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Along time ago, in movie theaters around the
world, a pop culture phenomenon was born.
Nearly 40 years after “Star Wars” first hit

screens, excitement for next week’s release of the lat-
est installment in the blockbuster space saga is reach-
ing fever pitch.  Fans of Han Solo, Princess Leia and
Luke Skywalker are counting the days, hours and min-
utes until they can see “Star Wars: The Force Awakens,”
the continuation of the epic created by George Lucas.

Stars will hit the red carpet for the film’s world pre-
miere in Los Angeles on Monday. The global roll-out
will begin on Wednesday in France, Belgium and
more than a dozen other countries before it officially
hits US theaters Friday.

“Star Wars” has attracted generations of loyal fans
ever since the first film arrived in 1977, introducing
the world to The Force, Jedi knights, Darth Vader,
Wookiees and two clever droids, R2-D2 and C3PO. The
intergalactic tale of good versus evil, friendship, loyal-
ty and love created a defining moment in the history
of popular culture and launched one of the biggest
movie franchises ever. The hype around the movie is
such that 70 US super-fans are paying up to $5,000 to
fly to Paris so they can see the film on Wednesday-
two days before most Americans will have a chance
to do so. 

Some are making the 18,000-kilometer round trip
from Los Angeles in one day, taking a bus from
Charles de Gaulle airport outside Paris to a nearby
cinema to see the movie, before returning to the US
the same evening. “It’s so awesome to see all ages
interacting with it in that enthusiastic way,” Oscar-
winning actress Lupita Nyong’o, who joins the fran-
chise using motion-capture technology to play pirate
Maz Kanata, told AFP.

‘Holding our breath’ 
Anticipation for “The Force Awakens”-the first film

in the franchise in 10 years-has been steadily building
for months, with Disney unleashing a well-orchestrat-
ed advertising campaign of trailers and interviews
with cast members that left fans wanting more.

The film features the beloved characters of the first
trilogy of “Star Wars” films made between 1977 and
1983, with original cast members Harrison Ford (Solo),
Carrie Fisher (Leia) and Mark Hamill (Skywalker) back

for more, as well as some fresh faces.  There is also no
escaping The Force in grocery stores, cosmetic shops,
restaurants, ice cream stands-and just about any-
where else.  Experts predict that products tied to the
film could bring in up to $5 billion in revenue for Walt
Disney Company, which paid $4 billion for Lucasfilm
in 2012. “We have all been holding our breath ever
since we heard the movie was going to production,”
said Lawrence Green, a Los Angeles government
attorney and avid fan who is a member of the 501st
Legion, a “Star Wars” costuming club where he dresses
as Skywalker. “Finally, we will be able to exhale,” the
40-something said.

Green said he has purchased five sets of advance
tickets for “The Force Awakens” as well as seats for the
“Star Wars” marathon that begins at 1:00 am on
December 17 and ends nearly 18 hours later-after all
six previous films — with a preview showing of the
new film. He will be accompanied for the back-to-
back screenings by his mother and his wife, also avid
fans.

Record ticket sales 
Those without advance tickets for opening night

in the United States may be out of luck, with many
theaters already sold out. “The Force Awakens” has
notched up $50 million in domestic pre-sales, accord-
ing to US media, breaking the record set by “The
Hunger Games” in 2012.

In France, a record 300,000 advance tickets have
been sold while in Britain, 200,000 tickets were pur-
chased in the first 24 hours of availability on October
20, also a record. In Turkey, fans’ religious devotion to
the franchise has taken a more political turn, with
nearly 9,000 signing a petition demanding a Jedi tem-
ple at the Dokuz Eylul University in the western city of
Izmir.

Their call has been seen as a satirical riposte to a
controversial wave of mosque building on campuses
across the country, but in a statement, the petition’s
organizers insisted Turkish Jedi knights were in dire
need of training. 

“Uneducated Padawans (apprentice Jedi) cannot

control their power and (are) forced to swap to the
Dark Side,” the petition says. The wide reach of the
iconic space epic is clearly reflected in the $4.4 billion
it has generated in worldwide ticket sales since it
began in 1977, according to tracker website Box
Office Mojo. 

And the latest chapter could well make it the undis-
puted champion at the box office as far as franchises
go, industry experts say. Elated fans are watching the
clock tick down toward the big day, with many saying
they are more than ready for the wait to be over. “I am
so excited about the movie that I can put up with just
about anything for a week or so,” said Scott Allen, 51, a
software technician in Los Angeles. — AFP 

‘Star Wars’ mania at fever pitch 

A “Star Wars: The Force Awakens” advertisement is seen in Times Square on December 11,
2015 in New York City. — AFP 

In this Dec 9, 2015 file photo, “Star Wars” fan, actor Deuce Wayne, from Virginia, rests outside
the TCL Chinese Theater Imax while waiting for the premiere of “Star Wars: The Force
Awakens” in Los Angeles. — AP 

Spoiler alert: Oscar Isaac’s X-wing pilot
Poe Dameron does not break into song
in “Star Wars: The Force Awakens.” Isaac

won awards the last time he sang onscreen,
in the 2013 Coen Brothers’ film “Inside Llewyn
Davis,” and he charmed the Twitterverse with
his vocals last week when he sang a duet of
“Baby, It’s Cold Outside” with his “Star Wars”
co-star Daisy Ridley. But Poe keeps his music
on the inside.

“Poe? He’s got inner song happening all
the time,” Isaac said in a recent interview.
Though Isaac didn’t add music to Poe’s reper-
toire, he did come up with a back story for the
character that’s now part of “Star Wars” lore. In
the original 1977 film, the fictional planet
Yavin was actually Guatemala’s ancient Mayan
city of Tikal. Isaac was born in Guatemala, so
he decided that Poe must be from Yavin.

“Sure enough, LucasFilm heard that, and
when it came time to do ‘Shattered Empire,’
the comic book, that was part of the story,”
Isaac said. “So other than being a part of this
cultural phenomenon, what’s even wilder is
to be contributing to it.” The actor also
worked with director JJ Abrams to develop
Poe’s character in “The Force Awakens,” but in
keeping with the hyper-secrecy shrouding
the film, Isaac won’t offer any specifics.

“It’s like having a gift that you’re going to
give to somebody and they’re going to open
it very soon,” he said. “But that’s why it’s also
been fun keeping it secret. Because when you
buy a gift, you don’t want to tell them what it
is before they open it.” What Isaac will reveal,
though, is that he prepared for the role by
reading real-life accounts of WWII fighter
pilots, who he describes as “the closest thing
to superheroes that we have.”

“ They soar above all the rest of us at

incredible speeds and they have to have so
many things clear in their minds,” he said.
“There’s so many things happening. So the
fact that they can do this and survive and
excel gives them a sense of invincibility, a
sense of immortality. And some swagger.”

Isaac may need some of that swagger him-
self when his roles in “Star Wars” and “X-Men:
Apocalypse” make him a big-screen hero. He
said he’s “not looking forward” to the possibil-
ity of big fame, but he is enjoying seeing his
image as an action figure. “I think even more
trippy is the Go-Gurt with my face on it. You
can drink yogurt out of my head,” he said. “I
haven’t done it yet. I’m not sure I’ll be able to
do it. It might be too meta for me.” — AP 

“Star Wars” super fans snapped up
some of the space film saga’s
rarest merchandise on the planet

for more than $500,000 at auction on
Friday, Sotheby’s announced in New York.
More than 600 items found new homes in
the sale organized by Sotheby’s and eBay-
just days before the release of “Star Wars:
The Force Awakens,” the seventh movie in
arguably the world’s biggest movie fran-
chise.

The space epics have grossed billions of
dollars at the box office worldwide since
the first film came out in 1977 and
spawned a pop culture phenomenon,
drawing legions of hardcore fans.  All items
in the auction came from the private col-
lection of Japanese designer and creative
entrepreneur Nigo, who started collecting
toys and figures decades ago at just six
years old.

The online auction netted combined
sales of $502,202, Sotheby’s said. The most
expensive lot was a pristine, unopened
packet of seven action figures from “The
Empire Strikes Back” which fetched $32,500
— three times the estimate. Two complete
sets of “Power of the Force” coins, which
were available only by special request from

the manufacturer Kenner, sold for $27,500.
A Luke Skywalker doll, which hit the

market in 1978 as a children’s toy, sold for
$25,000, above its upper estimate of
$18,000. Also never removed from the
packaging, it is one of only 20 confirmed
examples of the doll, Sotheby’s said. The
figurine, with a rare two-piece telescoping
lightsaber, was quickly withdrawn from the
market “due to the propensity for the
lightsaber to snap off,” Sotheby’s said.

There was also a strong market in hel-
mets. A replica of a “Star Wars: A New Hope”
Stormtrooper from 2007 fetched $8,125,
the auction house said. Sotheby’s consult-
ant James Gallo says the results demon-
strated the quality of Nigo’s collection and
the enduring appeal of the ‘Star Wars’ uni-
verse.

“We set a number of benchmark prices
today, reflecting the strength of this mar-
ket,” he said. Sotheby’s, set up in 18th cen-
tury London and best known for selling
fine art masterpieces, called in Gallo to val-
ue the collection, which he spent a week
and a half sorting through. From the United
States to Russia to China, the franchise has
a fan base spanning generations. The films’
psychology has even found its way onto
university syllabuses.

“It’s merchandised more than most,” the
Pennsylvania-based Gallo, who owns store
Toy and Comics Heaven, told AFP last week.
“There isn’t much that can compare.” He
said that “Star Wars” collectors would
proudly display their hard-won memorabil-
ia like anything else-and certainly would
not snap open the packets and play with
the dolls. “It’s up to each individual how
they enjoy the items they have. It’s just like
anything else, whether it be fine art or
sports collectibles,” Gallo said. — AFP 

The original 1977
reviews of ‘Star Wars’
When George Lucas’ “Star Wars” first landed in 1977,

some critics were swept away, while others resis-
ted the tide. A sampling:

EXHAUSTING
“‘Star Wars’ is like getting a box of Cracker Jacks which is

all prizes. This is the writer-director George Lucas’s own film,
subject to no business interference, yet it’s a film that’s
totally uninterested in anything that doesn’t connect with
the mass audience. There’s no breather in the picture, no
lyricism; the only attempt at beauty is in the double sunset.
It’s enjoyable on its own terms, but it’s exhausting, too: like
taking a pack of kids to the circus. ... It’s an epic without a
dream.” - Pauline Kael, The New Yorker.

THUMBS UP
“‘Star Wars’ taps the pulp fantasies buried in our memo-

ries, and because it’s done so brilliantly, it reactivates old
thrills, fears, and exhilarations we thought we’d abandoned
when we read our last copy of Amazing Stories.” - Roger
Ebert, Chicago Sun-Times.

OVERWHELMING BANALITY
“Strip ‘Star Wars’ of its often striking images and its high-

falutin scientific jargon, and you get a story, characters, and
dialogue of overwhelming banality, without even a “future”
cast to them. Human beings, anthropoids, or robots, you
could probably find them all, more or less like, that, in
downtown Los Angeles today... O dull new world!” - John
Simon, New York magazine.

WITTY
“‘Star Wars’ ... is the most elaborate, most expensive,

most beautiful movie serial ever made. It’s both an apothe-
osis of ‘Flash Gordon’ serials and a witty critique that makes
associations with a variety of literature that is nothing if not
eclectic: ‘Quo Vadis?’ ‘Buck Rogers,’ ‘Ivanhoe,’ ‘Superman,’ ‘The
Wizard of Oz,’ ‘The Gospel According to St Matthew,’ the leg-
end of King Arthur and the knights of the Round Table. ...
One of Mr Lucas’s particular achievements is the manner in
which he is able to recall the tackiness of the old comic
strips and serials he loves without making a movie that is,
itself, tacky.” - Vincent Canby, New York Times.—AP

In this March 13, 2008 file photo, director/producer
George Lucas poses for portrait in Las Vegas.  — AP 

‘Star Wars’ memorabilia 
fetches more than $500,000

Photo shows a rare Luke
Skywalker toy from the
‘Star Wars’ movie series dis-
played during a press pre-
view at Sotheby’s.

Isaac discusses Poe’s 
inspiration, inner song 

Oscar Isaac poses during a promotion for
“Star Wars: The Force Awakens,” in Los
Angeles.

This photo provided by Disney/Lucasfilm
shows Oscar Isaac as Poe Dameron in a
scene from “Star Wars: The Force
Awakens”. — AP photos


