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KUWAIT: Zain Group, the leading telecom
innovator across the Middle East and Africa
announces the promotion of Mohammad
Abdal as the Chief Communications Officer
(CCO) at Zain Group. The newly created execu-
tive role will see him head three significant
divisions within Zain Group: namely Investor
Relations, Corporate Communications, and
Corporate Governance & Compliance.

A Kuwaiti national, Abdal is a home-grown
success story having joined Zain in 2001 as a
finance executive soon after graduation. Over
the next 15 years Abdal rose rapidly through
the organization; playing a key role in various
aspects of the company’s evolution and suc-
cess from a local operator in Kuwait to becom-
ing the leading telecom conglomerate it is
today.

Abdal has led the Zain Group Investor
Relations department as its Director since
2008 and in January 2012 was given the
added responsibility of overseeing the Group’s
Corporate Communications Department. In
early 2014, he established the Group’s
Corporate Governance division, one of the first
companies in Kuwait to fully embrace the new
compliance regulations initiated by the coun-
try’s Capital Market Authority.

Key milestones in Abdal’s impressive career
at Zain include managing two of the largest
capital raisings in the history of Kuwait, name-

ly a $4.5 bill ion capital rights issue in
September 2008and a $2.3 billion rights issue
in November 2005. Additionally, he has over-
seen the IPOs and capital restructuring of all
Zain entities over the years, including the suc-
cessful listings of Zain Saudi Arabia,Zain
Bahrain and most recently Zain Iraq.

Commenting on the appointment, Zain
Group CEO Scott Gegenheimer said, “As a pub-
lically traded company in several key markets
across the region, Zain places the areas of
Corporate Governance, transparency in com-
munications, dealing with capital markets and
all stakeholders as top priorities and key func-
tions. Mohammad Abdal has the right qualifi-
cations and industry experience to lead this
effort for Zain Group and support other Zain
operations in their exacting dealings with cap-
ital market authorities, telecom analysts, and
media across the region. His depth of industry
expertise and relationships will be invaluable
as we seek to advance our long-term plans tar-
geted at building strong relations with our
investors and maximizing shareholder value
across all our markets.”

Gegenheimer continued, “It is a particular
pleasure to promote a home-grown Zain tal-
ent who hasan impressive and successful track
record to a senior position, fulfilling our
human resources policy of capitalizing on and
promoting our talented leaders from within.”

As the Chief Communications Officer, Abdal
will continue to lead the implementation of
corporate governance standards and princi-
ples across Zain operations and its related
subsidiaries in compliance with the laws and

regulations, and best practices. Abdal will also
provide the necessary support to board mem-
bers and executive management on gover-
nance issues, and will  serve as a liaison
between key stakeholders. 

The incoming Zain Group CCO, Mohammad
Abdal said, “I am honored to have been pro-
moted to this position, and I appreciate the
confidence that has been placed in me by the
Zain Group Board and senior management.
Integrity and transparency are given the high-
est emphasis in all aspects of Zain’s operations
and culture, and my task, with the support of a
highly qualified team, will be to ensure that
this continues. As we communicate material
information in a timely manner, we look to fur-
ther develop solid relationships with regulato-
ry authorities, investors, analysts, media and
other stakeholders in Kuwait and across the
region.”   

Abdal  is  a  founding member and
Chairman of  the Middle East  Investor
Relations Society chapter in Kuwait and a
member of the globally recognized National
Investor Relations Institute (NIRI). He gradu-
ated in 2001 from Portland State University,
Oregon, US with a Bachelor of Science in
Business Administration with a double major
in Finance & Management Information
Systems. He has also attended reputable
executive programs in recent years that
earned him several  recognit ions as a
Cer ti f ied Investments and Derivatives
Auditor (CIDA), a Certified Investor Relations
O ff icer  and a Cer ti f ied Corporate
Governance Officer.
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KUWAIT: Gulf Bank has announced the
launch of an exceptional and exclusive offer
for its Credit Cardholders in cooperation with
Emirates Airlines, presenting customers with
up to 10 percent discounts when booking
their flights on Emirates Airlines.  

This offer is valid until 30 September 2015
for any Emirates Airlines tickets purchased
from 15 May until 15 August 2015. To take
advantage of this exciting new offer, Gulf
Bank customers must use their Credit Cards
when purchasing their Emirates Airline ticket
to any destination online by applying the
unique promotional code ‘KWGULFB’ to enjoy
up to 10 percent discount. 

As the summer season approaches and
more people are looking for travelling
abroad, Gulf Bank seeks to offer its customers
an exceptional range of promotions that
meet their needs, in addition to presenting
them with one of the widest selections of
financial products and banking services cur-
rently available in Kuwait. 

To find out more about Gulf Bank’s promo-
tions and offers, customers can visit one of
Gulf Bank’s 58 branches; contact the
Customer Contact Center on 1805805, or log
on to the Bank’s bilingual website at www.e-
gulfbank.com.  

DUBAI: World Famous Orator on Islam and com-
parative religion, Dr Zakir Naik handed over the
award to Hamza KS - Manager CSR, Malabar Gold
& Diamonds for the group’s involvement in phil-
anthropic activities

The 14th edition of the Dubai Ramadan Forum

organized by Dubai’s Department of Tourism and
Commerce Marketing (DTCM) comes to a conclu-
sion on July 05th. The Forum was held under the
patronage of His Highness Sheikh Ahmed bin
Mohammed bin Rashid Al-Maktoum, Chairman of
the Mohammed bin Rashid Al-Maktoum

Foundation.
The closing ceremony was held on Sunday 5th

July at the Dubai World Trade Centre - Zaabeel
Hall. World famous orator on Islam and compara-
tive religion, Dr Zakir Naik delivered the lecture
on the final day of the 14th Dubai Ramadan
Forum. The closing ceremony was attended by
representatives of DTCM, sponsors and the same
was witnessed by a gathering of around 10,000.
On the occasion  Hamza KS - Manager, CSR at
Malabar Gold & Diamonds received an award
from Dr. Zakir Naik for the recognition of the
group’s involvement in various philanthropic
activities in the region. The Malabar group was
the main sponsor of the 14th Dubai Ramadan
Forum. 

Speaking on the occasion, Shamlal Ahamed,
Managing Director- International Operations said
“Malabar Gold & Diamonds is proud to support
Dubai Ramadan Forum, one of the most impor-
tant events in Dubai during the holy month of
Ramadan. Participating in initiatives like the
Ramadan Forum gives us the opportunity to
serve the community, which is integral compo-
nent of our CSR especially during the holy month
of Ramadan. Our support team will be providing
all the assistance needed to ensure the provision
of refreshments for all the visitors. Malabar Group
undertakes several CSR activities during the
month of Ramadan in association with likemind-
ed organizations to ease the life of residents in
the respective country.”

Malabar Gold & Diamonds honored at closing 

ceremony of 14th Dubai Ramadan Forum

KUWAIT: dmg events, an interna-
tional exhibition company and the
organizers of The Big 5 events in the
Middle East and Asia, has
announced the launch of The Big 5
Construct East Africa to cater to the
expanding regional construction
sector. The inaugural event will be
held with the support of the Kenya
Investment Authority from
November 2 to 4, 2016 at the
Kenyatta International Conference
Center in Kenya’s capital Nairobi. The
African continent continues to expe-
rience intensive construction activity
and investment by value of mega
projects under construction grew by
46.2 per cent in 2014, touching $326
billion from $222 billion in 2013. 

With significant development in
the sectors such as oil and gas and
retail, total value of projects in East
Africa reached $61 billion in 2014. It
is estimated that an investment
between $60 to 70 billion is required
for infrastructure development in
the oil and gas sector alone. Backed

by ample government support and
strong economic fundamentals, East
Africa is poised to develop into a
flourishing market for construction
in the next few years. The new show
will be a central meeting point for
regional buyers of construction
products to interact with global dis-
tributors and manufacturers.

Andy White, VP Construction -
dmg events - Middle East & Asia,
said: “The Big 5 brand has grown rap-
idly in recent years from its estab-
lished home in Dubai and now takes
place in Saudi Arabia, Kuwait, India
and Indonesia. Our exhibitors are
constantly looking for new markets
and The Big 5 helps them reach the
right buyers in markets where con-
struction is booming. East Africa is
an exciting market, with plenty of
opportunities and one which is of
real interest for our international and
GCC clients.”

The Big 5 Construct East Africa
will give international suppliers and
manufacturers direct access to thou-

sands of architects, interior design-
ers, engineers, contractors, and real
estate developers actively seeking
new and innovative construction
products. Alongside a comprehen-
sive exhibition, the event will also
feature free-to-attend technical sem-
inars, certified workshops and train-
ing programs including ‘How to

Trade in East Africa,’ high-level strate-
gic conferences, live product
demonstrations, and business
matching for manufacturers and
local distributors.

“The Big 5 Construct East Africa is
the first of a number of events we
plan to organize in this expanding
market. We feel that the region is
currently thriving with opportuni-
ties and the timing is perfect to
launch a forum that brings in signifi-
cant value to both local and interna-
tional businesses. Our long-time
expertise in facilitating business
between global suppliers and local
buyers together with the support of
the Kenya Investment Authority will
give inaugural event a major boost.
We are upbeat that The Big 5
Construct East Africa will be highly
successful in providing an excep-
tional platform to do business, net-
work and learn from business lead-
ers,” concluded Simon Mellor,
President - Middle East and Asia,
dmg events. 

dmg events to launch The Big 5 event 

for East African construction sector

NAIROBI: Andrew Rugasira has worked for more than
a decade to sell coffee in a way that will be more prof-
itable to Africans, starting with a firm packaging roast-
ed beans in Uganda and now working on plans to
open cafes abroad. The Ugandan entrepreneur’s goal
resonates across a continent that has long sold com-
modities that are processed and consumed in indus-
trialized nations, such as cocoa for chocolate or beans
for espressos, while Africans get a fraction of the prof-
its. 

From his outlets in Kampala, Rugasira wants to
expand his Good African Coffee cafes to Washington
DC, London, and other African capitals. The idea is to
sell cappuccinos and lattes with a ‘Made in Africa’ story
to draw customers who might otherwise go to
America’s Starbucks or Britain’s Costa. “When you add
value you retain not just the financial value in country
but you create jobs, businesses pay more taxes and
that’s how you develop the economy,” he told Reuters.

But Rugasira’s efforts to break into international
markets, which began when he set up his firm in 2003,
highlight the challenges facing African businesses as
they seek to add more value and turn a local product
into a global brand. British supermarkets Tesco and
Sainsbury’s , which initially bought his packaged cof-
fee, have taken it off their shelves. And there is no

guarantee his cafes will find it easy in markets with
established international chains. “Whether you can
scale that up and be up against a behemoth like
Starbucks, which really knows the coffee business and
the retail business, that’s an incredibly tall order,” said
Victoria Crandall, an analyst for Africa’s Ecobank.

Returning value
While Brazil, Vietnam and Indonesia are the world’s

top coffee exporters, coffee is big business in east
Africa, which produces some of the world’s finest ara-
bica and robusta beans. In Uganda, Africa’s biggest
exporter and the eighth biggest exporter globally,
about 500,000 small farmers grow coffee. It is
Uganda’s biggest commodity export, accounting for
up to 30 percent of the country’s foreign exchange
earnings. But Rugasira says less than 0.5 percent of the
value of a cup of coffee sold in the West is earned by
the bean growers. Rugasira is undaunted. His coffee
beans may have struggled to draw supermarket
browsers, but he said cafes offer a bigger shop front to
entice customers keen to try something new and
ready to support sustainable development. “As a small
company we do better when we interface with cus-
tomers directly than putting a product on a shelf,” he
said in a telephone interview from Kampala. “Part of

our brand is to have a conversation around some of
the development issues in Africa. We’re an ethical
brand that speaks to a specific and a conscious con-
sumer,” he added.

Good African Coffee says it shares 50 percent of all
the company’s profits with farmers in the fields. The
firm pays about 25 percent above the average market
price to its network of 14,000 coffee farmers, accord-
ing to Rugasira. The next step includes opening a cafe
in the smart Washington DC district of Georgetown by
the end of 2015 and another in London by 2016. He
also aims to tap a growing taste among Africa’s middle
classes for coffee. Outside a few places like Ethiopia,
which consumes more than half the coffee it pro-
duces, few Sub-Saharan African markets have a taste
for the drink. That is changing.

African chains
In Kenya’s capital Nairobi and other centres, local

chains are growing, such as Java cafe and Dormans,
a coffee producer since 1950, that has been expand-
ing its branded cafes. The Nigerian chain Cafe Neo
tells customers on its website that it is “celebrating
the return of coffee to its African roots.” It has outlets
in Lagos and one cafe in Kigali, the capital of
Rwanda.— Reuters

Entrepreneur eyes cafes in West to

profit from the African coffee

Andy White

SEOUL: A woman wearing a mask as a precaution against Middle East Respiratory
Syndrome (MERS) walks in a shopping district in Seoul. South Korea’s central bank cut its
economic growth forecast, citing a severe drought and the spread of the MERS. —AP 
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WASHINGTON: The US economy’s stumble at
the start of 2015 is dragging down the world’s
growth to the lowest level since the Great
Recession, the International Monetary Fund said
Thursday. The IMF forecasts 3.3 percent global
growth this year, down from the 3.5 percent it
predicted in April. That would be slowest pace of
global growth since the world economy shrank
slightly in the recession year 2009. The main cul-
prit: The American economy, world’s biggest,
shrank at a 0.2 percent annual rate from January
to March, hurt by nasty weather. The IMF last
month cut the outlook for US growth to 2.5 per-
cent in 2015, from April’s 3.1 percent. The US
economy grew 2.4 percent in 2014. The fund
expects the U.S. economy to grow 3 percent in
2016. IMF research chief Olivier Blanchard down-
played the wider economic impact of the Greek
debt crisis and the possibility that Greece could
be forced to abandon the euro currency. “The
effects on the rest of the world economy are likely
to be limited,” he said. The IMF expects global
growth to improve to 3.8 percent next year.

Meantime, America’s first-quarter troubles are

pinching its neighbors. The IMF trimmed
Mexico’s 2015 growth forecast to 2.4 percent
from 3 percent and Canada’s to 1.5 percent from
2.2 percent. The multinational lending agency
kept its forecast for China’s economic growth
unchanged at 6.8 percent this year and 6.3 per-
cent in 2016. The Chinese stock market has
plunged, with the Shanghai Composite index
down 30 percent from its peak less than a month
ago. But Blanchard said: “We don’t see it as a
major macroeconomic issue.” That is because
ordinary Chinese mostly did not spend the paper
gains in their stock portfolios as shares climbed
to dangerous heights over the past year; so they
are not likely to cut back now.  Moreover,
Blanchard said, the stock market is small com-
pared with the size of China’s economy, the
world’s second largest.

The IMF predicts the euro-zone will grow 1.5
percent this year, unchanged from April’s fore-
cast; Japan will grow 0.8 percent, down from an
April forecast of 1 percent; and the Brazilian
economy will shrink 1.5 percent, a downgrade
from April’s forecast for a 1 percent drop. — AP

IMF downgrades 2015 outlook

for global growth to 3.3%


