogue in its headquarter in Tokyo yesterday.  Hitachi announced it
had developed a technology that analyzes huge volumes of text data on
issues that are subject to debate, and present reasons and grounds for either
affirmative or negative opinions on those issues in English. —AFP

NEW YORK: For all those who hailed the
iPhone as the “Jesus Phone” in 2007, the
Apple Watch’s arrival has hardly been the
second coming.

Sure, it can do many useful, even
delightful things, such as showing us
incoming texts and email, tracking our
heart rate during exercise or letting us
send digital doodles to friends. But is that
enough to spend $350 or more, especial-
ly when it requires wearing a watch
again? After all, smartphones have negat-
ed the need for watches to tell time.

Early Apple Watch owners seem gen-
erally happy with it, but Apple’s bigger
worry should be those on the sidelines -
even hardcore Apple fans, not to mention
the rest of us - who are waiting to take
the plunge. Apple hasn’t released sales
figures, but its quarterly financial report
Tuesday suggests that they were lower
than many Wall Street analysts expected,
even though they exceeded Apple’s inter-
nal projections.

Some people are waiting for early
kinks to be worked out and others, for an
“aha moment.” “It’s been cast as a want,
not a need,” said Matt Quick, a Topeka,
Kansas, engineer and Apple fan who is
holding off on getting one. “I’m kind of
waiting to see what next year’s model will
bring.”

Patrick Clayton, who has had Mac
computers all his life and owns an iPhone
and several iPads, returned his Apple
Watch after three weeks. The last straw? It
nagged the physically active New Yorker
to stand up during a six-hour flight.

“Apple is famous for telling us what
we need before we need them,” Clayton
said. “I thought this would be the case
with the watch. But it (just) added some-
thing to my life that I didn’t need added.”

Smarter apps
That’s not to say the Apple Watch is a

bomb. Most analysts and tech reviewers,
including The Associated Press, see prom-
ise, especially compared with rival smart-
watches from Samsung and others.
Wristly, a research company created to
study the watch, found that early buyers
are overwhelmingly satisfied, more so
than with the original iPad and iPhone.

And of the more than a dozen early
Apple Watch owners interviewed by the
AP by phone, email or in person, most of
them love their watch. After all, early
adopters of new technologies tend to
understand that what they’re getting
isn’t perfect. “I’d recommend it to people
with an open mind,” said Dennis
Falkenstein of Danville, California. He said
the watch gets him “everything I want”
such as local temperature, or the current
time in Japan, where many of his busi-
ness clients are.

But even so, there’s a long wish list,
including smarter apps. Apple is already

addressing some of this with a software
update this fall. Falkenstein would also
like to see the battery life improve from
the 18 hours that’s currently promised.

On Tuesday, Apple reported $2.6 bil-
lion in revenue from “other products,”
which includes the 

watch. That’s about $952 million more
than the previous quarter, when the
watch had not yet gone on sale. Analysts
surveyed by FactSet were expecting $1.8
billion in watch sales.

Chief Financial Officer Luca Maestri
told The Associated Press that revenue
from the watch amounted to “well over”

that $952 million increase, as the catego-
ry includes products whose sales fell.
Maestri said the watch did better than
iPhones and iPads in a comparable peri-
od after those products launched.

Apple has run television commercials
showing the watch in everyday life, and it
has devoted tables at its retail stores for
people to try one on and learn more.

Connected wirelessly to an iPhone,
the Apple Watch isn’t meant to replace
the phone, but rather provide tidbits of
information readily while the phone is in
a pocket or purse. There’s no keyboard, so
searches and messages are done by voice
dictation or the selection of a canned
response. You can also send doodles and
emoji.

David Lubarsky, a Fairfield,
Connecticut, photographer, loves that he
can get “basic information, quick” and
avoid staring at Facebook on the phone
all day. It lets him see texts, emails, calen-
dar appointments and baseball scores.

But he gets frustrated when using it
to pay for coffee at Starbucks. “Your wrist
doesn’t necessarily twist to the right posi-
tion to the scanner so it’s pretty awk-
ward,” he said.

Killer apps
Apple Watch also doesn’t always pro-

vide the right information at the right

time. The watch version of one transit
app offers bus schedules for your saved
locations - even if they are far away -
rather than the stops closest to you at the
moment, as the phone app does. As for
message notifications, it’s great when it’s
from someone you want to hear from -
but annoying when it’s not.

It’ll take time for apps to anticipate
what users need most. Apps will get bet-
ter when Apple updates the watch’s soft-
ware this fall to permit more “native” apps
- those that aren’t just extensions of
phone apps. Some apps could even work
without the phone nearby, including
games, audio recorders and tools that
analyze golf swings.

Apple also needs to ensure that the

watch gets the types of essential “killer
apps” that propelled the iPhone into an
extension of ourselves. For now, it’s
sometimes easier to just pull out the
phone, and there’s no app you absolutely
need the watch for. With phones, you
now have maps, cameras and other
essentials.

It might be hard to remember, but the
first iPhone in 2007 was just a little more
than a phone. Apps from outside compa-
nies didn’t come until Apple launched its
app store the following year - with just
500 apps. Now, it has more than a million.
At first, iPhone apps were dumbed-down

versions of websites. Now many apps,
such as Instagram, do more than what’s
possible over Web browsers.

Apple Watch doesn’t subject owners
to ridicule the way Google Glass had, yet
it’s still, in essence, a computer on your
wrist. Yes, the Apple Watch comes in mul-
tiple sizes, materials and bands - 54 con-
figurations in all - and other companies
sell additional bands. But the watch isn’t
stylish enough for everyone and won’t
match every outfit.

The watch could ultimately be more
than just a Rolex for the tech-savvy set.
But for that to happen, Apple needs to
show how the benefits of wearing a
watch outweigh the hassles of wearing a
watch. —AP

Time will tell if Apple Watch 

catches on, as Apple fans wait

‘Waiting to see what next year’s model will bring’

HONG KONG: In this April 10, 2015, file photo, a customer tries on an Apple Watch at an Apple
Store in Hong Kong. Although very few are dismissing the Apple Watch as a bomb, the mixed
reviews underscore that Apple still has a lot of work to do in showing how the watch might fit in
with everyday life. —AP

ISTANBUL: Turkey has blocked access to
Twitter to prevent the broadcast of
images of Monday’s bombing in south-
east Turkey that killed 32 people, the
state-run Anadolu Agency said yesterday.

The government was also trying to
block Twitter users from calling for
protests against the government for not
doing more to prevent the bombing, the
agency said.

Officials had raised concerns that the
bombing in the town of Suruc is part of a
campaign of retaliation by the Islamic
State group for a recent crackdown on its
operations in the country.

Turkish officials say they have detained
more than 500 people suspected of work-
ing with IS in the last six months. Officials
say an operation this month netted 21 ter-
rorism suspects in an investigation of
recruitment networks in multiple parts of
the country.

Earlier, a court in Suruc issued a ban on
the publication of images related to the
bombing in the media, including the
Internet and social media platforms, and
ruled that access be barred to Internet
sites that do not comply with the ban, the
Anadolu Agency reported.

A government official said Turkey had
asked Twitter to remove 107 URLs with
images of the aftermath of the bombing.
Twitter had removed some 50 of the URLs
and was working to remove the remain-
ing problematic URLs.

The official said he expected the URLs
to be removed soon and for the access to
be restored. The official spoke on condi-
tion of anonymity because of rules that
bar officials from speaking to journalists
without authorization.

Turkey has periodically blocked social
media in the past. Earlier this year the
government ordered a temporary block
on Twitter and YouTube during a hostage
crisis in an Istanbul courthouse.  Those
sites were also blocked last year after
audio recordings of a secret security
meeting or tapes suggesting corruption
by government officials were leaked on
the social media sites. Turkey’s highest
court, however, overturned those bans,
deeming them to be unconstitutional.

Previous moves by Turkish authorities
to block the social media networks have
provoked widespread criticism by
Western governments and human rights
organizations. —AP

Turkey blocks 

access to Twitter

SAN FRANCISCO: Apple makes most of
its money from the iPhone, but the
California tech giant also disclosed
results for other product segments
Tuesday. Here’s a breakdown:

iPHONES
Apple sold more than 47.5 million

iPhones during the three months end-
ing in June, or 35 percent more phones
than it sold in the same period a year
earlier.

That’s down from a holiday peak of
74.5 million units sold during the three
months that ended in December. The
June quarter is traditionally a slower
period for Apple, as many shoppers opt
to wait for new smartphone models
expected in the fall.

Sales of  the iPhone contr ibuted
$31.4 bill ion, or more than half the
company’s $49.6 billion in total rev-
enue for the quarter.

iPADS
Sales of Apple’s tablet devices have

been declining for more than a year.
Many users are turning to smartphones
with larger screens, while others say
they can be more productive on a lap-
top or desktop PC.

Apple sold 10.9 million iPads in the
last quarter, down 18 percent from a
year earlier. Sales of iPads contributed
$4.5 billion in revenue.

The company is promising its next
software upgrade will make iPads more
useful, by adding such features as the
ability to run two apps and view them
at the same time, in split-screen.

MACS
While the PC industry is still strug-

gling with sagging demand, Apple
once again reported an uptick in sales
of its Macintosh computers.

Apple said it sold 4.8 million Macs in

the quarter, or 9 percent more than a
year ago. They contributed $6 billion in
revenue.

The growth in Mac sales was driven
by new vers ions of  the company ’s
MacBook laptops, according to CEO
Tim Cook, although he did not provide
details on desktop sales.

WATCH, iPOD AND OTHER PRODUCTS
Apple no longer discloses sales of

iPods, which have been shrinking as
more people listen to music on their
smartphones instead. Apple also has
declined to reveal details about sales of
its new Apple Watch.

Instead, the company lumps those
produc ts,  a long with Beats  head-
phones,  Apple T V and other acces-
sories, into a category called “Other
Products,” for which it provides only a
total revenue figure.

Apple reported $2.6 billion in rev-
enue from other products, up 49 per-
cent from a year ago, when the watch
was not yet on sale. But the company
says the watch contributed a larger
amount of revenue, while iPods and
other accessories saw further declines.

SERVICES
Apple reported $5 billion revenue

from sales of digital music, apps and e-
books,  as  wel l  as  ser vices  l ike
AppleCare,  Apple Pay and other
sources. That’s up 12 percent from a
year ago.

While digital music and apps are
lucrative, industry analysts say they
don’t expect Apple to make significant
profit from services like Apple Pay and
the new streaming Music  ser vice
launched this summer. Instead, they
say those are designed to give con-
sumers more reasons to use Apple
devices like the iPhone - and to buy
new ones. —AP

Apple’s iPad sales 

shrinking, as other 

segments grow

WASHINGTON:  US regulators said yesterday they
were set to back the $49 billion merger of AT&T
and DirecTV, clearing the way for a powerful play-
er in Internet and television.

Federal Communications Commission chair-
man Tom Wheeler said in a statement that and
order was circulated at the agency recommending
approval of the mega-deal with certain condi-
tions.

Wheeler said the merger would “directly bene-
fit consumers by bringing more competition to
the broadband marketplace.”

“If the conditions are approved by my col-
leagues, 12.5 million customer locations will have
access to a competitive high-speed fiber connec-

tion,” the FCC chief said.
The Justice Department said in a separate

statement it would not challenge the merger.
“After an extensive investigation, we concluded

that the combination of AT&T’s land-based
Internet and video business with DirecTV’s satel-
lite-based video business does not pose a signifi-
cant risk to competition,” said Assistant Attorney
General Bill Baer of the antitrust division.

“The commitments that the proposed FCC
order includes, if adopted, will provide significant
benefits to millions of subscribers.”

The news comes three months after regulators
blocked a massive merger plan of cable giants
Comcast and Time Warner Cable, claiming it

would concentrate too much market power in the
market for high-speed Internet.

But merging AT&T and DirecTV could create
competition because the telecom giant and satel-
lite broadcaster do not have the same geographi-
cal territories as the traditional cable firms.

Wheeler said that if the conditions are accept-
ed, the merged firm would boost the availability
of high-speed fiber-optic connections for televi-
sion, Internet and other services.

“This additional build-out is about 10 times the
size of AT&T’s current fiber-to-the-premise deploy-
ment, increases the entire nation’s residential fiber
build by more than 40 percent, and more than
triples the number of metropolitan areas AT&T has
announced plans to serve,” he said.

Wheeler said AT&T would also be required to
agree not to discriminate against competing
video services and to accept a monitor to ensure it
follows Open Internet rules.

“These strong measures will protect con-
sumers, expand high-speed broadband availabili-
ty, and increase competition,” he said.

The merger would create the largest US pay TV
service on top of the second biggest mobile tele-
com business.

DirecTV has about 20 million customers, mak-
ing it the number-two pay-TV company in the
United States. It also has more than 18 million cus-
tomers in Latin America.

In announcing the deal last year, AT&T said it
would use the merger to expand plans to build
and enhance high-speed broadband service to 15
million customer locations, mostly in rural areas.

The plan comes amid a migration of con-
sumers to Internet-based television services like
Netflix and Hulu, with some losses in traditional
cable and other pay TV subscriptions.

Though the number of cable “cord cutters” has
been relatively modest in recent years, analysts
expect this trend to accelerate, which could have a
major impact on the television industry. —AFP

US regulators back AT&T-DirecTV megadeal

ANHUI: Robots compete in a football match during the RoboCup 2015 in Hefei, east
China’s Anhui province yesterday. —AFP


