
B U S I N E S S
THURSDAY, DECEMBER 17, 2015

Memac Ogilvy PR celebrates landmark perfect ten at MEPRA Awards 

TOKYO: Japan’s ruling coalition yesterday
endorsed an $8-billion exemption in a planned
sales tax hike, a move widely seen as a bid to
lure voters in upper house polls next year - a
worrying signal of back-pedalling on fiscal con-
solidation. In the annual tax reform, Prime
Minister Shinzo Abe’s Liberal Democratic Party
(LDP) and small ally the Komeito party agreed to
keep the sales tax on food at the current 8 per-
cent when the nationwide sales tax rises to 10
percent in April 2017.

It would be the first time that Japan is adopt-
ing a lower tax rates on food - similar to multiple
value-added tax rates in Europe - since the sales
tax was introduced in 1989. The move is expect-
ed to cause a loss of about 1 trillion yen ($8.20
billion) in revenue, or about a fifth of that
brought by the planned tax hike. The govern-

ment plans to fund the exemption by shelving
planned medical care breaks on low-income
households worth 400 billion yen. It has not
secured other funding sources. “Needless to say,
the LDP and Komeito will consider the matter
earnestly, with the aim of resolving (the funding
issue) toward the end of next year,” LDP tax pan-
el chief Yoichi Miyazawa told reporters.

Failure to secure funding sources would
threaten Japan’s aim of balancing the primary
budget - excluding new bond sales and debt
servicing - by fiscal 2020 in a bid to curb the
heaviest debt burden in the industrial world.
Nonetheless, Abe’s LDP gave way to Komeito by
allowing tax-hike exemptions on both fresh and
processed foods to support low-income earners,
apparently out of consideration for its ally,
whose vote-drawing power is key for many LDP

lawmakers. “The ruling parties’ agreement on
the tax exemption is negative for fiscal consoli-
dation,” said Naomi Muguruma, senior market
economist at Mitsubishi UFJ Morgan Stanley.

“The question is whether they can show a
political will to secure permanent funding
sources, even if that means to implement politi-
cally painful steps after the upper house election
next summer.” The ruling bloc also endorsed a
plan to cut the effective corporate tax to 29.97
percent from 32.11 percent now, effective from
April 2016, and take it further to 29.74 percent in
fiscal 2018, while broadening the tax base to off-
set revenue loss. The overall annual tax reform in
fiscal 2016 will result in cuts worth 20 billion yen
in the national tax and another 20 billion yen in
the local tax on an average-year basis, Miyazawa
said. — Reuters
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PARIS: French telecoms operator Orange may
soon face a crucial choice: Shore up its posi-
tion at home by gobbling up a competitor or
expand its presence abroad by making a play
for Telecom Italia. While talks have reportedly
begun to take over the telecom assets of the
Bouygues conglomerate, thus cutting the
number of mobile operators in France to
three, the time may be ripe to pounce on
Telecom Italia as two French companies have
been increasing their stakes in the operator.

“Orange has a choice to make, to consoli-
date the French market or consolidate its
position as a global operator with major scale
in Europe, as doing both could possibly be
complex,” said Thomas Coudry, a Paris-based
telecoms analyst at Bryan, Garnier & Co. “But
it is certain that Telecom Italia is an interest-
ing target for many, not only Orange,” he
added. Italy is seen as an appealing market
for operators as it has been slower in rolling
out high-speed Internet, and Telecom Italia
has a relatively open capital structure that
could see investors take control. Orange has
so far refused to confirm its interest in
Telecom Italia, as it has to comment on talks
on taking over Bouygues Telecom.

But sources say it may be working on a
way to do both. “Our merger and acquisition
services are working day and night to try to
find a solution for January with the scenario
being explored that would have Bougyues
hold 15 percent of the new company, the
French state 19 percent and employees four
to five percent,” said a union source.  The solu-
tion for the merger would be an exchange of
shares, which would allow Orange to hold on
to cash to seek other acquisition prey, per-
haps in Italy. That is why one Paris-based ana-
lyst,  who spoke only on condition on
anonymity, said the two operations “should
be viewed together”.

In other words, Orange could be preparing
a two-course meal of Bouygues Telecom fol-
lowed by Telecom Italia. “Orange is commit-
ted to consolidating the European market
and Italy is a beautiful opportunity and the
company knows it,” said the analyst. “It is per-
fectly possible that an approach for Telecom
Italia would be made together with Vivendi,”
he added. Vivendi, which was previously
active in the French telecoms market with the
mobile and home Internet operator SFR,
owns a 20 percent stake in Telecom Italia.

‘Three cushion bank shot’
The possibility of Orange snapping up

Telecom Italia has raised concerns in Italy,
including in the government which is not

enthused about the idea of another national
champion being acquired by a foreign com-
pany. “They are right to be afraid as each time
an Italian company is bought, the heart of its
skills emigrate to where its shareholder is
located,” said Alessandro Pansa, a professor of
finance at Luiss Business School in Rome. “But
the government can’t do much, it is the con-
sequence of 10 years of poor management of
the Italian telecoms market,” he said.

But that doesn’t mean that nothing can be
done to make Telecom Italia harder to take
over, which is what the company’s current
management tried to do on Tuesday. At a
general shareholders meeting it sought to
have the company’s preferred shares, which
get better dividend payments but hold no
voting rights, converted into regular voting
shares. Vivendi succeeded in blocking the
project, which would have diluted its share-
holding and by creating more voting shares
made any takeover costlier. “But if someone
really has a strategic interest in such a deal, a
couple of hundred million euros won’t make
a difference,” said Pansa.

A wild card
What would make a difference is getting

regulatory approval for the mergers. If the
European Commission is open to consolida-
tion on the international level, it is concerned
about mergers in national markets. “The pres-
ent EU competition commissioner, Margrethe
Vestager, is very concerned that if the num-
ber of market players is further reduced in
individual countries, consumers will end up
paying higher prices, and investment in net-
works will suffer,” said Anne MacGregor, a
lawyer specialized in mergers and acquisi-
tions at the Cadwalader firm in Brussels.

Coudry shares a similar view that the
Commission appears to be taking a harder line
on mergers within countries. “But on the pan-
European level, on the other hand, it is sending
rather favorable messages about building con-
tinental giants capable of competing globally.”
A wild card in an Orange bid for Telecom Italia
is the investment into the company by Xavier
Niel, the owner of the upstart French mobile
and Internet operator Free Telecom. With a 15-
percent stake in Telecom Italia, Niel “is in a
position to influence” the terms of a sale of the
company, said the Paris analyst who requested
anonymity. He said Orange faces what in bil-
liard terms would be a “three cushion bank
shot” as Niel is interested in “what Free would
get in terms of frequencies and infrastructure”
as part of any merger between Orange and
Bouygues. — AFP 

KUWAIT: Ahli United Bank held its weekly
draw of Al-Hassad Islamic Saving program on
December 09, 2015. This program offers the
biggest prize amount to the largest number of
winners. The prize program succeeded in
becoming the first and only prize account in
Kuwait compliant with the Islamic Shari’a prin-
ciples. The program has been developed to ful-
fill  the needs of the Bank customers and
increase their opportunities in winning size-
able and attractive prizes in addition to enjoy-
ing the latest banking advantages that Ahli
United Bank provides.

On this occasion, the bank issued the fol-
lowing press release: Al Hassad Islamic Saving
program offers the highest amounts of prizes
which amount to KD 3.4 Million per year. This
Program also offers 26 weekly prizes, with the
highest number of weekly winners. The Islamic
Hassad Saving Account may be opened by the
lowest amount to open an account, which is
KD 100. The winner of the weekly grand prize
in the amount of KD 25,000/- is: Zainab Abbas
Ali.

The Winners Of The Kd 1,000 Prize Each:
Mohammad Hayef Katheer, Jassem Mohd
Ahmed, Ahmed Hamoud Awad, Mohammad
Majed Al Mutairy, Yaqoub Ali Ghluom,  Ammar
Abboud Al Mansour, Fawaz Sulaiman Al
Othman, Emad Marwan Saleh, Saud Jaber

Dhmaid Al Ajmi, Abdulraheem Hussain Ali,
Sulaiman Fahad Al Fahad, Qutaibah J H M H Al
Fadalah, Ali Ghuloom Malek, Nadeen Hasan Al
Sadeq, Salwa Yousef Al Sharqawi, Sami Ali Al
Ajmi, Mohammed Khaled Mohammed, Sameer
Salman Al-Aradi, Mohammed Saleem Alaaldin,
Sawsan Abdulhussain Hussain, A Rahman
Jassim A Rahman, Omran Zuhair Hasan Ali,
Fawzia Abdulla Al Saegh, Fatima Abdulla
Hasan, Zahraa Hasan Ebrahim. 

The Prize program of “Al Hassad Islamic
Saving” from Ahli United Bank offers a weekly
grand prize worth KD 25,000/-in addition to 25
weekly prizes worth a total of KD 25,000 dis-
tributed to 25 prizes, KD 1,000 for each winner.
In addition, prizes of Al Hassad Islamic saving
program from Ahli United Bank offer 4 quarter-
ly grand prizes announced in quarterly draws.
Each is a “Salary for Life” prize which is worth
KD 25,000/. 

In general, Ahli United Bank continues to
offer innovative tools and means to meet the
needs of its customers to match the Bank’s
long history of distinctive services which
extend over 73 years during which the Bank
managed to take the lead among local banks.
For further information about “Al Hassad
Islamic Saving” account, customers may call at
any Ahli United Bank branch, or call: “Hayakom”
service at Tel: 181 2000.
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KUWAIT: Zain, the leading telecommunications
company in Kuwait, announced a 50% discount
promotion on international calls to all Gulf
Cooperation Council (GCC) countries during the
period from 16-19 December. The special offering
comes in the occasion of the Kingdom of Bahrain
and the State of Qatar’s celebrations of their
National Days on Tuesday and Friday. On this spe-
cial occasion, Zain expressed its sincere congratu-
lations to the people of Bahrain and Qatar, repre-
sented in their leadership, the embassy, and the
Bahraini and Qatari citizens residing in Kuwait. The
company took the opportunity to share this spe-
cial occasion with its customers, becoming the first
telecom in the country to offer such discounts.   

Zain prepaid and postpaid customers initiating
international calls to any GCC country, including
the Kingdom of Saudi Arabia, the United Arab
Emirates, the Kingdom of Bahrain, the State of
Qatar, and the Sultanate of Oman, will receive a
50% discount during the period from 16-19
December. As a leading telecommunications com-
pany in the region, Zain is keen to participate in
the celebrations of different nations. The company
considers itself as a core entity within the commu-
nities in which it operates, and strives to share the
joys of special occasions in its customers’ lives. 

BETHUNE: Photo shows the logo of French telecom operator Orange in Bethune,
northern France. French telecoms operator Orange may soon face a crucial choice:
Shore up its position at home by gobbling up a competitor or expand its presence
abroad by making a play for Telecom Italia. — AFP 
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DUBAI: Rabigh Electricity Company, partly
owned by state-run Saudi Electricity Co (SEC), is
in talks with banks to raise a loan worth up to
$2 billion, two sources with knowledge of the
deal said yesterday. 

The cash raised from banks will be used to
replace the capital the consortium invested to
build the Rabigh 1 power plant, for which fund-
ing was originally put in place in 2009. Rabigh
Electricity, a special purpose vehicle, did not
immediately respond to a request for com-
ment. The deal comes at a time when Gulf
economies are cutting budgets and increasing
borrowing to cope with a slump in oil prices.
This has squeezed liquidity at a time when
companies are also scrambling to agree new
financing ahead of possible US interest rate
hikes in the coming months.

Rabigh Electricity Company is seeking a
loan with a long-term tenure and expects to
close the financing in the first quarter of 2016,
the sources said, speaking on condition of

anonymity as the information isn’t public. “The
loan will be in the order of 20 years,” one of the
sources said, adding that the pricing should be
cheaper as the plant is now fully operational.
The original project funding of $1.9 billion was
raised in 2009 with a 20-year life span, accord-
ing to Thomson Reuters data, just after the col-
lapse of Lehman Brothers in 2008 which trig-
gered a seizure of the world’s financial system.

The Rabigh plant was the first in the king-
dom where the contract to build and operate
the project was awarded in an open tender
process by SEC, which promised to purchase all
power produced by the plant for a period of 20
years. Located on the western coast of Saudi
Arabia, the plant generates 1,200 megawatts of
power per day and has been put into full com-
mercial operation since 2013. A consortium of
ACWA Power International and the Korea
Electric Power Company were awarded the
project and they hold 80 percent of the shares,
while SEC owns 20 percent. — Reuters
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KUWAIT: Memac Ogilvy PR cemented its dominance as the
most awarded agency in the Middle East following a perfect
ten at the Middle East Public Relations Association (MEPRA)
Awards on December 14. During the annual gala dinner, host-
ed at the JW Marriot Marquis in Dubai, the agency beat last
year’s tally by taking home nine category awards and one spe-
cial award. Within the first 20 minutes of the ceremony, Memac
Ogilvy PR had already secured six accolades, including a hat-
trick bronze, silver and gold in the Consumer Goods category. 

With three gold, five silver, and one bronze awards, plus
one special award for Overall Campaign of the Year, the
agency was the most awarded of the night, gaining nearly a
quarter of the total 44 prizes distributed across 14 categories.
Uniquely, Memac Ogilvy achieved 26 shortlisted nominations
from 31 entries that spanned the entire Middle East and North
Africa region. The agency’s expanding network submitted
multiple projects from diverse offices ranging from Beirut to
Tunisia.  Coca-Cola Dubai’s dark Iftar campaign, Labels are for
cans, not people, scooped up four awards, including gold for
Best Use of Social Media and Digital PR, as well as the Overall
Campaign of the Year title.

It also maintained its streak as the best-in-class for
Healthcare and Services, being recognized for the third con-
secutive year in the category. The team took home the silver
prize for the Roche Media Academy Dubai and the gold for

Roche Breast Cancer Awareness Lebanon. 
“It’s amazing to be recognized by our peers and industry

experts. I am immensely proud of the entire team, and the
work they are creating for our clients,” said Saada Hammad,
Regional Director for Memac Ogilvy PR. “A big thank you goes
out to our clients that continue to believe in us and our ideas,
as well as empower and enable us to create great work that
has such an impact on communities both locally and interna-
tionally.” Eddie Moutran, Chairman and CEO of Memac Ogilvy
added: “These awards are a testament to the great work being
done in the PR industry across the region as a whole. Agencies
are engaging with audiences in ways they haven’t before -
using insights and experiences that are personal and memo-
rable, rather than older methods we’ve relied upon in the past.
We would like to take this opportunity to congratulate all the
other winners who have shown how much talent we have
operating in the Middle East.”

The agency, which boasts offices all over the globe,
picked up victories across six different categories, taking
home bronze, silver and gold in the Consumer Goods cate-
gory, silver in the CSR and Environmental PR category, silver
and gold in the Healthcare and Services category, silver in
the Best Launch Event category, gold in the Best Use of
Social Media and Digital PR category, and the Overall
Campaign of the Year award.

KUWAIT: Etihad Airways, the
national airline of the United Arab
Emirates, has announced the
appointment of three UAE nationals
to key executive roles. Captain Salah
Alfarajalla, who has been with
Etihad Airways since 2007, becomes
Senior Vice President Security and
National Pilot Development,
Ghudayer Al Dhaheri, who joined
the airline in 2013, becomes Vice
President Corporate Security, and
Sultan Mohamed Al Mahmoud joins
the airline as Vice President
Corporate Strategy. Ray Gammell,
Etihad Airways’ Chief People and
Performance Officer, said: “I am
delighted to announce the new
executive roles for Captain Salah
and Ghudayer and to welcome
Sultan to the Etihad Airways family.
Their varied and extensive profes-
sional backgrounds reinforce and
expand the impressive executive
management expertise we have in
our team.”

Ray Gammell added: “Captain
Salah’s tenure as Vice President
Corporate Security and National
Pilot Development - a position he
has held since 2010 - has been high-
lighted by renewed strategic plan-
ning and insights. He has played a
pivotal role in the successful devel-
opment and efficiency of our avia-
tion security systems and was the
driving force behind the Etihad
Airways Cadet Pilot Program ensur-
ing a continuous stream of qualified
UAE national pilots to pursue
rewarding careers at Etihad
Airways.”  In his new role, Captain
Salah will be responsible for avia-
tion and corporate security, and will

continue to oversee the Etihad
Airways’ cadet pilot program.

Captain Salah has 36 years’ expe-
rience in the aviation industry,
incorporating 22 years in the UAE
Air Force and Air Defense, from
which he retired as a Colonel, and
10 years as Deputy Chief Executive
for Presidential Flight. At Etihad
Airways, he played an instrumental
role in managing the aviation secu-
rity systems including physical,
technical, operational and proce-
dural security measures. Under his
leadership, the cadet pilot program
grew to more than 700 cadets
including more than 600 UAE
nationals, and became a fully
fledged academic program when a
unique partnership with Abu Dhabi
University was forged in 2011
requiring all cadets to obtain a
degree in Aviation Science. 

Before joining Etihad Airways in
2013, Ghudayer Al Dhaheri was a

UAE Air Force fighter pilot and com-
mander with broad experience
both in the UAE and overseas. He
was a commandant at the Air
Warfare Centre AFAD UAE, and a
member of the Royal College of
Defense Studies in London, UK. In
his new role as Vice President
Corporate Security, Ghudayer will
report to Captain Salah and will pro-
vide strategic policy and manage-
ment guidance for the implementa-
tion of protective and proactive
security measures for staff, guests,
facilities and other resources within
the UAE and in other countries on
the network.  Ray Gammell said:
“Ghudayer has in-depth knowledge
of the region’s security issues and
has demonstrated commitment to
the highest levels of security for our
people, assets and guests. I am con-
fident he will continue to spearhead
efforts that strengthen and rein-
force relevant corporate security

solutions for Etihad Airways.”
Sultan Mohamed Al Mahmoud

joins Etihad Airways from the
Tourism Development and
Investment Company (TDIC), where
he held a number of director level
roles which gave him exposure to
various Abu Dhabi tourism devel-
opment stakeholders. He will put
his work insights and experience,
gained over the last 14 years, to
good use by developing and imple-
menting short, medium and long-
term strategies that will see Etihad
Airways further strengthen its posi-
tion as key contributor to Abu
Dhabi’s GDP and the UAE more
broadly. Ray Gammell added: “With
his experience and participation in
board committees, Sultan will add
an exciting dimension to our strate-
gy team, especially as we continue
to focus on improving our internal
governance and strategic frame-
works.” 
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