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KUWAIT: Al-Mazaya Holding Company has
concluded its participation as a Gold Sponsor
of the proceedings of the 2nd edition of
Cityscape Kuwait, which was organized on
Kuwait International Fairgrounds, Mishref,
between 9 - 11 December 2015. A select num-
ber of real estate investment companies from
Kuwait and other countries in the region also
participated.

Al-Mazaya applauded this participation,
which involved a huge marketing campaign.
The campaign included the media sponsor-
ship of the exhibition jointly with CNBC
Arabiya TV, which is one of the most important
Arab economic channels concerned with eco-
nomic and real estate affairs in the Arab world.
A number of different projects of the company
in Dubai, the Sultanate of Oman and Turkey
were showcased in the exhibition.

Commenting on the participation, Sheikh
Mubarak Al-Sabah, Assistant Executive
Director for Marketing at Al-Mazaya Holding
said: “CITYSCAPE Kuwait is the ideal platform
to reciprocate information on the Kuwaiti real
estate market. It is also a unique opportunity
to build business relationships with local,
regional and world investors, and contributes
to opening marketing windows to participants
from inside and outside Kuwait, as well as to
investors seeking quality investment opportu-
nities.”

Al-Sabah added: “ The current stage
demands real investment companies to
increase their participation in specialized exhi-
bitions. They should boost sales through ori-
ented marketing campaigns that study in
depth the requirements of both the end user
and investor. The world is generally undergo-
ing an economic slowdown associated with a
decline in world oil prices, which constitutes a
turning point in major investment decisions in
our region and the world at large. It can hence
be said that despite the decline of oil returns

during this year, GCC countries are still the
destination of investors from all over the
world.” He stressed that the real estate sector is
currently witnessing a sound corrective
process which attracts many investors, at a
time when real estate is considered one of the
secure investment sectors.

Advantages
Al-Sabah emphasized: “Our region has

many advantages and is going to witness
major events. Saudi Arabia has a huge domes-
tic demand and every year it will need thou-
sands of residential and commercial units and
infrastructure in light of the population

expansion. Qatar will host the World Cup in
2022, whereas the UAE will host the World
Expo 2020, in addition to numerous regional
and global events that will attract thousands
of visitors. The tourism sector has witnessed
enormous changes and is now one of the
most important sectors yielding feasible eco-
nomic returns. As such, investments in the
real estate sector will soon be of greater mar-
ket value.”

He continued: “All projects offered by Al-
Mazaya target the investor and end user cate-
gories. Through its participation, Al-Mazaya
has provided solutions for the two groups
with rates and benefits, in keeping with the

volume of investment. Moreover, most ten-
dered projects were medium housing proj-
ects, which made them secure and stable
projects at acceptable prices.”

He elaborated: “Al-Mazaya will introduce
many of its quality projects executed in the
region including Queue Point residential proj-
ect wherein Al-Mazaya has developed 52 resi-
dential buildings through direct and indirect
investments tailored to middle-class housing.
Queue Point is a leading project of Al-Mazaya
ideally located in Dubailand, promising a
bright future to the emirate consisting of
many central residential and entertainment
projects. The future plans of Dubailand more-

over involve constructing one of the largest
recreation cities in the Arab world, which fur-
ther adds to the significance of the location.
The Queue Point project consists of 3,131 resi-
dential units offering 1, 2 or 3 bedroom apart-
ments starting from KD 45,000. The comple-
tion and sale rates of the project both amount
to 80 percent, wherein First and Second
Phases have been delivered, with the Third
Phase to be delivered end of August 2016.” Al-
Mazaya will also be exhibiting the Ritim
Istanbul project, developed in partnership
with Dumankaya Real Estate Group - Turkey,
consisting of 6 towers, 3 of which are allocat-
ed to serve residential purposes, offering 863
residential apartments ranging from 1 to 3
bedrooms starting from KD 35,000, alongside
another commercial centre to be constructed
over more than 22,000 m≤. The project is 75
percent complete and 60 percent sold, with
residential towers scheduled for completion
by end of June 2016. 

Another major project the company will be
introducing is Mazaya Residence ideally locat-
ed in the Sultanate of Oman. The project is
strategically situated adjacent to a number of
significant commercial centres behind Muscat
City Centre constructed on a 23,194 m≤-span
of quality residential and commercial units.
Realistically, the project will offer 200 residen-
tial units consisting of 1, 2 and 3 bedrooms
with rates starting from KD 31,600, as well as
many other entertainment facilities available
such as swimming pools, parks and play-
grounds. 

Sheikh Mubarak Al-Sabah concluded his
statement by stressing that Al-Mazaya
Holding is keen to always be present in these
local and international events so as to be per-
manently in touch with its clients and to keep
them informed about the key developments
being witnessed by the company locally and
regionally.
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KUWAIT: Royal Enfield, the world’s old-
est motorcycling company, along with
Kuwait Automotive Imports Co WLL (Al-
Shaya & Al-Sagar) - KAICO, a leading
automotive and auto products distribu-
tor in Kuwait,  introduced the retro
street - Classic 500 and the definitive
cruiser -  Rumbler 500 motorcycles
towards the end of 2014. This iconic
motorcycle brand with British origin is a
part of the India based Eicher Motors
Ltd. The motorcycles are manufactured
from two of its  faci l it ies based in
Chennai (Madras). 

The design of the Royal Enfield
Classic 500 is a tribute to the retro look
of British motorcycles in the post-World
War II era. The motorcycle is powered
by fuel injected 500cc, 4 stroke, spark
ignition, air cooled, OHV unit construc-
tion engine. The front & rear mud-
guards, the headlight casing, the fuel
tank, the oval tool box, the exhaust fins,
the speedometer dials, the single-seat
spring saddle, tail light assembly and
the headlamp cap, all these conform to
the timeless imagery of British motorcy-
cles from post war era. The Classic 500
is available in Kuwait in the Tan, Black,
Si lver,  Chrome Black and Chrome
Maroon colors. 

Built to the need of the long dis-
tance rider, the Royal Enfield Rumbler
500 gives a new definition to highway
cruising. The motorcycle is set to pro-
vide comfort, style and enhance the
pleasure of leisure motorcycling

amongst the touring enthusiasts.
Combining distinctive “black” styling
with a 500cc Unit Construction Engine
delivering 27.2 bhp being fed through
an electronic fuel injection system and
41.3 Nm torque, the Rumbler 500 is set
to make a distinct statement in Kuwait.
The Rumbler 500 is extremely suitable
for long distance riding with its range,
ergonomics, looks, excellent braking,
night riding visibility and luggage car-
riage capability. The Rumbler 500 is
available in shades of Stone (matte
black), Marine (metallic blue), Lightning
(metallic silver grey).

The Royal Enfield motorcycles have
captured the attention of the citizens of
Kuwait in a very short span of time and
have crossed important milestones in
its journey since launch. With the
weather becoming pleasant and winter
approaching soon, motor cycles are
burning rubbers in the roads of Kuwait.
Further to make this season even more
interesting and exciting for all those
who would want to hit the road with a
Royal Enfield Motorcycle, KAICO has
tied up Kuwait Motoring Company to
provide free training & coordination for
two wheeler license to all its customers.
This would be a very attractive option
to all the motorcycling enthusiasts in
Kuwait. 

Another important milestone in
Royal Enfield’s journey in Kuwait,
Bahrain Exchange Company for its “BEC
Motorcycle Bonanza” has placed an

order for 20 units of Royal
Enfield Motorcycles. This
is a first of its kind cam-
paign in Kuwait with two
motorcycles given away
each week over 10 weeks
for its lucky draw winners. 

Royal Enfield is now
heading towards the
completion of its  f irst
year in Kuwait. With the
overwhelming response
and suppor t,  KAICO &
Royal Enfield is geared up
to go the extra mile to
establish significant mile-
stones during its journey
in Kuwait.

Royal Enfield 
Crossing significant 
milestones in Kuwait

DUBAI: According to a recent ‘The Role of HR in the
Middle East and North Africa Workplace’ poll conducted
by Bayt.com, the region’s number one job site, Human
Resources (HR) practices in MENA are flourishing. 

According to 73.4 percent of polled professionals, in
terms of alignment, there is a strong alignment that exist
between their company’s overall business vision and that
of their HR department. However, a large portion of the
interviewees (26.5  percent), disagree, stating that, to
varying degrees, there is not alignment. 26.6 percent of
the poll’s respondents rate their company’s overall HR
performance as ‘excellent’; in parallel, 43.4 percent brand
their organization’s HR function as ‘average’ or in need of
improvements.

When asked which areas their HR department need-
ed to improve the most, 17 percent of MENA’s jobholders
answered ‘recruiting and interviewing’, 5.3 percent said
‘compensation and promotion’, 18.3 percent responded
with ‘training and development’, 11.5 percent specified
‘communication with staff’, 1.6 percent mentioned ‘termi-
nations’, and 11 percent cited ‘handling complaints and
staff problems’. 35.2 percent of respondents admitted
that enhancements were needed across all areas.

49.8 percent of polled professionals claim that their
company’s HR department has a clear HR policy to hire
and retain national talent - which, today, is considered a
high priority across organizations in the MENA region.
Interestingly, 30 percent of employees say the opposite.
When it comes to hiring, 33.1 percent of MENA profes-
sionals state that their HR department is doing a good
job of hiring and retaining talent to a great extent, 33.5
percent to a small extent and 33.5  percent say they are
not. In addition, 45.7 percent of interviewees say that
their company’s HR division is sufficiently breeding and
developing leaders. Only 31.7 percent disagree, and
another 22.6 percent admit that this is taking place but
only ‘to a small extent’. 

A total of 66 percent of respondents feel that their HR
department is effectively promoting employees well-
ness. The remaining 34 percent, however, disagree. One-
third of respondents (33.8 percent) don’t think that their

company’s HR division shares enough information with
them. On a positive note, 66.2 percent share different
views and believe that they mostly receive all the data
that they need. 50.8 percent of interviewees say that
their HR department does not consistently or ever pro-
vide new joiners with company policies and procedures
(for example, an employee handbook). 

To top it all, 46.1 percent of professionals think that
their company is a good place to work. “It is no surprise
that a company’s HR practices greatly impact employees’
performance, job satisfaction and engagement levels,”
said Suhail Masri, VP Sales, Bayt.com. “Today, a jobhold-
er’s workplace behavior is strongly dictated by the very
policies, procedures, and goals that stem from the HR
division. According to the survey results, in this regard,
although the HR departments are doing well, there is still
room for improvement.”

Suhail also added, “At Bayt.com, however, we have
long made it our mission to work hand-in-hand with HR
departments in the region to provide them with innova-
tive, effective solutions designed to increase employee
productivity, improve workplace morale, and streamline
HR processes and services. Our ultimate objective is to
bridge the gap between employee and employer by not
just assisting companies in recruiting and retaining the
very best talent - but also helping them build the corner-
stones of a successful organizational and corporate cul-
ture. Our HR-services portfolio has evolved over the years
to include the full repertoire of employer offerings
including basic, assisted and verified recruitment at all
career levels; nationalization and diversification advisory;
company profiles; specialized research including salaries
benchmarking; Talentera, an A-to-Z applicant tracking
solution; virtual career fairs and more. Our HR services
are tailored to specific company needs across the recruit-
ment cycle continuum.” 

Data for the Bayt.com ‘The Role of HR in the Middle
East and North Africa Workplace’ poll was collected
online from October 14 - November 4 2015, with 5,270
respondents covering more than 19 countries in the
MENA region. 

66% of professionals in MENA 
feel HR practices are flourishing

KUWAIT: Burgan Bank announced that it has won the
coveted ‘Best Co-Branded Credit Card’ award from The
Banker Middle East Kuwait Product Awards 2015, for the
Burgan Bank Qatar Airways co-branded MasterCard. The
Banker Middle East Kuwait Product Awards 2015 are
designed to identify and reward quality and excellence
in financial products and services. 

Robin Amlot - Chief Executive Officer of CPI financials
along with Omer Hussain- Sales Director at CPI
FINANCIALs visited Burgan Bank and presented the
award to Venkat Menon - Burgan Bank’s Chief Retail
Banking Officer.

Commenting on the bank’s latest win, Venkat Menon,
Burgan Bank’s Chief Retail Banking Officer said: “It is a
great honor for us to receive the  award from a leading
institution like The Banker Middle East. This award is a
reflection of our commitment to growth and to building

an innovative and solid range of products that facilitates
customers’ banking processes and in turn rewards them.
On behalf of Burgan Bank, I would like thank the CPI
panel of judges at The Banker Middle East for endorsing
the bank’s co-branded credit card. I would also like to
express my sincere gratitude to our staff who work tire-
lessly to achieve similar accolades year after year.”

Burgan Bank constantly strives to be innovative, and
to benchmark against banking excellence in the region.
Most recently, Burgan Bank’s Qatar Airways co-branded
MasterCard was awarded the “Best Credit Card Initiative
of the Year in Kuwait” from the Asian Banking and
Finance Magazine 2015 Awards, reflecting the success of
Burgan Bank’s Qatar Airways co-branded MasterCard,
the fastest air mile earner in Kuwait, providing the best in
class banking experiences accompanied with various
benefits to cardholders in Kuwait. 

Burgan Bank wins ‘Best 
Co-Branded Credit Card’ award


