
T E C H N O L O G Y
SATURDAY, JULY 11, 2015

Japan launches free

Wi-Fi on Mount Fuji 

TOKYO: Climbers who reach the summit of Mount Fuji will
now be able to share their achievement via free Wi-Fi. A
Japanese mobile phone network says it began offering the
service yesterday at eight hotspots on Japanís most famous
mountain, including the 3,776-meter (12,389-foot) summit.

The initiative is aimed at attracting more overseas visitors
to Shizuoka and Yamanashi, the two states that are home to
Mount Fuji. From airports to subway and bus operators, Japan
has been expanding free Wi-Fi service ahead of the 2020
Tokyo Olympics. Users on Mount Fuji will need to enter a user
ID and password provided in fliers in English, Chinese and
Korean that will be distributed at some trailheads. NTT DOCO-
MO Inc will provide the service for 72 hours from the initial
log-in. — AP

NEW YORK: Microsoft will cut 7,800 jobs and take a $7.6 billion
impairment charge as it attempts to revive its flagging phone
hardware business. The new cuts come on top of the 18,000 jobs
that were trimmed last year and just over a year after the compa-
ny made an aggressive push into the smartphone market. The
company paid $7.3 billion for Nokia’s phone business in April
2014, seeking to push rapidly into the smartphone sphere as its
traditional software business slowed. Microsoft ultimately wanted
to build an ecosystem that created customers that were loyal to a
slew of its products, much as Apple and Google have done so
successfully.

But Microsoft’s Windows Phone system has gained little trac-
tion against Apple’s iPhone and Google’s Android system. Now

the company says it will write down more than the entire cost of
buying Nokia in the fourth quarter and also take a $750 million to
$850 million restructuring charge. “We are moving from a strate-
gy to grow a standalone phone business to a strategy to grow
and create a vibrant Windows ecosystem including our first-party
device family,” CEO Satya Nadella said in a printed statement.

The Nokia deal was made under Nadella’s predecessor Steve
Ballmer, who wanted Microsoft to make its own smartphones and
tablets. But Nadella has been moving away from this strategy in
order to focus on the company’s core software business and relat-
ed services. Last year, he announced a broad restructuring includ-
ing cutting the 18,000 jobs, the biggest round of layoffs in the
company’s history. About half of those, 12,500, were jobs associ-
ated with the Nokia unit.

He has also warned employees of the need to “make some
tough choices in areas where things are not working.” Other
recent moves include handing off some its digital advertising
business to AOL and selling its street-image mapping operation
to Uber.

FBR analyst Daniel Ives said the cuts will be painful, but are
necessary. “We believe Nadella’s proactive approach at cleaning
up the Nokia acquisition is a positive ‘tipping of the hand’ around
Microsoft’s future focus on software (versus hardware) as the
company heads into a pivotal year, with Windows 10 front and
center as a major product catalyst,” Ives said. Microsoft’s latest
operating system, Windows 10, is scheduled to be released on
July 29. Microsoft said it will give more details when it reports
fourth-quarter earnings on July 21. Shares rose 41 cents to $44.71
in morning trading. — AP

Carmakers to tech

partners: Keep your

hands off our data

SAN FRANCISCO/DETROIT: Carmakers are limiting the data they
share with technology partners Apple Inc and Google Inc
through new systems that link smartphones to vehicle infotain-
ment systems, defending access to information about what driv-
ers do in their cars. Auto companies hope that the vehicle data
will one day generate billions of dollars in e-commerce, though
they are just beginning to form strategies for monetizing the
information.  Apple and Google already make money from smart-
phone owners by providing a variety of products and services,
from digital music to targeted advertising, and connecting
phones to car systems will almost certainly extend their reach.

But as infotainment systems such as Apple’s CarPlay and
Google’s Android Auto become more widespread, auto compa-
nies hope to keep tech providers from gaining access to a
wealth of potentially profitable information collected by com-
puter systems in cars. Some auto companies have specifically
said they will not provide Apple and Google with data from the
vehicle’s functional systems - steering, brakes and throttle, for
instance - as well as information about range, a measure of how
far the car can travel before it runs out of gas. “We need to con-
trol access to that data,” said Don Butler, Ford Motor Co’s execu-
tive director of connected vehicle and services. “We need to pro-
tect our ability to create value” from new digital services built on
vehicle data.

High stakes
The stakes are potentially huge: General Motors Co told

investors earlier this year that it expects to realize an additional
$350 million in revenue over three years from the high-speed
data connections it is building into its cars. Consultant
AlixPartners estimates global revenues from digitally connected
cars will grow in value to $40 billion a year worldwide by 2018,
from $16 billion in 2013, and auto companies would like to hold
on to as much of that money as possible. “The risk is, if you give
up control and somebody else figures out that business model,
then you lose the future revenue stream,” said Friedmar Rumpel,
vice president in AlixPartners’ automotive practice.

Auto companies hope to profit from in-vehicle data in a vari-
ety of ways, including the provision of travel planning services
and auto repair and service information they hope will bring driv-
ers to dealerships. They also expect to work with insurance com-
panies, providing information that would allow insurers to base
their rates on a driver’s behavior behind the wheel. While many
automakers have signed up to use CarPlay and Android Auto,
systems designed to make it easier and safer for drivers to use the
apps and features on their smartphones while driving, some car
companies also have designed their own systems.

Ford is installing a proprietary system, Sync 3, in its cars that is
designed to work with and supplement CarPlay and Android
Auto. Volkswagen AG’s Audi subsidiary is hoping to develop and
license its own brand-specific apps, while attracting third-party
programmers to create and customize car-specific apps, accord-
ing to Mathias Halliger, Audi’s senior systems architect for con-
nected vehicle technologies. “This enables a business model that
completely belongs to the carmaker,” Halliger said. Still to be
answered, however, are questions concerning how comfortable
consumers will be with sharing their personal information from
the vehicle. In addition, state and federal regulators could impose
limits on data-gathering and sharing.—Reuters

FUJINOMIYA: Climbers make their way as a route to climb Mount Fuji on the Shizuoka prefecture side opened for climb-
ing season. — AP

Microsoft cuts 7,800

jobs as phone sales flag 

FINLAND: A worker walks outside Microsoft’s Finnish headquarters in Espoo.

WASHINGTON: The Microsoft Corp logo outside the
Microsoft Visitor Center. — AP photos


