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SAN FRANCISCO: Samsung, on the losing end of a
massive smartphone patent lawsuit, appealed on
Monday to the US Supreme Court in hopes of over-
turning a ruling that it pay $548 million to rival Apple.
The two hi-tech behemoths went to court over the
designs that have now become commonplace on
most popular smartphones, with a court ruling in
2012 in favor of Apple.   At issue were design features
by now familiar to consumers: a black, rectangular,
round-cornered phone front, a surrounding rim,
known as the “bezel” and a grid of 16 colorful icons.

Those design elements were protected, prompting
the jury to award Apple all the profits from sales of
smartphones containing those features, Samsung
lawyers said in their filing. “While Samsung prefers to
compete in the marketplace, not the courtroom, the
company feels that it is important to appeal this case
to the US Supreme Court on behalf of all US compa-
nies, big and small, that could be affected if this legal
precedent stands,” the company said in an email

response to an AFP inquiry. Several of the world’s
technology titans filed briefs supporting Samsung
while the case was in federal circuit court in Silicon
Valley, according to the firm.

Attorneys for the South Korean consumer elec-
tronics titan argued that the massive payout was not
warranted, because smartphones “contain countless
other features that give them remarkable functionali-
ty wholely unrelated to their design.”

“Even if the patented features contributed one
percent of the value of Samsung’s phones, Apple gets
100 percent of Samsung’s profits,” the appeal said.  In
response to an AFP inquiry, Apple said it stands by its
comment after the trial victory in 2012.

“The lawsuits between Apple and Samsung were
about much more than patents or money,” the Apple
statement said. “They were about values. We applaud
the court for finding Samsung’s behavior willful and
for sending a loud and clear message that stealing
isn’t right.”

Samsung pays up 
Samsung early this month agreed to pay smart-

phone rival Apple just over $548 million in the years-
long patent battle in federal court in California.
However, the agreement came with one key proviso,
as the two tech giants agreed to continue “to pursue
the existing cases in US courts.” Samsung said in a
legal filing that it would pay Apple the partial judge-
ment awarded but that it reserved the right to get
money back if the amount is modified or overturned
on appeal or if the validity of patents at issue is suc-
cessfully challenged.

Apple said in the joint filing that it disagrees with
Samsung’s contention that it has a right to be reim-
bursed. A court in September awarded Apple the par-
tial judgment. Samsung’s options narrowed to simply
paying the money or trying to take its fight to the US
Supreme Court.

The hefty sum is significantly less than the billion
dollars Apple sought at the outset of the 2012 patent

trial in Northern California, and doesn’t put to rest an
argument over who should pay Apple’s legal costs
said to total $1.8 million.

In another sign that the legal fight would drag on,
Apple also asked the court for a green light to file a
motion asking for supplemental damages for prod-
ucts that weren’t calculated into the award.  Samsung
and Apple decided last year to drop all patent dis-
putes outside the United States, marking a partial
ceasefire in a long-running legal war between the
world’s two largest smartphone makers.

The arch-rivals have battled in close to a dozen
countries, with each accusing the other of infringing
on various patents related to their flagship smart-
phone and tablet products.

But neither has managed to deliver a knock-out
blow with a number of rulings going different ways,
and in an announcement they agreed to drop all liti-
gation outside the United States, suggesting a line
was finally being drawn. — AFP

Samsung takes Apple patent case to US Supreme Court

TAIPEI: Smartphone maker HTC unveiled
yesterday to Taiwanese gamers its virtual
reality headset for the first time, as the
company pins its hopes on the new prod-
uct to help revive struggling sales.  HTC
has been suffering losses as it grapples
with intense competition in the crowded
smartphone sector from Samsung, Apple
and rising Chinese brands.  The HTC Vive
will vie for consumers with Facebook’s
Oculus Rift and Sony’s PlayStation VR, all
set to be released next year as tech firms
seek to make their mark in the virtual
reality field. Gamers in the capital Taipei
queued at a tech mall for 10-minute tri-
als of the headset, during which they
played games including shooting zom-
bies and exploring a sunken ship. 

“It’s exciting to feel like you’re in the
scene,” Judy Chen, 30, told AFP.  “It feels
quite real and gives you that sense of
distance,” she said, adding she would
consider buying one if it was priced
around Tw$30,000 ($917).  The company
has yet to announce pricing for HTC Vive,
created with US game developer Valve. 

“The sensory aspect of it is quite dif-
ferent. You’re not just looking but inter-
acting,” said Shawn Chen, 24, but he wor-
ried a lack of space would prevent him
playing at home. 

The Taiwanese company has show-

cased HTC Vive in the US and Europe
after announcing the device earlier this
year. The lightweight head gear will also
be shown at a developer conference in
Beijing on Friday and at the Sundance
Film Festival in January.  HTC will start
taking pre-orders in February, with the
official sales launch in April. 

In a bid to boost its flagging fortunes,
HTC also launched a new flagship smart-
phone-the One A9 — in October to take
on Apple’s latest iPhones.

HTC reported a second straight quar-
terly loss in the three months to
September, just weeks after announcing
job cuts.  — AFP

TAIPEI: A fan wears a HTC Vive headset and holds two sensors during a promotional event held by HTC in Taipei yester-
day. Smartphone maker HTC unveiled to Taiwanese gamers its virtual reality headset for the first time, as the company
pins hopes on the new product to help revive its struggling business.  — AFP

HTC gives Taiwan first look

at virtual reality headset

NEW YORK: EMC Corporation yesterday announced the
next generation of its EMC Isilon Scale-out NAS Data Lake,
which includes new products, features and capabilities that
allow enterprises to scale easily to edge locations as well as
to public clouds. The new products,- Isilon SD Edge, the
next generation of Isilon One FS  and IsilonCloudPoolsTM-
enhance the Data Lake by allowing unstructured data to
be available not only within the core data center, but also
at data center edge locations such as remote offices and
archived in the cloud. Designed to offer a more efficient
Data Lake, the new Isilon solutions consolidate multiple
workloads and allow users to access and analyze data from
all locations.

Three major trends are transforming the enterprise.
First, enterprises are becoming more global with a distrib-
uted workforce. Second, the volume of unstructured data
is growing rapidly and doubling every two years, increas-
ing the need for managing data efficiently while also gar-
nering value from it. Lastly, hybrid cloud has become the
preeminent choice for customers to most efficiently and
effectively run their data centers. 

Remote offices and edge locations have historically had
challenges with cost, low capacity, management complexi-
ty, conflicting formats and spotty governance when it
comes to data. This has impacted the productivity of infor-
mation workers in these locations, as well as IT’s ability to
view and manage data. 

EMC’s Data Lake 2.0strategy and new announcements
today are at the heart of managing these challenges. Early
Data Lake deployments were limited to pulling in only data
sources available within -or in close proximity to -the core
data center. Now there is an increasing need for the Data
Lake 2.0 to expand and be able to manage unstructured
data in a simple and consistent way within the core data

center, at edge locations and in the cloud. 
Isilon SD Edge is a 100% software-defined offering that

runs on commodity hardware. Isilon SD Edge will support
VMware ESX and be fully integrated with VMware vCenter
for ease of management. Isilon SD Edge sacrifices none of
the capabilities of the OneFS operating system and will
support OneFS’s data services and protocols while scaling
up to 36TB, seamlessly replicating data to and distributing
it from the core. Isilon SD Edge will be free for non-produc-
tion use and licensed per cluster for production use. 

In addition to extending the Data Lake to edge loca-
tions, EMC is also enhancing the Data Lake at the core
through the new, next-generation IsilonOneFS operating
system. This feature-rich offering is designed to improve
resiliency, simplify management, raise efficiency and pro-
vide continuous operations for massive Data Lakes. A key
enhancement is full Non-Disruptive Upgrade (NDU) sup-
port. OneFS has supported NDU for minor code families,
and now works across major code families enhancing the
resiliency of the Data Lake. The more resilient Data Lake
will help ensure no downtime for users and application
workloads during major upgrades

Understanding that much of the data within the enter-
prises today is “cold data” - data rarely in use - that needs to
be retained for regulatory and compliance purposes, EMC
is also offering EMC CloudPools, a new software applica-
tion for the Isilon product line that will allow Isilon to easily
extend to public, private and hybrid clouds to ensure
access to data, regardless of location. When the data is
tiered to the cloud, it is encrypted in transit and com-
pressed to ensure security of enterprise data at rest in the
cloud. This allows organizations to extend their Data Lakes
to tap into cloud-scale capacity while ensuring consistent
and simplified access to and management of the data.    

EMC announces major 

data lake advancements

SAN FRANCISCO: Cortana’s learning the neighborhood.
Google’s digital assistant can’t tell a joke. And Siri apparent-
ly has a thing for the metric system.

Those are just a few of the things I learned after staging
a face-off between the three leading digital assistants.
Apple’s Siri and “OK Google” - they’re not big on personifica-
tion at Google - are now standard on smartphones;
Microsoft recently added its Cortana service to Windows 10,
so it works on PCs, too.

Now that just about anyone can talk to their phone or
computer, we wanted to see what happens when you try.

Though none of the assistants are perfect, they do have
distinct personalities, even if they’re just deliberate artifacts
of their creators.

I asked the same 10 questions of each service, using an
iPhone with Siri, a Nexus phone with Android’s “OK Google”
and a Microsoft Surface Pro tablet with Cortana.

INFORMATION PLEASE
First up: Some basic factual questions. All three did pret-

ty well when asked, “What’s it like outside?”
Cortana earned extra points for answering with a spo-

ken weather report. Google and Siri each showed a screen
image that listed current conditions and a forecast.

All three supplied President Obama’s age. When asked
“What’s his wife’s name?” they all remembered that the
question referred to the president, and correctly identified
the First Lady: Michelle Obama.

Similarly, they all knew the length of the Golden Gate
Bridge. But for some reason, Siri answered in meters, while
Cortana and Google stuck to feet.

AT YOUR SERVICE
Next came more complicated tasks, like finding the

nearest pharmacy. Google and Siri listed three within a half-
mile of The Associated Press bureau in downtown San
Francisco. But neither mentioned the drug store on the
ground floor of the building where the bureau is located.
Cortana did.

Posing questions is hungry work. I asked for help making
a lunch reservation at Credo, a fancy restaurant around the
corner. Siri and Cortana were stumped, but Google automat-
ically fired up the Open Table app on the Nexus phone, with
the form already filled out to make a reservation. Too bad
the place is so trendy; it was booked for weeks.

Ever feel like ducking work to catch an afternoon movie?
(Shhh! Don’t tell my editor.) All three assistants had local
movie listings at their digital fingertips. But Siri led off with
a new release at a theater just half a mile from the AP
bureau. With a couple of taps, Siri had opened Fandango,
an app that lets you buy tickets online.

Google also connected with Fandango. Cortana had
more trouble; Microsoft lags behind Apple and Google in
the number of apps that work with its software, and I could-
n’t get the right Fandango app to load on a Surface tablet.

JUST FOR LAUGHS
Finally, a personality test. I challenged each to tell a joke.

Siri had the best answer: “If I told you a joke in my language,
I’d have to explain it.”

Then I tried the famous line from “2001: A Space
Odyssey” in which astronaut Dave Bowman tells the ship’s
computer: “Open the pod bay doors.” Cortana knows the
right answer: “I’m sorry Dave. I’m afraid I can’t do that.” But
Siri had a better one: “Doesn’t anybody knock anymore?”

To be clear, these aren’t the witty rejoinders of some arti-
ficial intelligence. The creators of Siri and Cortana thought it
would be fun to pre-load each service with humorous
answers to predictable questions.

Google doesn’t bother with such frills. Sticking to its
search-engine roots, “OK Google” answered the “2001”
question by silently presenting a series of Internet links,
starting with one for a YouTube clip from the movie.

Likewise, when asked about the meaning of life, Siri and
Cortana were both ready with a quip. Google just recited a
dry definition that only a biologist could love: “Life is the
condition that distinguishes animals and plants from inor-
ganic matter. ...”

FINAL SCORE
All three services are good on factual questions. Siri’s

programmers have the best sense of humor. Google stays
focused on the task at hand. And Cortana is quickly catch-
ing up to both of them. — AP

NEW YORK: Cellphone and broadband providers are
excluding some video from data caps, meaning consumers
have more data available for other apps and services.

But that’s not necessarily good, according to advocates
of net neutrality, the concept that Internet access providers
shouldn’t discriminate against some Web traffic in favor of
others. They say innovation could be curtailed if smaller
video providers couldn’t afford to pay for an exemption.

The exemptions come as mobile video booms. But
video eats up a lot of data. On a smartphone, an hour or
two of video consumes about 1 gigabyte. AT&T and
Verizon, the biggest wireless companies, have been phas-
ing out unlimited plans, so customers pay more to watch
more over cellular networks.

Even home Internet providers are testing data caps.
About 13 percent of Comcast’s customers are in a market
with caps, according to research firm MoffettNathanson.
Comcast exempts its own video, but not video from rivals
like Netflix. Critics say that could hurt competition, as con-
sumers would be drawn to the service that’s exempt.

The Federal Communications Commission has adopted
rules to protect net neutrality, but these exemptions aren’t
banned under the rules. The FCC says consumers could
benefit in some cases and will address complaints as they
come up. Here’s a look at what major US companies are
doing:

T-MOBILE
The No. 3 wireless carrier exempts major streaming

music and, as of November, many popular video services
from data caps on most of its plans. The company says the
video providers don’t have to pay for that, but do have to
meet certain technical requirements. YouTube and
Facebook video aren’t covered; T-Mobile says it couldn’t tell
when those services are delivering video.

COMCAST
This fall, the cable TV giant started offering a streaming

alternative, with channels delivered to customers’ homes
without the need for a cable box. That video - and any
streaming that regular cable customers do on the compa-
ny’s Xfinity TV app in their homes - aren’t counted toward
data caps. That’s because they’re cable services on a “man-

aged network,” which Comcast considers separate from the
public Internet, says spokeswoman Lisa Scalzo.

But in a complication for customers, she says logging
into a channel’s app, like HBO or ESPN, or video using
another Comcast app, Xfinity TV Go, would count toward
caps because data go over the public Internet.

The company used to have an Xbox app that let cus-
tomers watch Comcast-supplied TV without counting
toward data caps, but Comcast says the app was scrapped
in late August.

AT&T
Since early 2014, the No. 2 wireless carrier has exempt-

ed some Internet services from data caps on its main wire-
less plans. Instead, AT&T says it has pilot agreements with a
handful of businesses under its “Sponsored Data” program.
On its website, AT&T lists six companies as participating,
including Aquto and Syntonic, which specialize in spon-
sored content.

The company would not say who pays for the data that
are exempted from consumers’ plans under these pro-
grams.

As for AT&T’s cable business, AT&T agreed not to
exempt streaming of its own U-verse or DirecTV online
video from its home Internet data caps in order to win FCC
approval of its July purchase of DirecTV.

VERIZON
The country’s biggest wireless company has said that its

mobile video service, go90, launched in October, will
include sponsored content. That means Verizon customers
watching that video will be exempt from data caps. Verizon
will make money instead through ads. Not all go90 video
will be sponsored content, though; some does count
toward a data cap.

Spokeswoman Marie McGehee confirmed a Re/code
report that said Verizon will soon test a sponsored-data pro-
gram similar to AT&T. It would roll out more broadly next
year. She declined to comment further Friday. The company
is currently running a promotion in which Verizon cus-
tomers get an extra 2 gigabytes of data for three months for
downloading the go90 app and registering. But you don’t
have to watch any video to get the deal. — AP

TAIPEI: Local fans wait to test the HTC Vive headset during a promotional
event held by HTC in Taipei yestertday. — AFP

More telecoms let you watch 

video without dinging data caps

Siri vs Cortana vs ‘OK Google’: 

Who’s better, who’s best

BOSTON: File photo, shows signage at a Verizon
Wireless retail store at Downtown Crossing in
Boston. The country’s biggest wireless company has
said that its mobile video service, go90, launched in
October 2015, will include sponsored content. — AP


