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BEIJING:  Chinese home prices rose for a third
consecutive month in July, fuelled by a pick-up
in sales and market sentiment, a rare counter-
point to a growing list of grim indicators in the
world’s second-largest economy.  Average new
home prices rose 0.3 percent in July versus
June, according to Reuters calculations based
on data released by the National Bureau of
Statistics (NBS) on Tuesday, slightly slower than
June’s 0.4 percent rise.

Even a modest recovery in a sector that
accounts for around 15 percent of GDP is a wel-
come boost for an economy heading for its
weakest growth in 25 years.

Property sales bottomed out during the first
half of 2015 after declining for more than a
year, propped up by a barrage of government
support measures since last September, includ-
ing a series of interest rate cuts and lower
downpayment requirements.  Exports have
tumbled, investment growth has hit repeated
lows, and the stock market crashed 30 percent
in a matter of weeks, keeping policymakers
busy with an unprecedented array of support
measures, including a currency devaluation
and repeated attempts to increase lending.

Some of those measures, along with gains
made on stocks in a 150 percent run-up in the
year before the crash, have helped buyers like
Lilian Liu, a 33-year-old worker in the tourist
industry, who purchased a second home in the
eastern city of Hangzhou last month.

“It’s the policy that makes it possible to buy
my second apartment. Without lower down-
payments, I couldn’t make the decision this
time,” she said.

While policy measures and increased lend-
ing helped fuel a wave of pent-up home buying
in recent months, a huge overhang of unsold
houses in smaller cities is keeping the sector
under pressure.

China’s overall real estate investment growth
continued to slow in the first seven months of
2015, but property sales and housing invest-
ment improved.

Compared with a year ago, home prices still
fell 3.7 percent in July, easing from the previous
month’s 4.9 percent drop, Reuters calculated
from NBS data showed.  China Vanke, the coun-
tr y ’s  largest proper ty developer,  said on
Monday that the housing market was slowly
emerging from a year-long slump, but it would
take time to see a full recovery.

“ The number of land acquisit ions has
decreased, and inventor y is  slowly being
digested. It’ll take time, but it’s confirmed that a
recovery is ongoing,” said Vanke President Yu
Liang.

First tier leads the charge
An uptick in the property market will also be

welcomed by related industries, such as manu-
facturers and retailers of furniture and home
appliances.

Qiong Zhou, marketing manager at home
improvement chain B&Q (China), said the past
three months had seen year-on-year growth,
and monthly sales had kept growing since this
year’s Spring Festival, which fell in February.

The NBS data showed home prices across
China rose month-on-month in 31 of the 70
major cities monitored, up from 27 in June.

Prices in first-tier cities such as Beijing,

Shanghai and Shenzhen have been leading the
recovery.  “I’ve been watching the housing mar-
ket for several months,” said a Beijing lawyer
who gave his surname as Wang. “Upward is
surely the direction of home prices in Beijing. A
recent recovery in transactions helped me sell
my first flat quickly and got the money to buy
another one,” he said.  Beijing prices rose 1.0
percent last month from a year earlier, revers-
ing June’s drop of 1.1 percent, while Shanghai
prices were up 3.1 percent, compared with 0.3
percent in June.  The southern city of Shenzhen
was the top performer, however, recording the
fourth consecutive monthly rebound, up 23.6
percent in July from a year ago, following a 15.7
percent rise in June.

“We should pay high attention to overheat-
ing risks in some bigger cities,” said Yan Yuejin, a
property analyst at real estate services firm E-
House China EJ.N in Shanghai. —Reuters

Bumper to Bumper’s 2016
Chevrolet’s Cruze campaign

KUWAIT: Due to the unprecedented
mass appeal and great success, Bumper
to Bumper service centers extend their
biggest campaign of the year till end of
August, thereby offering customers
more chances to win the new 2016
Chevrolet Cruze. With every KD 25 spent
in any of Bumper to Bumper service cen-
ters, customers instantly receive a valu-
able gift through a scratch & win coupon
as well as a chance to participate in the
grand draw on the new 2016 Chevrolet
Cruze, scheduled to take place on
Wednesday, 9th September 2015. This
one-of-a-kind promotion, which began
on the 21st of June, has been available
for almost two months and a half, and
will end on the 31st of August.

The scratch & win coupon offers a
number of amazing instant prizes
including smartphones, watches, gift
vouchers from X-cite and many more, as
well  as desk items like pens, mugs,
lights, and other cool gifts. In addition,
Bumper to Bumper provides exceptional
expertise and competitive prices on
original spare parts and car services for
all car makes.

Founded in 1980, Bumper to Bumper
started as quick-service shops that spe-
cialized in replacing and repairing
exhaust systems. Five years later, in
1985, the brand Bumper to Bumper was
created as a unique concept in the
Kuwaiti  market.  Today, Bumper to
Bumper`s clear mission is to exceed
expectations by offering the best in car
maintenance and spare-parts services,
for both individual customers and cor-
porate owners. But what makes Bumper
to Bumper truly stand out is the highly-
trained crew of technicians and profes-
sionals, who collectively provide high
quality of service through state-of-the-

art equipment and auto maintenance
knowledge at affordable prices.

As one of the strongest local brands
in the country, with more than 150,000
vehicles serviced each year, in one of
150 service platforms in 8 service cen-
ters throughout the country, Bumper to
Bumper provides customers with total
convenience and peace of mind, dealing
with all makes and models of cars. At
Bumper to Bumper, the customer comes
first and each center is designed with
the customer’s comfort in mind, includ-
ing free wireless access, a spacious
lounge area, a cafÈ, a playroom and
much more.

Indeed, choosing Bumper to Bumper
service centers means turning over your
car to a crew of specialized technicians
which operates the most advanced
equipment and analyzing tools to pro-
duce a highly detailed report and an
accurate estimate of total cost of repair.
To top it off, Bumper to Bumper service
centers offer genuine spare parts for all
car models, as well as warranties for
parts and labor. Bumper to Bumper serv-
ice centers also offer easy finance solu-
tions such as installments and other pay-
ment plans.

Bumper to Bumper service centers
are strategically located throughout
Kuwait including Sharq, Fahaheel,
Shuwaikh and Jahra, and are also inte-
grated in Alfa Petrol Stations in Shaab,
Agaila, Shuwaikh and South Surra. With
this new extension until the 31st of
August, customers now have an even
bigger chance than ever to benefit from
Bumper to Bumper service centers’
exceptional services, and enter the big
draw to win the new 2016 Chevrolet
Cruze, in addition to other valuable
prizes. 

China home prices rise 
for third month in July

Modest recovery underway

MANILA: In this Thursday, Aug 13, 2015 photo, Benjamin Diokno, an economist at the
University of the Philippines and former Cabinet secretary, poses after an interview with The
Associated Press in Mandaluyong city, east of Manila, Philippines. The Philippines ranks 95th
out of 144 countries on a World Economic Forum survey of infrastructure quality. Its 2011-16
development plan promises to reduce the number of homes without access to power and run-
ning water and build ports, railways, power plants and cargo terminals. —AP

LONDON:  A relatively small group of
hedge fund managers has placed a
record bet on US oil prices declining fur-
ther in the months ahead. Hedge funds
and other money managers had accu-
mulated gross short futures and options
positions totalling 163 million barrels in
the main NYMEX light sweet crude con-
tract by Aug. 11, according to data
released by the Commodity Futures
Trading Commission.

The number of gross short positions
was up from 59 million barrels on June 2
and closing in fast on the record 179 mil-
lion barrels set back in March. The num-
ber of traders identified by the CFTC as
having shorts above the reporting
threshold has actually fallen slightly over
the same period, from 60 to 57.

The number of hedge funds with
reported short positions is not especially
high and well below the record 84 iden-
tified in March. But the average short
position has almost tripled since June,
from under 1 million barrels to almost 3
million, a record and nearly twice the 1.6
million barrels reported in March. The
CFTC data is anonymised to prevent
identification of individual traders so it is
not possible to know whether the 57
traders with large short positions last
week were the same ones as at the

beginning of June or a different group.
However, it seems safe to assume a

relatively small group of hedge funds
have made large mark-to-market profits
on short positions established more
than two months ago which they have
yet to close out.

The existence of large mark-to-mar-
ket gains provides a cushion enabling
hedge funds to ride out a small and
short-term rise in oil  prices, if  they
choose to do so.

The shorts are betting continued
oversupply, the resilience of US shale
production, the end of the summer driv-
ing season and autumn refinery mainte-
nance will depress WTI prices further.
But at some point these funds will have
to buy back a good proportion of their
short positions to book the profits. When
they do, US crude prices are likely to rise
substantially.

Experience shows the accumulation
and liquidation of both long and short
positions in WTI by hedge funds is cycli-
cal and closely correlated with the rise
and fall in prices.

The question is when and at what
price the funds start to buy back their
short positions, and whether the trigger
is fundamental news or a change in sen-
timent/strategy. — Reuters

KUWAIT: To mark the summer sea-
son, Hyundai Northern Gulf recent-
ly launched its 2015 season special,
the “Push Start Your Summer with
Hyundai” campaign, on a large
selection of 2015 and 2016 models.

The promotion offers new sedan
customers 5-year payment plans
with 4-year interest calculations,
gift vouchers worth KD100, and
offers all customers 1000 liters of
courtesy petrol cards and free regis-
tration and insurance.

The campaign includes the 2016
Tucson, featuring dual airbags, 17”
alloy wheels, LED lights and
Bluetooth connectivity; the 2016
Santa Fe with 18” alloy wheels,
cruise control, Bluetooth connectiv-
ity and parking sensors; and the
2015 Grand Santa Fe with global
navigation, 19” alloy wheels, leather
electric seats, LED interior lights, a
panoramic sunroof and Xenon
headlights.

“Push Start Your Summer with
Hyundai” runs to the 30th of
September, which demonstrates
Hyundai’s confidence in the quality
of its vehicles and Northern Gulf ’s
position as one of the brand’s
strongest dealers in the region. The
campaign comes alongside a host
of other value-added services the
company regularly offers, including
high valuations for trade-ins and
competitive service packages and
lifetime warranties at the cus-
tomer’s request. Coupled with great
prices on all models and flexible
financing plans through banks and
financial service institutions,
becoming a Hyundai owner has
never been easier.

“Hyundai is proud to launch its
summer campaign in its efforts to
ensure customer loyalty and we’re
hopeful people are as excited about
the promotion as we are. We’re con-
stantly looking for new and exciting
promotions to make Hyundai’s
exceptional vehicles even better
value,” said the company’s market-
ing spokesperson.

Northern Gulf constantly offers a
variety of promotions to ensure
customer satisfaction and to make
Hyundai’s vehicles accessible to all
with competitive and reasonable
prices. The company is also keen to
reinforce Hyundai’s global brand
value as a leading automotive
brand that has been able to com-
pete with older legacy brands. The
promotions stand as a tribute to
Hyundai’s customer-centric philos-
ophy, which places customer needs
at the top of its priorities, whether
before or after purchase.

‘Push Start Your Summer with Hyundai’

Northern Gulf launches
summer specials campaign

UK’s Menzies sets out case 
for keeping company united

GATWICK: John Menzies Plc, facing pressure from
investors to consider splitting its two businesses,
said that keeping its newspaper and magazine dis-
tribution and aviation units together was the “best
way forward”.

The more cash-generative distribution arm
could provide the firepower needed to expand an
aviation business that offers baggage handling
and other airport services, Chief Executive Jeremy
Stafford told Reuters yesterday.

“ The aviation business has a great deal of
opportunity around the world and as we take full
advantage of that opportunity it requires substan-
tial amount of cash to sustain our leading position
in that market,” Stafford said.

“Having a very strong cash-generative business
working alongside it gives us a winning formula.”

The pressure on Menzies management to deliv-
er on its strategy is likely to grow after it reported a
near 60 percent fall in pretax profit to 5.8 million
pounds ($9 million) in the six months ended June
30.

Operational problems at London’s Gatwick air-
port and the loss of a major contract with Spanish
airports hurt its aviation unit, the company said
yesterday.

Shares in the company fell as much as 7.5 per-
cent, before paring some losses. They were down
3.5 percent at 475 pence at 0940 GMT.

Shareholder Lakestreet Capital Partners AG sug-
gested in April that Menzies should consider split-
ting up, believing that both the units would be
worth more separately.

While Kabouter Management, Menzies’ largest
independent investor with a stake of about 10 per-
cent, echoed the sentiment, it was unclear if
Lakestreet was able to garner the support of the
Menzies family, which controls just over a fifth of
the company’s shares through various holdings.

Menzies has been seeking to expand its aviation
business as dwindling demand had limited growth
at the arm that distributes the Financial Times and
the Independent in Britain.

Lakestreet is now among Menzies’ top 5 share-
holders after disclosing in a filing on July 3 that it
had raised its stake to 6.027 percent from the
about 3 percent held at the time of its April state-
ment.

Menzies’ stock had risen roughly 26 percent
since Lakestreet ’s  Apri l  statement,  valuing
Lakestreet’s holding at slightly over 18 million
pounds. — Reuters

Hedge funds aggressively 
bearish towards US crude


