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ABU DHABI: Etihad Airways has teamed
up with leading global concierge service
provider Ten Group to serve the unique
needs of guests travelling in The
Residence by Etihad onboard the airline’s
Airbus A380 fleet.

Ten Group will provide a specially
trained Etihad Lifestyle Concierge team
who will work closely with the airline’s
London Savoy-trained Residence by
Etihad Butlers. Utilising intelligent sys-
tems, global support and unmatched

supplier relationships, the Etihad
Lifestyle Concierge team will deliver a
highly personalised and discreet experi-
ence, providing access to a range of serv-
ices including dining reservations, enter-
tainment bookings, special events, desti-
nation information and lifestyle services.  

Peter Baumgartner, Etihad Airways’
Chief Commercial Officer said: “We have
chosen to collaborate with a provider
possessing theglobal reach and expertise
which meet the demands and expecta-

tions of our most discerning guests. With
the launch of the Etihad Lifestyle
Concierge, in partnership with Ten
Group, we are taking luxury airline travel
to levels never experienced before.

“Whether it is for a last-minute book-
ing at a top London restaurant, ticketsfor
a Broadway show, or even the purchase
of a rare blue diamond, our fully connect-
ed fleet will enable us to assist
guestsstaying in the Residence by Etihad
with their requirements immediately, 24

hours a day, at 35,000 feet, and with the
most professional levels of service.”

Toby Gauvain, Managing Director
International at TenGroup, said: “Building
a strong network of trust between our
dedicated lifestyle manager team and
our valued clients is integral to ensuring
we are the world leaders in concierge
services.

“Discerning guests travelling in the
incredible Residence by Etihad will be
provided with bespoke lifestyle solu-

tions,delivered with the utmost discre-
tion, convenience and sophisticationno
matter where they are flying in the
world.” Ten Group’s unique niche is in
serving the needs of the affluent in 22
languages from its offices located in
major commercial centres around the
world, including: New York, San
Francisco, Miami, Sao Paulo, Mumbai,
Mexico City, Cape Town, London,
Brussels, Tokyo, Hong Kong, Singapore,
Shanghai, Melbourne and Dubai. 

Etihad Airways teams up with lifestyle concierge service provider Ten Group

SALALAH: A massive influx of
tourists was recorded in Salalah,
Oman at the start of the Khareef
(south east monsoon) season this
year,  according to the Oman
Ministry of Tourism. The city is
also currently celebrating the
famed Salalah Tourism Festival, a
major tourist attraction that year-
ly draws thousands of local,
regional and international visi-
tors. Figures from the National
Centre for Statistics and
Information (NCSI) show that
393,312 tourists flocked to the
city from the period June 21,
2015 to August 11, 2015 com-
pared to 272,306 visitors with the
same period in 2014. 

Tourist arrivals to the
Sultanate are notably high espe-
cially during the Khareef, which
lasts from June to early
September. Many of the foreign

visitors, majority of who are from
Oman’s neighboring states who
want to escape the scorching
summer heat in their home
countries, fly to the city to take
part in the over-a-month-long
Salalah Tourism Festival. 

Kicking off simultaneously
with the commemoration of the
Oman Renaissance Day on July
23, 2015, the festival celebrates
the monsoon season with vari-
ous religious, cultural, sports and
entertainment activities. It also
highlights Oman’s traditional
handcrafts,  ar ts,  and games.
Running until August 31, 2015
under the theme ‘Oman: Love
and Peace’.

Salim Edi Al Mamari, Director
General of Tourism Promotion,
Oman Ministry of Tourism, said:
“Salalah, Oman’s second largest
city and home of frankincense,

continuously attracts tourists
from around the globe. Its white
sandy beaches, mountains, green
valleys and lagoons as well as its
ancient trade l inks make it  a
famous destination for holiday-
makers. 

Aside from its rich history and
natural beauty, tourist arrivals
have also been continuously
growing over the years,  with
many once-in-a-lifetime activities
such as dolphin spotting and
underwater expeditions are in
store for them. 

This year’s Khareef season saw
a significant increase in the num-
ber of local, regional and interna-
tional visitors. The yearly Salalah
Tourism Festival, along with the
opening of the new Salalah air-
port, is also driving this growth.
We aim to maintain this momen-
tum by consistently boosting our

tourism campaigns.” 
Oman has become the

favorite holiday destination
especially for holidaymakers who
aspire to experience the festival
of the monsoon. 

Salalah witnesses 44.4% tourist 

growth during Khareef season
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KUWAIT: Ooredoo Kuwait, a member
of the international Ooredoo Group,
yesterday announced the appointment
of Gabor Kocsis as Chief Financial
Officer, Ooredoo Kuwait. Gabor Kocsis
succeeds Peter Kuncewicz, who is join-
ing the Ooredoo Group in Qatar as
regional CFO.

Gabor Kocsis has more than 22
years of experience in managing the
finances of several companies around
the globe. He will join Ooredoo Kuwait
later this year, exact timing to be con-
firmed.
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DUBAI: Valued at $25.7 billion, the MEA retail
market became the world’s fastest growing mar-
ket for beauty products. Analysts have also pre-
dicted that the region will grow at a rate of 4.8
percent, year-on-year till 2019. This is twice the
global average growth rate and even more than
the world’s next fastest growing market, Asia
Pacific. The UAE retail sector alone is expected to
grow this year more than 33 percent. In a market
that is the currently booming, the customers are
ready for new and innovative products. Ready to
ride this growth wave, Masrouji Group has
entered the progressive GCC market with a wide
array of beauty products set for launch. 

Founded in 1959 in Jerusalem, Masrouji
Group was set up by a group of dedicated peo-
ple who dared to raise the bar and set new
benchmarks for high-quality beauty products.
Now the brand has launched in the GCC with a
strong team, backed by years of experience in
some of the region’s top companies. The group
is one of the leading trading and investment

companies in Palestine and brings its belief of
building lasting relationship with its clients to
this region. “With our industry experience, an
established network and entrepreneurial fore-
sight, our team is well poised to take full advan-
tage of the additional opportunities in this
growing region”, said Haytham Masrouji, CEO.
“The tastes of the customers are evolving with
the growing market, and we have a wide range
of global innovative products to meet their
beauty needs”, he added. 

It is predicted that the GCC markets will con-
tinue to experience robust economic growth,
increase in purchasing power and a growing
population with evolving consumption choices.
According to Alpen Capital, GCC retail sales are
expected to reach $284.5 billion between 2013
and 2018.This is a time for big growth opportu-
nities for all retailers, and Masrouji is here to cap-
italize on the situation. The brand is the market
leader in Palestine and Jordan, with brands such
as Alfaparf Milano in its repertoire. The brand is

known for providing high quality products and
solutions, which will be available in leading out-
lets across the GCC. 

Masrouji Group launches in UAE
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DUBAI: GCC Board Directors Institute
(“BDI”) has appointed H+K Strategies
(“H+K”) as content partner to the Institute
for a period of three years.  The other con-
tent partners are PwC, McKinsey & Co,
Heidrick& Struggles and Allen &Overy,
while supported by the Capital Market
Authorities in Saudi Arabia, Oman and the
UAE, Qatar Financial Centre and the Central
Bank of Bahrain.  

Launched in 2007, BDI is the pre-emi-
nent organization for boards and directors
in the Gulf helping boards become more
effective so that organizations may per-
form better and grow.  

In its capacity of content partner, H+K
will contribute with knowledge on matters
critical to board effectiveness in today’s
multi-faceted and high-speed communica-
tions environment. Speaking of the new

partnership, Nathalie Potvin, executive
director at BDI, said:  “We recognize H+K
Strategies as a valued partner which has an
excellent track record in delivering best-in-
class corporate communications to the
region and is a like-minded organization
which shares our ambition to improve
board effectiveness practices and enhance
corporate governance standards in the
region.” Andrew Bone, regional director,
H+K Strategies, said:  “BDI is a not-for-profit
organization which is doing fundamentally
important work in developing world class
corporate governance and the role of com-
pany boards.   We look forward to helping
the Institute communicate its story, as well
as help promote best practice directorship
among chairmen, board directors, regula-
tors and industry stakeholders within the
GCC markets.”
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MIDDLE EAST & AFRICA: The Nikon D5500 is
the recipient of the European Consumer DSLR
Camera 2015-2016 award from EISA Awards
2015-2016, as proudly announced by Nikon
Middle East FZE Ltd yesterday. The honour from
European Imaging and Sound Association (EISA)
makes it the second major award for the D5500
which picked up the TIPA Awards 2015 Best
Digital SLR Entry Level Award earlier this year.

“We are pleased to be a recipient of the EISA
2015-2016 award for the Nikon D5500, a DSLR
that allows immeasurable fun and imaginative
shooting possibilities with its intuitive and
dynamic features for every moment that calls for
a photograph,” said Takashi Yoshida, Managing
Director, Nikon Middle East FZE. “The D5500 is a
fit for any creative, casual photographers or

enthusiasts, as they capture the vivid colours of
the world in everyday scenes. We seek to contin-
ue providing such imaging experiences for our
users with each Nikon camera.”

The Nikon D5500, offering an effective pixel
count of 24.2-megapixel, is equipped with an
EXPEED 4 image-processing engine, and a Nikon
DX-format CMOS sensor that is built without an
optical low-pass filter. Superior image quality
and rich power of expression are produced with
these notable features of the DSLR. The D5500 is
also equipped with a touch screen vari-angle
LCD monitor that supports intuitive touch oper-
ation, as well as a built-in Wi-Fi(r) function for
easy connectivity. Further boosting the distinc-
tiveness of the camera is the adoption of a
monocoque structure to help make this slim
DSLR the world’s lightest1 with preserving
strength and durability.

Among digital SLR cameras equipped with a
vari-angle monitor available as of August 18,
2015. Statement based on Nikon research.

European Consumer DSLR Camera 2015-2016
award - a summary of EISA comments: The
D5500 is a digital SLR camera that offers a deep
grip for a firm and steady hold despite its com-
pact and lightweight size. It offers one of the
highest effective pixel counts in its class, 24.2-
megapixels, and is equipped with a number of

advanced features, including a Nikon DX-format
CMOS sensor with no optical low-pass filter, and
an AF system offering 39 focus points, optimal
for capturing moving subjects. It also supports a
broad range of standard sensitivities, from ISO
100 to 25600. This camera is equipped with all of
the features photo hobbyists require for captur-
ing and sharing images, including a vari-angle
LCD monitor, which supports shooting from any
angle, as well as touch operation, and a built-in
Wi-Fi function, which enables wireless transfer of
images.

Nikon D5500 awarded as EISA 
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MANAMA: The Central Bank of Bahrain
(CBB), in cooperation with the Supreme
Council for Women (SCW ), yesterday
announced Al Baraka Banking Group (ABG)
as the Women’s Empowerment Partner for
Islamic Banking for the year-long campaign
to celebrate and promote the role of
“Women in the Financial and Banking
Sector” being held under the patronage of
HRH Princess Sabeeka Bint Ibrahim Al
Khalifa, Wife of His Majesty the King and
President of the SCW. 

The year-long campaign has already fea-
tured a series of events including a number
of roundtable and town hall sessions that
have brought industry leaders and women
of all levels within the sector together to
discuss and debate topics of importance.
These events culminate with a main
“Women in the Financial and Banking
Sector Conference” being held on 30
November 2015 at the Four Seasons Hotel -

Bahrain Bay. 
Al Baraka Banking Group’s is one of the

largest international Islamic banks in the
world. It has been a pioneer in leading inno-
vation and growth in the industry and
across all 15 countries in which it operates
through a group of diversified subsidiaries.
This includes the Islamic markets of the GCC
and broader MENA region as well as
Southeast Asia.  

Commenting, Adnan Ahmed Yousif,
President and Chief Executive of Al Baraka
Banking Group (ABG), said, “As a leader in
the Islamic banking industry, and one of the
pioneering banks in Bahrain, we are delight-
ed to announce our support for this impor-
tant campaign to highlight and further pro-
mote the role and position of women in the
Islamic finance and banking industry. Our
industry is witnessing strong growth and
further innovation and excellence is
required to ensure its ability to keep pace

with demand. Women across the countries
in which we operate, and in particular
Bahrain, have made significant contribu-
tions to the advancement of the sector and
with further support and encouragement
we expect their achievements and leader-
ship to grow and add even greater value
and impact.” 

Other supporters of the “Women in the
Financial and Banking Sector” campaign
and celebrations include National Bank of
Bahrain (NBB), KFH-Bahrain and BBK as lead
sponsors. In addition to further sponsors,
upcoming events and activities planned in
cooperation with the industry will soon be
announced.

Al Baraka Banking Group (B.S.C) is
licensed as an Islamic wholesale bank by the
Central Bank of Bahrain, listed on Bahrain
Bourse and Nasdaq Dubai stock exchanges.
It is a leading international Islamic banking
group providing its unique services in coun-

tries with a population totaling around one
billion. It is jointly rated BBB+ (long term) /
A3 (short term) on the international scale
and A+ (bh) (long term) / A2 (bh) (short
term) on the national scale with a Stable
outlook by Islamic International Rating
Agency & Dagong Global Credit Rating
Company Limited, and by Standard & Poor’s
at BB+ (long term) / B (short term) with a
Stable outlook. Al Baraka offers retail, corpo-
rate, treasury and investment banking serv-
ices, strictly in accordance with the princi-
ples of the Islamic Shari’a. The authorized
capital of Al Baraka is US$ 1.5 billion, while
total equity is at about US$ 2 billion.

The Group has a wide geographical pres-
ence in the form of subsidiary banking units
and representative offices in fifteen coun-
tries, which in turn provide their services
through over 570 branches. Al Baraka cur-
rently has a strong presence in Turkey,
Jordan, Egypt, Algeria, Tunisia, Sudan,

Bahrain, Pakistan, South Africa, Lebanon,
Syria, Iraq and Saudi Arabia, including two
representative offices in Indonesia and
Libya.

ABG empowerment partner for women in financial and banking campaign
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Venezuela gets new oil minister

CARACAS: Venezuela’s President Nicolas
Maduro on Tuesday announced the current
head of state oil giant PDVSA will take over
as minister of oil and mining as well.

“I  have decided to name comrade
Eulogio del Pino as the People’s Minister for
Oil and Mining,” Maduro said in an address
on state television. Del Pino, who has led
PDVSA since September 2014, is not the
first to take on the dual ministerial role in
the oil-dependent OPEC member state.

Rafael Ramirez led the same two state
oil bodies for a decade until he was named
foreign minister and later UN ambassador.
In his speech, Maduro voiced concern
about the continuing slide in crude prices,
which ended last week at 41.40 dollars and

have shed 27 percent since early June.
Venezuela imports the vast majority of

the basic goods it consumes with oil mon-
ey, which accounts for 96 percent of its for-
eign currency. But that cash has dried up as
crude prices have slid by more than 50 per-
cent since mid-2014. With Venezuela’s
economy in recession, oil revenues plung-
ing, crime soaring and consumers facing
chronic shortages of basic goods, Maduro’s
approval rating has sunk in recent months.

Venezuelans are preparing to go to the
polls in December to elect a new National
Assembly, with the opposition favored to
win for the first time since the rise of
Maduro’s predecessor, long-time socialist
president Hugo Chavez.— AFP


