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Recently married, Namrata Raut returned
to her family home in rural western India
to paint hundreds of Ganesha idols

ahead of a major Hindu festival celebrating the
elephant-headed deity. Pen, in Maharashtra
state, is renowned for its exquisitely designed
and beautifully colored statues of the auspi-
cious god, which are sold around the world
providing the lifeblood of this small communi-
ty. 

“There are about 350 workshops in the
town and they all require many artists,” Raut
tells AFP, putting the finishing touches on
another brightly painted carving of Hinduism’s
most recognizable god. “I got married a month
ago and live in Mumbai now but I’ve returned
to help out. The industry is key to people’s
livelihoods here. It fills the stomachs of fami-
lies,” the 28-year-old adds. Ganesh Chaturthi is
a hugely popular 11-day religious celebration
that honors Ganesha, the son of Lord Shiva
and the goddess Parvati. The festival is cele-
brated annually across India and is marked by
Hindus in every corner of the globe.

In the weeks leading up to Ganesh
Chaturthi around 250,000 idols are made in
workshops lining the streets of Pen, a town of
30,000 people around 75 kilometers outside

Mumbai. The idols depict the one-tusked, four-
armed Ganesha sitting holding a sweet delica-
cy. While some artisans operate all year round,
the majority, like Raut, work part-time for the
cottage industry, in seasonal employment that
dominates the rural economy of India.  Her
father’s workshop sells about 2,500 idols every
season. The statues are made from clay or plas-
ter and dipped in a white coating before being
painted exactly to the customer’s specifica-
tions.

Eco-friendly Ganeshas 
Sagar Pawar, the owner of one of Pen’s

largest Ganesha idol-making factories, says his
workshop churns out 25,000 statues every
year, some of which are sent abroad. “Just in
this year we have sold our Ganesha idols in
London and in America also,” Pawar tells AFP
proudly. In another workshop just around the
corner, Dipak Samel points to a glass cabinet
containing an elaborately-painted sculpture of
the elephant god, unusually with a feather
attached. “This one is going to Bangkok,” he
says. “My store has been in operation for 60
years. We make idols ranging in size from six
inches to twelve feet, costing between 50 and
30,000 rupees,” Samel explains.

This year’s Ganesh Chaturthi runs from
September 17 to 27 and culminates with the
idols being ritually immersed in water.
Mumbai, India’s commercial capital, tradition-
ally hosts some of the largest gatherings with
tens of thousands dipping idols in the Arabian
Sea at beaches along the city’s coast.

In recent years there has been a drive by
activists to raise awareness of the environmen-
tal damage that the immersion causes. The
workshops in Pen are taking note, increasingly
making eco-friendly idols out of natural clay
that dissolve in water rather than less
biodegradable plaster.

They are also turning to non-toxic watercol-
ors and natural products such as turmeric and
multani mitti, a light clay popularly used in
skin care, rather than chemical paints to color
the statues. “Customers want eco-friendly idols
now,” says Pawar. — AFP 

An Indian artist gives the finishing touches to idols of the elephant-headed
Hindu God of prosperity, Lord Ganesha at a workshop in Pen village, in Raigad
district of the western state of Maharashtra. — AFP photos

Indian artists paint plaster idols of the elephant-headed Hindu God of prosper-
ity.

Workers carry a plaster idol of
the elephant-headed Hindu

God for delivery from a work-
shop in Pen village.

Namrata Raut,28, gives the finishing touches to a plaster idol.

Idols adorn Indian town before Hindu festival

Leslie Fram started seeing the problems that
women were facing in country music when
she came to Nashville four years ago to lead

CMT’s music strategy division. A former rock radio
programmer, she immersed herself in the song-
writer community and was blown away when she
heard Brandy Clark performing at the tiny
Bluebird Cafe. Grammy-nominated Clark, an artist
who has penned hits for Miranda Lambert and
Kacey Musgraves, was not being played on coun-
try radio.

“That was an eye opener for me,” Fram said.
“There were artists that were too country for coun-
try radio.” Frustrated by a decline in the number of
female artists and tired of the party song cycle on
radio, women are trying to take back the micro-
phone and pushing for quality - and equality - in
country music.

While country music radio has historically been
male-dominated, the issue about the lack of
women getting air time picked up steam this
spring when radio consultant Keith Hill said coun-
try stations that want better ratings should play
fewer female artists.

Hill also referred to women as the “tomatoes”
of country radio’s salad, with male artists like Luke
Bryan and Blake Shelton being the leafy greens.
That analogy solidified fears that female artists
were getting systematically shut out of commer-
cial radio. The industry publication, Country
Aircheck, reported that the percentage of female-
voiced singles, which includes bands and solo
artists, in the annual top 100 country songs fell
from a high of 38 percent in 1998 to just 18 per-
cent in 2014.

Women-led songs 
Onlythree songs with female voices are in this

week’s Top 25 of Billboard’s Hot country songs
chart, with Little Big Town’s “Girl Crush,” Cam’s
“Burning House” and Maddie & Tae’s “Fly.” And “Girl
Crush” and Carrie Underwood’s “Something In the
Water” are the only women-led songs to hit No 1
this year. “My worry is, is there a place for some-
thing like ‘The House That Built Me’?” FrAm said of
Lambert’s Grammy-winning hit song. “Would that
see the light of day now?” 

Luke Bryan, the reigning entertainer of the
year at the CMA and ACM Awards, said that the
country music community needs to take a deeper
look at why there’s a lack on women on the radio.

“The music industry can get real, real busy and
fast-paced and you look up, and you realize, ‘Man,
there isn’t a female artist per se in the Top 10 or
even in the Top 20 right now, and there was only
one or two that broke in the mix,’” he said. “I think
it’s about the ACMs and CMAs even forming some
maybe committees to talk about it and see what’s
going on in the radio community - it’s a whole
industry situation to sit down and determine what

can be done better to promote women in the for-
mat.” Those conversations are starting to happen.

CMT’s Fram, along with Rounder Records vice
president Tracy Gershon and music columnist
Beverly Keel, created a collective of women in the
music industry called Change The Conversation
that works to mentor and educate each other.
“Change The Conversation is not that you need to
play every female artist that is out there ... for us,

it’s about the best song wins,” Fram said.
Last month Lambert held a charity show that

featured her singing with the genre’s best song-
writers, male and female, to raise funds for a new
scholarship for women musicians and artists. But
for female artists who are still waiting for their
opportunity, the only thing they can do is focus on
the music.

Rising duo Maddie & Tae came out swinging
when they skewered male country artists’ portray-
al of women on “Girl In A Country Song,” which hit
gold status and peaked at No 3 on the country
charts. Now on tour with Dierks Bentley, the pair

said they’ve had to prove to the fans that they
belong on that stage with the men. “We are new
to the scene and we are females, but I feel like we
can live up to the expectations,” said 19-year-old
Tae Dye. “We can hang with the guys.” — AP 

“The Gift of Failure: How the Best
Parents Learn to Let Go So Their
Children Can Succeed” (Harper), by

Jessica LaheyA new book written by a school-
teacher has a simple yet compelling message for
parents: Back off.

In “The Gift of Failure: How the Best Parents
Learn to Let Go So Their Children Can Succeed,”
author Jessica Lahey pushes back against heli-
copter parenting, which she acknowledges hav-
ing fallen victim to when raising her own chil-
dren. “(T)oday’s parents simply are not allowing
their child to muck about in the unpleasant,
messy experience of failure long enough to
come to terms with the shortcoming of plan A
and formulate plans B, C, D and E.” It’s the kids
who have failed and regrouped, Lahey writes,
“who will create true innovation and change the
world” because they think creatively, aren’t afraid
to try new strategies and show resolve when
they hit bumps in the road.

This approach emphasizes the long view of
parenting, which is to raise children who are
equipped to make their own way in the world.
The stakes in childhood are relatively low, so
Lahey argues that it behooves parents to let
their children take the reins and not short-circuit
their learning.

Lahey cites decades of research on the per-

haps unintuitive way parents can encourage
academic success in their children: “If parents
back off the pressure and anxiety over grades
and achievement, and focus on the bigger pic-
ture - a love of learning and independent inquiry
- grades will improve and test scores will go up.”

On the topic of homework, Lahey favors a
complete hands-off approach, even when your
child seems to have hit a stumbling block. “Not
all answers come immediately. Give children
time and silence to think,” Lahey writes. “Not only
will it teach them to value quiet; it also shows
them that you value the process of coming up
with the answer as much as the answer itself.”

Experience failure 
Beyond academics, Lahey advocates the

return of children as useful, contributing mem-
bers of the family and, again, allowing them to
experience failure. “When the child who loaded
those food-laden plates into the dishwasher
unloads the dishwasher, she will discover that
crust food on the plate,” Lahey writes, “and you
will have the opportunity then to explain how to
prevent that mistake in the future.”

This tongue-holding parenting extends to
the playground and playdates, too. Children
learn how to interact with others through free
play with other children, Lahey writes. “Adults
should give kids  the space and freedom to learn
this language and work out the tough social
moments for themselves because those fights,
tussles, silent treatments, and breakups are,
despite the tears and heartbreak they cause,
invaluable opportunities for growth.”

Furthermore, Lahey advocates withholding
judgment on your child’s social choices, even
when it comes to a friend you perceive as a bad
influence. “Making, keeping, and deciding when
and how to part with friends is part of your
child’s education.”

The book, expounding on the themes of a
viral article Lahey wrote in the Atlantic, is heavily
researched and rich with references to other
excellent books like “Mindset” by Carol Dweck
and “The Power of Habit” by Charles Duhigg. The
last third of the book meanders from the issue of
failure but is still useful, with sections dedicated
to executive function skills and advice on devel-
oping a positive relationship with your child’s
teacher.—AP

New book urges 
parents to let kids fail

Diamonds have always been referred to as ‘Girls best
friend’ and there is no contesting this claim. A
change to the above statement however seems to

be the increasing preference for solitaire diamonds rather
than just diamonds. Solitaire is used to describe a single
diamond or gemstone set into piece of jeweler. People pre-
fer to buy solitaire diamond rings for their engagement or
wedding. A single diamond in which the size varies from
0.3 to 1 carat is normally used and the fast moving.
Solitaire rings are very popular because of its elegance.
Over the last 6 to 12 months, there has been a substantial
increase in the preference for solitaire diamonds among
customers. 

In addition to the demand for solitaire diamonds for
engagement and wedding rings, there has been an
increase in solitaires for gifting to celebrate anniversaries
and special occasions. ‘It is interesting to see the new trend

of using solitaire diamonds to celebrate 5th or 10th wed-
ding anniversaries and special occasions emerge strongly
in the recent past among customers especially the age
group of 25 - 40. As a preferred jewelry retailer for dia-
monds, we have developed new jewelry collection focus-
ing on solitaires as well as showcase a wide collection of
loose solitaires in various sizes, color and quality.’ said Mr.
Shamlal Ahmed, Managing Director - International
Operations at Malabar Gold & Diamonds.

Recently a customer had made a purchase of 2 solitaire
diamonds worth over AED 1.4 million. We met with the
customer to understand his outlook in buying such expen-
sive solitaire diamonds. Mr JS Chandhok, who is the
Director of Goldline Group which has business operations
in over 15 countries, had purchased the solitaire diamonds
for his daughter as a gift. ‘I always give the best to my
daughter and it’s the same reason why I decided to buy the

solitaire diamonds from Malabar Gold & Diamonds. It is a
priceless gift and an asset for the family.’ said Mr JS
Chandhok.

The confidence of customers in diamonds especially
solitaire diamonds are increasing day by day and this is a
promising trend. The preference seems to be due to the
eye catching inherent beauty of solitaires and the fact that
solitaires do appreciate its value in the long term. ‘While
buying a solitaire diamond, the customer should exercise
great attention and ensure that they buy only from reput-
ed jewelry retailers. One should also demand certificates
for the diamonds from leading certification agencies like
IGI or GIA’ said Mr. KP Abdul Salam, Group Executive
Director - Malabar Gold & Diamonds.

Women push for equality, 
quality in country music

Tae Dye, (left) and Maddie Marlow, of the musical group Maddie & Tae, perform at the
CMT Music Awards in Nashville. — AP 

Solitaire Diamonds - The latest trend in gifting


