
NEW YORK: T-Mobile has introduced a
program that lets most customers watch
video without using up their data allot-
ment.

The free program, called Binge On, is
available to those who have data plans of
at least 3 gigabytes. T-Mobile also reduces
video quality - even for customers who
don’t qualify for free video streaming -
saying that phone screens are too small
for viewers to discern the higher resolu-
tion, which uses more cellular data.
Customers can choose the full resolution,
but they would then pay for the data.
Those on Wi-Fi networks automatically
get the highest quality available.

Because the program works with only
two dozen leading video services -
Facebook and YouTube are excluded - it
has drawn complaints from advocates of
net neutrality, the concept that Internet
service providers shouldn’t discriminate
in favor of some content over others. The
Federal Communications Commission is
taking a look.

Some video providers are upset, too.
YouTube says that “reducing data charges
can be good for users, but it doesn’t justi-
fy throttling all video services, especially
without explicit user consent.” Here’s a
look at what’s going on at T-Mobile:

WHAT’S THE POINT OF BINGE ON?
Streaming video eats up a lot of data

on a phone. An hour of high-definition
video can use nearly 1 gigabyte. With
Binge On, video streams from 24 services,
including Netflix, Hulu and ESPN, don’t
count toward T-Mobile’s data caps. The
company also degrades all video - even
from providers that aren’t part of Binge
On. T-Mobile offers DVD-level quality,
which is less than high definition. T-
Mobile says that allows customers to
watch up to three times as much
YouTube, Facebook and Amazon video,
even though they aren’t part of Binge On.

THE CRITICISM: Customers don’t have
the option to watch in HD quality unless
they turn off Binge On.

THE ASSESSMENT: Being able to
stretch your data further is a plus, but cus-
tomers may be unaware or unhappy that
a higher-quality video option was taken
away - unless they take steps to disable
Binge On.

ARE T-MOBILE CUSTOMERS FORCED
TO USE BINGE ON?

I t ’s the default for customers. T-

Mobile notified them through email and
text messages. 

Customers can choose the full resolu-
tion by calling T-Mobile or changing set-
tings through the company’s websites or
account apps on the phone.

THE CRITICISM: Critics say the com-
pany should leave video at higher quali-
ty until customers choose otherwise.

THE ASSESSMENT: When something
takes an extra step to change, many
people won’t, so customers are effective-
ly forced on Binge On. That’s not neces-
sarily bad, as it means savings on phone
bills from less data use.

WILL VIDEO PROVIDERS SUFFER?
T-Mobile says it’s not charging com-

panies to participate. As for YouTube and
Facebook, T-Mobile says it can’t identify
in all instances in which they’re deliver-
ing video rather than some other kind of
content. The company says it’s working
to add more companies to Binge On.

THE CRITICISM: This still discrimi-
nates. Customers might be more likely to
watch video from a Binge On service
rather than one whose viewing counts
toward the data caps.

THE ASSESSMENT: I t ’s true cus-
tomers might gravitate to the 24 Binge
On services.  However, T-Mobile is invit-
ing all other video services to participate
by meeting certain technical require-
ments, which allow video to be identi-
fied as video.

IS DEGRADING ALL VIDEO BY DEFAULT
BAD FOR CONSUMERS?

T-Mobile says you can turn it off, and
that on a phone, the difference in quality
between Binge On and HD is negligible.
And T-Mobile spokesman Clint Patterson
says whether or not a customer chooses
to keep Binge On, video is being deliv-
ered at the same speed.

THE CRITICISM: Critics point out the
FCC’s net neutrality rules prohibit throt-
tling, which it defines as “impairing or
degrading lawful Internet traffic.” The
FCC has banned that to stop broadband
providers from behavior “that negatively
impacts consumers’ use of content,
applications, services and devices.”

THE ASSESSEMENT: I t ’s unclear
whether this counts as a negative
impact, as customers are ultimately sav-
ing money and can choose the full reso-
lution. — AP
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NEW YORK: Kiddie tablets have grown up. Tablets
designed just for kids are getting more sophisticated as
they face increased competition from regular tablets.
The new products also have better screens, speedier
chips and fashionably slim bodies. They let older chil-
dren do more, yet hold their hands until they’re ready for
unsupervised access.

Although many of the tablets were originally con-
ceived as educational toys for kids as old as middle
schoolers, they’ve been more popular with younger chil-
dren. Older kids have been apt to reject them in favor of
their parents’ tablet or smartphone.

That shift has prompted companies to focus more on
preschoolers and kindergarteners, as they create super-
durable products that can withstand repeated abuse
and develop games and apps that teach reading and
math.

But now, some of those companies are looking to
take back some of the sales to older kids that they’ve lost
over the years, offering premium products - most with
price tags of over $100 - that look and perform less like
toys and more like the ones adults use.

LeapFrog, maker of the toy-like LeapPad, released its
first Android tablet this year. And Kurio is branching out
to Windows 10 and includes a full version of Microsoft
Office in a new tablet-laptop combination.

The use of Android and Windows software, in place
of the more basic, custom-made systems used in toy
tablets, allows for more sophisticated apps and games
and a range of content from standard app stores.

Monica Brown, LeapFrog’s vice president for product
marketing, said the company aimed to “create some-
thing that was kind of sleek and more tech forward for
kids who were looking for something that felt like their
parents’ tablet.”

But parents still want educational content and safety
features that come with a tablet designed purely for
kids. LeapFrog’s Epic, along with the other new tablets
for kids, are attempts to bridge that gap.

The Epic looks like a regular Android tablet, but
comes with a removable bright-green bumper. It is
much faster than a LeapPad and can run versions of
popular Android games such as 

“Fruit Ninja” and “Doodle Jump.” There’s access to the

Internet, but it’s limited to about 10,000 kid-safe 
websites (though parents can add others). Parents

can also limit and track how much time a child spends
watching videos, playing games or reading.

Lynn Schofield Clark, a professor of media studies at
the University of Denver, said kids tablets are a tough sell
these days.

“Kids are always aspirational in their ages, and they’re
always interested in what older kids are doing,” Clark
said, pointing to the fascination that many preteens
have with smartphones as a prime example.

Meanwhile, most parents won’t spend money on
kids-only gadgets unless they believe they offer signifi-
cant educational benefits.

“If they’re just looking for something to entertain
their kid, then why wouldn’t they just hand over their
smartphone?” she asked. Kurio aims to answer that
question with the Smart, a device that let kids do things
they previously might have needed their parents’ laptop
for, such as typing up and saving their homework online
or playing video on their TV through an HDMI cable. The
Smart is a Windows 10 laptop with a detachable screen
and comes with a free year of Microsoft Office.

Eric Levin, Kurio’s strategic director, said kids using
children’s tablets are getting younger, as older kids gravi-
tate toward adult products. Four years ago, he said, most
Kurio users ranged from ages 6 to 12. Now, half of them
are 3 to 5. — AP

Kiddie tablets ‘grow up’ as competition grows

SAN FRANCISCO: This Dec. 16, 2014, file photo shows Twitter headquarters in San Francisco. Twitter has revised its rules of conduct unveiled
Tuesday, to emphasize that it prohibits violent threats and abusive behavior by users, promising a tough stance at a time when critics are call-
ing for the online service to adopt a harder line against extremists. — AP

WASHINGTON: Twitter said Tuesday it has taken
new steps to stem “abusive behavior and hateful
conduct” on the global messaging platform.

The move comes with social networks under
pressure from the US and other governments
following attacks in Paris and California to do
more to weed out those plotting violence.

“We believe that protection from abuse and
harassment is a vital part of empowering people
to freely express themselves on Twitter,” said
Twitter’s director for online trust and safety,
Megan Cristina.  “Today, as part of our continued
efforts to combat abuse, we’re updating the
Twitter Rules to clarify what we consider to be
abusive behavior and hateful conduct. The
updated language emphasizes that Twitter will
not tolerate behavior intended to harass, intimi-
date, or use fear to silence another user’s voice.”

The new rules say Twitter users “may not
make threats of violence or promote violence,
including threatening or promoting terrorism”
and “may not incite or engage in the targeted
abuse or harassment of others.” The update also
states that users “may not promote violence
against or directly attack or threaten other peo-
ple on the basis of race, ethnicity, national ori-
gin, sexual orientation, gender, gender identity,
religious affiliation, age, disability, or disease.” 

Twitter said it would ban “accounts whose
primary purpose is inciting harm towards others
on the basis of these categories” and would also
suspend multiple accounts created to evade
temporary or permanent suspension.  US and
European officials have been pressing social
media to do more following deadly attacks over
the past few weeks in Paris and southern

California which have been linked to supporters
of the Islamic State organization.

A White House statement earlier this month
called for “a dialogue” with Silicon Valley and
others on the subject, saying more should be
done “when the use of social medial crosses the
line between communication and active terror-
ist plotting.”

The European Commission has also called for
dialogue with the major social media networks.
And France passed emergency measures that
could shut down websites or social media
accounts which encourage terrorist actions.

Social media groups say they already do
what they can to avoid being used to spread
hate and violence, but warn that any legislation
requiring them to filter or report improper activ-
ity could be counterproductive. — AFP
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MORRIS PLAINS: Honeywell  yesterday announced that it has completed its
acquisition of the Elster Division of Melrose Industries plc.  Elster is a leading
provider of thermal gas solutions for commercial, industrial, and residential
heating systems and gas, water, and electricity meters, including smart meters
and software and data analytics solutions.  The acquisition, which Honeywell
announced on July 28, 2015, closed earlier than anticipated following
approval by Melrose shareholders and required regulatory approvals, includ-
ing those in the US, European Union and China.

“The acquisition of Elster adds outstanding technologies, strong well-rec-
ognized brands, energy efficiency know-how and a global presence to the
Honeywell portfolio,” said Honeywell Chairman and CEO Dave Cote.  “We see
Elster as a great opportunity to deploy HOS Gold to drive new growth and
greater profitability in each of Elster’s businesses.  This acquisition is expected
to generate strong future returns for our shareowners, consistent with what
you have come to expect from Honeywell.”

Elster’s gas heating and gas, water, and electricity metering businesses will
be integrated with Honeywell’s Environmental & Energy Solutions business
(E&ES), part of Honeywell Automation and Control Solutions. Elster’s upstream
and midstream gas applications businesses will be integrated with Honeywell
Process Solutions, within Honeywell Performance Materials and Technologies.  

There is no change to the Company’s 2016 financial guidance provided on
December 16 as a result of the announcement.

Honeywell (www.honeywell.com) is a Fortune 100 diversified technology
and manufacturing leader, serving customers worldwide with aerospace prod-
ucts and services; control technologies for buildings, homes, and industry; tur-
bochargers; and performance materials.  
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ATLANTA:  Procrastinators, rejoice. This
year there are more apps and services
than ever before to help last-minute
shoppers.

Apps like Curbside deliver orders
directly to the trunk of your car, more
retailers are offering incentives to buy
online and pick up in store, and Amazon
Prime Now and other same-day delivery
services have vastly expanded this year.

“In some sense, same-day delivery is
going to become the new gift card,” said
Daphne Carmeli, CEO of Deliv which
works with retailers to offer same-day
delivery. “It used to be ‘uh-oh, too late,
here comes the gift card.’ Now you’ve got
two hours before the cutoff if you want
something from national retailers.”

That’s good news as on-demand serv-
ices have trained people to put off things
until the last minute. This year, 44 percent
of shoppers said they planned to wait

until December or later to shop for holi-
day presents, up from 39 percent five
years ago, according to Deloitte.

And as of Dec. 15, an NRF survey
found the average holiday shopper has
completed 53.5 percent of their shop-
ping, up from 52.9 percent seen by that
time last year. Only about 10 percent of
those surveyed had finished shopping.

Jaron Waldman, CEO of Palo Alto
based Curbside, said that demand for the
service, which delivers packages from
stores like Target and Abercrombie &
Fitch to the trunk of a shopper’s car, has
skyrocketed.

The service, which serves the Bay Area
and Los Angeles in California and New
York, New Jersey, Philadelphia and
Chicago, is seeing about seven times the
orders it did last year. Target, Best Buy,
CVS and other retailers offer the service.

“It’s definitely a way to shop to have

the certainty you’re not going to miss any
kind of shipping window,” Waldman said.

Target spokesman Eddie Baeb said the
company has been pleased with results
from Curbside and expanded the stores
that offer the service from 20 in San
Francisco last year to 120 stores, adding
the New York, Chicago and Philadelphia
areas this year.

INCENTIVES
The curbside delivery is “easier and

more convenient, knowing how busy
people are,” at the last-minute, he said.
Other retailers are adding incentives so
more people choose “buy online, pick up
in store” options. For example, Macy’s
offered a $10 e-gift card on a purchase of
$50 or more when an online order is
picked up in store via coupon aggregator
RetailMeNot, said Brian Hoyt,
RetailMeNot vice president of communi-

cations. The option lets retailers save on
expedited shipping costs and cuts down
time for last-minute shoppers, he said.

RetailMeNot’s mobile app lets shop-
pers take advantage of last-minute deals
in store too.  The app uses a combination
of GPS and WiFi signals to pull deals from
stores you are in or nearby when you opt
in.

“More consumers are using mobile
devices versus desktop computers to
shop, and that’s opened the door to save
not just online, but in-store as well,” Hoyt
said.

Those seeking deals on same-day
delivery will find them, too. Shopify,
which provides merchants with online
checkout services, said last week that its
retailers were partnering with Uber to
provide free same-day delivery until
Christmas Eve.

And for members of Amazon’s $99

annual Prime loyalty program, it’s same-
day Prime Now service has expanded
drastically this year, after launching a year
ago in Manhattan only. This holiday sea-
son it serves 20 metropolitan areas and is
offering free two-hour delivery until mid-
night on Christmas Eve.

All of these added apps and services
are good news for people like Katie
Bagley, 23, who lives in Mount Olive, N.J.
She shops mostly online and pays close
attention to shipping cutoff deadlines.
But there’s always more shopping left to
be done after the cutoff dates have
passed, she said.

With Christmas approaching, she
bought a bartender gadget online at Bed
Bath and Beyond for her father and
picked it up in the store on the same day
she ordered it.

“I come from an entire family of last-
minute shoppers,” she said. — AP

Last minute holiday shopper? There’s an app for that

CAIRO: In this March 30, 2011, file photo, an art student from the University of Helwan paints the
Facebook logo on a mural commemorating the revolution that overthrew Hosni Mubarak in the
Zamalek neighborhood of Cairo, Egypt. In a statement to The Associated Press yesterday,
Facebook said it is “disappointed” that a program providing free basic Internet services to over
three million Egyptians has been shut down. It said the service provided Internet access to more
than a million people who were not previously connected. — AP


