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Etihad Airways, the national airline of the
United Arab Emirates, has raised
approximately one million dirhams to

support  the ‘We Care Yemen’ campaign and
has helped renovate two schools in Kenya as
part of the airline’s annual charity fundraising
in cooperation with the UAE Red Crescent.  

The donation was announced during the
closing ceremony of the World Aviation
Football Cup and the Food & Fashion Festival,
organized by Etihad Airways’ Sports and
Social Committee, held at the Al Forsan
International Sports Resort. 

The football teams of 28 international air-
line and aviation groups participated in the
event, which included a wide range of activi-
ties such as henna painting, musical enter-
tainment, a ballet, and costume competi-
tions. Etihad Airways provided prizes of a
safari package to Kenya for the first winner
and also for the runner-up.

Khaled Al Mehairbi, Etihad Airways’ Senior
Vice President Government and Aero Political
Affairs, who also serves as Chairman of the
Sports and Social Committee, said: “As the
UAE’s national airline, we are pleased to reaf-
firm our commitment to society and give
back to those in need.  We are delighted to
collaborate with the UAE Red Crescent to
serve and support these causes.

“We extend our  thanks to our guests,
sponsors and suppliers who participated in
the generous fund raising programs during
2015 in support of those in need. Collectively,

we have given a glimmer of hope and the
chance of a better future to our brothers and
sisters in Yemen and Kenya.”

The opening ceremony was led by the
UAE National Deaf Youth Orchestra. The show
also included performances by Salah the
Entertainer, the winner of Arabs Got Talent
2015, Hamza Hawaswi, the winner of X Factor
2015, and the American singer, Dynasty. A
kids’ ballet show by Abu Dhabi-based Fusion
Arts was another highlight of the event.  

Charitable donations for Yemen were col-
lected through various initiatives including
the donation of Etihad Guest Miles online, an
Etihad garage sale, through the Etihad foot-
ball league, the donation of new school bags
and stationery to Yemeni children by Etihad
Airways staff, and cash donations at the
Emirates Red Crescent collection boxes. 

The airline’s initiatives to support the
‘Yemen We Care’ campaign and Kenya are
part of an earlier agreement on humanitarian
and social cooperation between Etihad
Airways and Emirates Red Crescent.  The
community event was attended by Her
Excellency Khadija Issa Yusuf, Kenyan
Ambassador to the UAE, MrHumaid R Al-
Shamsi, Deputy Secretary General for
International Aid of Emirates Red Crescent,
DrKhawla Salem Al Saaedi, President’s
Representative of Women and Health
Alliance International 

Also attending were and Secretary General
of Her Excellency Mariam Saif Al Qubaisi,

Head of Special Needs Sector at Zayed Higher
Organization for Humanitarian Care and
Special Needs (ZHO), Hamad Alhosani,
Domestic Promotion Executive of TCA Abu
Dhabi, and Mohammad Ali Khilji, General
Manager of Axiom UAE.   

Etihad Airways was represented by Peter
Baumgartner Chief Commercial Officer,
Khaled Al Mehairbi, Senior Vice President
Government and Aero Political Affairs Ali Al
Shamsi, Vice President Abu Dhabi Hub, Oliver
Iffert, Vice President Flight Operations, and
Geert BovenSenior Vice President Airport
Services.  In 2015, Etihad Airways was able to
raise donations of Etihad Guest miles, relief
goods and cash donations worth over three
million dirhams.

The two-day social event was held in col-
laboration with Emirates Red Crescent, Abu
Dhabi Sports Council, Abu Dhabi media, Al
Forsan International Sports Resort, Time
Hotels, Joyful Women Organization, Al Ain
Water, Bottega Verde, DusitThani Abu Dhabi,
Axiom UAE, Sebamed, Fusion Arts, Gabs,
Pierre Fabre, Yas Viceroy Hotels & Resorts,
Novotel Al Bustan, Holiday Inn Abu Dhabi,
One to One Hotels & Resorts, YasWaterworld,
Al Borg Medical Laboratories, Al Jaber
Optical, Mikura Pearls, Conrad Dubai,
Absolute Dry, Zartux, and TilalLiwa Hotel.

Etihad Airways raises support for‘We Care Yemen’ and schools in Kenya

OSN strengthens
retail presence in UAE

OSN, the leading pay-TV network in
the Middle East and North Africa
(MENA) region, has strengthened its

retail presence in the UAE to support a fast-
growing subscriber base. This follows the
unveiling of OSN’s 2016 programming
portfolio and the introduction of new tech-
nology platforms that have seen demand
for OSN subscriptions spiking in the UAE. 

As part of building its retail network,
OSN has partnered with Sharaf DG, UAE’s
leading one-stop electronics destination, to
offer OSN subscriptions across its network
including its renovated showroom at Times
Square Mall. As part of the partnership,
those who subscribe to OSN will also
receive a gift voucher worth AED 500 to
spend at any Sharaf DG outlet. 

Starting with 24 retail outlets this year,
the partnership will see OSN expand its

reach to 52 outlets in the UAE which
includes expansion to five malls across the
Emirates including Yas Mall, Meaisem,
Mercato, Fujairah and Bawabat el Sharq.
OSN will also have its presence shortly at
The Dubai Mall. Subscribers can now con-
veniently access OSN services at any of
these retail outlets. 

Ed Sawday, SVP Core Sales, OSN, said:
“Retail expansion is part of our growth
strategy to be closer to our customers and
to offer them effortless access to our
unmatched portfolio of premium content.
We are delighted to welcome Sharaf DG as
a retail partner of OSN, further strengthen-
ing our retail network and establishing us
as the pay-TV network with the largest
retail presence in the country.”

Happy 2nd Birthday Belle

We wish you good
health and all the
best
Love: daddy, mom-
my, family and
friends

By Nawara Fattahova

The Cultural Circle, in partnership with
the American University of Kuwait has
launched the Cultural Circle Prize for

Arabic Short Story (AlMultaqa). The prize ini-
tiative aims to promote and encourage writ-
ers to pursue and master the art of writing
Arabic short stories. Writers and publishers,
both from this region and around the world,
will be recognized for their creative contribu-
tions to Arabic short stories.

The annual prize will recognize an excep-
tional writer or publisher who has creatively
contributed to Arabic short story writing. The
winner will receive USD 20,000, a trophy, a
certificate of recognition, and an opportunity

to have their winning piece translated to
English for further publication. A jury com-
prised of accomplished writers, critics, and
professors will review the submissions and
determine the winner of the prize. The prize
will start accepting submissions from 1
January, 2016, to 31 March, 2016. 

During the press conference held on
Thursday to announce the launch of the
Cultural Circle Prize, Dr Nizar Hamza, President
of the AUK noted that the role of the
University is not limited on providing knowl-
edge and skill important for the career suc-
cess, thus it also includes the active cultural
and intellectual participation. “This was the
reason behind launching this Prize,” he point-
ed out.

“The idea of this Prize was proposed by the
initiative of Taleb Al-Refai, the Founder and
Director of the Cultural Forum in Kuwait. The
importance of this prize is not just financial,
thus its unprecedented initiative of Arabic
international cultural cooperation of an aca-
demic institution and private cultural forum in
Kuwait. So AUK would like to thank all those
who participated in launching this great
work,” added Dr Hamza. The prize ceremony
will be held annually in Kuwait, with the pres-
ence of a number of Arab and international
intellectuals, and representatives from local,
Arab, and international media.

AUK launches Cultural Circle 
Prize for Arabic Short Stories


