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SAN FRANCISCO/MUMBAI:  Facebook is trying
to lure skeptical advertisers in India with fea-
tures such as free email support for questions
about advertising and advice on increasing
sales in a bid to boost revenue from its second
biggest market. Facebook has 132 million users
in India, trailing only the 193 million in the
United States, according to the company, and
the country is critical for the Menlo Park,
California, social network’s global expansion.
But so far, the payoff has been small: Facebook
earns 15 cents per user in India every quarter,
compared to the $7 to $8 it makes on each U.S.
user, according to analysts.

Facebook does not break out its revenues in
India, but Neil Shah, an analyst at Counterpoint
Research, a Hong Kong-based technology con-
sulting firm, estimates it brings in $15 million a
quarter, far behind the $350 million he esti-
mates Google earns there per quarter.

Google, which set up in India in 2004, has

been in the Indian market six years longer than
Facebook, and its search ads are more familiar
to advertisers there than the display ads
Facebook offers. The business-boosting fea-
tures, described to Reuters by company execu-
tives and Indian business people, are aimed at
advertisers such as Mohit Khattar, managing
director at online grocery company Godrej
Nature’s Basket, one of the roughly 60 to 65 mil-
lion small- and medium-sized businesses in the
country.

He said he began advertising on Facebook
about two months ago as the company
ramped up its online presence. He found that
advertising in-store events and sales helped
attract customers, but would not provide spe-
cific figures.

“Since our customers are on Facebook, we
are on Facebook.It’s that simple,” Khattar said.
Facebook declined to say how many staff mem-
bers it has in India or how much it has invested

since it launched operations there in 2010.
But the world’s largest social network says it

has seen early signs its efforts are working. The
company unveiled a new type of ad designed
specifically for India last year, called “click to
missed call.” Users click a button on an ad,
which automatically calls an advertiser. The user
hangs up - to save them the charge for the call -
and the advertiser calls back with a pre-record-
ed message. Garnier Men, a leading men’s hair
care company in India and a unit of beauty
products giant L’Oreal SA, saw online sales
more than double by using click to missed call,
according to Facebook and the company.

TV ADS
But Indian advertisers still overwhelmingly

flock to television ads and remain skeptical of
the value of advertising on social media, ana-
lysts and business executives said.

“Advertisers in India are not warmed

enough to social media as a concept of market-
ing,” said Shah, the Counterpoint analyst. “We
really need to help them see how Facebook
pages and advertising will help grow their busi-
nesses,” said Andy Hwang, Facebook director of
small- and medium-sized businesses for Asia
Pacific.

For instance, the company advises business-
es to create interactive Facebook pages and use
Facebook Messenger to interact with cus-
tomers as a way of increasing sales. Technology
companies have turned to India and other mar-
kets in Asia for growth because the region con-
tains two-thirds of the world’s population. Asia
is Facebook’s fastest-growing region, with 57
percent year-over-year growth in monthly
active users.

India alone has 1.3 billion people, second
only to China, and Facebook increased the
number of users there by 22 percent last year.
On the other hand, only 252 million people in

India have Internet access. Expansion in India is
also important because of the “China factor.”
Facebook, like Google Inc and Twitter Inc , is
shut out of the biggest market of all due to the
Communist government’s concerns over con-
trol of information.  Other tech companies, such
as eBay and Yahoo, have struggled to crack the
Chinese market.

Getting more Indian users “drives success, or
at least the perception of success,” said Jaideep
Mehta, vice president and general manager for
International Data Corporation Southeast Asia.

Facebook said it plans to use its strategy in
India for other emerging markets such as Brazil,
Indonesia and Mexico, which are Facebook’s
third-, fourth- and fifth-largest markets by users.

That makes success in India even more
important for its global expansion. For the sec-
ond quarter of this year, 51.3 percent of
Facebook’s $4 billion in revenue came from out-
side the U.S. and Canada.—Reuters

GLENDALE: If it weren’t for someone
willing to entertain a new idea, the new
“Star Wars” droid, BB-8, wouldn’t be
rolling into living rooms this holiday sea-
son. The robot - which looks like a
mechanical head on a spinning ball -
was the brainchild of filmmakers behind
“Star Wars: Episode VII - The Force
Awakens,” who were unaware their pup-
petry-animated character could function
in real life.

But in July 2014, the CEO of
Lucasfilm-parent Disney, Bob Iger,
showed secret images of BB-8 to a start-
up company called Sphero. It was one of
the inaugural class of companies Disney
brought into a three-month program
meant to nurture their entrepreneurial
spirit and maybe generate a money-
making product.

It was like Force lightning hitting pay
dirt. Sphero’s founders dummied up a
functioning prototype that very night, an
innovation that now sits in a special
locked room in its headquarters in
Boulder, Colorado.

“Imagine sitting down with Bob Iger
and him pointing to something the
whole world wants to know about,” said
Sphero CEO Paul Berberian. “And you get
to see something that you’ve been work-
ing on. What a magical stroke of luck.”

Disney’s “accelerator” is the kind of
program being adopted by big compa-
nies like Microsoft, Barclays, Nike and
Volkswagen. The idea is to invest a small
amount in a handful of startups, set
them up in cheap office space, mentor
them, and launch them on a trajectory
for more funding, product development,
and possibly business deals.

Disney now plans to give the BB-8 toy
made by Sphero a big push in
September online and in Disney Stores
before the movie opens in December. It
also took a minority stake in Sphero,
which has raised $81 million so far.

Kevin Mayer, Disney’s chief strategy
officer, says the accelerator program is
less about earning a quick profit and
more about dreaming up innovative
products and injecting Disney’s upper
management with energy and ideas.

“There’s a different form of excite-
ment that you get when you have new
people whose  company is on the line
and it’s a make-or-break moment for
them,” Mayer said. “All the executives
who came in and mentored - to a per-
son - enjoyed it tremendously and came
out feeling more energized than they
went in.” The secret to success?
Corporations must “give first” - in other

words, be free with their time, advice
and contacts without an expected
return, says David Cohen, the CEO of
TechStars, which administers 18 differ-
ent accelerators, half of which are linked
to major corporations.

Seeking an immediate benefit
through an exclusive distributor relation-
ship or a guarantee of a future equity
stake at a predetermined price can limit
good ideas and turn away potential
applicants on the cusp of trying to
broaden their market reach.

“That’s what corporate America is still
learning,” Cohen said. “Once (corpora-
tions) are helpful, in turn, (the startups)
are probably happy to have them invest
more or buy the company.”

Already funded with roughly $30 mil-
lion before joining Disney’s accelerator,
Sphero didn’t need the $120,000 invest-
ment that all participants are awarded.
Instead, it was looking to tap into
Disney’s storytelling expertise to human-
ize its toy and gain access to Disney’s
senior management team. The relation-
ship helped open the door to Sphero
becoming the licensed maker of the BB-8
toy, get distribution agreements with
major retailers and polish its in-store
presence. “I can’t express how much
they’ve essentially backed up the truck
to help us,” Berberian said. “It’s humbling.”

Accelerators are becoming an
increasing source of innovation for major
companies.  Accelerator operators like
TechStars and Plug and Play Tech Center
pair large companies like Home Depot,
Johnson and Johnson, Citibank and
Coca-Cola with startups that could bene-
fit from their connections and experi-
ence. Meanwhile, large companies are
scouring the landscape for ideas that can
help them stay ahead. Microsoft has run
410 companies through its accelerator
program since 2012, and even acquired
one in 2013 - MetricsHub - which helps IT
managers keep an eye on their cloud
computing resources and save money
through automation. The product is now
given to customers of the Windows
Azure cloud computing service for free.

But not all accelerators work. Media
Camp, an accelerator run by Time Warner
Inc.’s Turner and Warner Bros. units, was
shut down last year after three years.

Hal Gregersen, executive director of
the MIT Leadership Center, says embrac-
ing new ideas can be difficult for large
organizations, especially those focused
on results, execution and improving
profits from existing business lines.

“New ideas will never be nurtured for

success by results-driven executives who
either don’t know how to innovate them-
selves, or truly don’t honor others who
do,” he said. “Because most of these ideas
are long leaps of faith.”

This year’s class of 10 startups has
already taken up residence at the Disney
space in Glendale, across the street from
its interactive and consumer products
division. On a recent visit, the startups’
CEOs introduced themselves and their
projects as Mayer walked around the
room asking questions.

MakieLab, the maker of custom-
made dolls made using 3-D printers, was
looking to explore pairing its technology
with Disney characters, like its Princess
line. Mayer thought out loud about
teaming up MakieLab with a graduate of
last year’s class, Tyffon, which adapted its

zombifying photo app for Disney charac-
ters from “Frozen” to “Star Wars.”

“If you could mesh that with a 3-D
printer and have the whole thing come
out in a 3-D doll, now we’re talking,”
Mayer said. Tan Le, CEO of Emotiv, said
she hoped her brainwave-reading head-
set might follow in Sphero’s footsteps.
Software developers have proven they
can use the headset to direct self-driving
cars. Other applications include helping
disabled people drive wheelchairs.

Le was well aware her device imparts
upon its wearer powers eerily reminis-
cent of the Force from “Star Wars.”

“The opportunity to embed a prod-
uct into the ‘Star Wars’ franchise is enor-
mous,” she said.  “We think our relation-
ship with Disney can be a real game
changer for us as well.”—AP

NEW YORK: A group of mainly US-based
stock traders and computer hackers in
Ukraine made as much as $100 million in
illegal profits over five years by conspiring
to use information stolen from thousands of
corporate press statements before their
public release, US authorities said on
Tuesday. Prosecutors announced charges
against nine people in an insider-trading
case that marks the first time criminal
charges have been brought for a securities
fraud scheme involving hacked inside infor-
mation, in this instance 150,000 press
releases from distributors Business Wire,
Marketwired and PR Newswire.

“This is the story of a traditional securi-
ties fraud scheme with a twist - one that
employed a contemporary approach to a
conventional crime,” Diego Rodriguez, FBI
assistant director-in-charge, said at a news
conference.

Prosecutors said the Ukraine-based
hackers, who were given “shopping lists” of
press releases by the traders, improperly
accessed press statements before the dis-
tributors planned to release them to the
public. The hackers created a “video tutorial”
to help traders see the stolen releases and
were paid a portion of the profits from
trades based on the information in them,
prosecutors said.

The nine people were indicted by grand
juries in Brooklyn, New York, and Newark,
New Jersey, on charges that they made $30
million in illegal profits starting around
February 2010.

Five were arrested on Tuesday.
International arrest warrants were issued for
the other four. The US Securities and
Exchange Commission in a related civil law-
suit charged 17 people and 15 corporate
entities, and said that thefts of inside infor-
mation resulted in more than $100 million
in illegal profit.

The SEC said the network included
traders in New York, Cyprus, France, Malta
and Russia. It is seeking civil penalties, and
has already obtained court-ordered asset
freezes.

Law enforcement officials have warned
companies for years about securing their
computer networks against hackers, whose
victims over the past two years have includ-
ed leading retailers and US government
personnel.

“This case illustrates how cyber criminals
and those who commit securities fraud are
evolving and becoming more sophisticat-
ed,” U.S. Attorney Paul Fishman in New
Jersey said at the news conference. “The
hackers were relentless and they were
patient.”

Fishman said the distributors, who were
not charged with wrongdoing, provided
“fabulous cooperation” in the probe.

The breaches could put more pressure
on the information distribution business,
which was founded decades ago and
depends on clients trusting the distributors
with sensitive information.  In recent years,
prominent U.S. companies including
Google, Microsoft, Wal-Mart Stores and
Tesla have started to release important
information on their own websites or social
media platforms, reducing their depend-
ence on the business wires.

The three distribution companies all
released statements touting their coopera-
tion with authorities and their security
measures.

Business Wire, a unit of Warren Buffett’s

Berkshire Hathaway Inc, said it hired a secu-
rity firm to test its systems. “Despite
extreme vigilance and commitment, recent
events illustrate that no one is immune to
the highly sophisticated illegal cyber-intru-
sions that are plaguing every aspect of our
society,” it said in a statement.

PR Newswire, a unit of Britain’s UBM Plc,
said it also takes security very seriously,
while Marketwired said it is protected by
world-class security, monitoring and pre-
vention practices.

SENSITIVE CORPORATE NEWS
The indictments said the news releases

included sensitive corporate information
such as financial results that would later
become public. Foreign shell companies
were used to share the money made from
the insider trading, officials said.

“The traders were market-savvy, using
equities, options and contracts for differ-
ences to maximize their profits,” SEC Chair
Mary Jo White said at the news conference.

Authorities said the scheme involved
trades on such companies as Acme Packet
Inc, Align Technology Inc, Caterpillar Inc,
Dealertrack Technologies Inc, Dendreon
Corp, Edwards Lifesciences Corp, Hewlett-
Packard Co, Home Depot Inc and Panera
Bread Co.

The indictment in Brooklyn charged four
traders: Vitaly Korchevsky, 50, a former
hedge fund manager from Pennsylvania;

Vladislav Khalupsky, 45, of Brooklyn and
Odessa, Ukraine; and Leonid Momotok, 47,
and Alexander Garkusha, 47, of the US  state
of Georgia. The charges included securities
fraud, wire fraud and money laundering
conspiracy.

Korchevsky appeared without a lawyer
in federal court in Philadelphia. He was
released on a $100,000 bond and told to
surrender his passport, but later on Tuesday,
a judge in Brooklyn stayed his release order,
authorizing law enforcement to keep him in
custody until a bail hearing can be held in
Brooklyn. A prosecutor told the court that
Korchevsky was a flight risk with $5 million
at his disposal and that he had traveled
abroad 42 times since 2010. Korchevsky’s
wife told the judge that 99 percent of her
husband’s travel was in his role as a pastor.

The indictment made public in New
Jersey charged Ivan Turchynov, 27, and
Oleksandr Ieremenko, 24, alleged hackers
who live in Ukraine; Pavel Dubovoy, 32, a
trader from Ukraine; and Arkadiy Dubovoy,
51, and his son Igor Dubovoy, 28, traders
from Georgia.

Arkadiy Dubovoy and Igor Dubovoy
appeared in federal court in Atlanta, while
Momotok and Garkusha made court
appearances in nearby Gainesville. All four
were scheduled to be in court again today.
One indictment quotes online chats in
which Ieremenko told Turchynov on March
25, 2012, that he had “bruted” the log-in
credentials of 15 Business Wire employees,
and told an unidentified recipient in Russian
on Oct. 10, 2012, that “I’m hacking
prnewswire.com.”

SEC investigators found the traders by
using technology that identified both suspi-
cious trading and relationships among
traders, White told reporters. She said those
charged “went to great lengths to evade
detection” and the SEC sorted through mil-
lions of traders, thousands of earnings
announcements and gigabytes of data on
IP addresses.—Reuters

Hackers stole secrets for up to 
$100m insider-trading profit

Facebook struggles to sell advertising in India 

Startup energy brings 
BB-8 droid toy to life

ANAHEIM: In this April 16, 2015 photo, producer Kathleen Kennedy
(right) looks down at the BB-8 droid, featured in the upcoming film,
“Star Wars: The Force Awakens,” during the Star Wars Celebration at
the Anaheim Convention Center. —AP

NEWARK: A poster board detailing an insider trading scam involving hacking is
displayed at the start of a news conference in Newark. An international group of
hackers and stock traders made $30 million by breaking into the computers of
newswire services that put out corporate press releases and trading on the infor-
mation before it was made public, federal prosecutors said Tuesday. —AP

MUMBAI: India’s high flyers have proudly
welcomed the appointment as Google’s
new chief executive of Sundar Pichai, the
latest home-grown engineer to rise to
the top of the US corporate world. Pichai,
named head of the Internet titan on
Monday, was born to humble beginnings
in the southern city of Chennai and stud-
ied engineering at the Indian Institute of
Technology (IIT) in Kharagpur before
heading to America to further his studies
and career.

Pichai, who started at Google in 2004,
joins an illustrious club of Indian-origin
business leaders who have made it to
prestigious chief executive positions
overseas, including Indra Nooyi at
PepsiCo and Ajay Banga at MasterCard.

The 43-year-old also follows a well
trodden path of Indians-including
Microsoft boss Satya Nadella and Nokia
head Rajeev Suri-who have trained at the
prestigious engineering institutes, where
competition for limited places is fierce.

“Congrats @sundarpichai well
deserved,” Nadella posted on Twitter. “I
am sure all IITs are celebrating today.
Proud of you @sundarpichai,” tweeted
Padmasree Warrior, Cisco’s outgoing chief
technology officer who studied chemical
engineering at the IIT in New Delhi. 

‘BEST AND BRIGHTEST’ 
Hundreds of thousands of aspiring

engineering students sit a gruelling exam
every year to battle for a place at the pub-
licly funded IITs dotted around the coun-
try. “Engineering as a discipline has been
one of the most sought after in India, so
it’s very logical that the best and the
brightest aspired to get into that,” human
resources expert Padmaja Alaganandan
told AFP. “The students have already
demonstrated determination and
resilience to get in, so from there if
launched on a global canvas it represents
a very, very strong pool of talent,” added
the executive director at
PricewaterhouseCoopers in Bangalore.

Pichai’s family lived in a two-room
apartment where he slept on the living
room floor, according to local media. He
was attracted to technology partly
because of his father’s job as an electrical
engineer at a factory. Pichai left India for
America after reportedly winning a schol-
arship to Stanford University and later

studying at the Wharton School at the
University of Pennsylvania.

Alaganandan said the tough and
competitive atmosphere at IITs coupled
with a masters from elite American
schools was a winning formula.

“They have come up through a very
competitive stream and have taken on
adversity in that sense. With exposure to
different cultures it’s an extremely suc-
cessful combination,” she said.

Vikram Dhawan, director of Equentis
Capital in Mumbai, said many Indians
who have succeeded at the very top
overseas have been able to quickly adapt
to America’s workplace cultures.

“A common thread is the adaptability
of Indian professionals to the local system
and environment. That is the key. I think
there has absolutely been some
Americanisation of these individuals,” he
told AFP. Dhawan said multinational cor-
porations were increasingly looking to
developing countries for the “next big
name”.Indians often had an advantage
over many of their Asian peers thanks to
their proficiency in the English language,
he said. India, with a population of 1.25
billion, produces about a million engi-
neering graduates a year and has earned
a reputation for its booming IT outsourc-
ing business, thanks to its large English-
educated workforce. —AFP

New Google chief joins 
illustrious Indian club

SAN FRANCISCO: In this Thursday, May 28, 2015 file photo, Sundar
Pichai, senior vice president of Android, Chrome and Apps, waves
after speaking during the Google I/O 2015 keynote presentation in
San Francisco. —AP


