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WASHINGTON: The chief executive of one of the
nation’s largest providers of the Internet’s backbone on
Thursday blamed cable giant Comcast for a slowdown
in Netflix streaming traffic over the last two years.

Cogent Communications Group Inc. CEO Dave
Schaeffer made the comments at a congressional hear-
ing about Comcast’s proposed $45 billion takeover of
Time Warner Cable Inc. on Thursday.

Schaeffer said that after Cogent began delivering
Netflix’s traffic in mid-2012, its relationship with
Comcast worsened and Comcast began to stop increas-
ing the capacity of its hardware to accommodate the

increase in traffic. He said Netflix was forced to cut a
direct deal with Comcast to improve streaming to cus-
tomers, which began to be plagued by buffering,
delays and pixelated pictures.

“That’s an abuse of market power,” Schaeffer told
the House antitrust subcommittee. “A larger and more
combined company would have even more market
power.”

Comcast executive vice president David Cohen said
Comcast was forced to react when the flow of traffic
with Cogent went from roughly equally to Cogent
sending five times as much data as Comcast was send-

ing back. “That triggered the need for a discussion and
a negotiation about the need to come to a form of paid
peering relationship,” Cohen said. Such paid deals are
common when the balance of traffic is out of whack, he
said.

Netflix declined to comment.
Netflix Inc. has come out against the merger, saying

in its letter to shareholders last month that a combined
company would “possess even more anti-competitive
leverage to charge arbitrary interconnection tolls” on
services like Netflix.  — AP
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ALBUQUERQUE: The centrifuge at Sandia National Laboratories appears recently renovated
as part of a $100 million project that was toured by officials in Albuquerque. — AP

ALBUQUERQUE: National Nuclear Security Administration Director Frank Klotz listens to
reporters’ questions during a new conference at Sandia National Laboratories in
Albuquerque. —- AP

ALBUQUERQUE: Retired Air Force Lt Gen Frank Klotz
on Thursday pointed to renovations at one of the
nation’s top federal labs as examples of what the
National Nuclear Security Administration needs to do
as it looks to modernize its operations across the
country. Klotz was in New Mexico to get a firsthand
look at Sandia National Laboratories’ testing facilities
as he settles in to his new position at the helm of the
NNSA.

More than $100 million was spent to renovate five
large-scale facilities around Sandia that are critical to
ensuring the safety and durability of the nation’s
nuclear stockpile. They include an underground cen-
trifuge capable of producing 300 G’s of force, a
10,000-foot rocket sled track for measuring high-
velocity impacts and a special burn room that can
almost melt steel.

The renovations at Sandia came in under budget
by $4 million. But watchdogs and government audi-
tors have raised concerns over other NNSA projects,
saying virtually every major project under the
agency’s oversight has been behind schedule or over
budget.

Klotz acknowledged those concerns Thursday. He
said some of the agency’s infrastructure dates back to
the 1940s when the federal government began the
top-secret Manhattan Project. Facilities age, equip-
ment becomes obsolete and better technology
becomes available, Klotz said.

“Because we have not done this in quite some
time, the bills are pretty formidable. And in an age
in which the budget is a primary concern on the
minds of our national leaders, this will become a
challenge,” he said of balancing the lack of money
with the need to advance.

“At the end of  the day,  every organization
including the Nat ional  Nuclear  Secur ity
Administration, our laboratories and our plants,
must deliver on the commitments that we make to
succeed. We have made promises we have to
keep,” he said.

Without being specific, Klotz said some difficult
decisions will have to be made.

Klotz appeared before a US Senate subcommit-
tee just last week to testify in support of President
Barack Obama’s $11.7 billion budget request for
the agency. He told lawmakers the request repre-
sented the president’s commitment to nuclear
security but that the agency also must do better
when it comes to spending taxpayer dollars effi-
ciently. Klotz’s visit to New Mexico also marked his
first meeting with the directors of Sandia, Los
Alamos and Lawrence Livermore national laborato-
ries since being confirmed in April.  He said he
wants to form a new partnership with the directors.

Klotz will spend most of Friday in Los Alamos for
a series of high-level meetings before returning to
Washington. — AP
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LOS ANGELES: Dish says it plans to
launch its Internet-delivered TV service
by year’s end on mobile devices, game
consoles and smart TVs for about $20
to $30 a month. It will contain live
sports, entertainment and children’s
programming. That’s a lot less than the
typical pay TV package that Dish
Network Corp. sells to its 14.1 million
satellite TV subscribers, but it will have
far fewer channels.

The aim is to make a TV product
appeal to young adults who love
sports and have kids but won’t pay
$100 a month for TV, Dish Chairman
Charlie Ergen told analysts and
reporters on a conference call
Thursday.

Dish and The Walt Disney Co.
signed a deal in March that made live
ESPN, ABC and Disney Channel streams
available for such a service. Ergen said
enough other programmers have
come on board to launch the service
today. However, the technology isn’t
ready, he said.

“We have enough programming
contracts to launch the service now,”
Ergen said. He said it would take more
time to create technology to insert tar-
geted commercials on mobile devices
and track viewing. “There’s a few things
we have to invent that will take us

some time, so we’re looking at some-
thing by the end of the year,” he said.

Target audience
Dish CEO Joe Clayton said the tar-

get audience is young adults aged 18
to 35 who are urban, well-educated,
and would likely spend $20 to $30 a
month to watch about 20 to 30 chan-
nels. The Dish executives’ comments
came after Dish reported that it gained
40,000 traditional satellite TV sub-
scribers in the quarter through March
and saw revenue rise 6 percent to
$3.59 billion. But net income fell 18
percent to $175.9 million, or 38 cents
per share, as expenses also rose. The
results were short of the 43 cents of
earnings analysts expected and shares
fell. Ergen said the Internet TV service
would not likely have a big impact on
earnings immediately and noted that
the traditional pay TV business was
“hanging in there pretty well.”

He said it was a bet on the future in
case the pay TV business takes a sud-
den turn. “It’s a bit like the lobster that
gets boiled,” he said. “You don’t really
know you are dead and boiled until it’s
too late. Dish is just a company that
would rather be out front and make
some mistakes and be ahead of the
curve.” —- AP

Dish aims to launch

Web TV service 


