
Change is in the air. A change that took
root in bedrooms around the world and
is now taking boardrooms by storm.

That change is being spurred by the emer-
gence of enterprise mobility, and while the
complexities it introduces can be overwhelm-
ing for some businesses, the consequences of
ignoring it completely are far more serious.
Over the last few years, worldwide spending
on mobile devices has been growing at dou-
ble-digit rates year on year, leaving the relative-
ly modest growth rates of the rest of the tech-
nology market trailing in its wake. This growth
is beginning to show signs of slowing down,
but the implications of this powerful mobility
spending wave are now coming to the fore,
driving a profound transformation of business
models and a rise in stakeholder expectations.

Globally, desktops remain the most popular
method for accessing the Internet, but mobile
access is rapidly gaining ground. And with
good reason, as the devices we all take for
granted today are a far cry from their previous
incarnations. The first generation of smart-
phones mimicked the traditional PC logic, with
computing power primarily on the endpoint
device. For years, the priority of vendors was to
build PCs smaller, faster, and with larger mem-
ory or storage, and the early smartphones fol-
lowed the same approach, resembling note-
books but lacking the performance and con-
venience of their older siblings. 

Things started to change around the mid-
2000s. Fueled by the emergence of unlimited
data plans and the addition of essential
resources such as memory, this new genera-
tion of smartphones behaved more like termi-
nals than standalone PCs, drawing on apps and
resources running in enterprise datacenters.
And with cloud applications providing very
sophisticated services in real time, ably assisted
by 3G and 4G connectivity, the era of true
enterprise mobility was born.

Perhaps the most significant change, how-
ever, is that the rise of mobility has extended
the digital day as users browse the Web or
shop as they do other activities, with the incor-
poration of cameras, GPS, accelerometer, gyro-
sensors, barometers, and biometrics ensuring
the modern mobile experience is both unique
and compelling for users. And crucially, the
younger generation prefers mobile devices,
with almost one in five “millennials” being
mobile only. The implications of all this on the
enterprise IT landscape cannot be overstated.
Employees now expect the same seamless
user experience they enjoy at home to be repli-
cated in the workplace, a reality that has
prompted a surge in the implementation of

bring-your-own-device policies by organiza-
tions around the world. And that’s before we
even consider the changing expectations of
consumers, customers, suppliers, and partners.

As far as IT departments are concerned,
mobility translates into an exponential rise in
their infrastructure needs. Each smartphone is
designed to draw computing resources from
the enterprise infrastructure, and each new
mobile device introduced in the enterprise has
consequences on the cost, performance,
integrity, and security of the IT environment.
Traditional approaches are inadequate to sup-
port mobility as the number of apps explodes,
and the development and distribution of those
apps requires new skills, new processes, and
new platforms.

At the same time, other forms of mobility,
like wearables or computerized cars, are con-
tinuing to grow. The so-called “Internet of
Things” (IoT) is also expanding very rapidly and
continues to create new mobile needs. Indeed,
IDC expects IoT spending to exceed $1.7 trillion
in 2015 on the back of 15 billion devices. By
2020, this will have risen to $3 trillion and near-
ly 30 billion devices. Given this proliferation of
mobile devices, users will need more sophisti-
cated solutions to integrate all of their interac-
tions into a consistent and real-time experi-
ence. Mobility is pervasive, and all businesses
will need to adopt it as a critical part of doing
business in the next decade.

For the IT department, however, mobility
is just the tip of the iceberg: providing servic-
es, managing data, and enabling integration
are the less visible but more significant chal-
lenges. New platforms are remarkably dynam-
ic and unstable, and competent skills are rare.
Understanding how to manage new devices,
new developments, new services, and new
connectivity models while transforming the
enterprise infrastructure to support these
new requirements is a long and difficult jour-
ney that requires close cross-functional col-
laboration. 

The emergence of enterprise mobility pro-
poses profound change for the way in which
organizations do business, and if they are to
prosper in this new world of constantly chang-
ing business needs, they must understand
these new ways, assess the solutions that are
available, and select, prioritize, and successfully
design, develop, and implement a whole range
of mobility devices, apps, solutions, and servic-
es. This voyage of discovery will certainly not
be easy, but it’s one that every forward-think-
ing business should embark on sooner rather
than later, as the implications of missing the
boat on this one do not bear thinking about.
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MONTEREY: When it began 65
years ago, the Pebble Beach
Concours d’Elegance was just a
one -day affair.  Car enthusiasts
raced around Pebble Beach’s
famed 17-Mile Drive and hung
around afterwards to admire each
other’s hardware. Now the day has
become a week. It includes road
rallies, races, auctions, displays,
seminars, exhibitions, parties and,
underpinning it all,  marketing.
Lamborghini unveiled its newest
model -  the 700-horsepower,

$400,000 Aventador - here Friday.
Lalique, the crystal maker,
Wednesday released a book about
its history of “car mascots,” aka
hood ornaments. Tesla has a dis-
play tent.  Rolex, Credit Suisse and
others sponsor events. Korea’s Kia
hopes to creep into the luxury mar-
ket by offering test drives of its
K900 sedan, which is priced at
$54,000 and up.

The week’s events are spread
throughout the Monterey region,
from the tony-rustic Carmel Valley
to the gritty working-class town of
Seaside, home to Saturday ’s
tongue -in-cheek Concours
d’Lemons.  It’s a deliberately down-
scale celebration of Edsels,
Gremlins, Corvairs and Yugos -
some of history ’s worst cars.
Sunday’s Concours d’Elegance, on
the 18th fairway of the Pebble
Beach golf course, is focused
instead on finery, with Ferraris,
Bugattis, Hispano-Suizas and other
rarified cars competing for Best-in-
Show honors.  Expected atten-

dance for the day is up to 25,000 at
the show itself, and more at side
events.

Hard-core enthusiasts arrive for
the 6 a.m. “Dawn Patrol” to watch
the 200-or-so cars on display, all by
invitation only, roll onto the 18th
fairway while the morning mist
rolls in from the adjacent Monterey
Bay.  This year’s featured categories
and classes include Ferrari, pre-war
British sports cars and the Lincoln
Continental on its 75th anniversary
year. “It ’s the Super Bowl of car

shows,” says Dave Magers, CEO of
Mecum Auctions, which this week-
end sold a Porsche once owned by

the late actor Steve McQueen for
$1.95 mill ion.  At the swank
Bonhams auction at Carmel Valley’s
Quail Lodge, some cars could fetch
more than 10 times that price.  All
told, collectors are expected to
spend more than $400 million on
cars sold at auction during the
week.

The week of excess everything
includes epic traffic jams that can
stretch for miles along California
Highway 1.   “As a resident,  we
hate it,” says retiree Marty Goss, a
long-time Carmel resident.  “It’s a
huge influx of traffic and people.

But it is great for the local econo-
my.” Indeed, the local convention
bureau expects more than 85,000
visitors will drop more than $50
million on hotel rooms, restau-
rants and bar tabs. Concours pro-
ceeds go to local charities. The
number of Car Week events has
proliferated such that Sports Car
Market, a collectors magazine,
publ ishes a  special  Monterey
issue that offers attendees blunt
advice.  “Get up early to avoid
traffic,” the magazine states, “and
carefully pick your events to avoid
epic burnout. —Reuters

Cars on the fairway! 
Pebble Beach Concours culminates auto-mania week 
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NOTTINGHAM: A gaming console that was the forerun-
ner of today’s PlayStation and Xbox has been brought
back to life more than 30 years later after an online
fundraising campaign by nostalgic fans.  The ZX Spectrum
became a classic after its release in Britain in 1982 and its
success helped introduce a generation to computing and
simple but addictive games. Its newly created successor,
the handheld ZX Vega, replicates the original’s signature
rainbow stripes on a black rectangular joypad with red
arrow buttons.

Players can access 1,000 retro games stored in the
memory by linking to a TV screen. The first 4,000 have
already rolled off the production line of the SMS Electronics
factory on the outskirts of the central English town of
Nottingham, produced by company Retro Computers. It all
kicked off with a crowdfunding campaign backed by the
inventor of the original, Sir Clive Sinclair, something of a
legend in the history of video games. The campaign aimed
to raise £100,000 ($156,000, 140,000 euros) in two months,
offering to sell the new version for £100 each. 

The target was reached in 36 hours. For David Levy, CEO
of Retro Computers, the success of the campaign is no sur-
prise. “There are a huge number of people from the 1980s
who played the Spectrum, enjoyed it, and want to have the
same experience again,” Levy said.  “And quite a lot want
their children to see what they were enthusiastic about 30
years ago.” More than five million units were sold of the
original Spectrums, affectionately known as “Speccys”, one
of the first home computers to be widely used in Britain.
But it eventually lost out to competition from Japanese

giants Nintendo and Sega. “It was the PlayStation, the Xbox
of its day,” said gamer Jonathan Cauldwell, a fan of the con-
sole for 30 years.

The nostalgia business 
Faced with cinematic game graphics and virtual

reality headsets, renewed enthusiasm for the simple

concepts and pixellated graphics of yesteryear is
fuelling a revival of “retro” games from decades past.
“Spectrum games are quick and fun, you pick them up,
you play them, you put them down, and that’s all there
is to it,” said Cauldwell. “Games nowadays, from modern
consoles, are big complicated things.” 

Several factors have combined to fuel the return of
simple games: the emergence of independent devel-
opers with limited budgets, but also the boom in
mobile phone games-aimed to take up little memory
and be accessible to a wide audience. Damien Duvot,
who reviews games on YouTube under the handle
MrMeeea, said it comes down to the lack of imagina-
tion. “You turn around, and suddenly re -do what
worked in the past,” he said.  For players keen to buy
original older consoles, the search can quickly become
expensive. Websites such as Lukie Games or DK Oldies,
whose motto is “gaming like it’s 1985”, can charge $140
to $300 for an original 1980s Nintendo Entertainment
System (NES), with games going from $8 to $45.

“It ’s what I call the business of nostalgia,” says
Duvot, who advises viewers on where to find bar-
gains on old games. “A few years ago I found NES
games for three or four euros. Now some are sold for
hundreds of euros. This is money-making, pure and
simple.” Buyers must also contend with the risk of
getting a broken console or illegal copies. By resur-
recting the ZX Spectrum, which was discontinued in
1992, Retro Computers is serving this market while
attracting new players. — AFP 

Gaming fans resurrect beloved 1980s ZX Spectrum in UK

Leaked NSA’s info show 

AT&T helped spy agency
WASHINGTON: The US National Security
Agency has used a unique, decades-old partner-
ship with AT&T to snoop on Internet usage,
according to newly disclosed documents leaked
by Edward Snowden.  The documents provided
by the former NSA contractor and reviewed by
The New York Times and ProPublica described a
“highly collaborative” telecom giant that demon-
strated an “extreme willingness to help.”

The Times said it was unclear whether the
programs are still operational in the same way
today. The documents were dated from 2003 to
2013.  AT&T granted the NSA access to billions
of emails that traveled through its domestic
networks, and helped the spy agency wiretap
all online communications at United Nations
headquarters, the documents show.  AT&T has
provided the Internet line to the world body’s
headquarters.  Company spokesman Brad
Burns insisted that “we do not provide informa-
tion to any investigating authorities without a
court order or other mandatory process other
than if a person’s life is in danger and time is of
the essence.” 

“For example, in a kidnapping situation we
could provide help tracking down called num-
bers to assist law enforcement,” he said. In the
documents, AT&T and other companies are not

identified by name but rather codenamed. One
of the oldest programs, Fairview, was launched
in 1985 and involves AT&T, the Times and
ProPublica said, citing several former intelli-
gence officials.  A Fairview fiber optic cable dam-
aged during the 2011 Japan earthquake, for
example, was repaired on the same date as an
AT&T cable.  The program spied on the UN head-
quarters Internet line in response to an order by
the special US Foreign Intelligence Surveillance
Court, the documents show. 

Washington has since told the UN it would
not collect data on its communications.  Verizon
and the former MCI-which Verizon purchased in
2006 - are part of another program, codenamed
Stormbrew. AT&T began providing to the NSA
some 1.1 billion domestic cellphone calling
records a day in 2011, after a “push to get this
flow operational prior to the 10th anniversary of
9/11,” the newly released documents showed.
That same year, the NSA spent $188.9 million on
Fairview, more than twice the amount on the
next-largest corporate program, Stormbrew
($66.8 million). Intelligence officials had initially
said that the phone calls the NSA had collected
were mostly from landline, not cellular, phone
records, after Snowden first revealed the wire-
tapping program. — AFP 

NOTTINGHAM: A technician holds up a new ZX spectrum console at the factory in Nottingham. A
gaming console that was the forerunner of today’s PlayStation and Xbox has been brought back to
life over 30 years later after an online fundraising campaign by nostalgic fans. — AFP 

CALIFORNIA: A 1995 Nissan nicknamed the ‘Mad Maxima’ is displayed during the Concours d’LeMons car show in Seaside, California. — AFP 

CALIFORNIA: A BAC Mono sports car is displayed on the ‘Concept
Lawn’ on the eve of the Concours d’Elegance in Pebble Beach,
California. — AFP 

CALIFORNIA: Skeletons sit in the front seat of a 1976 Chevy Impala
‘cop car’ during the Concours d’LeMons car show in Seaside,
California. The event which ‘celebrates the oddball, mundane and tru-
ly awful of the automotive world’ is a spoof of the Concours
d’Elegance car show concept. — AFP 

KUWAIT: Contrary to allegations made in a Reuters news
story, Kaspersky Lab has never conducted any secret cam-
paign to trick competitors into generating false positives
to damage their market standing. Such actions are unethi-
cal, dishonest and illegal. Accusations by anonymous, dis-
gruntled ex-employees that Kaspersky Lab, or its CEO, was
involved in these incidents are meritless and simply false.
As a member of the security community, we share our
threat intelligence data and IOCs on advanced threat
actors with other vendors, and we also receive and analyze
threat data provided by others. Although the security mar-
ket is very competitive, trusted threat data exchange is a
critical part of the overall security of the entire IT ecosys-
tem, and we fight hard to help ensure that this exchange is
not compromised or corrupted. 

In 2010, we conducted a one-time experiment upload-
ing only 20 samples of non-malicious files to the VirusTotal
multi-scanner, which would not cause false positives as
these files were absolutely clean, useless and harmless.
After the experiment, we made it public and provided all

the samples used to the media so they could test it for
themselves. 

We conducted the experiment to draw the security com-
munity’s attention to the problem of insufficiency of multi-
scanner based detection when files are blocked only
because other vendors detected them as being malicious,
without actual examination of the file activity (behavior).
After that experiment, we had a discussion with the
antivirus industry regarding this issue and understood we
were in agreement on all major points. Read more here: 

https://securelist.com/blog/incidents/30613/cascading-
false-positives/ In 2012, Kaspersky Lab was among the
affected companies impacted by an unknown source
uploading bad files to VirusTotal, which led to a number of
incidents with false-positive detections. To resolve this issue,
in October 2013, during the VB Conference in Berlin there
was a private meeting between leading antivirus vendors to
exchange the information about the incidents, work out the
motives behind this attack and develop an action plan. It is
still unclear who was behind this campaign.

Kaspersky Lab denies report
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