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Ford is investing an additional $4.5
billion in electrified vehicle solu-
tions by 2020 as well as changing
how the company develops vehicle
experiences for customers - all to

make people’s lives better by
changing the way the world moves.

Ford is adding 13 new electrified
vehicles to its portfolio by 2020,
when more than 40 percent of the
company’s global nameplates will
come in electrified versions. This
represents Ford’s largest-ever elec-
trified vehicle investment in a five-
year period.

On the way next year is a new
Focus Electric, which features all-
new DC fast-charge capability deliv-
ering an 80 percent charge in an
estimated 30 minutes and project-
ed 100-mile range - an estimated
two hours faster than today’s Focus
Electric.
The new Focus Electric, which starts
production late next year, also will
provide North American and
European customers:

l SmartGauge with EcoGuide
LCD Instrument Cluster, which
offers a multitude of customizable
displays that can help the driver see
real-time EV power usage to help
maximize vehicle efficiency

l Brake Coach, another smart
feature that coaches the driver on
how to use smooth braking to max-
imize the energy captured through
the Regenerative Braking System.
The more energy a driver captures
through breaking, the more energy
is returned to the vehicle’s battery

l Fun-to-drive character, with
agile steering and handling engi-
neered into the vehicle to give driv-
ers a more connected feel to the
road

Ford’s shift to add electrified
vehicle solutions answers increasing
global trends calling for cleaner,
more efficient vehicles.

Experience-Led Design
Ford also is reimagining how to

set itself apart in the marketplace by
focusing on the customer experi-
ence and not just the vehicle itself.
The company is changing its prod-
uct development process to sup-
port the shift.

“The challenge going forward
isn’t who provides the most tech-
nology in a vehicle but who best
organizes that technology in a way
that most excites and delights peo-
ple,” said Raj Nair, executive vice
president, Product Development.
“By observing consumers, we can
better understand which features
and strengths users truly use and
value and create even better experi-
ences for them going forward.”

In addition to traditional market
research, Ford is investing in social
science-based research globally,
observing how consumers interact
with vehicles and gaining new
insights into the cognitive, social,
cultural, technological and econom-
ic nuances that affect product
design.

“This new way of working brings
together marketing, research, engi-
neering and design in a new way to
create meaningful user experiences,
rather than individually developing

technologies and features that need
to be integrated into a final prod-
uct,” Nair said. “We are using new
insights from anthropologists, soci-
ologists, economists, journalists and
designers, along with traditional
business techniques, to reimagine
our product development process,
create new experiences and make
life better for millions of people.”
Next year, Ford is doubling the
number of projects that use ethno-
graphic research versus this year.

The team of social scientists
already has spent months exploring
topics such as the future of luxury
transport, how people form rela-
tionships with their cars and the
role of trucks in the American heart-
land. 

ReD, a social science-based strat-
egy consultancy, has been innovat-
ing with consumer goods and phar-
maceutical companies for a decade.
ReD started working with Ford - its
sole automotive client - in 2012.
During the past three years, the
team has invested more than 4,000

hours with thousands of vehicle
users in more than 25 cities world-
wide, taking 80,000 photos, nearly
3,000 hours of video and more than
8,000 pages of field notes, feeding
countless insights to improve the
product creation process.

“For 70 years, market research
has been done by asking people for
their opinion. But Ford has always
been fundamentally skeptical
about that. Henry Ford used to say,
‘If I asked people what they wanted,
they would have asked for a faster
horse,’” said Christian Madsbjerg,
founder of ReD Associates and
author of The Moment of Clarity. “I
chose to work with Ford because
this approach is in their DNA and is
setting the company at the fore-
front of this advanced and bold
process, which is redefining market
research and silo-busting the way
the company operates.”

Another new twist to the prod-
uct development process is that
designers no longer just sketch
products but also full customer
experience illustrations that visual-
ize the experience each product is
meant to deliver. The series of
vignettes define a unique user jour-
ney that seamlessly integrates both
hardware and software experiences.

This user experience design
technique also plays an important
role in developing the Ford Smart
Mobility plan, which is designed to
take the company to the next level
in connectivity, mobility,
autonomous vehicles, the customer
experience and data and analytics.
“As both an auto and a mobility
company, we at Ford are going fur-
ther than just designing the prod-
uct to move people from point A to
point B,” Nair said. “We are consider-
ing the way customers interact with
our vehicles as a unified experience,
looking for ways to excite and
delight customers and make their
lives better.” 
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The last release of the “Doing Business”
report showed a moderate improvement
in the GCC. However, the newly released

results do not hide the poor performance of the
region in the last five years, with the only excep-
tion of the UAE. But what does that mean? The
overall index published in the report measures
quality of regulation in a manner that makes it

possible to compare it across countries. Ten dif-
ferent categories are considered in the gauge,
such as starting a business, getting credit, pay-
ing taxes or resolving insolvency. Then, these
topics are tested by performing the same action
in the different legal systems. For instance, it
takes six procedures, eight days and about $600
to start a business in the UAE (Dubai). In Kuwait,

it takes 12 procedures, 31 days and $1,050 to do
so. This translates in a score of 90.0 for the UAE
and 75.4 for Kuwait in the category of creating a
business.

The UAE is not only the best GCC performer,
with an overall score of 75 (31st in the world),
but also the only Gulf state improving consis-
tently since 2010. The Emirates have advanced
markedly in contract enforcement, protecting
minority investors and in resolving insolvency

procedures. An important driver behind the pos-
itive evolution of the three categories has been
higher quality and more agility of the legal sys-
tem, which reduced the necessary average days
needed to complete the procedures. The UAE
also registered significant deterioration in the
categories of cross-border trade and credit regu-
lation, but mainly due to a methodological

change in the compilation of information to
elaborate the index. Overall, it seems that the
intense reform activity and its quality is behind
the notable evolution of the country, as the
country performed 20 different reforms directly
related to one the sub-categories of the index
since 2010.

In the rest of the Gulf, the evolution is not
positive. Saudi Arabia and Qatar registered a sig-
nificant decline in the overall index. Saudi, for
instance, improved substantially in taxation and
contract enforcement. Still, the evolution was
clearly negative in most other categories, and its
lack of effective insolvency procedures led to the
worst score in the world in this category. Kuwait,
Bahrain and Oman witnessed no significant
change. Government inaction, at least compared
to the UAE, explains the poor performance in the
rest of the GCC. Saudi Arabia and Kuwait passed
only twelve and seven reforms in the last five-
year period respectively, a lot less than the UAE,
and two of them with a negative impact on reg-
ulation quality in each country. Qatar and Oman,
carried out six and eight positive reforms respec-
tively, while no reforms where reported for
Bahrain.

There are lessons to be learnt from the case
of the UAE. Nowadays, the scores of most GCC
countries are mediocre, particularly compared to
other high-income economies. However, regula-
tion quality can be improved in relatively short
periods of time provided the right reforms are
passed and properly implemented, as in the case
of the Emirates. Higher institutional quality is a
necessary condition for the emergence a pro-
business environment in which the non-oil sec-
tor is able to thrive. Ending with the dependence
on oil depends heavily on removing the unnec-
essary regulatory burden that the private sector
is still facing. 

Quality of regulation, the 
spoke in the Gulf’s wheel 
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KUWAIT: National Bank of Kuwait (NBK)
has been awarded by Visa for being “the
first bank to launch “Verified by Visa” for
Debit Cards in Kuwait”. The award recog-
nizes NBK for its commitment to delivering
superior value to its customers by provid-
ing a secure banking environment.

Salah Al-Fulaij,  NBK-Kuwait Chief
Executive Officer and Mohammed Al
Othman, NBK Deputy General Manager,
Consumer banking Group received the
award from Ihab Ayoub, Visa General
Manager, Middle East and North Africa, at
NBK’s Head Office, in the presence of exec-
utives from NBK and Visa.  

Commenting on the occasion, Al-Fulaij
said “this distinction underpins the excel-
lence of NBK’s services and its pioneering
position in delivering innovative products
through a secured banking environment.” 

“NBK is committed to providing its cus-
tomers with the best banking products
and services by building on the long-time
relationships with world leading partners
such as Visa,” added Al-Fulaij. “With the
growing number of online payments
globally, we want to make sure that our
customers’ internet purchases are as
secure as possible. NBK customers can
now enjoy both comfort and protection
when using their cards while shopping on

international websites.” 
In his turn, Ayoub said: “We are pleased

to confer the National Bank of Kuwait (NBK)
with this award for being the first bank to
launch “Verified by Visa” for Debit Cards in
Kuwait. As the global leader in electronic
payments, Visa’s cards are designed to
appeal to different market segments and
we are delighted that NBK’s suite of Visa
products provides cardholders with the
highest level of protection against unau-
thorized usage when shopping online.”

NBK Secure Shopping is a free, quick
and secure payment process that works
simply by using a passcode. The NBK
Secure service adds an additional level of
authentication by confirming customer
identity with a dedicated passcode that
makes internet shopping safer.

NBK customers can register for this serv-
ice through NBK.com or during shopping
prior to using their Debit Cards, Credit
Cards and Prepaid Cards at participating
merchants. The passcode that customers
create works as their unique online identifi-
er, to protect them from unauthorized
usage when making online transactions.
NBK customers can visit their closest
branch in Kuwait to update their informa-
tion and benefit from this service when
using their debit cards. 

NBK awarded by Visa for being the 
first bank to launch ‘Verified by Visa’

KUWAIT: Burgan Bank announced yester-
day the names of the lucky winners of its
Yawmi account draw, each taking home a
prize of KD 5,000.

The lucky winners for the daily draws
took home a cash-prize of KD 5,000 each,
and they are: 
1. Abdulhameed Ali Mohd Al Qabandi
2. Abeer Ibrahim Yousef Al Rushoud
3. Laila Ghareeb Ali Al Hussain
4. Ilham Tegmouss
5. Mohammad Abdullah Ali

To further add to the anticipation of
Yawmi account customers, Burgan Bank
now offers a Quarterly Draw with more
chances to win higher rewards, entitling
one lucky customer to win KD 125,000
every three months. The Yawmi Account
now offers Daily and quarterly Draws, the
Quarterly Draw requires customers to
maintain a minimum amount of KD 500 in
their account for 2 months prior to draw
date. Additionally, every KD 10 in the

account, will entitle customers to one
chance of winning.  If the account balance
is KD 500 and above, the account holder
will be qualified for both the quarterly
and daily draws.  

Burgan Bank encourages everyone to
open a Yawmi account and/or increase
their deposit to maximize their chances to
becoming a winner. The more customers
deposit, the higher the chances they
receive of winning.

For more information on opening a
Yawmi account or about the new quarter-
ly draw, customers are urged to visit their
nearest Burgan Bank branch and receive
all the details, or simply call the bank’s
Call Center at 1804080 where customer
service representatives will be delighted
to assist with any questions on the Yawmi
account or any of the bank’s products and
services. Customers can also log on to
Burgan Bank’s www.burgan.com for fur-
ther information. 

KUWAIT: CFA Institute, the global association
of investment professionals, has launched the
results of its first CFA Institute GCC Societies
Survey, based on feedback from more than 200

GCC-based CFA charter-
holders and members
from Bahrain, Kuwait,
and the United Arab
Emirates. The survey
highlights economic,
investment and
employment trends
and challenges in the
GCC region.

Elaborating on these
findings, Rafik Hafez,

President of CFA Society Kuwait, stated: 
“The CFA Institute GCC Societies Survey pro-

vides useful insights into the opinions and
expectations of some of the most senior
finance and investment professionals working
in the GCC region. The economic outlook for
2016 seems uncertain, with the vast majority of
respondents (81 percent) expect low oil prices
to impact the GCC economy. Despite this
uncertainty, the possibility of the introduction
of Value-Added Tax ( VAT ), and human

resources are dominant themes.
Views on employment opportunities for

finance professionals in the GCC market are
fragmented. While 41 percent of respondents
expect employment opportunities to decrease,
37 percent of respondents expect opportunities
to remain the same.  As the economy’s potential
cools, the majority of respondents express con-
cern about the increased cost of conducting
business with the possible introduction of VAT,
as well as companies’ ability to attract, retain,
and maintain the cost of quality talent.” 

Five key findings from the survey include: 
1. The majority of respondents (61 percent)

believe that the possible introduction of a
Value-Added Tax (VAT) to GCC countries will
increase the cost of doing business and
compliance for firms. This will discourage
foreign direct investment (FDI), according to
17 percent of respondents. 

2. Low oil prices will be the main factor affect-
ing the GCC economy in 2016, according to
81 percent of respondents. Regional conflict
is expected to be the second factor, accord-
ing to 10 percent of respondents, followed
by the slowdown in the Chinese economy,

according to 6 percent of respondents. 
3. Real estate, hospitality, and the construction

sectors will drive investment over the next
two years, according to nearly half (48 per-
cent) of respondents, followed by diversified
industrial products (12 percent) and trans-
portation and logistics (12 percent). 

4. More than half of respondents (51 percent)
feel that levels of trust from regulators and
financial institutions in the investment
industry are higher than during the financial
crisis of 2008-2009. Levels of trust have
remained the same, according to 34 percent
of respondents, and 15 percent of respon-
dents feel that they are lower than before
the crisis. 

5. Sharia finance will continue to see develop-
ment in the region, according to more than
half of respondents (64 percent). 

Methodology 
An online survey was conducted from 26

October to 9 November 2015. 218 CFA Institute
members and charterholders in three countries
across the GCC participated in the survey,
including: Bahrain, Kuwait, and the United Arab
Emirates. 
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