
KUWAIT: KIPCO - the Kuwait Projects
Company - has announced a net profit of
KD25.4 million ($84.1 million) in the first six
months of 2015, an increase of 17 per cent
on the KD21.7 million ($71.8 million)
reported for the same period last year. In
the second quarter (the three months end-
ed 30 June, 2015), KIPCO made a net profit
of KD13.4 million ($44.4 million), an
increase of 17.5 per cent on the KD 11.4
million ($37.7 million) profit reported in the
same period of 2014. KIPCO’s total revenue
for the first six months of 2015 increased
5.2 per cent to KD 304 million ($1.01 billion)
compared to the KD289 million ($ 957 mil-
lion) for the first half of 2014. 

The company also saw a 4.4 per cent rise
in operating profit before provisions for the
first half of 2015 to KD 81 million ($268 mil-
lion) from the KD77.6 million ($257 million)
reported in the first half of 2014. KIPCO’s
consolidated assets increased in the first
half of 2015 to KD 9.6 billion ($31.8 billion)
from KD 9.3 billion ($30.8 billion) at year-
end 2014. Tariq AbdulSalam, KIPCO’s Chief
Executive Officer - Investments, said the
company’s first half results reflect the con-
tinued strong performance of KIPCO’s core
businesses, in line with the company’s
objectives for the year: “At our Shafafiyah
Investors’ Forum in March, we announced
that we aim to double our 2014 profits by

2018. The results of the first six months of
the year are on course to achieving this
objective, as our core companies continue
to grow their revenue and operating profit.
The performance of our core companies is
on track, and we expect them to continue
to deliver positive performance for the
remainder of 2015.” 
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HUNCHUN: At China’s very farthest limits, a town sand-
wiched between North Korea and Russia stands at the
heart of Beijing’s plan to revitalize its bleak, frigid north-
eastern rustbelt. Beijing has a vision of turning the nonde-
script outpost of Hunchun into a regional Asian trading
hub, and is spending tens of billions of dollars to turn it
into reality. Less than 70 kilometers away in North Korea,
the port of Rason offers access to the sea and a shorter
trade route to Japan, one of China’s biggest trading part-
ners, than almost any of its own harbors. 

But the ambitious plan relies on Russian and North
Korean co-operation and implementation, making it a
monumental gamble. “Hunchun is the effective tip of the
commercial spear for China as it tries to get more reliable
access to the sea,” said Adam Cathcart, a professor at Leeds
University in Britain who also runs SinoNK.com, a website
on China-North Korea relations. “China is more broadly try-
ing to make its frontiers more prosperous and open in
terms of trade and less restive and more easily controlled,”
he added.

Hunchun has a population of only 225,000 but
received investments totaling more than 100 billion yuan
($16 billion) last year from government and private

sources, according to the commerce ministry. A 42 billion
yuan high-speed railway running 360 kilometers (225
miles) and connecting it to the Jilin provincial capital
Changchun is slated to open by October. City officials
have budgeted 30 billion yuan to build a tri-national
tourist zone enabling visitors to play golf in Russia during
the day, dine in China and then gamble at a North Korean
casino for the evening.

But the North can be a difficult business partner.
Pyongyang has long earned hard currency from seafood
exports but restaurateur Li Zhao pointed to a tank of
North Korean king crabs he sells for more than 250 yuan
each. “There’s no predictable supply for these crabs, some-
times we’ll have too many and then none at all for weeks,”
he said. “It’s not worth the hassle.”

Dusty offices   
China’s northeast used to be the country’s industrial

heartland, but market reforms introduced in the 1980s
and 1990s led to massive layoffs at the state-owned com-
panies that dominated the region. Chinese President Xi
Jinping visited Jilin at the weekend and stressed the area’s
importance to economic restructuring and international

co-operation, the official Xinhua news agency reported.
But last year China’s three northeastern provinces-
Heilongjiang, Jilin and Liaoning-took three of the bottom
four positions in China’s provincial economic growth table.
Many of Hunchun’s ethnic Korean Chinese citizens have
left to work for South Korean companies, either in China
or the South itself, like Jin Huxin, who only returned from
Shanghai because her mother fell ill.

“Anyone with education or skills has already left to find
work elsewhere, but if the government wants this massive
trade hub to succeed, they need qualified workers,” she
said. The only foreigners to be seen were a few Russian
customers in Hunchun’s main shopping area. China’s
biggest northern neighbor has economic problems of its
own, battered by Western sanctions over Ukraine and low
energy prices. At the Sino-Russian Trade Complex, a busi-
ness park on Hunchun’s outskirts, the 2,700-square meter
China Restaurant, topped with a Cyrillic sign, had long
been abandoned. A dusty office building called the
International Trade Center was available for rent.

‘Completely unpredictable’
China’s biggest joint economic project with the North

so far has been in Rason, a special economic zone where it
invested in two ports. But visitors describe little shipping
and only a handful of operating businesses, while many
Hunchun locals say relations with North Korea have been
frigid in recent years. Two Chinese entrepreneurs who
have done business in Rason said their confidence was
deeply shaken in 2013 when Pyongyang purged and exe-
cuted Jang Song-Thaek-previously its point man on rela-
tions with China. In the article announcing his death and
branding him a “traitor”, the official Korean Central News
Agency said Jang sold “off the land of the Rason economic
and trade zone to a foreign country for a period of five
decades”.

Chinese entrepreneurs describe arbitrary delays and a
frustrating business climate. “Doing business in North
Korea is completely unpredictable, they’re really irrespon-
sible,” Peter Wu said. He has been negotiating for almost a
year to build a factory in North Korea to make a medicinal
herbal drink for export to China, but after spending more
than 100,000 yuan has nothing to show for his efforts.
“There’s silence for months on the North Korean side and
then finally, just when you think you’ve reached a deal, all
the rules change and you need to start over.” —AFP

China bets on North Korea in gamble to save rustbelt

DUBAI: Luxury automotive brand Mercedes-
Benz has earned the ‘Luxury Automobile &
Services’ award at the Arab Luxury World PR
Awards held last month at Pacha Ibiza in Dubai.
The award recognized a two-stage PR campaign
comprised of a  media event featuring the win-
ning Mercedes AMG Petronas team, followed by
the AMG Performance Tour 2015 driving experi-
ence, both of which took place in Abu Dhabi last
year and earlier this year. 

The second annual edition of the highly
acclaimed Arab luxury conference launched a
special awards ceremony honoring the region’s
leading contribution to Public Relations and
Brand Communication excellence and innova-
tion in the luxury sector. The awards were
judged by a panel of expert luxury marketers
reviewing public relations and brand communi-
cations campaigns released between April 2014
and March 2015. 

Commenting on the award Dirk Fetzer,
Director Sales and Marketing at Daimler Middle
East & Levant said: “Ensuring our brand is always
in the lead entails hard work, planning and con-
tinuous investment. We would like to extend our
gratitude to Arab Luxury World and the panel of
judges for recognizing our work and for provid-
ing this excellent platform for the Middle East
luxury industry. To receive this award is indeed
an honor for Mercedes-Benz.”

The multi-stage Mercedes-Benz campaign
ran between November 2014 and February
2015, and highlighted the AMG sub brand’s dis-
tinctive “Driving Performance” DNA. The first
stage offered select media and VIP customers an
exclusive opportunity to preview the new

Mercedes-AMG GT S in the presence of the
Mercedes AMG Petronas team at an exclusive
event on the eve of the 2014 Abu Dhabi Grand
Prix. The event was organized in partnership
with Emirates Motor Company (EMC), Mercedes-
Benz general distributor in the Emirate of Abu
Dhabi and Al-Ain and the flagship company of Al
Fahim Group.

The second stage was comprised of a highly

exclusive experiential track driving event - the
AMG Performance Tour - enabling VIP cus-
tomers and select media to experience the full
range of Mercedes-AMG vehicles on the race-
track at the Yas Marina Formula 1 Circuit in Abu
Dhabi. This once-in-a-lifetime experience also
included the debut of the much anticipated
Mercedes-AMG GT S and brand new Mercedes-
AMG C 63 models.

Mercedes-Benz wins ‘Best Luxury 
Automobile & Services’ award

DUBAI: Daimler AG has appointed Mark De
Haes as President and CEO of Daimler
Middle East & Levant (DMEL). From the
company’s regional headquarters in the
UAE, De Haes will be leading the Middle

East & Levant regions for Daimler AG,
responsible for sales and service operations
in 13 countries. A veteran of the company,
having joined Daimler AG in 1988 as a
Marketing Analyst, De Haes’ career over the
past 26 years has included a number of
increasingly senior management positions
across a variety of divisions and countries
within Europe. His most recent appoint-
ment was as CEO of Mercedes-Benz
Belgium Luxembourg, a position he held
since 2006.

“We are delighted to welcome Mark De
Haes as the new President and CEO of DMEL
and have every confidence that his contri-
bution will not only support the continued
growth of the company, but also strengthen
the overall performance of the business,”
said Dr Till Conrad, Head of Region Overseas
Mercedes-Benz Cars. “On this occasion, we
would also like to thank Mike Belk for his
valuable leadership of DMEL over the last
five years and we wish him success in his
new role as Managing Director of Mercedes-
Benz Trucks in the United Kingdom.” A
Belgian national, Mark is a graduate of the
University of Leuven - Flanders in Belgium,
and is fluent in four languages - Dutch,
German, English and French.
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KUWAIT: National Bank of Kuwait (NBK)
announced the four lucky winners in Al
Jawhara weekly draws during the month of
July. The draws took place under the super-
vision of Ministry of Commerce representa-
tive. Sheikh Faisal Mohammed Al-Sabah,
Mona Fahd Saqr Alamair,  and Sayed
Hussain Jaffar Hasan Alhashemi each won
KD5,000. The winners expressed their grati-
tude and thanked NBK for its great services
and promotions. NBK will  announce

Tuesday 28th July 2015, the winner in Al
Jawhara monthly prize of KD125,000.

NBK has re-launched Al Jawhara
account recently by doubling customers’
chances to win in the weekly, monthly and
quarterly draws when they do not with-
draw or transfer from their accounts. NBK
customers have chances to win KD5,000
weekly, KD125,000 monthly and a grand
prize of KD250,000 quarterly. Each KD50 in
a customer’s account entitles them to one
entry in the draw, thus more money in an
account means more chances in each draw.
The new feature introduced to al Jawhara
Account enables customers to double their
chances when maintaining their balance
without withdrawing.

Al Jawhara is the most popular prize-
giving account in Kuwait. Al Jawhara
account entitles account holders to enter
the weekly, monthly and quarterly Al
Jawhara draws. All prizes are automatically
credited to the winners’ accounts the day
after the draw.  Al Jawhara accounts are
available to both Kuwaitis and expats and
can be opened at any one of NBK’s branch-
es around Kuwait, or through NBK website
for existing customers. For more informa-
tion please contact NBK Call Center at
1801801 or visit NBK official website
www.nbk.com.

NBK announces four 
Al Jawhara winners

KIPCO announces 17% 
increase in net profit

KUWAIT: Gulf Bank yesterday
announced that it has officially
obtained the Payment Card
Industry (PCI)-Data Security
Standards (DSS) 3.1 certification,
making it the first Bank in Kuwait
to be certified with this version,

and one of the few certified banks
across the region. PCI-DSS is the
global industry standard for com-
pliance and security for personal
payment card data, to which ven-
dors and businesses must conform
to in order to protect cardholders’
personal data and prevention from
credit card fraud. 

The Bank’s PCI-DSS 3.0 compli-
ance was validated on 20 May,
2014, after an extensive audit con-
ducted by SISA, a qualified security

assessor from PCI Security
Standards Council. Gulf Bank was
the first bank in Kuwait to take that
step, further solidifying its position
in the forefront. Commenting on
this announcement, May Dashti,
Head of ISS at Gulf Bank, said: “The

Bank’s accomplishment reinforces
its commitment to internationally
recognized security standards that
enhance the protection of cus-
tomers’ card information. Gulf
Bank’s attainment of PCI - DSS 3.1
compliance is in line with its client
centric approach. 

For Gulf Bank getting PCI DSS
certification is more than checking
a box on an annual audit, it reflects
the bank’s values to constantly
operate with its clients’ best inter-

est at heart, and protect and avoid
misuse of customer data”.  Gulf
Bank met the six different security
pillars required to achieve the PCI-
DSS 3.1 compliance. These require-
ments are namely; building and
maintaining a secure network, pro-
tecting cardholder data, maintain-
ing a vulnerability management
program, implementing strong
access control measures, regularly
monitoring and testing of net-
works and last but not least, main-
taining an information security
policy. 

Dharshan Shanthamurthy CEO
of SISA said: “Congratulations to the
Gulf Bank team on achieving PCI-
DSS Compliance for the third time
in a row. The PCI Data Security
Standard, with its 200+ require-
ments is one of the most stringent
security standards and the only
global standard dedicated to
secure cardholder’s data. During
our partnership for the last 3 years,
we were delighted to work with
Gulf Bank for their pledge for maxi-
mum security and achieving PCI
Compliance. 

This year is also very important
as Gulf Bank joins the elite group of
Banks in the Middle East region to
be compliant with the latest ver-
sion of PCI-DSS standard (version
3.1) and is also the first bank in
Kuwait. We appreciate the commit-

ment and dedication from Gulf
Bank to secure their customer’s
data and going through the strin-
gent audit process of SISA.” This
achievement is a direct result of
Gulf Bank’s strategy and commit-
ment to offering its customers the
best services possible, underlined
by safety and security and deliv-
ered by the Bank’s team that spares
no efforts in managing and improv-
ing its information security systems.

Gulf Bank ‘first in Kuwait’ to 
obtain PCI-DSS 3.1 Certification


