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l if e st yle

Frank Sinatra was the Chairman of the Board, Ol’ Blue Eyes
and The Voice. But “Slacksy O’Brien?” That was an early
nickname for Sinatra in the Hoboken neighborhood in

the US state of New Jersey where he grew up because, as a
youngster, he wore nice clothes. Some young-at-heart resi-
dents of Hoboken might be raising a glass to the award-win-
ning singer and actor on Saturday on what would have been
his 100th birthday. A look back at a century of Sinatra:

From here to eternity
Francis Albert Sinatra was born on Dec 12, 1915, in the

Hudson River waterfront city that was home to German, Irish
and Italian immigrants. His father, Anthony, was a boxer who
fought in Irish gyms as “Marty O’Brien” before becoming a fire-
fighter and tavern owner. His mother, known as “Dolly,” was
connected to the local political machine. Even though the
family initially lived in a cold-water apartment at 415 Monroe
St., they eventually had such luxuries as a radio, telephone
and car while his mother made sure her son had nice clothes,

Hoboken Historical Museum director Robert Foster said.

Start spreading the news
The high school dropout delivered the Jersey Observer

newspaper and worked at a shipyard. The car - and a driver’s
license in which his name was misspelled SINTRA - helped
gain him a spot in 1935 with the singing group the Hoboken
Four. They won first prize on a national radio program for ama-
teur entertainers. He became a singing waiter at The Rustic
Cabin in Englewood Cliffs, where he met songwriter Cole
Porter, and forgot the words to Porter’s hit, “Night And Day,”
the 100 Sinatra website said. Radio led Sinatra to big bands
and stardom.

Strangers in the night
Sinatra offered his assistance to the FBI in 1950, according

to a confidential memorandum obtained in 1998 by The
Associated Press. It showed Sinatra felt there was an opportu-
nity to “do some good for his country under the direction of

the FBI.” He was “willing to do anything even if it affects his
livelihood and costs him his job,” the memo said. The FBI
turned down the offer. The file also contained Sinatra’s mug
shot, taken by the Bergen County Sheriff’s Office in 1938, after
his arrest on a seduction charge that was later dropped.

Luck be a lady
Sinatra’s Rat Pack persona is associated with Las Vegas, but

he gets credit for filling Atlantic City’s casino showrooms with
top talent after he appeared in 1979 at the city’s first casino,
Resorts International. Following a show at Atlantic City’s
Golden Nugget in 1983, Sinatra and Dean Martin demanded a
blackjack dealer break the rules, costing the casino a $25,000
fine. A commissioner called Sinatra “an obnoxious bully” with a
“bloated ego.” Sinatra scrapped an engagement and his
lawyer issued a statement saying, “He will not perform in a
state where appointed officials feel the compulsion to use him
as a punching bag.” His last engagement in Atlantic City was at
the Sands in 1994.

Drink up, all you people
People left flowers near the plaque where Sinatra’s first

home once stood when he died in 1998 at age 82 and the city
held a memorial Mass at St. Francis Roman Catholic Church,
where Sinatra was baptized. Whatever real or imagined slights
felt by some residents were forgotten. Sinatra was inducted in
the first class of New Jersey’s Hall of Fame in 2008. A park and
the city’s main post office bear his name. The Postal Service in
2008 issued a 42-cent stamp with his image, taking the rare
step of holding three ceremonies in Hoboken, New York and
Las Vegas. But for a saloon singer who usually had a drink on
stage, Sinatra’s ultimate honor came from Jack Daniel’s, which
introduced Sinatra Select whiskey in 2003. To honor the 100th
anniversary of Sinatra’s birth, Jack Daniel’s produced 100 bar-
rels of 100-proof Sinatra Century, which retails for $499.99 and
includes an unreleased Sinatra recording. — AP 

Frank Sinatra performs during a concert on his 75th birth-
day at the Meadowlands Area in East Rutherford, NJ.

In this Oct 19, 1985 file photo, singer Frank Sinatra applauds next to first lady Nancy Reagan at the
National Italian-American Foundation’s 10th Anniversary Gala in Washington. — AP photos

In this Oct 13, 1976 file photo singer Frank Sinatra performs at the
Providence Civic Center in Rhode Island to a capacity crowd.

Frank Sinatra’s hometown celebrates his 100th birthday

Gulf Bank invites its Priority
Banking customers to enjoy
exclusive discounts at

Behbehani’s Luxury Boutique in Al
Hamra Luxury Centre in Kuwait.  The
exclusive offer will  continue until
Tuesday, 15 December 2015. 

Gulf Bank and Behbehani United
Company for General Trading jointly
organized a special event on the eve of
December 8th where priority banking
customers previewed a selection of
internationally renowned luxury
brands of watches and jewelry at
Behbehani’s Luxury Boutique in Al
Hamra Center and benefited from a
special discount. 

The Behbehani Luxury Boutique is
one of the largest multi-brand luxury
time pieces boutiques in Kuwait, where
it presents its customers with the most
prestigious brands in a refined shop-
ping experience. The offer includes
brands such as: Breguet, Cartier,
HUBLOT, ROGER DUBUIS, Ulysse
Nardin, ZENITH, Jaeger Le-Coultre, IWC,

Glashutte Original, JAQUET DROZ,
OMEGA, BLANCPAIN, Dunhill, Baume &
Mercier, IVANKA TRUMP, ROYAL ASSCH-
ER, Frederique Constant, PANERAI,
KORLOFF, Bovet, and LOUIS MOINET. 

To take advantage of this latest
exclusive offer, customers should use
their Gulf Bank Visa Infinite, World
MasterCard, Platinum MasterCard,
Platinum Visa and Priority Banking
Premium Debit ATM cards when mak-
ing a purchase at Behbehani’s Luxury
Boutique in Al Hamra Boutique.   

Gulf Bank is committed to offering
its Priority Banking customers with
added value benefits and privileges
matching their life style along with a
range of financial and investment
products and banking services. Gulf
Bank also strives to provide the best in
customer service and was recently
named “Best Customer Service in
Kuwait” from Banker Middle East-
Industry Awards.

Malabar Gold & Diamonds, the leading
jewelry retailer launched its 142nd out-
let globally & 9th outlet in Oman.

Famous Omani Footballer Imad Al-Hosni inaugu-
rated this beautiful showroom on 11th
December 2015 in the presence of Khamis Al
Mandhri,  Acting Chief of West Asian
Department, Oman; Shamlal Ahamed M P,
Managing Director- International Operations;
Abdul Salam K P, Group Executive Director -
Malabar Gold & Diamonds, Najeeb K - Regional
Head - Malabar Gold & Diamonds, Oman, per-
sonalities from media and other well wishers

This elegant showroom conveniently located
at Gold Souq Seebwill be their 9thshowroom in
Oman. Like all other Malabar Gold & Diamonds
outlets, this showroom will also display a signifi-
cantly large collection of traditional as well as
contemporary jewelry in gold, certified dia-
monds, platinum and precious stone jewelry
from across the world that can hold you spell-
bound with their awe-inspiring beauty. Jewelry
lovers in Oman can find beautiful jewelry in 18K,
21K and 22K at the outlet in Seeb.

To celebrate this occasion, the group intro-
duced fabulous inaugural offer for their cus-
tomers. Customers will get an assured free gift
on every purchase. This offer is valid at their out-
let in Gold Souq Seeb until 15thDecember 2015. 

One of the most important factors driving the
group’s success are innovation in their strategies,
designs, promotions and the trust Malabar
Gold& Diamonds evokes. With a rich mix of tradi-
tional and trendy jewelry in gold, diamond and
platinum, Malabar Gold & Diamonds is one of
the most preferred destinations for quality jew-
elry. The combination of purest jewelry and cut-
ting edge designs combining unmatched grace
and style makes their jewelry unique.

The branded jewelry segment of Malabar
Gold & Diamonds that includes Ethnix -
Handcrafted Designer Jewelry, Era - Uncut
Diamond Jewelry, Mine - Diamonds Unlimited,
Divine- Indian Heritage Jewelry, Precia - Precious
Gem Jewelry and Starlet - Kids Jewelry are
renowned globally for their flawless craftsman-
ship and the impeccable style.

The leap from a single store to 142 outlets
globally did not happen overnight. I t was
achieved through consistent effort and an insis-
tence on setting exceptionally high standards to
meet the aspiration of customers over a period
of 22 years. Their dedicated and highly skilled
employees invest heart and soul in striving to
achieve maximum perfection. Absolute cus-
tomer satisfaction is the overriding promise in
everything they do. 

Ornaments have never been so easier to buy,
sell and exchange as it is in Malabar Gold &
Diamonds and with their customer friendly poli-
cies, they give their customers enough reasons
to come back to their stores. The jewelry group
also gives their customers the advantage of
using their 0% Easy Payment Plan with selected
banks through which they can pay the total

amount in 3 to 6 installments without any inter-
est. Customers can also enroll to the unique
‘Gold Purchase Scheme’ from the new store as
well. It gives customers a unique opportunity to
save gold every month equivalent to equal
monthly installments for a maximum period of
24 months.

The group is in the forefront when it comes to
CSR activities as well. The group sets apart a
fixed percentage of its net profit to the benefit of
needy and the charity projects of Malabar Gold
& Diamonds have touched the lives of thou-
sands of people across the world. They focus pri-
marily in five priority areas such as health, edu-
cation, environment, housing and women
empowerment.

Malabar Gold & Diamonds launches
its 142nd outlet globally in Oman 

Babyshop has announced the list of their
‘Top Trending Toys’, providing insight
into “what’s hot” at the popular kids’

retail store - just in time for the holiday gifting
season! 

At the top of the list stands everyone’s
beloved Minion with a radio control inflatable
that engages in conversation! The list caters
to all - from little girls who enjoy singing
songs with Elsa and Anna from Disney’s
Frozen, to young boys who dream of driving
their own Ferrari race car one day. It also pro-
vides children with the opportunity to begin
working on their Winter Wish Lists and par-
ents to know what their children will enjoy
playing with early on! 

The above mentioned toys are available in
Babyshop across all Centrepoint stores in
Kuwait. So, start shopping now to avoid last
minute rush at the stores! 

Babyshop’s ‘Top Trending
Toys’ announced

Exclusive offers for Gulf Bank
Priority Banking customers at
Behbehani’s Luxury Boutique 
in Al Hamra Luxury Center 


