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SHARJAH: Air Arabia announced yesterday the
launch of regular services to Tabuk, which marks
the airline’s 13th destination in Saudi Arabia and
114thglobally.  

Starting July 30, 2015, the leading low-cost
carrier will  operate services on Tuesdays,
Thursdays and Saturdays. Flights will leave
Sharjah International Airport at 09:20 and reach
Tabuk Regional Airport at 11:20. Return flights
will take off from Tabuk on the same day at 12:10
and touchdown in the UAE at 16:05.  

The launch of the regular service to Tabuk is
line with Air Arabia’s strong focus to further drive

significant value to customers in the Kingdom.
Commenting on the new service, Adel Ali,

Group Chief Executive Officer, Air Arabia, said:
“The strengthening of our route network in
Saudi Arabia with the launch of Tabuk demon-
strates the significance we attach to the
Kingdom. Going forward, our business focus for
KSA will remain to be present where our cus-
tomers want us to be and continue to offer enor-
mous choice for customers seeking to travel
from KSA to the UAE and beyond.”

Air Arabia started operations to KSA with reg-
ular services to Jeddah in 2004. Since then,

reflecting the overall growth of the Saudi avia-
tion sector, the airline has seen increasing
demand for the appealing value for money
product it offers. Today, the low cost pioneer
operates over 120 weekly non-stop services into
the Kingdom and serves Saudi from its hubs in
Sharjah and Ras Al Khaimahin UAE, Alexandria in
Egypt, and Amman in Jordan - to 13 destinations
in Saudi Arabia.

Tabuk is the capital city of the Tabuk Region
in northwestern Saudi Arabia with a population
of over half a million. Tabuk is close to the
Jordan-Saudi Arabia border. 

Air Arabia enters 13th destination 

in Saudi Arabia with Tabuk service

Hyundai Northern Gulf

announces increase in

sales on 2016 models
KUWAIT: On the occasion of Ramadan,
Hyundai Northern Gulf recently launched its
Shoot and Win in the Month of Giving,
where customers purchasing new Hyundai
vehicles are given a chance to aim a mock
Ramadan cannon and win a variety of prizes.
Additionally, all vehicles sold during
Ramadan come with a buy-back guarantee.

Prizes reach up to KD500, and the buy-
back guarantee ensures that a valuation of
85 percent in the first year, 70 percent in the
second and 50 percent in the third year. The
offer also includes a chance to win free com-
prehensive insurance for the first year, free
maintenance for the first year or 20,000km
or HYUNDAI’s free lifetime warranty.

On the occasion of this promotion, which
runs from the 14th of June to the end of
Ramadan, Northern Gulf ’s Marketing and
Promotions Department spokesperson said
“We’re proud to launch this promotion dur-
ing the Holy month of Ramadan, and to add
a new seasonal spirit to our showrooms. The
promotion gives our customers a unique
opportunity to win back prizes on all 2016
vehicles, and we hope to continue to launch

valuable promotions like this whenever pos-
sible.”

The offer covers all of Hyundai’s lineup,
featuring a variety of models that cater to
equally varied requirements and budgets.
Hyundai is also very proud of its showroom
services, designed to help customers find
their perfect match, and post-sales services,
which ensure trouble-free ownership of
these reliable and great value vehicles.

Hyundai’s showrooms are open from
9:30am to 3:30pm and then again from
8:30pm to 11:30pm during Ramadan.

In addition to seasonal offers, Northern
Gulf constantly offers a variety of promo-
tions to ensure customer satisfaction and to
make Hyundai’s vehicles accessible to all
with competitive and reasonable prices. The
company is also keen to reinforce Hyundai’s
global brand value as a leading automotive
brand that has been able to compete with
older legacy brands. The promotions stand
as a tribute to Hyundai’s customer-centric
philosophy, which places customer needs at
the top of its priorities, whether before or
after purchase.

SHANGHAI: Chinese stocks resumed
falling yesterday despite the govern-
ment unveiling an unprecedented pack-
age of measures to boost the flagging
market after a spectacular bull-run
reversed course in June.

Why did the market surge? 
China’s stock market surge started in

late 2014 despite the economy experi-
encing its slowest growth in 24 years.
The borrowing-fuelled rally began after
the central bank cut interest rates on
November 21 for the first time in more
than two years, and the launch of a
scheme linking trading between the
Shanghai and Hong Kong stock
exchanges. The rally continued in 2015
with the benchmark Shanghai index
climbing to the symbolic 5,000-point
level in early June, driven higher by mar-
gin trading, through which investors
only need to deposit a small proportion
of the value of their trades, generating
bigger profits but also potentially expos-
ing them to bigger losses.

When it peaked on June 12 it had
risen more than 150 percent over the
previous 12 months.

Why did it fall? 
On the same day as the market

reached its peak, China’s securities regu-
lator said it would tighten rules on mar-
gin trading for individual investors. The
following day, the China Securities
Regulatory Commission (CSRC) also
banned trading with funds borrowed
outside the margin trading system.

When markets reopened investors
started to take profits on worries of over-
valued stock prices and increasing mar-
ket risk. The de-leveraging process soon
became uncontrollable, resulting in
Shanghai plunging almost 30 percent
over three weeks. Market sentiment
worsened as investors who traded on
margin were forced to liquidate their
stock holdings to make payment.

What’s being done to 
support the market? 

The Shanghai index plunged 7.4 per-
cent on June 26 and the next day China’s
central bank announced cuts in both
interest rates and the reserve require-
ment ratio-the amount of money banks
must put aside.

The market regulator then
announced a relaxation of margin trad-

ing rules and reduced stock transaction
fees. Soon after the government
announced proposals to let social securi-
ty pension funds enter the stock market.

The CSRC cut back on the number of
initial public offerings (IPOs), then went
a step further by halting them for the
near future. China’s central bank said it
would provide funds through the state-
backed China Securities Finance Co. to
“protect the stability of the securities
market”, while the 21 largest brokerages
said they would invest at least 120 bil-
lion yuan ($19.3 billion) in so-called
“blue chip” exchange traded funds
(ETFs).

What happens next? 
No one really knows and the market

remains wildly volatile. Investors forced
to sell could drive prices lower, or bar-
gain-hunters could see a buying oppor-
tunity and step in.

“With investors’ confidence towards
the market shattered, it’s really hard to
tell when it will start to stabilise and
recover from recent fal ls,” Haitong
Securities analyst Zhang Qi told AFP.
He estimates that the benchmark
Shanghai  index may rebound to

around 4,000 points in the next month.

What are the possible consequences? 
Some analysts believe the stock mar-

ket plunge may hurt the economy, the
world’s second largest, and could spark
social unrest though the single-party
state keeps a tight grip on dissent. 

There are estimates that stock trading

activity added more than half a percent-
age point to China’s economic growth in
the first quarter, and a slowdown in the
financial sector could have a wider
impact.  “The slumping Chinese stock
market has raised concerns of systemic
risks,” ANZ Banking Group said, though it
added the stock rout had yet to become
a crisis. —  AFP

China’s stock market plunge: How did it happen?

KUWAIT: Al Mulla Exchange has recently
announced an exciting and thrilling
marketing promotion which will effec-
tively reward Premiere Lounge cus-
tomers of Al Mulla Exchange.

The Premiere Lounges in Al Mulla
Exchange has been evolved to cater to
the discerning customers of the compa-
ny. The Premiere Lounges are estab-
lished now in Qurain, Salmiya, Abbassiya
and Fahaheel. The Lounges promises a
world class service with a comfortable
sit in experience, a far cry from from the
hustle and bustle of the branches. The
Premiere Lounge is an ‘invitation only’
service and only customers having the
Premiere Lounge access card can avail
this service.

The marketing promotion is open for
all Premiere Lounge customers sending
transactions above KD 1000/-. The win-
ner of the three month promotion will
get to choose the car of their dreams
worth KD 15,000/- from any car show
room of their choice.  

Commenting on the subject, Rakish
Joshi,  General Manager, said: “ The
‘Premier Lounge’ service inside branches
comes as part of Al Mulla International

Exchange’s commitment to meeting its
distinguished clients’ needs based on
the highest standards of efficiency in
meeting the money exchange sector’s
demands within a modern vision that
goes in line with the company’s strate-
gy.”

“With regards to the special service,
‘Premier Lounge’ clients will have the
opportunity to win a car of their choice
worth KD 15,000 for every remittance
transaction carried out for an amount of
KD 1,000. Al Mulla International
Exchange gives its clients one opportu-
nity to win for every KD 1,000 they trans-
fer during the 3-months-long campaign
that lasts from June 14, 2015 to
September 14, 2015. The raffle draw will
be held on Friday, September 16, 2015
at 7:00 pm at Al Mulla International
Exchange’s Fahaheel branch,” Joshi said.

Joshi further emphasized that Al
Mulla International Exchange always
seeks to provide a convenient service to
its clients, who it considers its top priori-
ty, adding that this principle allowed Al
Mulla International Exchange to become
the most favourite company among
clients.

Al-Mulla International Exchange 

grants ‘Premier Lounge’ clients 

chance to win a KD 15,000 car

LONDON: Why is there such good data about oil in
the United States but such poor data about every-
where else? Accurate information is essential for
good decision-making, so it is remarkable how lit-
tle reliable and timely data exists about the pro-
duction and consumption of crude oil and refined
fuels outside the United States.

The situation in the other advanced economies,
not to mention emerging markets, is mostly guess-
work. The result is that oil analysts cannot even
agree on production and consumption yesterday
and today, let alone predict what will happen
tomorrow.

And because the best and most readily accessi-
ble data is for the United States, the market puts
excessive emphasis on what happens there and
neglects developments elsewhere. The obsession
with weekly rig counts, production estimates and
crude inventories in the United States as a sign of
wider supply-demand trends in the oil market has
been a case in point.

But as long as US data is more accurate, detailed
and timely than the numbers for other countries,
this example of “availability bias” is set to continue.

ENERGY CRISIS
Some US data comes from private companies

such as Baker Hughes, which inherited the
decades-old rig count from the Hughes Tool
Company, but most is produced by the federal gov-
ernment. The US Energy Information
Administration, the independent statistical and
analysis arm of the Department of Energy, provides
by far the best data on oil and other energy mar-
kets anywhere in the world.

The EIA’s magnificent data collection and publi-
cation effort was born amid bitter recriminations
about the federal government’s failure to foresee
the energy shortages of the 1970s. In early 1974,
just months after Arab countries embargoed oil
exports to the United States, more US voters
blamed oil companies and their own government
for shortages and price rises than the oil exporters.

“The real trouble in the energy crisis is that the
government does not seem to know how serious
the shortage will be”, according to 53 percent of
those questioned in one survey conducted in
February 1974. Widespread suspicions arose that
oil and gas companies were exacerbating the crisis
by deliberately withholding production to drive
prices higher.

Even as late as 1979, more people were blaming
high prices on companies deliberately withholding
oil and gas production (65 percent) and refusing to
drill wells unless prices were raised (61 percent)
than OPEC (59 percent). “Neither industry nor gov-

ernment had given the public advanced warning
of energy shortages. Even after they occurred,
there seemed to be no clear explanations or com-
prehensible data,” historian Richard Vietor wrote
later about the confusion and conspiracy theories
(“Energy Policy in America”, 1984).

Reputable publications including Newsweek,
Time and the Washington Post were filled with arti-
cles suggesting domestic oil and gas producers
were colluding with the Organization of the
Petroleum Exporting Countries to engineer short-
ages and raise prices.

“The news media only added to the confusion.
Mistrust abounded as to the reality of the crisis and
its causes,” Vietor concluded. Conspiracy theories
flourished because it turned out the government
relied almost exclusively on the oil and gas indus-
tries for information on the state of production and
reserves. “In terms of getting the facts in the ener-
gy area, the federal government has completely
delegated their responsibility to the oil industry,”
complained the chairman of a congressional com-
mittee. “This deplorable situation has to end.”

Senior officials from the administration testified
they were satisfied with data they received from
the National Petroleum Council, the American
Petroleum Institute, the American Gas Association
and other industry associations, but Congress was
adamant the government needed its own inde-
pendent information. “The American people want

to know if there is an oil shortage. The American
people want to know if there are oil tankers
anchored offshore waiting for a price increase or
available storage before they unload. The American
people want to know whether major oil companies
are sitting on shut-in wells and hoarding produc-
tion in hidden tanks and at abandoned service sta-
tions,” Senator Henry “Scoop” Jackson demanded to
know.

Jackson chaired the powerful Senate
Permanent Subcommittee on Investigations and
turned the heat up on the industry. “The American
people want to know why oil companies are mak-
ing soaring profits. The American people want to
know if this so-called energy crisis is only a pretext,
a cover ... to raise prices, to repeal environmental
laws and to force the adoption of new tax subsi-
dies,” Jackson wondered in January 1974.

DATA DEMAND
Between 1973 and 1975, at least 25 of the 39

permanent congressional committees then in exis-
tence held hearings into some aspect of the energy
crisis. The recurrent theme through the 1970s was
the need for better data. Congress published
reports on everything from “Conflicting informa-
tion on fuel shortages” (1974) and “Energy data
requirements of the federal government” (1974) to
“Energy information shortcomings and the gaso-
line shortage” (1979).—-Reuters

UK energy firms could

face price cap 

LONDON: Britain’s largest energy suppliers
could face a price cap after a competition
watchdog found they overcharged house-
holds by around 1.2 billion pounds each year
($1.9 billion) between 2009 and 2013. Britons
have seen energy bills double in the last
decade to 1,200 pounds a year, leading to
allegations that utilities were cheating them
and political pressure to curb increases. The
utilities have denied ripping off customers.

The inquiry by the Competition and
Markets Authority (CMA) was launched a year
ago to clear up once and for all whether the
six largest suppliers were abusing their 90
percent control of the market.

Britain’s biggest supplier, Centrica’s British
Gas, even faced the threat of being broken up
after a former energy minister raised the idea
in a letter to the energy regulator.

The CMA has now firmly ruled out such a
radical step, saying in its initial findings that
suppliers were acting within the law and not
making excessive profits. Consumers who
failed to switch energy provider were howev-
er paying too much, it added.

“We are proposing a transitional price cap
which would actually protect those who are
disengaged and indeed those who are most
disadvantaged,” Roger Witcomb, non-execu-
tive director of the CMA, told BBC radio.

A spokesman for Conservative Prime
Minister David Cameron said the British
leader remained opposed to price regulation,
seemingly conflicting with the Conservative
Party’s previous stance that it would imple-
ment changes set out by the CMA.

The idea of a cap on energy prices was
floated by former Labour Party leader Ed
Miliband when he promised to act on high
bills as part of his unsuccessful campaign for
the May election.

Centrica said it had concerns about some
of the proposals, including the price cap. Its
shares traded down 1.2 percent at 1120 GMT,
while rival energy supplier SSE saw its stock
fall 1 percent, modest declines reflecting
relief at the initial outcome of the review.

Britain’s largest energy suppliers are
Centrica and SSE plus foreign-owned Scottish
Power, RWE npower, E.ON and EDF Energy.

SMALLER PLAYERS
Britain’s retail energy market is relatively

diverse in comparison with other European
countries, some of which only have one or
two major energy suppliers. The prices which
British consumers pay for energy use are in
line with European Union averages, but poor
household insulation tends to mean energy is
lost and pushes up bills.— Reuters

Data availability bias in the oil market

ATHENS: A lottery ticket vendor drinks coffee as he waits for customers  in a street in down-
town Athens yesterday. — AFP 


