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BEIJING: Britain’s Mohamed Farah operates a drone during a break in a training session for the upcoming World Athletic
Championships at the Bird’s Nest stadium. —AP

WASHINGTON: It was a fine summer day over
the airport at Charlotte, North Carolina and a
CRJ200 commuter jet was preparing to land
when its pilots spotted something odd outside
their cockpit window-a drone. The unmanned
craft flew about five to 10 feet (1.5-3 meters)
above the plane, the captain wrote afterward to
NASA’s Aviation Safety Reporting System.

He said the event lasted just one to two sec-
onds, and the silver or blue drone appeared to
be of the hobby or home-built type. “We notified
ATC (air traffic control) and they did a good job
of making callouts to other traffic in the area,”
the captain wrote.

“See and avoid. Don’t hit them. Don’t allow
them in busy... airspace.” As more and more small
radio-controlled drones appear in American
skies, so do worries that someday, one might
bump into a full-sized airplane-possibly with
grim results.

Nearly 700 close encounters with drones
have been reported by pilots so far this year,
according to Federal Aviation Administration
statistics. That’s about triple the number for all of
last year, The Washington Post newspaper, which
first reported the FAA figures, said Friday.

“Because pilot reports of unmanned aircraft
have increased dramatically over the past year,
the FAA wants to send a clear message that
operating drones around airplanes and helicop-
ters is dangerous and illegal,” the aviation
authority said in a statement. “Unauthorized
operators may be subject to stiff fines and crimi-
nal charges, including possible jail time.”

Since the start of August, there have been at
least 75 close calls, including a dozen this past

Sunday alone, in every corner of the nation. In
California, at least 13 incidents have been
reported in which drones are said to have dis-
rupted efforts to put out wildfires.

Chesley “Sully” Sullenberger-who famously
splash-landed a US Airways Airbus A320 onto
the Hudson River in New York with no loss of life
after a mid-air run-in with migrating birds-is
among those who sense danger for the flying
public.

“Because they are easy to get and they’re rel-
atively inexpensive, these devices are becoming
ubiquitous,” Sullenberger told CBS television’s
“Face the Nation” earlier this month.

“It allows people to do stupid, reckless, dan-
gerous things with abandon... (but) it has been
difficult to catch them in the act. This must stop.”

In a report this past week, Lloyd’s of London
cited “negligent or reckless pilots” as well as
“patchy” regulation as key considerations for
insurers as drones become increasingly com-
monplace worldwide.

The Consumer Electronics Association
expects global sales of consumer-oriented
drones to approach 425,000 units this year, up
65 percent from 2014.

The FAA is still drafting a comprehensive set
of regulations for drones in US skies, in anticipa-
tion of their widespread use for tasks as varied as
agricultural surveying to parcel delivery.

But for recreational drone pilots, the rules
now are clear: no higher than 400 feet, always
within sight and nowhere near an airport with-
out prior permission.

“As more people buy remote controlled
drones, we need to make sure they act responsi-

bly-especially near airports and flight paths,”
Senator Richard Blumenthal, a member of the
Senate transportation committee that oversees
the FAA, said Friday on his Twitter feed.

Blumenthal is co-sponsor of a proposed
Consumer Drone Safety Act that would establish
a more thorough set of rules on when, where
and how recreational drones are flown.

Rich Hanson, government and regulatory
affairs director for the Academy of  Model
Aeronautics, told AFP on Friday there is no
doubt that some drone operators are acting irre-
sponsibly.

“But the vast majority that are being seen fly-
ing inappropriately are doing so just because
they don’t know any better,” said Hanson, whose
organization is part of a “Know Before You Fly”
educational campaign to spread the gospel of
safe drone flying. Hanson, a drone enthusiast
who also holds a commercial pilot’s licence, cit-
ed another factor: the dubious reliability of GPS
devices that are appearing on a growing num-
ber of small drones.

While the technology is bound to improve
over time, it’s not uncommon for a drone to lose
a GPS signal and zoom off on its own, its opera-
tor helpless to control it.

As for a mid-air collision, Hanson said the
prospect of a small drone-defined as being 55
pounds (25 kilograms) or smaller-knocking out a
commercial airliner is “highly unlikely.”

“The idea that we have a catastrophic failure
on the horizon that’s going to kill hundreds of
people, I think, is certainly overstated,” he said.
That said, if just one drone collides with an air-
craft, “it’s one too many,” Hanson added. —AFP

US sees big surge in close
calls with drones

SHANGHAI: Internet giant Alibaba has
joined forces with China’s biggest defence
company to offer location-based services
using a homegrown satellite navigation
system that competes with the US GPS
network, the firms said.

New York-listed Alibaba and China
North Industries Corp. (Norinco) have cre-
ated a 2.0 billion yuan ($313 million) joint
venture to offer services using Chinese
satell ite navigation system Beidou,
Norinco said in a statement on its website.

Each company has a 50 percent stake in
Shanghai-based Qianxun Weizhi network,
which was set up on Tuesday, it said.

Norinco, a leader in China’s military
trade, is a sprawling state-owned group
sell ing ever ything from tanks to air
defence systems. It is the authorised com-
pany for research and applications for the
Beidou system, state media said. 

Beidou, which began offering both
commercial and public services in late
2012, says on its website it has a network
of 35 satellites. 

Its services are centred on the Asia-

Pacific region but it is scheduled to pro-
vide global coverage by 2020, and it is
viewed as a competitor to the global posi-
tioning system (GPS) developed by the
United States. “This signifies that China’s
own Beidou navigation satellite system
has taken an important step and revealed
a new chapter,” Norinco said.

Alibaba’s Tmall platform is believed to
command more than half the Chinese
market for business-to-consumer transac-
tions and its Taobao platform holds more
than 90 percent of the consumer-to-con-
sumer market in China.

Location-based services can enable
companies to offer products or applica-
tions to people at targeted places through
mobile devices, and Alibaba said the ven-
ture would allow it to improve its offer-
ings. “Location-based services are an
important part of the Internet infrastruc-
ture,” an Alibaba spokeswoman said in a
statement provided to AFP on Thursday.
“We hope to be able to provide businesses
and developers with better location-based
services.”  —AFP
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TOKYO: A Tuesday, April 1, 2014 file photo of Noel Biderman, chief executive
of Avid Life Media Inc., which operates AshleyMadison.com., posing during
a photo session. —AP

NEW YORK: The Ashley Madison hack is a
big reminder to all Web users: If you submit
private data online, chances are it will nev-
er fully be deleted.

The hackers, who stole the data about a
month ago and then posted it online this
week, claimed in a statement that part of
the reason for the theft was Ashley
Madison’s fraudulent promise to fully
delete users’ information if they paid the
company a $19 fee.

The website - whose slogan is “Life is
short. Have an affair” - is marketed to peo-
ple looking for extramarital relationships. It
purports to have about 39 million mem-
bers.

The hackers said the company failed to
delete the information, even though it col-
lected the fees. Toronto-based Avid Life
Media Inc., Ashley Madison’s parent compa-
ny, hasn’t commented on the hackers’ accu-
sation. A company spokesman didn’t
respond to multiple emails seeking com-
ment.

It’s virtually impossible to exist in mod-
ern society without putting at least some
personal information online. Many people
can’t get through a day without using the
Internet to shop, pay a bill, or check their
credit card balance.

People have become accustomed to
trusting their most precious personal infor-
mation to companies. But they also need to
know that all of that information is being
shared more than they would expect, pri-
vacy experts say.

Before you hit “submit,” stop and think
before giving up your personal information
to any kind of website, said Michael Kaiser,
executive director of the National Cyber
Security Alliance, an industry-funded group
that educates consumers about cybersecu-
rity.

“Personal information is like money, and
you don’t just give away your money,”
Kaiser says. “In the environment we’re in
right now, you have to value it and think
about protecting it everywhere you go on
the Internet.”

That means taking a look at a website’s
business to get an idea of how much they
value information security and even asking
them about their data retention practices.
Banks, which deal in financial information,
and large retailers, who have a vested inter-
est in getting people to shop online, are
probably safer bets than a dating site.

“Ashley Madison actually charges you to
remove your information when you
remove your account,” he says. “That’s a big
clue about how they feel about your per-
sonal information.” People also need to
sometimes take a pass on convenience in

the name of online security.
Many consumers like it when e-com-

merce sites have their credit card and other
information on file, or when Web browsers
automatically fill in forms with their name,
address and other details, says Peter Tyrrell,
chief operating officer of the data security
firm Digital Guardian. Meanwhile, worries
about data theft and loss have prompted
companies to back up important informa-
tion in multiple places.

But both practices increase the likeli-
hood that information could be leaked or
shared. And it means that even when a per-
son thinks that their information has been
permanently deleted, chances are there are
still copies floating around somewhere.

“Ashley Madison is a company with a
service that’s completely predicated on pri-
vacy,” Tyrrell says, adding that that charac-
teristic sets it apart from many traditional
e-commerce sites such as retailers.

“Here the capital, so to speak, isn’t a
credit card or consumer goods. The capital
is personal information that if released
could be ruinous personally, and financially
too.”

Breaches, whether they be at a major
retailer such as Target Corp., a health insur-
ance company such as Anthem Inc., or
Ashley Madison, have become so common
that people should give some serious
thought before putting personal informa-
tion online, says Caleb Barlow, a vice presi-
dent at IBM’s security division. And while
Social Security numbers weren’t involved
Ashley Madison hack, people should be
especially wary of using them as a backup
password to access online information, giv-
en the potentially disastrous consequences
that could result if they’re intercepted, he
says.

“Why are we using Social Security
Numbers for both identification and
access?” he questions. “Any data that can
never be changed can be used for identity,
but should never be used for access.”

And no matter how legitimate a compa-
ny or website may be, people need to be
aware that they’re rolling the dice every
time they hand over personal information.

Scott Vernick, partner and head of the
data security and privacy practice at the
law firm Fox Rothschild LLP, says consumers
have the right to expect a certain level of
online security, depending on the industry
standards of the company they’re dealing
with.

“But those expectations have to be mut-
ed by the knowledge that they’re always
taking a risk, whether they’re ordering from
Amazon Prime or from Ashley Madison,”
Vernick says. —AP

Deleted online information 
never actually goes away

NEW YORK: Hackers who stole a trove of sensitive
data from AshleyMadison.com said “nobody was
watching” as they scoured  the infidelity website
and vowed to release more emails from its execu-
tives, online technology website Motherboard
reported on Friday.

The tech website said it was given a contact
email address for the hackers, who call them-
selves the Impact Team, by an intermediary. The

hackers replied with a message signed with the
same signature and fingerprint, known as a PGP
key, posted with the Ashley Madison data releases
this week, Motherboard said. “We were in Avid Life
Media a long time to understand and get every-
thing,” the website quoted the hackers as saying.
“Nobody was watching. No security.”

David Kennedy, founder and security consult-
ant at TrustedSec, said that the latest download,

which was released with the warning “Time’s Up!”,
appears to be authentic. “We have explained the
fraud, deceit and stupidity of ALM [Ashley
Madison’s parent company Avid Life Media] and
their members. Now everyone gets to see their
data,” the hackers said in a statement.

Impact Team had threatened to publish
names and nude photos and sexual fantasies of
customers unless Ashley Madison and Established

Men, another site owned by Avid Life Media were
taken down. Representatives of Avid Life Media
could not immediately be reached for comment.
Cyber security experts said data dumps on
Tuesday and Thursday by the group appeared to
be genuine. Tuesday’s release had customer infor-
mation that included U.S. government officials,
British civil servants and high-level executives at
European and North America corporations.

Motherboard reported that in its exchange
with the hackers, they said they had 300 giga-
bytes of employee emails and internal docu-
ments, “tens of thousands of Ashley Madison
users pictures” and user chat messages from the
site. On Tuesday, hackers released 10 gigabytes
of data. Cyber security experts have said they
expect more staged releases of sensitive infor-
mation. —Reuters

Infidelity website Ashley Madison’s hackers say ‘nobody was watching’

STUTTGART: This image shows a 1:10-scale wooden model of a BORGWARD Isabella P 100 car in the Research Institute of
Automotive Engineering and Vehicle Engines (FKFS) wind tunnel in Stuttgart. Borgward realised back in the 1930s that aerody-
namic principles could be applied to automobiles much in the same way they were used in aircraft construction. BORGWARD
began testing vehicles in wind tunnels as early as 1949. —AP


