
China’s November
auto sales accelerate

on SUV popularity
BEIJING: China’s auto sales grew at this year’s fastest rate in
November as Chinese manufacturers took market share from
global rivals, helped by the popularity of their lower-priced SUVs,
an industry group reported yesterday. Sales of cars, SUVs and
minivans in the world’s biggest auto market rose 23.7 percent
over a year earlier to 2.2 million vehicles, according to the China
Association of Automobile Manufacturers.  That was an improve-
ment over October’s 13.3 percent rise.

Total vehicle sales, including trucks and buses, rose 20 percent
to 2.5 million vehicles. Auto sales suffered an unexpectedly sharp
contraction from June through August, sending shock waves
through an industry that looks to China to drive future growth.
Demand rebounded in September after Beijing cut sales taxes on
vehicles with smaller engines. November sales were helped by a
72 percent rise in purchases of sport utility vehicles, especially
Chinese brands in lower price tiers.

Sales by domestic Chinese auto brands outpaced the market,
rising 26.9 percent. Their market share grew by 1.1 percentage
points to 41.9 percent. Sales of Chinese-brand SUVs soared 88.1
percent to 395,000 vehicles. Their share of the SUV market
expanded by 4.7 percentage points to 55.2 percent.

China’s auto market has been cooling since growth peaked at
45 percent in 2009 but this year’s plunge prompted analysts to cut
growth forecasts. General Motors Co. and Volkswagen AG
reduced prices to spur sales.

Sales have been dented by measures imposed by Beijing,
Shanghai and other major cities to curb smog and congestion by
limiting new vehicle registrations.

This week, half the vehicles in Beijing were ordered off the
road on alternate days after the Chinese capital’s air pollution
spiked to dangerous levels. November sales by German brands
rose 18.2 percent over a year earlier. Sales by Japanese brands
rose 15.7 percent and those of US brands 12.4 percent. — AP
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SHANGHAI: Multinational corporations
doing business in China face a losing battle
when it comes to keeping copies of their
products off the market: The anti-counter-
feiting industry they rely on is plagued with
fraud, making it that much easier for poten-
tially dangerous fake goods - from air bags to
Christmas lights - to reach consumers, an
Associated Press investigation has found.
Most Western companies subcontract anti-
counterfeiting work to private investigators
paid on commission. More seizures mean
higher fees, creating powerful incentives to
cheat in an industry with little oversight. As a
result, money spent fighting counterfeiting
often doesn’t make things better, and some-
times makes them worse.

The AP found instances of investigative
fraud involving products that could be haz-
ardous: counterfeit auto parts, pharmaceuti-

cals, personal care products and electrical
components.

The wrongdoing took many forms:
Western firms paid investigators who were
themselves manufacturing or selling coun-
terfeit versions of their clients’ own goods.
Investigators doctored documents, fabricat-
ing raids that never took place. Investigators
colluded with factories to make counterfeit
goods they could “seize” and present to their
Western bosses for payment.

As counterfeiting has flourished in China
over decades, a lucrative, parallel industry
has blossomed to fight it. Counterfeiting
today is a multibillion-dollar business in
China, which produces nearly nine of every
10 fake items seized at US borders.

Chinese authorities have been getting
better at fining counterfeiters and sending
them to jail.  But the momentum of reform

has yet to reach the front lines of the fight
against fakes, according to previously undis-
closed material from legal cases and internal
corporate investigations in China reviewed
by the AP, lawsuits, and interviews with 16
private investigators, lawyers and law-
enforcement  officials.

All described a broken system, beset by
endemic and underreported fraud, made
worse by Western companies that have a
poor command over how to successfully
fight fraud. Shanghai’s Public Security
Bureau took the unusual step of warning for-
eign brand owners to be watchful of the
investigators they hire. “We very much hope
that brand owners will pay attention and
devote more manpower and material
resources to ensure that the fight against
counterfeiting is healthy and orderly,” the
bureau said in written response to questions
from the AP. 

Copycat investigator
One of the world’s largest consumer

goods companies hired an investigator to
track down counterfeit anti-dandruff sham-
poo. But instead of finding real counterfeit-
ers, the investigator, Wang Yunming, set up a
factory to produce counterfeit shampoo
himself, which he then “seized” and billed to
the firm as a successful raid, according to two
employees involved in the investigation who
spoke on condition of anonymity for fear of
losing their jobs. It wasn’t the first such facto-
ry Wang founded. It was the fourth. Wang
was convicted of fraud and is due to be
released from prison in 2023, according to a
copy of a judgment from Hefei Intermediate
People’s Court in China’s Anhui province.

Swiss power technology giant ABB Asea
Brown Boveri found that one of the investiga-
tors it was paying to hunt counterfeiters was
herself selling fake ABB circuit breakers. ABB
sued the firm she worked for, the China
United Intellectual Property Protection
Center, which was one of China’s oldest and
largest investigations companies. ABB lost its
case in Beijing, despite the fact that the inves-
tigator, a woman who called herself Flaming
Lee, was convicted of selling ABB counterfeits
by a court in Dubai, where she lived. — AP

KEARNEY: US Customs and Border Protection officer Jerome Bria, foreground, carries a cache of counterfeit
designer bags found in a shipment at H&M Terminals Transport Inc warehouse in Kearney, NJ.
Counterfeiting today is a multibillion-dollar business in China, which produces nearly nine of every 10 fake
items seized at US borders. —AP 

Who’s probing fake Chinese 
goods? Fake investigators

MNCs fighting a losing battle amid investigative frauds

FRANKFURT: A great majority of European
Central Bank governors do not want to
boost quantitative easing further, Yves
Mersch said, adding that its move to buy
new bonds as old ones mature would inject
hundreds of billions of euros. “The very
large majority of the Governing Council is of
the view that the measures are appropriate
and that more is not needed to reach our
goal,” Mersch told a journalists’ club dinner
on Wednesday, referring to the group that
sets policy to keep inflation ticking
upwards.

Mersch’s comments also gave fresh
detail about how the ECB will extend mon-
ey printing, one week after markets dipped
on disappointment that ECB President
Mario Draghi had opted to extend rather
than ramp up its quantitative easing pro-
gram. Mersch, who sits on the six-person
executive board at the core of ECB policy,
said the decision to keep buying bonds
would amount to an injection of 320 billion
euros ($351 billion) if continued for two
years from 2017.

He also said the total market for regional
or municipal debt, where the ECB will also
start buying, was worth up to 380 billion
euros. “This is no verbal promise. We’re
backing up our words with action,” he said.
But Mersch played down any prospects of
further steps to soup up quantitative eas-
ing, the ECB’s money-printing scheme to
buy chiefly government bonds.

Last week, Draghi said the ECB would
extend money printing by six months until
early 2017 and reinvest the proceeds of the
program from maturing bonds. But many
economists were disappointed that he had
not been bolder.

In order to have done that, the majority
of governors from across the 19-country
currency bloc would have had to agree that
more ambitious action was needed. Many
of them, sources have told Reuters, were
skeptical. “What was completely underesti-
mated was the fact that we are a collective
decision-making body,” Mersch said, refer-
ring to the heightened expectations of
investors. — Reuters

ECB policymakers do not 
want more QE: Mersch

VW: Only small number 
of staff behind scandal

WOLFSBURG: Volkswagen believes that only a small number of
employees were behind the emissions scandal, but its board
chairman said yesterday the company is still investigating and
suggested the probe does not exclude top managers.

In an update on the German automaker’s attempt to get to
the bottom of the scandal, Hans Dieter Poetsch said “we are
relentlessly searching for those responsible for what happened
and you may rest assured we will bring these persons to
account.” He confirmed the company had suspended nine man-
agers for possible involvement in the scandal, in which the com-
pany was found to have cheated on US diesel emissions tests
with the help of software installed in engines. The software was
installed on 11 million cars globally, about 500,000 of which in
the US.

Poetsch said there are so far no indications that board mem-
bers were directly involved, but indicated the company’s probe
would be broad: “This is not only about direct but overall
responsibility.”

He said the investigation has so far analyzed data from lap-
tops, phones and other devices from 400 employees. More than
2,000 have been informed in writing that they cannot delete any
data in case it becomes relevant to the investigation, he said.
External auditors have already gone through 102 terabytes of
data, which he said was the equivalent of 50 million books.

“I’m not saying all of those people are under suspicion, but
what it means is that on computers, sim cards, or USB sticks
there might be information that could be important,” he said.

“We still believe that only a comparatively small number of
employees was actually actively involved in the manipulations.”
CEO Matthias Mueller said that the scandal’s had so far not
caused the “massive slump that some feared earlier.” He said
“the situation is not dramatic, but as expected it is tense.”

“We are fighting for every customer and every car.” He said
Volkswagen’s finances are strong enough that the company
does not have to consider selling any units to cope with the
costs of the scandal. The automaker has estimated the scandal
would cost 6.7 billion euros, though analysts expect that figure
to ultimately be much higher. To avoid a repeat, Volkswagen will
start road testing its vehicles with third-party emissions verifica-
tions, as lab tests - so far the norm in the U.S. and Europe - had
proved too easy to cheat. — AP


