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SeaWorld filed a lawsuit Tuesday chal-
lenging a California commission’s rul-
ing that bans the company from

breeding captive killer whales at its San
Diego park. The suit filed in San Diego
County Superior Court says the California
Coastal Commission was outside its author-
ity when it made the ruling on breeding in
October.

The commission endorsed a $100 mil-
lion expansion of the tanks known as “Blue
World” that SeaWorld uses to hold orcas,
but in a surprising and serious blow to the
park, included a ban on breeding at the
planned facility and prohibitions on the
sale, trade or transfer of the whales. The
commission had to approve the project as
it does all major building plans in coastal
cities, but the park’s attorneys argued the
agency’s authority should have ended with
the structure itself.

“This last-minute ‘no breeding or trans-
fer’ condition is unprecedented,” SeaWorld
said in the lawsuit, which claims the com-
mission’s action is illegal because it has no
jurisdiction over the orcas. “The orcas are
not, in any way, part of the coastal or
marine environment,” the lawsuit says. “All
of SeaWorld’s activities with respect to the
care, breeding and transportation of orcas
occur onshore in the orca pools and not in
the marine environment and are specifical-
ly governed by federal law.”

Noaki Schwartz, spokeswoman for the
Coastal Commission, said the agency could
not comment on the particulars of the law-
suit, but the commission said in a state-
ment that it “stands by its decision in
October to protect killer whales.”

People For the Ethical Treatment of
Animals, the main group opposing the
project, said in a statement Tuesday that
the commission was within its rights and
made the correct decision. “It’s clear that
the company’s primary intention in pursu-
ing the Blue World Project was to breed
more orcas to confine to tanks,” PETA said in
a statement.

SeaWorld said in October that it would
challenge the decision and that it had hired
attorneys to examine it but did not give
specifics before filing the lawsuit Tuesday.
Last month, the Orlando, Florida-based
company said it would end orca shows at
the San Diego park after visitors at the
tourist attraction made it clear they prefer
seeing killer whales act naturally rather
than doing tricks. The shows will continue
at the company’s Orlando and San Antonio
parks, which are not affected by the breed-
ing ban. — AP

Ski resorts are upping the ante, finding new
ways this season to pamper guests who bare-
ly want to leave the slopes. Ski-in, ski-out

used to just refer to prime lodgings that didn’t
require a shuttle - or even a walk - to get to the
trails. Today that coveted designation has been
expanded to bars and even spa treatments. It’s the
ultimate in luxury - or laziness. “Resorts want to dif-
ferentiate themselves from one another,” says
Jennifer Rudolph, spokeswoman for Colorado Ski
Country USA. “It’s a stand-out perk that guests both
want to try - and appreciate - at the same time.”

Helping this movement is the changing geogra-
phy of resorts. Base areas have been reshaped in
the past decade, with trails and lifts realigned to
better suit real estate developers and expand the
number of ski-in, ski-out properties. Those new
properties are leveraging their location as a perk to
their rich clientele who have already seen and
done everything.

“Magical moments with friends and families are
the goal and destinations are doing it up big,” says
Vicki Varela, managing director of the Utah Office
of Tourism. “There are only so many hard assets
resorts can upgrade within a property, but experi-
ences create lifetime memories.” Here is a look at
some of the ski-in, ski-out options available this
season.

Spa treatments, Viceroy Snowmass, Colorado
Most spas offer a place to unwind, linger and

escape the rush of modern life. At the Viceroy
Snowmass, skiers now have another option: two
quick treatments designed as a mid-day break

from the rigors of skiing. One treatment focuses on
rejuvenating skiers’ feet, with a warm bath, exfoliat-
ing scrub, cuticle grooming, hot stone massage
and ending with a moisturizing cream. The other
focuses on warning up hands and feet with
coconut oil. Each treatment costs $95 and is 30
minutes long, just quick enough to get you carving
through powder in the afternoon.

They were designed “to give guests an opportu-
nity to warm up, relax and give their feet some
relief after being in ski boots,” says the Viceroy’s
general manager Hugh Templeman. “The treat-
ments are perfect for anyone who wants to ski for
the entire ski day, but seeks a restorative respite
from the elements mid-day.” Guests leave on the
layers of ski gear, just shedding their boots, coats,
hats and gloves.

Drink bar, Waldorf Astoria Park City, Utah
Forget ending your day on the mountain with a

cold drink. This season, Apres Ski is going upscale
at the Waldorf Astoria Park City. The hotel is part-
nering with hot drink maker Moet to build a
$20,000 ski-in, ski-out ice bar that includes ice
sculptures of penguins (Moet’s mascot), igloos and
ice seating for guests.

The bar will feature drink flights, bottle service
and hand-crafted drink-based cocktails, as well as
menu items themed around a raw bar concept
such as oysters, caviar and sashimi. Glasses of Moet
Ice will be $19, $40 for a flight and $95 for a bottle.
Cocktails will be $12. It will open in time for
Sundance Film Festival, which starts Jan. 21 this
year, and will remain open until the end of the sea-

son. Park City transforms itself into something very
special during Sundance,” says the hotel’s general
manager, Kerry Hing. “People are looking for what
is new and creative and where to be seen. This is
what we are co-branding with Moet to create.”

Pedicures, Park Hyatt Beaver Creek, Colorado
This slope-side resort is pairing drinks with

pedicures, an end-of-the-day relaxation routine
that can be enjoyed moments after popping out of
your skis and leaving them with the valet. (Yes,
valets are no longer just for cars.) The two different
pedicure options (both 55 minutes, $90) include a
new hot drink for the hotel’s newly-expanded bar
menu. And, when guests are ready to get back on
the mountain, their heated boots are ready for
them.

Gourmet hot dog cart, Four Seasons Resort & 
Residences Jackson Hole, Wyoming

When it snows at Jackson Hole, skiers are hesi-
tant to step off the mountain, even for a minute.
But racing down the mountain all day burns a lot of
calories. So the Four Seasons Resort & Residences
found a solution: a gourmet hot dog cart, steps
from the ski area’s lifts and gondola. This season’s
menu includes elk chili, smoked buffalo bratwurst,
warm chocolate chip cookies and - since you are on
vacation -hot chocolate with or without pepper-
mint schnapps.

Resorts find new way to pamper
skiers, steps from the slopes 

This undated photo provided by the Four Seasons Resort Jackson Hole in Jackson Hole, Wyoming, shows the Handle Bar, a gourmet food cart steps
from the ski area’s lifts and gondolas. — AP

In this Nov 30, 2006, file photo, people watch through glass as a killer whale swims by in a
display tank at SeaWorld in San Diego. — AP 

SeaWorld suing California 
over ban on orca breeding 

Visitors looking to spend a few hours away from the
tourist attractions of central Tokyo might consider tak-
ing the train to Kichijoji. Along with the usual depart-

ment stores and chain retailers like Uniqlo that cluster around
large Tokyo train stations, the neighborhood is home to small-
er shopping areas, some uniquely Japanese, and a major park.

The JR Kichijoji train station is west of central Tokyo on the
Chuo line, one stop away from the popular Ghibli Museum. The
museum is devoted to the work of Studio Ghibli, which is
known for animated movies including “My Neighbor Totoro”
and the Academy Award-winning “Spirited Away.”

As you head from the station toward Inokashira Park, you’ll
find cute shops with a youthful vibe selling clothes and knick-
knacks on side streets. Restaurants offer outdoor seating,
which isn’t common in Tokyo. You’ll actually have to look a bit
for Japanese food in this part of the neighborhood, but one
good choice is on the left as you head into the park: Toriyoshi,
which has an English menu and specializes in yakitori (grilled
chicken skewers). Nearby cafes specialize in French toast, waf-
fles or crepes, and French and Italian food. At a Starbucks,
locals hang out with their dogs and babies.

A flight of stairs leads down into Inokashira Park, full of big
trees around a pond, where you can rent pedal boats and see
street performers on weekends in nice weather. The park is
also a good spot for viewing cherry blossoms in season.

Follow the bridge over the pond to a small zoo. The first
section is mostly birds; it’s a bit of a hike to the rest of the zoo,
but it’s a nice walk. Visitors from places where squirrels roam
freely might be surprised to find squirrels living here in a walk-
through enclosure. Admission to the zoo is 400 yen for adults
(about $3.35) and a small amusement park area has rides for
children.

For a traditional Japanese shopping experience, on the oth-
er side of the station look for tall blue-green metal framework.
This is the Sun Road shotengai, a shopping street covered by
an arcade. It’s like a shopping mall unrolled into one long row
but a bit more practical, selling everything from eyeglasses to
vegetables. Shotengai are fading in some parts of Tokyo, but
this one is modernized and vibrant. You’ll find boutiques, dis-
count shops, shoes plain and fancy, books, coffee places, all
kinds of clothing, drugstores, and restaurants, with more

Japanese food in this area than other parts of the neighbor-
hood. You can get an English brochure about the broader area
at a tiny tourism booth (blink and you’ll miss it) on the right.

For a trip back in time to the mid-20th century, don’t miss
Harmonica Yokocho, a warren of narrow alleys full of tiny bars
and restaurants that’s liveliest at night but worth a look any
time of day. (The grid of alleys is said to resemble the reeds of a
harmonica.) To find it, look to your left inside the Sun Road
entrance; if you see tiny alleys that you’re not sure are public,

that’s probably it. You can also access the alleys from the main
road, directly across from the station. Some stores here are run
by younger people, and boutiques are popping up. But there’s
also an old, cheap clothing shop and a restaurant with the dust
of decades on its plastic curtain and paper lantern. That slightly
scruffy atmosphere is part of the area’s charm. — AP

Small shops and big park in Tokyo’s Kichijoji neighborhood 

Photo shows a cluttered storefront in the Kichijoji neighborhood of Tokyo. Photo shows a storefront in the Kichijoji neighborhood of Tokyo.

This Dec 12, 2015 photo shows people walking through a traditional-style covered shopping area known as a shotengai
in the Kichijoji neighborhood of Tokyo. — AP photos

This Dec 12, 2015 photo shows steps leading into Inokashira Park in the Kichijoji neighborhood of Tokyo. The park has a
pond and small zoo.


