
ABU DHABI: Etihad Airways is celebrating social media
success after being named winner of the Best Emerging
Airline on Social Media Award at the SimpliFlying
Awards 2014, and for having reached one million
Facebook fans globally.

The SimpliFlying Awards recognise the best social
media campaigns and practices in the aviation industry.
The winners were announced at a glittering ceremony
during the Travel Distribution Summit North America in
New York this week, attended by more than 400 travel
and hospitality executives.

A rigorous process of public voting and an expert
panel of judges selected the UAE flag carrier as winner
of the Best Emerging Airline on Social Media Award, in
recognition of the airline’s sophisticated strategy, engag-
ing content, targeted promotions and campaigns, and
focused community management over the past 12
months.  Etihad Airways undertook various initiatives on
its social networking pages to engage fans and build a
stronger bond with them, alongside generating revenue
for the airline. The pages provide real-time news
updates about the brand, sponsorships, route additions,

products and services, special offers and brand-engag-
ing games.

Peter Baumgartner, Etihad Airways’ Chief Commercial
Officer, said: “Social media channels have become a vital
part of our broader digital and communications activity.
This award further inspires us to be pioneers in the global
travel industry in terms of recognising and harnessing the
power of social media, and telling the Etihad Airways sto-
ry in innovative ways.”

Shashank Nigam, SimpliFlying’s CEO, said: “Etihad
Airways has adopted a methodological approach to social
media marketing, resulting in a dramatic increase in
engagement over the last year, particularly around the
launch of their new Boeing 787 Dreamliner and Airbus
A380 products, which will be taking to the skies in
December. The airline came from behind and has taken
the competition by storm.”

LinkedIn, the world’s largest professional network on
the Internet, recently revealed Etihad Airways as the most
influential brand headquartered in the UAE based on
engagement among LinkedIn’s membership of 313 mil-
lion professionals. The ranking follows a number of suc-

cessful campaigns the airlineran on the platform, taking
its number of followers above 120,000.

Fresh from its social media achievements and recogni-
tions, Etihad Airways has reached the historic milestone of
one million fans on its Facebook page and over 100,000 fol-
lowers on its Twitter account (@EtihadAirways). The airline
has witnessed considerable growth in the number of social
media usersover the past year, more than doubling its
Facebook ‘likes’ with an additional 512,000 fans and
increasing its Twitter followers by 75 per cent. 

In celebration of theachievements, the airline has
launched a ‘#OneMillionMoments’ social media promo-
tion in which fans can share photos of their memorable
Etihad Airways travel moments using Facebook, Twitter or
Instagram for the chance to win a pair of Economy Class
flight tickets to anywhere on the airline’s flight network.
The competition is open until 30 September 2014, after
which a panel of judges will choose the best entry. For
more information, and to view the full terms and condi-
tions for the promotion, visit Etihad Airways’ Facebook
page.  To expand its social media reach further, Etihad
Airways has launched a new Pinterest account, which will
be used as a destination and inspirational marketing tool.
It will allow fans to connect and engage with the airline
directly through content on the Pinterest boards, featur-
ing popular destinations across the network, world-class
products and services, and exciting travel ideas.

“We are thrilled to launch our new Pinterest account,
which will anchor Etihad Airways as a key channel on the
internet for travel planning. Pinterest has enormous
potential to reach our target market and create brand
associations through visually-appealing content,”
Baumgartner added.

Pinterest has become increasingly popular, especially
among women, with more than 70 million registered
users worldwide, of which 40 million are monthly active
users. It is considered second only to Facebook in social
media in terms of sending referral traffic to websites.

Etihad Airways continues to broaden its social media
offerings and plans to develop an official blog and launch
new brand accounts in multiple languages. These new
endeavors are all part of an enduring effort from Etihad
Airways to improve the experience of fans of the airline,
who can stay connected with the airline by visiting any of
its social media channels:

Facebook: www.facebook.com/etihad.airways
Twitter: www.twitter.com/etihadairways
Instagram: www.instagram.com/etihadairways
Google+: https://plus.google.com/+etihad
YouTube: www.youtube.com/etihadairways
LinkedIn: www.linkedin.com/company/etihadairways
Pinterest: www.pinterest.com/etihadairways
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KUWAIT: Abdulmohsen Abdulaziz Al-Babtain Co, the
exclusive dealer of Renault cars in Kuwait, announced the
best offer on Renault Duster, Safrane and Fluence with
shocking prices. This offer is valid till September 30 at
Renault Al-Babtain Al-Rai showroom.

Renault Fluence is available with special price starting
from KD 3,650 only with all its great options. Renault
Fluence is a one of best sedan at its group, which targeted

the markets around the world, and customers with differ-
ent tastes have chosen it.  Renault Safrane, This vehicle has
unique design that combines comfort and luxury design
for unbelievable price of KD 4,650 starting from only. 

Renault Duster, which celebrated one million clients
around the world due to its elegancy and multiple
options, is still going on. This model offers the driver and
the passengers’ complete feeling of comfort and safety

when driving on roads of the city and around it, as well as
the main road, highways or off road.  Renault Duster 2015
is available for special price starting from KD 3,699 only.

Abdulmohsen Abdulaziz Al-Babtain Co is working to
maximum to always be ranking on top of the leading car
dealers in Kuwait. The Company is also keen to meet the
needs of all its clients and is doing its best to meet their
expectations through offering such special promotions

on different models of the new Renault vehicles.   The var-
ious models of Renault represent symbol of excellence,
safety and exciting driving. It offers the driver inner spe-
ciousness and outer modern innovative design. In addi-
tion it was designed with latest innovative technology
that provides unforgettable driving experience. Renault
provides models to meet the different needs of all its
clients.     

Al-Babtain launches mega offers on Renault vehicles

Offer includes Renault Duster, Safrane and Fluence 

KUWAIT: ASAR - Al-Ruwayeh & Partners (ASAR), Kuwait’s
leading and most prominent corporate law firm and one of
the region’s top tier firms, recently participated at the year-
ly Euromoney conference that took place at the JW
Marriott hotel in Kuwait. The platform included the partici-
pation of senior government officials, market experts and
businessmen, discussing this year’s subject on new dynam-
ics of Finance and Investment, with particular focus on the
recent developments in the Kuwaiti financial sector.

Ahmed Barakat, Managing Partner at ASAR, addressed
the conference on the significant impact of the legal
regime that governs Public Private Partnership(PPP) proj-
ects and the recent changes in this area.  The new amend-
ments were commended as they brought together many
improvements over the old BOT (Build-Operate-Transfer)
law No 7 of 2008, in particular, the new provisions facilitat-
ing the financing of new and upcoming mega projects and
allowing foreign investors to mortgage their assets and
pledge and sell their shares to other investors during the
new prolonged concession period of 50 years to recoup
their initial investment.

Barakat also said: “As experienced corporate lawyers, we
eagerly look forward to the issuance of the relevant imple-
menting regulations to have the PPP Law put into effect in
early 2015. We applaud the government and parliament for
taking proactive and positive measures to fill in the legisla-
tive gaps and implement these rules in such a challenging
market like Kuwait.”

Barakat also commented on the gradual implementa-
tion of the Basel III capital adequacy standards as part of
the major developments in the banking and finance sector,
where foreign banks are now allowed to open more
branches creating a healthy competition versus the local
banks.

With dedicated offices in Kuwait and Bahrain coupled
with its associated offices and relationships, ASAR provides
clients across an extensive range of industry sectors with

comprehensive legal advice and support for their business
activities in Kuwait, across the GCC and beyond. 

The firm has been consistently rated as the leading cor-
porate and commercial law firm in Kuwait by reputable
legal guides such as the Chambers Global Guide,
International Financial Law Review and the Legal 500. In
2013, ASAR was named as the “Best Law Firm in Kuwait
2013” by the International Financial Law Review (IFLR), the
market-leading guide for financial law firms worldwide.
The firm also won the “Best Restructuring Deal in the
Middle East” award by IFLR during the same year followed
by the Banking and Finance, as well the dispute Resolution,
Legal teams of the Year awards by Acquisition International
in 2014.

ASAR - Al-Ruwayeh & Partners (ASAR) is Kuwait’s leading
tier one corporate law firm, and one of the most prominent

firms operating across the GCC. ASAR provides clients with
comprehensive legal support for their business activities.
Together with its office in Bahrain, the firm advises a broad
array of local and international businesses in both the pub-
lic and private sectors. 

ASAR operates across an extensive list of practices that
include agency & distributorships, corporate & commercial,
mergers & acquisitions, banking & finance, franchising,
construction projects, shopping and maritime, securities,
commercial litigation and arbitration, offset, taxation,
Islamic finance, restructuring, intellectual property as well
as private client services. 

The firm has been consistently rated as the leading cor-
porate and commercial law firm in Kuwait by legal guides
such as the Chambers Global Guide, International Financial
Law Review and the Legal 500. 

ASAR shares views on Kuwait’s

recent legislative developments

Al-Ruwayeh & Partners participates in Euromoney Conference

CBK launches 

Al-Tijari 3D

Secure for credit

card holders

KUWAIT: Commercial Bank of Kuwait, in collaboration with
both Visa (Verified by Visa) and MasterCard (MasterCard
SecureCode), announced the launch of Al-Tijari 3D to
enhance security for all credit and prepaid cardholders
against any possible fraudulent attempts they may be
exposed to while shopping online.    

Commenting on the new 3D Secure system, Paul Daoud
General Manager - Retail Banking Division said  that the
new system is mainly designed to provide peace of mind
to customers while shopping online  by providing more
safety to their online transactions and make that will make
online shopping a safe and pleasant experience, where the
credit card or prepaid cardholders will be required to set
up user name and password for each card used for shop-
ping on registered retailers’ websites. Daoud explained
that the application of this system will keep the online
shopping experience secure and suit the increasing use of
online shopping sites worldwide and in the Middle East.
Daoud went on confirming that all credit card and prepaid
cardholders became automatically subject to the free secu-
rity service and they will be directed to Al-Tijari 3D Secure
page when they attempt the next time to purchase any-
thing from the registered online retailers. 

Daoud concluded his speech by saying that CBK credit
card holders can visit the Bank’s website www.cbk.com to
view the details of this service and the related frequently
asked questions.  

Cuba to privatize 

9,000 restaurants

HAVANA: The Cuban government announced
plans on Friday to sell nearly 9,000 state-owned
restaurants to private operators, the latest step in
the communist island’s economic reforms.

Cubans frequently complain about the coun-
try’s 8,984 state-owned restaurants, which are
famous for poor quality, bad service and running
out of food. Deputy Trade Minister Aida Chavez
said the state would sell them off in a gradual
process starting in 2015. “Cuba will substantially
change the structure of its food services in the
coming years, with the gradual and orderly trans-
fer of the industry into the hands of the non-state
sector,” she said, according to the state-run
National Information Agency.

Chavez said the government would rent the
buildings where the restaurants are located to the
new owners but sell off all other assets, from
stoves to chairs to utensils. “The decision... aims to
modernize a sector that today demands services
with the quality and security the Cuban people,
and the tourists who visit us, deserve,” she said.

Cuba currently has 1,261 private restaurants
that offer better-quality food and service at a
higher price than state establishments. Known as
“paladares,” they were first authorized by former
president Fidel Castro in the 1990s.

Initially, Castro only allowed family-run restau-
rants with a maximum of 12 seats, but today they
can seat up to 50 guests and hire staff.

That has been a key development for the coun-
try’s tourism industry, which draws nearly three
million foreigners to the island each year. Cuba
has begun gradually opening its economy since
Castro, the 88-year-old father of the island’s com-
munist revolution, ceded power to his younger
brother Raul in 2006. But the reforms have so far
failed to deliver the hoped-for boost to economic
growth. — AFP

Etihad Airways celebrates 

social media success

Etihad Airways’ Head of Social Media, Elizabeth Selby (second from left), and Etihad Airways’ Senior Manager Social
Media, Marvin Burton (centre), receive the Best Emerging Airline on Social Media Award from SimpliFlying’s CEO,
Shashank Nigam (first from left), at the SimpliFlying Awards for Excellence in Social Media.

Ahmed Barakat, Managing Partner at ASAR


