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WASHINGTON: A new poll finds African-American millennials say
they are just as engaged in getting news online as their white coun-
terparts, further debunking a long-held belief that people of color
are at risk of being left behind technologically.

In general, 64 percent of millennials say they read and
watch news online regularly, including 66 percent of African-
Americans, according to the poll, conducted by the Associated
Press-NORC Center for Public Affairs Research and the
American Press Institute. Sixty-five percent of white millenni-
als say they keep up with the news online, while 53 percent of
Hispanics do the same. The findings suggest that, despite
fears that millennials - those 18-34 years old - may not be
going to traditional sources for news, they are clearly getting
news from social media.

Overall, 57 percent of millennials say they get news and informa-
tion from Facebook at least once a day, and 81 percent say they get
it from Facebook at least once a week. And the poll found that
Hispanics and African-Americans are just as likely as any millennials
to have a paid news subscription.

“People of color are very wired and just as adept in using tech-
nology,” said Tom Rosenstiel, executive director of the American
Press Institute, which funded the study. “If you want a subject that
hasn’t been covered in the mainstream, millennials have found
ways to get at that information through community sharing more
than traditional ways. The way they get news is heavily influenced
by topic.”

In the 1990s, policy makers and advocacy groups expressed
concern that minorities would be adversely affected by a “dig-
ital divide” in terms of access to technology. Over time, how-
ever, minorities emerged among the biggest users of certain
forms of technology, such as smartphones. The AP-NORC
study found no evidence to suggest that African-Americans
and Hispanics lag behind in terms of technology use with
nearly all millennials across racial and ethnic groups using a
smartphone, and half using a tablet. There was little differenti-
ation between racial groups in terms of getting news from
Facebook, the poll found. But about half of African-American

millennials said they comment on news stories posted to
Facebook, compared to about 3 in 10 whites and Hispanics.

Social media trends 
African-Americans are also more likely to use Facebook for keep-

ing up with what’s “trending” on social media - 41 percent of
African-Americans compared with 29 percent of whites and 24 per-
cent of Hispanics. Those who are Hispanic or African-American are
more likely than white millennials to get news and information from
YouTube (38 percent of Hispanics compared with 33 percent of
African Americans and. 20 percent of whites) and Instagram (30 per-
cent of Hispanics compared with 45 percent of African-Americans
and 19 percent of whites).

According to Rosenstiel, YouTube’s popularity partially stems
from users’ ability to produce content without gatekeepers. “We see
topics that aren’t mainstream finding a big audience - a lot of
gamers, comedy, news commentary. As something goes main-
stream, young people look for new channels to exercise some con-
trol,” he said.

Streaming music, TV, or movies is the most commonly cited
online activity among African-Americans, while keeping up with
what their friends are doing is the most commonly cited online
activity among Hispanics. For white millennials, checking and send-
ing email was most common. “What we’ve seen is millennials’ simi-
larities are much greater than the differences people thought that
there were going to be,” Rosenstiel said of the online experience.
“We’ve created new common ground.”

The survey of 1,045 young adults, including 163 non-Hispanic
African-Americans and 162 Hispanics, was conducted from Jan. 5
through Feb. 2, 2015. It was conducted by the Media Insight Project,
a partnership between the AP-NORC Center and the American Press
Institute, which funded the study. The survey was conducted using
online interviews in English and Spanish done with a random sam-
ple of adults age 18-34 who were initially recruited and screened to
take part in the survey over the phone. Results from the full survey
have a margin of sampling error of plus or minus 3.8 percentage
points. The margin of error is higher for subgroups. — AP 

Language apps
help to learn

less, more often
FRANKFURT: Smartphone apps that help people learn languages
for free or nearly free, a few sentences at a time, are piling pres-
sure on established education firms and setting the pace for how
to make lessons more engaging.

Phone and tablet-based mobile products from newcomers like
Germany’s Babbel, Britain’s Memrise and US-based Duolingo have
overtaken names like Berlitz and computer self-learning pioneer
Rosetta Stone in terms of audience, if not yet sales or teaching
sophistication, market researchers say. Tens of millions of users
are being drawn to the flexibility of practicing vocabulary or con-
versation on the go, either as part of a serious course of study or
simply a more productive alternative to casual video gaming.

“It is a matter of incremental convenience: smartphone apps
offer a wide selection of content that is more easily accessible,
anytime, anywhere,” said Ed Cooke, founder of London-based
Memrise, whose language apps are mostly free. The best mobile
apps use voice recognition, email reminders and insights from the
psychology of mobile games and cognitive science to keep entry-
level as well as advanced users coming back for a few minutes of
practice each day.

These low-cost products are forcing a rethink by publishers,
tutors and suppliers of classroom teaching tools who have long
counted on charging double-digit dollar prices for books or hun-
dreds of dollars for courses. Established companies in the sector
are scrambling to make their existing print, software and online
products more mobile or retrenching to higher-end courses
aimed at businesses or schools so as not to have to compete with
free or low-cost apps.

The rise of mobile apps is denting sales in the overall market,
said Sam Adkins, chief research officer of research firm Ambient
Insight. “The language-learning market is declining in terms of
revenue due primarily to the adoption of less expensive, technolo-
gy-based products,” he said. Global sales of language tools and
services are expected to dip 2.1 percent to $56.3 billion by 2018,
compared with 2014, according to Ambient. Meanwhile, the
mobile share should climb 73 percent to around $14.5 billion by
2019, it estimates.

Fears for future
Under pressure from new competitors, Rosetta Stone, which

popularized language self-learning with CD boxsets selling
for$200, has been restructuring to focus more on business and
school sales rather than consumers. To catch up in mobile, it
bought LiveMocha, a free online learning site, and created Apple
and Android phone apps that give away a bit of content for free in
a bid to draw intermediate users to commit to longer courses.

Virginia-based Rosetta’s share price has plunged 77 percent
since its stock market flotation in 2009. Recently, it saw its second-
quarter revenue fall 10 percent to $51.4 million, with sales at its
consumer business dropping 26 percent.

Berlitz, another grand name in language training now owned
by Britain’s Apa Publishing, gave a bleak assessment of the out-
look for many established providers. Chief Executive Rene Frey
said it did not make sense for publishers to invest further in expert
language content as users flock to mostly free content on the
web, served up by Google Translate, crowd-sourced dictionaries
such as LEO of Germany or low-cost digital companies like Babbel.
Instead, Apa is focused on expanding its Insight line of travel
guides and phrasebooks. “Some publishers are trying to become
premium-product suppliers. But it is very difficult for them to be
as innovative as these technology companies,” Frey said. “I just
don’t see how much future there is for publishers.” —Reuters

No digital divide among 
black, white millennials

Minorities not being left behind technologically 

NEW YORK: Tyrell Coley, 21, holds his iPhone displaying his Twitter account in Queens. — AP

NEW DELHI: Cyber spies most probably based in China have
been snooping on Indian government bodies and universities
since 2012 for sensitive material on its rival neighbor, Internet
security company FireEye said yesterday. FireEye said the hackers
seemed particularly interested in India’s border dispute with
neighboring giant China as well as information on Tibetan
activists. “Its targets appear to be of particular interest to the
Chinese government, such as Tibetan activists,” a company
spokesman told AFP.

“It’s also well resourced and works around the clock. We
found indicators in their malware that the group behind it may
speak Chinese.” The hackers sent phishing emails with attach-

ments containing a script called watermain which when opened
allowed them to infect and access computers. FireEye said this
particular problem with India’s cyber security systems has been
“patched”.

Experts have questioned India’s cyber defenses in recent years
for reasons including the fact that many government officials still
use Hotmail and Gmail in their official communications. There was
no immediate reaction from China, but Beijing has always denied
allegations of cyber espionage. India and China, which fought a
brief but bloody war in 1962, have long been embroiled in a bitter
dispute over their border, with both sides regularly accusing sol-
diers of crossing over into the other’s territory.

Another major irritant in their ties has been the presence of
Tibet’s exiled leader the Dalai Lama who has made India his
home since fleeing a failed uprising against Chinese rule in 1959.
India has also been wary of China’s expansionist ambitions in the
region including in Sri Lanka and Nepal which New Delhi consid-
ers to be in its sphere of influence. 

“Collecting intelligence on India remains a key strategic goal
for China-based APT (advanced persistent threat) groups,” Bryce
Boland, FireEye’s chief technology officer for the Asia Pacific,
said. The company warned April that a cyber espionage group
called APT30 had been hacking governments and businesses in
Southeast Asia and India for the last 10 years.  — AFP 

Chinese hackers possibly targeting India: Experts


