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In the history of the automotive industry there are few vehi-
cles that have made an impact quite like the Mercedes-
Benz S-Class. Redefining luxury, advancing telematics and

setting new benchmarks across all segments, the S-Class
extends the boundaries of technology on many levels. It is not
just a technological spearhead for Mercedes-Benz, but for
automotive development as a whole. 

As with every generation before it, customers expect the S-
Class to set standards across the board to retain its accolade
as “the best automobile in the world”. Rather than focusing
purely on safety or aesthetics, power or efficiency and comfort
or dynamism, the S-class embodies ‘the best or nothing’ in
every respect. 

“Within the Mercedes-Benz portfolio, the S-Class is the
purest embodiment of our brand promise.  It offers the best
and latest technology, complete efficiency, pure LED lighting
and more functions and features than ever before. It’s no won-
der it maintains its position at the top of the luxury segment,
completely redefining benchmarks at every turn,” said Michael
Ruehle, Chief Executive Officer, Abdul Rahman Albisher & Zaid
Alkazemi Company.

LED technology: The first ever car
without a single light bulb

100 years or so after the introduction of electric lighting in
motor vehicles, Mercedes-Benz made a complete switch to
LED technology with the S-Class as the first vehicle in the
world whose interior and exterior do without a single light
bulb. The lighting’s multi-level functionality is another world
first: out of consideration for any road users behind, the inten-
sity of the brake lights is reduced at night or while waiting at
traffic lights, for example. Almost 500 LEDs illuminate the
road, the vehicle, the interior and the boot. Depending on
equipment, these include:
* Headlamps: Each with up to 56 LEDs
* Tail lights: Each with up to 35 LEDs (plus 4 for the rear fog
lamp)

Interior (including ambience lighting): Approx. 300 LEDs
Visibility is enhanced by two assistance systems that have

undergone some key improvements - Adaptive Highbeam
Assist Plus and Night View Assist Plus. Thanks to a new stereo
camera and multi-stage radar sensors, the S-Class has 360-
degree all-round vision and detects potential dangers on the
road better.

Suspension: The world’s first suspension with “eyes”

The S-Class is the world’s first car to be able to detect
bumps on the road ahead. If ROAD SURFACE SCAN detects
such unevenness by means of the stereo camera, MAGIC
BODY CONTROL instantaneously sets up the suspension to
deal with the new situation. This innovative suspension sys-
tem is available as an option for the eight-cylinder models.
Standard equipment for the S-Class includes the continuously
operating Adaptive Damping System ADS PLUS and an
enhanced version of the full air suspension system AIRMATIC.

Control and display concept: Elegant 
new command centre

Two high-resolution TFT colour displays in 8:3 format with
a screen diagonal of 30.7 cm (12.3 inches) form the new infor-
mation centre in the S-Class. The left-hand display performs
the functions of the previous instrument cluster, providing the
driver with all relevant information. The right-hand display
allows the convenient control of infotainment and comfort
functions. For the S-Class, the constantly increasing need to
integrate additional functions into the vehicle led to a further
development of the entire operating logic. Here ergonomics,
operating convenience and safety along with attractiveness
and aesthetics were the main considerations.

The aim in designing the control and display features was
to group controls and display functions together in a coherent
manner in terms of both design and functionality. Apart from
the new displays, the metallised switch surfaces and solid alu-
minium controls are visual highlights of particularly high qual-
ity. Thanks to the fine structuring on the metal surfaces, each
individual control has the sound, feel and attention to detail
that makes a Mercedes-Benz so special.

The new control features include a touch-sensitive tele-
phone keypad and an extended favourites function with
twelve freely selectable memory places. The principal control
element is the rotary pushbutton, with the usual direct access
keys in the centre console for the most important functions
and a toolbar for the driving assistance systems.

Voice entry using LINGUATRONIC via the Speech Dialog
System allows complete addresses to be spoken in one go, for
example (one-shot input). The telephone and audio systems
can also be voice-controlled. The option of having text mes-
sages (SMS) or emails read out is a new feature.

Multimedia features: Mobile concert hall
A completely new multimedia generation with intuitive

operation and particularly tangible functions thanks to visu-

alisation and animations celebrates its debut in the S-Class.
Other innovations include the multi-user system, which
allows independent access to the media sources of the enter-
tainment system from any seat.

The innovative Frontbass system developed by Mercedes-
Benz- and used for the first time in a saloon car is a feature
common to all the audio systems: the woofers are housed in
the firewall, and use the almost 40-litre space in the cross-
member and side member as a resonance chamber.
Conventional woofers in the doors are therefore unnecessary.
The mid-range speakers in the doors are relocated upwards.
This improves the soundscape and allows additional stowage
space in the doors.

As alternatives to the standard sound system with ten
loudspeakers, two very high-quality audio systems are avail-
able which were developed together with the high-end audio
specialist Burmester: the Burmester Surround Sound system
and the Burmester High-End 3D-Surround Sound system.

The interactive presentation of content is a prominent
new feature of the navigation function. The new navitain-
ment functions include an animated compass, the
“Driveshow” for passenger information as in an aircraft, and

the display of Google Maps on the head unit and in the rear.
Information on the traffic situation is shown with hatched
lines (rather than with vehicle silhouettes as before). With the
new Live Traffic Information service, traffic data are transmit-
ted in real time. As a result, the navigation system is better
informed about the situation on the roads. (Depending on
service availability).

Customers can visit Abdul Rahman Albisher & Zaid
Alkazemi Company’s showrooms to book a test drive and
exper ience the innovat ion of  the S- Class.  Ex ist ing
Mercedes-Benz customers can avail 24 hours test drive by
appointments.
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AUB announces

winners of draw in

Al-Hassad Islamic

Saving’ program

KUWAIT: Ahli United Bank held its weekly draw of
Al-Hassad Islamic Saving program on November
25, 2015. This program offers the biggest prize
amount to the largest number of winners. The
prize program succeeded in becoming the first
and only prize account in Kuwait compliant with
the Islamic Sharia principles. The program has
been developed to fulfil the needs of the Bank
customers and increase their opportunities in
winning sizeable and attractive prizes in addition
to enjoying the latest banking advantages that
Ahli United Bank provides.

On this occasion, the bank issued the follow-
ing press release: Al-Hassad Islamic Saving pro-
gram offers the highest amounts of prizes which
amount to KD 3.4 million per year. This Program
also offers 26 weekly prizes, with the highest
number of weekly winners. The Islamic Hassad
Saving Account may be opened by the lowest
amount to open an account, which is KD 100.

The winner of the weekly grand prize in the
amount of KD 25,000 is: Khalil Ali Abdulla. The
winners of the KD 1,000 prize each:  Safiyah Hasan
G. Reda,  Ahmad Salem Al Aamerri,  Nabeel
Mohammad Al Obadi, Sonya Khalid Al Garabali,
Mohammad Ahmad Mohammad , Khalil Yousef
Jeragh , Mohd Sadeq Al-Rasheed , Ridhima Anand
Ravinder,  Medhat Bakr hashem,  Sayed
Mohammad Sayed, Roumi Fahad Al-Dhafeeri ,
Nawaf Kazem Hasan, Maasouma Abdulrahim Al-
Saffar , Abdullah Mahmoud Yousef,  Raead Fahad
Al-Obaid, Amal Abdulwahab Al Eisa ,  Haya
Mohammad Almarzouq,  Mohammed Saeed,
Husain Naser Mohamed, Aesha Saleh Ahmed,
Farooq Ameen Mohamed, Jaffar Ahmed Ebrahim,
Mohamed Jawad Abdulla, Moosa Haider Ali,
Mohamedhashim Ezzaldin. 

The Prize program of Al-Hassad Islamic Saving
from Ahli United Bank offers a weekly grand prize
worth KD 25,000 in addition to 25 weekly prizes
worth a total of KD 25,000 distributed to 25
prizes, KD 1,000 for each winner.

In addition, prizes of Al-Hassad Islamic saving
program  from Ahli United Bank offer 4 quarterly
grand prizes announced in quarterly draws. Each
is a “Salary for Life” prize which is worth KD
25,000. 

In general, Ahli United Bank continues to offer
innovative tools and means to meet the needs of
its customers to match the Bank’s long history of
distinctive services which extend over 73 years
during which the Bank managed to take the lead
among local banks.

For further information about  Al-Hassad
Islamic Saving” account , customers may call at
any Ahli United Bank branch, or call: “Hayakom”
service at Tel.: 181 2000.

KUWAIT: Following the huge success
achieved at Cityscape Global 2015 in the
UAE, Sharjah Oasis Real Estate Development,
a rising real estate developer in the region,
has announced the participation of its most
iconic project, Sharjah Waterfront City, in
Cityscape Kuwait 2015. The project will be
showcased on stand C20 at Kuwait
International Fairgrounds from 9-11
December 2015.

Hayssam El Masri, president of Sharjah
Oasis Real Estate, said: “After the huge suc-
cess of the project and the great response
we received from the investors in our first
Cityscape participation in Dubai, we decided
to expand and take our project to Kuwait
market, which is a key market for us as it
greatly contributes to the success of our
project. Kuwait has always been a key player

in this region and we are delighted to have
the opportunity to showcase Sharjah
Waterfront City to our Kuwaiti investors. At
Sharjah Oasis Real Estate, the team provides
tailored investment opportunities to our
partners’ needs, and as part of our participa-
tion at Kuwait Cityscape, we will be provid-
ing newly structured investment opportuni-
ties in Sharjah Waterfront City’s Commercial,
Residential and Entertainment Segments.”

The developer also announced progress
in the completion of the infrastructure for its
first phase as per the timeline, and construc-
tion is set to begin by beginning of 2016,
making a power move for the year to meet
the clients’ ambitions and expectations. 

Keeping in line with Sharjah’s robust
plans to attract 10 million visitors to its emi-
rate by 2021, Sharjah Oasis Real Estate is

dedicated and committed in enhancing the
quality and presence of Sharjah’s Real Estate
Economy.

Sharjah Waterfront City is a newly antici-
pated real estate project that suits its own
nature and landscape creating a luxurious
and environmental friendly city, in a family
oriented experience where residents will
run-through the true meaning of a utopian
lifestyle combined with the equality of
opportunity and possibility.

Sharjah Waterfront City, spread across 36
km of coastline with a total area of 60 million
Sq. ft. providing a fully advanced residential,
commercial, and tourism development proj-
ect in the region. 

“We believe that Cityscape Kuwait is the
right platform to showcase our project to
the investors in Kuwait. We are expecting a
great turnout at the event and we firmly
believe that the investors will find our proj-
ect appealing,” El Masri added. 

Sharjah Waterfront City makes its 

debut at Cityscape Kuwait 2015 

Hayssam El Masri, president of the
Sharjah Oasis Real Estate Development.


