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As part of its commitment to sup-
porting the communities in
which it operates, Canon Middle

East, a leader in imaging solutions, is
constructing a school in Senegal in
partnership with non-profit buildOn,
building further on its support to Dubai
Cares, the philanthropic organization
founded by His Highness Sheikh
Mohammed Bin Rashid Al Maktoum,
Vice President and Prime Minister of
the UAE and Ruler of Dubai.

BuildOn, is an international organi-
zation committed to breaking the cycle
of poverty, illiteracy, and low expecta-
tions through service and education.
The innovative digital leader will pro-
mote primary education for children
between the ages of six and twelve in
the village of SoupeSerere as part of its
social responsibility towards the those
in need in Africa, one of its fastest grow-
ing markets. The primary school, which
is being built with the aid of 13 Canon
employees who visited Senegal from
July 20 -26, will be complete 12 weeks
hence. There are over 167 million illiter-
ate people in Africa.

The Canon employees worked side
by side with the local community mem-
bers during their visit to start construc-
tion on the school. buildOn and the
community signed a covenant stating
each party’s contribution to the project
before construction begins. The
covenant states that buildOn provides

the engineering, materials, skilled labor
and project supervision for the school.
The community provides a gender-
equal leadership team, voluntary
unskilled labor, land for the school,
local materials and a promise that girls
and boys must be sent to school in
equal numbers.

The week-long volunteering initia-
tive complements the ‘Adopt a School’
initiative by Dubai Cares, which Canon
ME had supported last year by donat-
ing over AED 100,000 raised by its
employees. The new school will provide
a safe area for children to learn and for
teachers to teach in the village of
SoupeSerere. Following the construc-
tion of the school, Dubai Cares, along
with its partner buildOn, will engage a
minimum of 60 illiterate adults in an 18-
month adult literacy and life skills class
taught in the new school. 

Moreover, Canon Middle East and
Canon Emirates, along with their cus-
tomers and Facebook fans collected
textbooks and educational materials,
through the ‘Books4Cause’campaign
from July to October 2014. These will
be directly donated by Canon to the
school for its library.  Currently, the
existing school building houses 92 stu-
dents, and less than half of these are
girls. They are tutored by two teachers
who oversee grades 1 -3, in an area
where the closest other school is a four
kilometer walk. With the addition of the

new 2-classroom school, more children
in the village will have access to pri-
mary education. The new furnished
school will seat 150 students per school
and will be equipped with separated
Ventilated Improved Pit (VIP) latrines
for girls and boys. It will also offer an 18-
month adult literacy and life skills class
for 60 adult men and women.

Anurag Agrawal, Managing
Director, Canon Middle East said: “Our

support to building the school in
Senegal underlines our commitment
to make a positive difference in the
world. It reflects our Kyosei philosophy
of serving the communities with active
participation from our team members.
We are thankful to Dubai Cares for the
opportunity to partner in this initiative.
With the campaign, and the opening
of the school at the end of 2015, we are
helping to shape future citizens by pro-

viding primary education to them.”
Rosann Jager, Vice President
International Programs, buildOn said:
“The partnership with Dubai Cares and
the support of Canon Middle East has
allowed buildOn to expand our pro-
grams and provide a safe and inspiring
environment for learning.  The contri-
bution of Canon Middle East goes far
beyond the donation to build the
school.  

We have found that the presence of
a donor group in the village living and
working side by side the villages pro-
motes the importance of education for
all children in the community, but even
more for girls.  It allows an intimate
connection between the donor and the
villagers which is very unique to
buildOn. We look forward to connect-
ing Canon ME to other villages in the
developing world and breaking the
cycle of poverty, illiteracy, and low
expectations together.” Thanking
Canon Middle East for its on-going sup-
port, Tariq Al Gurg, Chief Executive
Officer, Dubai Cares said: “There are mil-
lions of children in the developing
world who have no recourse to educa-
tion, making these nations vulnerable
to crippling socio-economic crises in
the coming years. 

As global citizens, we need to con-
front this situation and take decisive
action in countering it. The corporate
world has a significant role to play in
this and Canon, through their ongoing
support for our programs, has emerged
as an example of effective corporate
citizenship and social leadership.”
Canon Middle East serves as an active
partner in the communities it operates
in, by working with governments, sci-
entific, academic, humanitarian, and
arts and culture organizations, to inte-
grate corporate social responsibility
across all elements of the business. 

Canon Middle East to educate underprivileged Senegalese kids

Joyalukkas Jewelry picked the final winner
for its ‘Drive your Dream’ campaign.
During this event, customers had the

opportunity to win 12 Audi Cars and 3kg Gold.
The promotion received an overwhelming
response and other than the 12 Audi cars,
shoppers also won Gold coin as prizes.  “We
are thankful for the customers overwhelming

response to our ‘Drive your Dream’ promotion.
We gave away many exciting prizes and the
reaction from each winner was priceless. To
see our customers participate in such great
numbers is always a great source of encour-
agement. 

The ‘Drive your Dream’ offer was one of the
many promotions we organized, in an effort to

make every experience for customers a
rewarding one.” Said John Paul Joy Alukkas,
Executive Director, Joyalukkas Group. The final
draw was held on 9th August, 2015 at the
Joyalukkas, Panasonic Tower Kuwait City
showroom. The winner of the final Audi car
was Leira Johnson. When Leira Johnson was
called to inform her of her incredible winning,

she was totally overwhelmed with emotion
and said “Wow, this is dream come true, I love
Joyalukkas!!!”. 

After ‘Drive your Dream’ Joyalukkas Jewelry
will continue to offer many such initiatives to
keep their customers excited and reward them
whenever possible. The “world’s favorite jewel-
er’ is renowned for their collection of over One

million designs in all formats of precious jew-
elry i.e. Gold, Diamond, Polki, Precious Stone,
Platinum & Pearl. They offer many exciting
brands and showcase the widest range of
designs to suit all budgets and tastes. The 6
times in a row Superbrand currently is a chain
of 105 showrooms across 10 countries around
the world.

Joyalukkas announces ‘Drive your Dream’ campaign winners

Movenpick Hotels & Resorts has
secured its own piece of paradise
in one of Asia’s most exclusive holi-

day destinations, having signed a deal to
manage the Sol Marina Resort, which will
soon be renamed Movenpick Resort
Boracay, in the Philippines. Located in the
north west of the island on idyllic Punta
Bunga Beach, famed for its white powdery
sand and aquamarine waters and consid-
ered one of Asia’s luxury resort hotspots, the
upscale 333-key property will start welcom-
ing guests in December 2015.

The property will not only shore up
Movenpick’s presence in the Philippines,
where it already manages Movenpick Hotel
Mactan Island Cebu, but also bolster the
hospitality firm’s portfolio of resort proper-
ties in top Asian locations. In Thailand the
company operates two resorts in Phuket
and one on Koh Samui, while construction
is underway on properties in leisure desti-
nations such as Pattaya, Thailand, Quy
Nhon, Vietnam and Bali, Indonesia. “Signing
a property in Boracay is a significant devel-

opment for Movenpick, as it cements our
presence in one of Asia’s most established
resort destinations,” explains Andreas
Mattmuller, Chief Operating Officer,
Movenpick Hotels & Resorts, Middle East
and Asia.

“Punta Bunga Beach, with its crystal-
clear waters and soft white sand, is
unspoiled and truly idyllic, attracting dis-
cerning travelers from all over the world
from both the upscale leisure and corporate
meetings segments.” Mattm¸ller also notes
how the Filipino culture marries well with
Movenpick’s ‘We make moments’ guest
promise, which guides the hospitality firm’s
service ethics world over. “The Filipinos have
a happy attitude towards life; in the
Philippines you will always receive a warm
welcome,” he adds.

Movenpick Resort Boracay will comprise
a cluster of three buildings nestled around
the lagoon pool with most of the resort’s
rooms and suites boasting sea views.
Designed to give guests the ultimate luxury
experience, the Presidential Suite will be

housed in a stand-alone villa, featuring two
bedrooms and a private pool. Key resort
features will include family rooms; a kids
club for young children and a games area
for teens; and several dining outlets includ-
ing Italian, Japanese and Korean restaurants
plus a lobby lounge, beach club and swim-
up pool bar. Meetings and events facilities
will span a ballroom that can accommodate
up to 450 guests for a seated dinner, three
multi-function rooms and a boardroom.

The property’s owner, Ambassador
Alfredo Yao, who is also the founder and
owner of the Philippines’ largest beverage
producer, Zest-O and a partner in AirAsia
Zest, Philippines, says signing the manage-
ment agreement with Movenpick Hotels &
Resorts marks the start of a “new exciting
era” for the resort. “The rebranding of Sol
Marina as Movenpick Resort Boracay will
mark a new beginning for our beautiful
property, steered by the capable team at
Movenpick Hotels & Resorts, which has a
formidable reputation as one of Asia’s top
resort operators,” says Yao. 

Movenpick Hotels & Resorts secures
its own piece of Philippines paradise


