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KUWAIT: Lexus International has
announced its call for entries for the
Lexus Design Award 2016. First launched
in 2013 to foster the growth of ideas that
can contribute to society, this interna-
tional design competition aims to sup-
port up-and-coming creators from
around the world.

The theme for the Lexus Design
Award 2016 is “Anticipation”. At Lexus,
we strive to develop products and serv-
ices by anticipating the needs of people
and society. This year’s applicants are
encouraged to submit innovative
designs and unique interpretations that
are true to the essence of the theme.

Lexus Design Award 2016 provides an
opportunity for twelve finalists and their
works to receive an introduction to the
design community and beyond at Milan
Design Week 2016*. In addition, four of
the finalists will develop prototypes of
their designs while receiving support
from globally recognized design men-
tors. The maximum production budget
allotted to the development of each pro-
totype will be increased to three million
yen (around USD $twenty four thou-
sand). The finalists will present their
designs in the Lexus booth, after which
the Grand Prix winner will be selected
from among the four prototypes
through final review by the judges.

Previous Lexus Design Award winners
are actively displaying their talents
around the world. Examples include
Emanuela Corti and Ivan Parati’s Sense-
Wear, which was named the first-ever
Grand Prix winner in 2015. Sense-Wear

has been exhibited in Tokyo and
Moscow alongside the works of other
2015 finalists. 2015 panel finalist Yuzo
Azu is now preparing his INSTAMP for
commercial release at Lexus dealerships
in Japan. Sebastian Scherer, whose work
Iris was named one of the winners in
2014, has launched his own design label
and exhibited at Milan Design Week
2015.

Mark Templin (Executive Vice
President of Lexus International) said,
“For Lexus Design Award 2015, finalists
gave amazing presentations at the Milan
Design Week. These helped make the
award a huge success. Whatever the
field of design, we encourage applicants
for 2016 to submit their most creative
ideas that are aligned with our theme of
Anticipation.”

According to Takayuki Yoshitsugu,
Chief Representative, Middle East and
North Africa Representative Office, TOY-
OTA Motor Corporation, “Over the last
three years, the Lexus Design Award has
resulted in the discovery of many talent-
ed designers while providing a unique
opportunity for finalists to benefit from
the experience of being mentored by
acclaimed designers and then exhibit
their design prototypes at one of the
design calendar ’s most important
events. We look forward to the 2016 edi-
tion and experiencing new ideas from
gifted designers all around the world.
We would also like to acknowledge the
support from our customers who have
appreciated the novelty and fresh ideas
that have emerged as a result of this

award.”
Entries to the Lexus Design Award

2016 competition will be accepted from
August 10 through October 18. The
twelve finalists will be announced in ear-
ly 2016.

*The world’s largest design exhibi-
tion, also known as Salone Del Mobile,
with numerous events including furni-
ture, fashion and many world-renowned
brands. The “Lexus - A Journey of the
Senses” exhibit in 2015 earned high
acclaim and won the “Best Entertaining”
award at the “Milano Design Award”
competition.

Details of participation in Lexus
Design Award 2016 Competition

Title Lexus Design Award 2016
Application period August 10 - October
18, 2015. 

Theme Anticipation Judging criteria
• True to the essence of “Anticipation”

with uniqueness in its interpretation
• Consistent with the ideas of Lexus

“DESIGN” 

Judges 
Paola Antonelli, Aric Chen, Toyo Ito,

Birgit Lohmann, Alice Rawsthorn Tokuo
Fukuichi (Lexus International).

Mentors 
Neri & Hu, Max Lamb, Elena

Manferdini, Snarki tecture 

Award categories 
Lexus Design Award 2016 - Twelve

finalists

One Grand Prix winner (selected from
the four prototype winners)

• Four prototype winners (selected
from the twelve finalists)

• Eight panel finalists

Prizes/benefits
• Twelve finalists will be invited to

Milan Design Week 2016.*
• Four winners among the twelve

finalists will receive up to three million
yen (around USD $ twenty four thou-
sand) each to cover prototype produc-

tion costs. The four winners will create
prototypes between January and March
2016, through sessions with their
assigned mentors.

• The four prototypes and eight pan-
els will be exhibited at a Lexus exhibition
space during Milan Design Week 2016.

• Each of the twelve finalists will be
asked to give a presentation at Milan
Design Week 2016, after which a single
Grand Prix winner will be named from
among the four prototypes through final
review by the judges.

It’s about ‘Anticipation’ as Lexus 

Design Award 2016 opens for entries
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MUMBAI: The strategic investment of Etihad
Airways into Jet Airways is delivering strong
results for both airlines across areas including
network growth, revenue enhancement and
operational and cost improvements, senior exec-
utives from the airlines said today.

Speaking at a media conference in Mumbai,
Naresh Goyal, Jet Airways’ Chairman; James
Hogan, Etihad Airways’ President and Chief
Executive; and Cramer Ball, Jet Airways’ Chief
Executive also gave other details of the signifi-
cantly improved results for the Indian carrier.

The two airlines together now offer more
flights to and from India than any other airline,
with a 21 per cent share of the country’s boom-
ing international air travel market. 

Since Etihad Airways’ 24 per cent investment
in Jet Airways was finalised in November 2013,
the two airlines have increased from nine to 15
the number of direct routes between India and
Abu Dhabi, introduced wide-bodied aircraft on
key routes, and increased to multiple daily
flights in some markets.

Addressing the media Goyal, Hogan and Ball
said that the airlines now offer a combined total
of 40,000 seats each way, each week between
India and Abu Dhabi. This has resulted in more
choice and better connectivity for guests travel-
ling out and into India from across the world. 

Naresh Goyal said: “Our strategic collabora-
tion with Etihad Airways includes network inte-
gration, joint sales effort, sharing of resources,
collaborated procurement and knowledge trans-
fer. All of these have enabled us to leverage cost
advantages and economies of scale to the even-
tual benefit of our guests, as well as our employ-
ees.”

“Together with Etihad Airways, we now oper-
ate over 4,300 international flights a month,
more flights to/from India than any other airline
and provide our guests with an unparalleled
global and domestic network, with perhaps the
best and most convenient connectivity.”

In terms of the combined network, Jet
Airways now has its 9W code on Etihad Airways
flights to 33 destinations across the world, while
Etihad Airways now places its EY code on 60 Jet
Airways routes, mostly within India. 

The airlines have also aligned their schedules
between Abu Dhabi and India to improve flight
connectivity between their networks, substan-
tially increasing choice for passengers on both
airlines.

James Hogan said: “Before our equity deal
with Jet Airways, we had two per cent of the
international traffic out of India. Today, with Jet
Airways, we have 21 per cent of the market, and
combined, we are the dominant carriers out of
India.

“Jet Airways is now our number one equity
partner for revenue and passenger contribution
on Etihad Airways. India is now Abu Dhabi’s
number one source market for international visi-
tors.”

He added that the first year of the partner-
ship had delivered significant benefits for Jet
Airways, for consumers, and for the Indian econ-
omy. “Jet Airways is a perfect partner for us.It is a
strong, recognisable brand in India, has an

established network and infrastructure, a skilled
workforce and a large customer base. 

“Etihad Airways is an active investor and a
strategic partner. We provided fresh capital and
financial stability for Jet Airways, assisted global
network growth, increased flight connectivity,
and delivered efficiencies through activities
including joint procurement and resource shar-
ing.”

In the first six months of 2015 Etihad Airways
transferred more than 235,000 guests onto Jet
Airways’ network into India through its code-
share partnership, with Jet Airways providing
182,000 guests onto the Etihad Airways network.

The improved Jet Airways performance fol-
lowed a number of other key strategic moves
that had been taken, including the airline’s
return to being a single brand with a full service
offering, the standardization of its Boeing 737-
800 fleet and a refreshing and reconfiguring of
cabins on its Airbus A330 and Boeing 777 air-
craft.

Cramer Ball said that Jet Airways’ return to
single brand full service product strategy has
been successful: “In an increasingly competitive
environment we are adding value through our
consistent full service product supported by the
‘Guest First’ service philosophy.”

“Our overall value proposition that includes
complimentary lounge access at airports for fre-
quent fliers, quality inflight catering across all

flightsand an award winning loyalty programme
is receiving very positive acceptance in the mar-
ket,” he added.

Further benefits accrued to Jet Airways
through membership of Etihad Airways Partners,
a new coalition of like-minded airlines, working
together to align their networks, schedules, and
loyalty rewards programs, and seeking opportu-
nities to cooperate on activities which reduce
costs and increase revenues. 

Other members of Etihad Airways Partners
are Etihad Airways, Alitalia, airberlin, NIKI, Air
Serbia, Air Seychelles and Etihad Regional.

Goyal said: “The benefits of our alliance with
Etihad Airways will continue to emerge, high-
lighting the significance of this strategic rela-
tionship. We will continue to work towards
building a stronger base for the future by taking
decisions that are in the long term interest of all
our shareholders.”

Hogan concluded: “Our partnership strategy
has provided value to Jet Airways in excess of
USD2.5 billion and is delivering lower operating
costs and greater efficiency for our two airlines,
and contributing strongly to the Indian econo-
my. “Most importantly we are delivering more
choice to consumers flying to, from and within
India,” he said. “In just over one year, our partner-
ship has made significant progress - but there
are still many challenges to tackle, but also excit-
ing opportunities ahead.”

MUMBAI: (left to right) Cramer Ball, Jet Airways’ Chief Executive; Naresh Goyal, Jet Airways’
Chairman; James Hogan, Etihad Airways’ President and Chief Executive Officer.
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KUWAIT: Commercial Bank of Kuwait
held the Al Najma Account draw on
16th August 2015.

The draw was held under the super-
vision of the Ministry of Commerce &
Industry represented by Abdulaziz
Ashkanani.

The winners of the Al Najma Daily
Draw are :-
Ashley Louis Sequeira KD 7000
Mohammad Shafiq Mohammad KD
7000
Shaker Ahmed Al Fahed KD 7000
Karam Abdulshafi Hammad KD 7000
Tariq Hussain Khadim KD 7000

The Commercial Bank of Kuwait
announces the biggest daily draw in
Kuwait with the launch of the new
Najma account. Customers of the bank
can now enjoy a KD 7,000 daily prize
which is the highest in the country and

another 4 mega prizes during the year
worth KD 100,000 each on different
occasions: The National Day, Eid Al Fitr,
Eid Al Adha and on the 19th of June
which is the date of the bank’s estab-
lishment.

With a minimum balance of KD 500,
customers will be eligible for the daily
draw provided that the money is in the
account one week prior to the daily
draw or 2 months prior to the mega
draw. In addition, for each KD 25 a cus-
tomer can get one chance for winning
instead of KD 50.

Commercial Bank of Kuwait takes
this opportunity to congratulate all
lucky winners and also extends appre-
ciation to the Ministry of Commerce
and Industry for their effective supervi-
sion of the draws which were conduct-
ed in an orderly and organized man-
ner.

Al Tijari announces

the winners of

Al Najma account

KUWAIT: Malabar Gold & Diamonds, the
leading jewellery retailer unfurled the
details of its exclusive & unique campaign-
‘Jewellery Maintenance Carnival’ giving the
customers a golden opportunity to restore
& repair jewellery possessions for free.  The
jewellery chain will do free maintenance
even if the jewellery is bought from other
jewelers as well. This one month long cam-
paign will start from August 13 and will run
until Sept 12. 

To add more glitter to this occasion,
group announces their exclusive ‘Zero
Deduction Exchange’ offer, where buyers
can exchange 22 K gold ornaments pur-
chased from any of the GCC countries and
purchase new jewellery by paying only

making charges, without any deduction in
gold rate. Customers can also browse
through the new jewellery assortment
added in to the most admired exclusive
brands in the jewellery segment that
includes Ethnix - Handcrafted Designer
Jewellery, Era - Uncut Diamond Jewellery,
Mine - Diamonds Unlimited, Divine- Indian
Heritage Jewellery, Precia - Precious Gem
Jewellery and Starlet - Kids Jewellery. 

All the stores in GCC & Far East also fea-
ture masterpieces from India, Pakistan,
Bahrain, Turkey, Italy and Singapore with
unique exchange offers and buyback poli-
cies. The jewellery chain also offers lifetime
free repair and maintenance service for all
its products. 


