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KUWAIT: Zain, the leading telecom-
munications company in Kuwait,
announced the launch of its latest
offering to postpaid customers;
enabling them to enjoy one of several
entertainment services for two com-
plimentary months when they sub-
scribe to any of Zain’s postpaid smart-
phone plans. 

Zain’s latest announcement reflects
its customer-centric strategy that
aims at providing a superior telecom-

munications experience to customers
based on their needs. The new enter-
tainment services enable customers
to enjoy an array of applications
through their smartphones, tablets,
and personal computers. Upon sub-
scribing to one of Zain’s postpaid
smartphone plans, customers will be
able to choose between Go Online TV
by OSN, icflix, Anghami and Ridlee for
a two month complimentary period. 

“GO Online T V” by OSN offers a

diverse portfolio of blockbuster
Hollywood films, television series,
popular Arabic and Turkish series, and
an array of children’s entertainment to
watch on multiple devices. Further
applications include “icflix”, a video-
on-demand service with a large col-
lection of movies delivered from
Hollywood, Bollywood and Jazwood
(Arabic) through an online entertain-
ment platform all in one place. 

The offer also includes “Ridlee”

service which allows customers to
stay in touch with all callers through
missed calls and automatic notifica-
tions. In addition to these services,
Zain brings “Anghami” application
that enables customers to download
the latest Arabic and international
music by the best artists in the world
from a large collection of playlists that
suits customers’ diversified music
preferences.

As a leading telecommunications

company, Zain is  continuously
expanding its portfolio of digital serv-
ices to enhance customers’ lifestyles.
By presenting this service, Zain spares
no efforts in offering customers with
the latest and most exciting services
and promotions in the telecommuni-
cations field, and the company’s lat-
est announcement reinforces its
keenness in keeping customers at the
forefront of digital entertainment
offerings.

Zain offers entertainment apps with postpaid plans

KUWAIT: National Bank of Kuwait
rewards all its Zeina account holders
with a special offer at KidZania. Twenty
Zeina customers will win 10 tickets to
KidZania in a monthly draw. NBK Zeina
account holders will get one chance to
enter the monthly draw for every KD
10 saved in their account. Chances for
winning can also be doubled by hav-
ing a standing order to their account.
NBK customers will also enjoy an occa-
sional 50 percent discount on
Kidzania’s tickets when using NBK
Zaina Debit cards or any NBK Credit
Card. 

As the leading bank in Kuwait, and
the first to partner with KidZania
Kuwait, NBK provides all bank activities
in the kid-centric city to teach children
real life aspects of banking and finan-
cial responsibility. NBK’s branch in
KidZania  introduces children to a
unique experience in basic banking
services, where they can earn, spend,
deposit and withdraw ‘KidZos’,
Kidzania’s official national currency,
through the NBK branch and ATMs.

NBK provides Zeina account holders
with a wide range of promotional
offers, quarterly draws, as well as spe-
cial events throughout the year. Zeina
account provides children from birth
to less than 15 with their first bank
account in order to learn about basic

banking services such as saving and
banking with the help of their parents.
It also provides parents with the tools
they need to accomplish their chil-
dren’s long term savings goals in a fun
and rewarding manner. 

DUBAI: Bain & Company revealed
the results of its 14th biennial index
of 25 of the most popular manage-
ment tools and trends. More than
1,000 senior executives represent-
ing companies of all sizes around
the world responded to the 2015
survey, Management Tools & Trends,
which found that executives are
more confident in the global econo-
my and their company’s financial
performance than they’ve been in
the recent past.  As a result, they are
leaning more heavily on manage-
ment tools to advance their longer-
term growth strategies.  Nearly half
of the firms surveyed said they are
looking to new tools to tackle press-
ing management challenges, such
as increased business complexity,
cyber-attacks and waning customer
loyalty.  

“Our survey findings are consis-
tent with what we have been hear-
ing in GCC boardrooms.  Executives
and directors are cautiously opti-
mistic about the economic outlook
in their industries given the latest
downward trend in the oil prices,
and they are looking to manage-
ment tools to help grow their busi-
ness coming out of the downturn,”
said Joe Rahi, Principal in Bain &
Company’s Middle East office.

KEY FINDINGS INCLUDE:
Business Challenges: While

three-quarters of executives in
Europe, the Middle East and Africa
(EMEA) feel their firm’s financial per-
formance is strong, they cite
increased complexity, the threat of
cyber-attack, increased IT spending
demands and the erosion of cus-
tomer loyalty as front-burner chal-
lenges.

• Increasing complexity: Nearly
70 percent of EMEA executives sur-
veyed believe that increasing com-
plexity will contribute to higher
costs that will hinder company
growth.

• Cyber-attacks: The threat of
cyber-attack remains a legitimate
concern in EMEA and in the
Healthcare and Financial Services

sectors, which collect and utilize
sensitive customer data that can be
attractive to cyber-criminals.  Nearly
half of executives were “very con-
cerned,” the same as in 2013, but
behind Asia-Pacific (74 percent) and
North America (60 percent).

• IT spending: 56 percent of
EMEA executives believe that over
the next three years IT spending
must increase to keep up with the
rapid pace of change and to remain
competitive; and 40 percent feel
that current IT infrastructure, which
is often burdened with legacy sys-
tems, also restrain growth - on par
with North America and Latin
America, but less concerned than
Asia Pacific (57 percent). 

• Customer loyalty:  Executives
continue to be concerned with cus-
tomers’ declining brand loyalty.
Two-thirds said that customers
were less loyal to brands than they
used to be.  

• Growth strategy: Nearly two-
thirds of executives in the EMEA
region surveyed believe that merg-
ers and acquisitions will be a critical
growth strategy in their industry -
trailing Asia Pacific (74 percent), but
ahead of North America and Latin
America.

Tool Usage Trends: Companies
deploy a wide and ever-shifting
array of management tools to
address business challenges and
capture business opportunities.
However, different segments
weight the use and satisfaction of
various tools largely based on com-
pany size, scope of effort and geog-
raphy. Larger companies in EMEA
use the greatest number of tools.
Executives also expressed more sat-
isfaction when using tools for major
efforts, such as full scale transforma-
tions, than programs more limited
in scope. 

• Tool usage among EMEA exec-
utives declined slightly from 2012 -
an average of  6.6 tools were used in
2014, down from 6.8

• In EMEA, Disruptive Innovation
Labs, customer segmentation,
strategic planning and employee

engagement surveys received the
highest satisfaction scores; out-
sourcing in EMEA was the lowest
score across all tools. 

• Among tool usage across
EMEA, customer relationship man-
agement, benchmarking, outsourc-
ing and Balanced Scorecard were
rated highest; zero-based budget-
ing and Disruptive Innovation Labs
were used least.

• Founders’ Mentality(r) was
more visible in China and India (71

percent) and Latin America (64 per-

cent) versus the US (55 percent) and
Europe (43 percent).  Emerging
market executives are more likely to
feel the principles and passions of
their founders guiding their busi-
ness.

• EMEA executives were slightly
more satisfied with the majority of
tools than their North American
counterparts, but less satisfied than
Asia-Pacific executives, suggesting
less of a focus in many of Europe’s
developed markets on driving
aggressive company growth, com-
pared to those in Asia’s emerging
markets. 

• Complexity Management was
not a highly used tool even though
increasing complexity was identi-
fied as one of most pressing busi-
ness challenges in EMEA.

• Established market firms con-
tinue to lean toward using more tra-
ditional tools such as Benchmarking

and Employee Engagement
Surveys. 

• Emerging market firms have
been early champions of new tools
such as Big Data Analytics, Digital
Transformation and Disruptive
Innovation Labs.  

Rahi added: “With the exception
of some sectors, financial perform-
ance is currently perceived as
improving albeit with some chal-
lenges: insufficient insight into con-
sumer needs is still  hampering
growth in some industries.
Meanwhile excessive and growing
complexity still  affects costs.
Adaptability to continuous changes
in the business environment will be
a key differentiator for sustained
value creators, and investment in
innovation will drive long-term
superior economics.”

Future Tool Trends: The populari-
ty and usage of specific manage-
ment tools changes over time.
Certain tools such as Customer
Relationship Management and
Benchmarking demonstrate consis-
tent staying power in Europe, the
Middle East and Africa (EMEA).  The
data show that others, such as Total
Quality Management, are used far
less today than they were 20 years
ago, suggesting that some tools,
follow life cycles similar to many
consumer products: 

• About 45 percent of EMEA
executives surveyed say that over
the next three years they will focus
more on revenue growth than cost
cutting.  This may be one reason for
the increasing popularity of Big
Data Analytics, which can help com-
panies more effectively segment
and target customers.

• Established market firms con-
tinue to lean toward using more tra-
ditional tools such as Benchmarking
and Employee Engagement
Surveys. 

• Emerging market firms have
been early champions of new tools
such as Big Data Analytics, Digital
Transformation and Disruptive
Innovation Labs.  

GCC companies use tools to reduce 
complexity and fast track growth

LONDON: Bank of America Merrill Lynch
won the highest number of global awards
from Euromoney magazine, being named
Best Global Loan House, Best Global
Transaction Services House and Best Global
Bank for Corporate Social Responsibility in
the Euromoney 2015 Awards for Excellence.  

“These awards are a testament to our
fully integrated global platform and world-
class talent,” said Christian Meissner, head
of Global Corporate and Investment
Banking at Bank of America Merrill Lynch.
“The recognition as both Best Global Loan
House and Best Global Transaction Services
House underscores the power of our team
to deliver innovative financial solutions tai-
lored to the unique needs of clients around
the world.” 

“We are honored to be recognized by
Euromoney for the second consecutive
year as the Best Global Transaction Services
House,” added Ather Williams, head of
Global Transaction Services at Bank of
America Merrill  Lynch. “We thank our
clients for entrusting us with their business,
and we look forward to working with them
in the years to come, as the cash manage-
ment and payments industries continue to
evolve and demand new approaches and
innovations to trade finance and treasury
management.” 

“Being named Best Global Bank for
Corporate Social Responsibility is confirma-
tion of our commitment to making finan-
cial lives better,” said Andrew Plepler, Global
Corporate Social Responsibility executive.
“Ensuring that sustainable practices are
integrated into our products, services and
business activities allows us to best serve

our clients and communities around the
world. Through strategic partnerships and
the responsible deployment of our assets
and resources, we can effect long-term
positive change.”

In the publication’s write-up about the
loans honor, Euromoney wrote: “Lending
remains at the very heart of finance and
the relationship between banks and their
clients. As some of their rivals pull back,
Bank of America Merrill Lynch stands out as
a true loans powerhouse on a genuinely
global scale.”

For transaction services, the publication
said: “Bank of America Merrill Lynch’s US
strength is not in doubt, but it’s building
revenues and winning mandates on a regu-
lar basis in Europe, Latin America and Asia.
It’s no longer just the momentum cash and
payments house - it’s a true global com-
petitor now.”  

For corporate social responsibility, the
publication noted: “In a highly competitive
category, Bank of America Merrill Lynch
stood out to the Euromoney editorial pan-
el. The bank is supporting impact invest-
ment and leading from the front as the
green bond market flourishes. Its Catalytic
Finance Initiative, to which the bank has
committed $1 billion and hopes to raise
another $10 billion, could be a real game-
changer in the CSR space.”

The Euromoney Awards for Excellence
were established in 1992 and are the global
benchmark for the banking industry. These
annual awards cover more than 20 global
product categories, best-in-class awards in
all regions and the best banks in close to
100 countries around the world.

NBK rewards Zeina account 
holders with KidZania offers

Bank of America Merrill Lynch earns 
top honors at Euromoney Awards

Residences at Palazzo Versace start handover 

DUBAI: The 169 ultra-luxurious
Residences at Palazzo Versace in
Dubai Creek are currently being
handed over to their owners.
Developed by luxury real estate
company ENSHAA PSC and inspired
by the spirit and design flair of
House of Versace, the Residences
set new standards of elegant living
in Dubai.    

Ranging in size from one to five
bedrooms, the Residences at
Palazzo Versace provide a lifestyle
experience that truly reflects the
opulence and sophistication for
which House of Versace is globally

renowned. All the elements have
been designed and conceived to
match the desire of space, comfort
and uniqueness, custom made fur-
niture, generously bright and spa-
cious interiors, Versace artworks,
exquisite mosaic and marble floor-
ing spread across the interior, par-
quet in each bedroom, every ele-
ment is a testimony towards Italian
luxury artisanat and craftsmanship.
The Residences at Palazzo Versace
also boasts spectacular views of the
Dubai Creek and are locatedjust ten
minutes away from the airport and
downtown Dubai.

Speaking on the handover,
ENSHAA PSC CEO, Raza Jafar said,
“We are delighted to commence
the handover of The Residences at
Palazzo Versace to their owners and
are grateful for the support of all
our customers; we are proud to
deliver an outstanding project. I am
particularly thankful to our team,
for their hard work, dedication and
passion for creating an iconic
development; the end result is
truthfully remarkable and I am con-
fident that it will set new standards
of luxury living and comfort in the
region”.

New level of fine living

RUSTENBURG, South Africa: Deep under-
ground, where huge conveyer belts haul rocks
to the surface, 33-year-old mother of two
Bernice Motsieloa represents the quiet revolu-
tion transforming the macho culture of South
African mining. Motsieloa is a shift supervisor
at Anglo American’s Bathopele platinum mine
one of several thousand female miners
employed in a difficult and often dangerous
environment traditionally dominated by men.

Despite an apartheid-era ban on women
working underground only being lifted in
1996, 15 percent of all employees in the min-
ing sector are now female, exceeding the gov-
ernment’s own target of 10 percent. But
reports of sexual harassment are common,
and some retired miners say female miners
face pressure to offer sexual favours to their
male colleagues. Motsieloa said she has never
suffered physical violence since first going
down the pits in 2002 doing manual labour in
a gold mine, though she vividly recalls the ver-
bal abuse she endured. “It was hard. We were
openly called names by our male colleagues
who told us ‘this is not your place’,” she told
AFP. “At first it was not easy, I wanted to quit.
We had to put up with men who were not
used to working with women.”

A few kilometres from the Bathopele mine,
a female worker was raped and killed under-
ground in another Anglo American Platinum
mine in 2012. A blood-stained stone was left
next to her body. Three months ago, another
female worker was raped in the changing
rooms at a different mine also owned by the

firm, but escaped with her life. “I was shocked
and did not trust this environment anymore...
Working alone, what if this happens?” said
Motsieloa, who is always in radio contact with
the control room at surface level. “It really had
an effect on me. I was thinking, ‘what if some-
one just shows up?’”

Tough Workplace 
Whatever the challenges, Motsieloa exudes

authority as leader of her mainly-male team of
22 workers, and she dismisses any suggestion
she might consider a change in profession.
“For me, mining was not my first choice, but I
ended up doing it,” she said. “Now I love it. For
me, being underground is like being in an
office.” It is an unusual place to earn a living -
in a pit as deep as 350 m, surrounded by heavy
machinery and tunnels marked with danger
signs.

Lighting is minimal, with lamps mounted
on hard-hats illuminating the path ahead and
ghost-like visions of men in white overalls.
Nozuko Ogyle, one of three women on
Motsieloa’s team, said she felt that women
needed to work twice as hard to be taken seri-
ously. “The job is physically challenging, and as
women we must show that we can do it,” the
conveyor-belt attendant said. “I do hear about
stories of harassment but not here, where I
work.” Anglo American Platinum, the mine
owner, is South Africa’s largest private sector
employer and has 3,081 women working in
underground operations.

It has introduced a “buddy buddy” system

to ensure that women don’t work alone when
down the mines, as well as setting up a sexual
harassment hotline. Other new safety meas-
ures include surveillance cameras and biomet-
ric identity turnstiles at entrances to women’s
changing facilities. “Women have been able to
talk to us and say ‘you should do this’... so I
think there will be an ongoing process to
make women feel safe in our mines,” Chris
Griffith, CEO of Anglo American Platinum, told
AFP.

South Africa has one of the highest rape
rates in the world, according to official statis-
tics, though exact global comparisons are diffi-
cult. About 46,250 rapes were reported in
2013/14, and the South African Medical
Research Council has estimated only one in
nine cases are taken to the police.

‘Sexual Favours’ 
Research by Asanda Benya of the University

of the Witwatersrand in 2009 found that
women were being exploited in mining, a key
South African industry that employs about a
million people. The study, entitled “Women in
Mining: A challenge to occupational culture in
mines”, collected witness evidence that shift
bosses engaged in sex with female mine work-
ers. “Men still see women as sexual objects,
and as a result transactional sex is on the rise,”
it said. “Sexual favours are very common
underground.”

Retired miner Elias Mkhonza acknowl-
edged that sex was an issue in mines, with
some men demanding sexual favours in

exchange for helping women with strenuous
tasks. “‘I do your job, you give me something.’
It’s like that,” he said. “Many do it underground
because, once we are out, people go (back) to
their partners.” The veteran mineworker, with
22 years of experience in the gold sector,
believes that women are not suited for mine
work and should “never be allowed under-
ground”.

But Motsieloa strongly disagrees. After get-

ting bored with manual labour, she
approached her manager and started training
in 2006, first becoming a skilled miner and
then a supervisor. “I have learnt that there is
nothing that is out of reach. If men can do it,
then women can do it even better,” she said,
adding a warning to employers. “Women don’t
just need to seize the opportunities in order to
succeed, they also need support from the
bosses.” — AFP 

S African female miners break ground 

RUNSTENBURG, South Africa: Miner Bernice Motsieloa briefs miners on their daily duties
at the Anglo American Bathopele Mine in North Western Province of South Africa, some
170 km from Johannesburg, on June 11, 2015. — AFP 
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