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KUWAIT: Ontime, Trinkets and Fossil
recently conducted the quarterly
Outstanding Performers event where
they recognized talent and applauded
the extraordinary performance of staff
members across branches, for the third
quarter of 2015. The event was held on
November 30th 2015, at the Salwa Al-
Sabah Ballroom in Salmiya. 

The staff members were given
awards across categories like the highest
transaction value, highest average UPT,
highest percentage of selling units per
store and highest individual budget
achieved. 

Commenting on the event,
Mohamed Y Al-Sager, Managing Partner,
Alyasra Fashion said, “We have great
confidence in the talent and capabilities
of our diverse teams. They have been

exemplary team players, strong, efficient
and rearing to take up new challenges in
2016. I would like to thank every mem-
ber of our staff for their continuous
efforts and commitment. They are the
true reason behind our success.”

The event that started with the senior
management addressing the august
gathering, was followed by welcoming
of new joiners, the awarding ceremony,
a trivia quiz and raffle draw contest. In
line with business’ approach towards
rewards and recognition, the event left
the teams feeling appreciated, enter-
tained and motivated to perform and
achieve their true potential. As a group
that understands and immensely values
team effort, Ontime, Trinkets and Fossil
look forward to conquering greater
heights in the year 2016.

Ontime, Trinkets and Fossil award 

staff for extraordinary performance

Teams’ efforts and diligence recognized at a quarterly ceremony 

TOKYO: Even before yesterday’s revised figures
banished what preliminary data said was Japan’s
fourth recession in five years, it was an unlikely
downturn, complete with high employment,
heaving hotels and tinkling cash tills.

After the economy shrank in the second
quarter, preliminary figures for a 0.8 percent
contraction in the third quarter fitted the defini-
tion of a recession - two consecutive quarters of
negative growth - but final figures for the July-
September period put the economy back on the
front foot with growth of 1 percent. Though
exports have taken a hit from China’s slowdown,
and wage growth is lacklustre, the world’s third-
largest economy hadn’t been behaving like it
was on the ropes.

The labor market is near full employment,
with just 3.1 percent out of work, the lowest lev-
el in two decades. Hotel occupancy rates are also
high. They recently averaged 90 percent in
Nagoya, the central Japanese city that carmaker
Toyota calls home.

“When there’s a big conference, hotel rooms
become fully booked. We’re seeing a construc-
tion rush of high-rise buildings with plans to
build some new hotels,” said Hiroyasu Naito,
deputy chairman of Nagoya’s chamber of com-
merce.

“There’s a shortage of construction workers,
security guards and truck drivers. In some sec-
tors, we’re seeing wages rise.” For now at least, it
is part-time workers who are seeing most of the
benefit, both in hiring and pay. Part-time pay has
jumped 3.8 percent since the Bank of Japan
adopted a massive stimulus program in April
2013.

That is leading to a steady gain in household
income, which is working its way into spending.
Department store sales rose for the fourth
straight month in October on brisk demand for
jewellery and luxury goods, helping operators
like Isetan Mitsukoshi Holdings revise up its
earnings forecasts for the year to March 2016.

Overall retail sales rose 1.8 percent in the year
to October, with supermarket sales up for the
seventh straight month. “I think the economy is
getting better,” said a smartly dressed woman
waiting for a dinner partner in Tokyo’s business
district. “When the economy gets better, I tend
to spend more.”

SHORT CYCLE, LONG ROAD
And it’s not just a big-city phenomenon.

Izumi Co, a midsize supermarket operator in
Hiroshima, western Japan, is also not feeling the
pinch of recession.

“High-end products are selling well, such as
the most premium ‘wagyu’ beef sold on our
shelves,” said spokesman Ikuo Goto. Capital
expenditure is showing signs of life, too, with a
government survey finding investment rose at
the fastest pace in more than eight years in the
third quarter.

Indeed, capital expenditure accounted for
much of the swing in the revised third-quarter
figures, flipping from a 1.3 percent preliminary
drop to a 0.6 percent rise. Despite concerns over
soft Chinese demand, 80 percent of firms polled
by Reuters said they were sticking to their
spending plans for the second half of the fiscal
year.

Some analysts say Japan’s economic cycle has
become shorter as companies adjust inventory
more quickly to fluctuations in demand, which
means the economy tends to contract more fre-
quently but the downturns are fairly shallow and
short-lived.

So instead of responding to these short-term
fluctuations, the government ought to take a

longer view, says Hideo Kumano, chief econo-
mist at Dai-ichi Life Research Institute. “What the
government really needs to do is to implement
steps to strengthen Japan’s potential growth,” he
said. But there is no quick fix for the long-term
structural problem of Japan’s dwindling work-
ing-age population. So when companies like
Hakuhodo Co, which produces brushes for tradi-
tional Japanese calligraphy and for make-up,

think ahead, they aren’t putting all their eggs in
the Japanese basket.

For now, Hakuhodo’s general manager Ko
Takamoto says domestic sales are very strong,
but the company has wider horizons for the
plant it opened in May. “Our new plant is aimed
at boosting production to meet overseas
demand ... We see growth prospects in Asia and
the Middle East,” he said. — Reuters

Feel-good figures belied 

Japan’s phantom recession

Unemployment at just 3.1%, a two-decade low
PORT HEDLAND, Australia: Aqua
farms growing super foods could
soon materialize in the rust-red dust
of the Australian outback, alongside
wheat fields, haystacks and cattle
herds, as tumbling iron prices drive
the minerals-rich Pilbara region to
transform itself.

On a small patch of desert 250 km
(155 miles) south of the Pilbara’s Port
Hedland, InterClinical Laboratories
has started Plankton Farms to propa-
gate a type of micro-algae called
Dunaliella salina, reknowned for its
antioxidant properties. Work on the
algae farms is in its infancy but the
green micro-algae, which grows natu-
rally in Australian salt lakes, could one
day benefit nutrient-deficient people
worldwide,  according to
InterClinical’s founder Ian Tracton.

“We were looking for a place with
lots of sunny, cloudless, hot days and
that’s what the Pilbara offers,” Tracton
said. “We’re the only flower in the
area, surrounded by the resources
industry just about everywhere you
look.”

A fur ther 200 k ms (125 miles)
inland, agronomists are conducting
trials using water from mines to grow
crops for use as biofuels and cattle
feed, sometimes in partnership with
the mining companies.

“The strong sentiment is let’s not
be a mining town, but a town with a
mine,” said Terry Hill, acting chief of
the Pi lbara Development
Commission, which has A$1.7 billion
($1.25 billion) to help transform the
Pilbara.

But the transformation will be slow
and not generate the staggering eco-
nomic prosperity seen during the
mining boom years when steel mills
paid upwards of $200 a tonne for iron
ore. The price today is closer to $40.
The biggest obstacles are the envi-
ronment and isolation. A part of the
Pilbara holds the world record for a
heatwave, recording 160 days in a
row over 100 degrees Fahrenheit
(37.8 degrees Celsius) in the summer
of 1923-1924,  according to the
Australian Bureau of Meteorology.

Agriculture,  aquaculture and
tourism top the list of new industries,
despite the harsh conditions and lack
of even basic amenities outside the
few towns peppering this northwest-
ern corner of Australia, which is three
times the size of England.

INDUSTRIAL TOURISM
The number of tourists lining up to

see the world’s longest trains dump
iron ore into ships bound for China,
or view rollercoaster-like mine con-
veyor belts and three-storey high
truck tyres, is not large.

But promoters have tagged it
“industrial vacationing” and hope it
will put the Pilbara iron belt on the
tourist map. “We are encouraging all
different types of visitors to come to
the Pilbara for the experience,” said
Jane Knapp, manager of the Karratha

Visitors Centre, which offers behind-
the-scenes looks at ship loadings and
a view of a salt processing plant.

Karratha Visitors tour costs
between A$19.95 and A$49.95 and
numbers are up from last year. Iron
ore’s  boom-to-bust trajector y is
punching a big hole in the Australian
economy, and nowhere more so than
in the Pilbara. The 400,000 square
kms (248,000 sq miles) expanse is the
sixth-biggest economy in Australia
and produces 90 percent of the coun-
try’s iron ore exports - worth $40 bil-
lion last year.

This month construction finishes
on Roy Hil l ,  the last of the mines
pocking the landscape with giant
pits, at a cost of $10 billion and con-
trolled by Gina Rinehart, one of the
world’s wealthiest women.

“We won’t be seeing any more of
these mega-projects coming out of
the Pilbara for many years,  i f  not
decades,” said Gavin Wendt, an ana-
lyst for MineLife, a sector consultancy.
“The market’s just not there anymore.” 

ASIAN DINING BOOM
Rinehart and others who made bil-

lions selling iron ore to Asia are now
scooping up land alongside their
mines to farm and raise livestock as
an Asian “dining boom” unfolds.
Mardie Station, south of Karratha, is
owned by Chinese mining company
Citic Pacific and runs a herd over a
half-mil l ion acres.  “ We are deter-
mined to ensure that the Australian
agricultural industry’s future in China
is as bright as our mining future,” said
Andrew Forrest, founder of Fortescue
Metals , the Pilbara’s biggest mining
rights holder.

Forrest’s pastoral land holdings in
Western Australia state exceed 1 mil-
l ion acres.  In 2014,  he acquired
Harvey Beef, which employs 400 peo-
ple and processes more than 130,000
head of Pilbara cattle a year. Rio Tinto
already irrigates 85,000 acres to grow
hay using water from a mine. The
company also runs 25,000 head of
cattle on Pilbara land.

Pilbara politician Brendan Grylls
sees the end of the mining boom,
which fuelled sky high wages and
home prices and caused an exodus of
residents, as a chance to repopulate
towns and establish new permanent
communities in the isolated region.

“Rents at A$2,000 a week weren’t
helpful, only miners could afford that.
If you tried to do a tourism business
in the last 10 years, everyone would
have laughed at you,” said Grylls.

The end of the mining boom has
seen home values in the Pilbara fall as
much as 32 percent,  but also left
thousands jobless. “This was a dream,
but like most dreams, one day we
woke up and it was over,” said Thomas
Reid, an immigrant from Manchester
in Britain who drove a truck hauling
iron ore for A$180,000 a year before
being laid off in 2012. He now deliv-
ers furniture in Perth. — Reuters

As iron ore boom ends,

Australia’s Pilbara

targets tourists, farmers

TOKYO: Cranes are used to load containers onto a cargo ship at a pier in Tokyo yesterday.
Japan sidestepped its second recession in as many years after revised data showed that the
economy actually grew last quarter. —AFP 

MANAMA: The 2015 edition of Arab Aviation
and Media Summit (AAMS) got underway in
Manama, Bahrain, today with an official
keynote address by His Excellency Engineer
Kamal bin Ahmed Mohammed, Minister of
Transportation and Telecommunications-
Kingdom of Bahrain, to kick off the two day
conference.

Attended by over 200 industry leaders and
media, this year’s conference covers a variety
of issues, including the overall impact of avia-
tion and tourism on Arab economies. Industry
thought leaders are set to discuss the direct
and indirect benefits of aviation and tourism
sectors on regional economies and how the
activities and the consequent benefits can be
expected to grow in the future. They will also
discuss the growing significance of private
sector contribution and the importance of
opening up the sector to increased foreign
investments. 

A joint initiative by leading industry organi-
zations such as Air Arabia, Airbus, among oth-
ers, Arab Aviation and Media Summit is often
described as the ‘voice of the industry’ and is
the largest assembly of Arab media together
with top executives from the aviation and
tourism industry. It takes place in a different
Arab city every year drawing attention to the
host city travel and tourism experience as well
as facilitating for a large audience of
Governments, decision makers and media to
share, learn and exchange.

“The aviation sector’s growth in the Arab
world has greatly benefited the tourism sector
and thereby contributing to the growth of the
economy underpinned by consistent growth
which continues to drive investment, job cre-
ation and bilateral trade,” Adel Ali, Chief
Executive Officer, Air Arabia Group, said ahead
of the summit. “Although the sector will con-
tinue to be regarded as a catalyst for future
economic growth, the industry is still faced
with numerous challenges for growth. The
idea behind the AAMS platform is to create
meaningful dialogue on how some the unique
challenges can be resolved while continuing
to unlock exciting opportunities for the
decades to come.” 

The 2015 edition of the summit is held in
partnership with Bahrain’s Ministry of
Transportation & Telecommunications and
Bahrain Airport Company.  

This industry initiative is supported and
endorsed by many world leading organiza-
tions such as Airbus Middle East, Air Arabia
Group, CFM, Amadeus, Alpha Aviation, ITP
Group among many other supporting part-
ners.  This year’s edition of the event will also
feature ‘The Little Engineer’ workshop - an
edutainment organization dedicated to edu-
cating young minds through interactive pro-
grammes. Supported by Airbus and Air Arabia,
‘The Little Engineers’ workshop aims to instill a
passion for science, technology and engineer-
ing among young nationals. 

Arabia Aviation and Media

Summit 2015 kicks off in Bahrain


