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LOS ANGELES: Silicon Valley recoils at the government’s cyber
data-gathering done in the name of national security. It bristles at
new potential Internet rules. Its fast-paced ethos doesn’t under-
stand Washington’s gridlock. Yet, President Barack Obama remains
a popular political figure in Silicon Valley, and the wealthy tech
entrepreneurs appear willing to part with their money to support
the Democratic Party, especially if the president is making the pitch.
Obama attended two high-dollar Democratic Party fundraisers
Thursday hosted by Silicon Valley executives, drawing attention to
the complicated relationship between the president and the high-
tech industry.

For Obama, Northern California and the high-tech redoubt
around Palo Alto has been a key part of Obama’s campaign money
base. And it is especially attractive to politicians because it is contin-
ually expanding. “One of the dynamics that people on the East
Coast and particularly in Washington, D.C., may not fully appreciate
is that these folks are in a space that is growing,” said California-
based Democratic consultant Chris Lehane, a former aide to
President Bill Clinton. “That adds an entire pool of fresh donor blood
into the mix.” Obama’s message at fundraisers has focused on this
year’s midterm elections and on retaining Democratic control of the
Senate, essential to the remaining 2 1/2 years of his presidency.

Lack of action 
He warned Democratic National Committee donors at an event

hosted by Yahoo CEO Marissa Mayer and tech venture capitalist
Sam Altman that Democratic voters were less likely to vote in a
midterm election, and said the lack of action in Congress was dispir-
iting to them. “The reason that we’ve got gridlock right now is
you’ve got a party that’s been captured by folks who are on the
wrong side of the issues,” he said. “The way to fix Congress is not by
getting cynical and saying a plague on both your houses.”

Earlier, Obama attended a fundraiser hosted by Anne Wojcicki, a
biotech entrepreneur who founded the genetic testing firm
23andMe and separated last year from her husband, Google
cofounder Sergey Brin. The event was advertised as a Tech
Roundtable, with 30 guests and tickets set at $32,400 - a potential
haul of nearly $1 million for the Democratic National Committee.

On Wednesday Obama was the star attraction at a fundraiser for
House and Senate Democrats at the Los Angeles home of Disney
Studios Chairman Alan Horn. Earlier Thursday, he attended a
Democratic National Committee fundraiser in Los Angeles, which
was closed to the media, before heading to another at the La Jolla

home of billionaire and former Qualcomm Chairman Irwin Jacobs.
The role of the computer and Internet industry in politics has

grown sharply over the past 10 years, increasing political contribu-
tions and expanding its lobbying presence. Executives and employ-
ees in the industry favor Democrats, yet the political action commit-
tees set up by individual tech firms tend to split their money more
evenly.

Major players
So far this election cycle, computer and Internet industry political

action committees have contributed about $3.5 million, with about
54 percent of it going to Republicans, according to the Center for
Responsive Politics, which tracks political money. Counting political
action committees and individual donors, the industry has donated
more than $14 million to federal candidates, giving $3 to Democrats
for every $2 to Republicans, according to the center.

The revelations of National Security Agency data collection
made public by former NSA contractor Edward Snowden have
prompted an outcry from tech companies whose data have been
gathered by the government. Obama has had to reassure Internet
and tech executives that he is committed to protecting privacy.

In addition to cybersecurity, Silicon Valley executives also
have been pushing for an overhaul of immigration laws, partly to
secure more H1B visas for high-tech workers but also in support
of giving immigrants who are living in the country illegally a
chance to achieve citizenship. They have also weighed on new
“net neutrality” regulations being fashioned by the Federal
Communications Commission and have raised fears that the
rules would allow telephone and cable Internet providers to
impose fees on Internet companies. White House spokesman
Josh Earnest said the tech executives were donating because
they support Obama policies. He rejected suggestions that the
tech executives were getting financial leverage to affect
Washington issues of concern to the industry. “There’s no reason
to think that the policymaking process is affected by those
involved,” Earnest said. .  Among the major tech players,
Facebook’s Mark Zuckerberg has been an especially high-profile
figure. He launched an advocacy group that has been among the
most active on the immigration issue. And he has been a vocal
critic of the NSA’s data collection, calling Obama to voice his
alarm. Shortly after, Obama met with Zuckerberg and CEOs from
Google, Netflix and other tech and Internet companies, pledging
to safeguard privacy rights.—AP

California

smartphone 

‘kill switch’ 

bill advances
SACRAMENTO, California: On a second attempt, California
lawmakers advanced a bill Thursday that would require elec-
tronics manufacturers to install a shut-off function in all smart-
phones as a way to deter what one senator called a crime
wave of thefts. The legislation by Democratic Sen Mark Leno
requires companies to produce smartphones with technology
that makes them inoperable if the owner loses possession.

It fell two votes short of passing the 40-member Senate
two weeks ago, but Leno said amendments since then
removed opposition from Apple Inc. and Microsoft Corp. It
now applies to smartphones manufactured and sold after July
2015 and no longer includes tablets. The wireless industry,
however, opposes the measure as unnecessary.

“We have a crime wave sweeping our state,” Leno, who
represents San Francisco, said in urging support for his bill. He
said two of three robberies in that city now include the theft of
a smartphone, along with one of four robberies in Oakland.

“These crimes are up at double-digit rates,” he said. “We’re
trying to keep our constituents safe on the streets.”

It advanced as a San Francisco supervisor proposed legisla-
tion this week that would require smartphones and other
mobile devices sold in the city to be equipped with a “kill
switch” to render them inoperable if they’re lost or stolen.

Tracking software 
Similar legislation is being considered in New York, Illinois

and Minnesota, and bills have been introduced in both houses
of Congress. Also Thursday, the Minnesota House of
Representatives passed similar legislation that would require
that all new smartphones and cellular-connected tablet com-
puters sold in Minnesota after July 2015 have a kill switch anti-
theft function. The Minnesota Senate passed a slightly differ-
ent version last week. In California, Democratic Sen. Alex
Padilla noted recent reports that some smartphone owners
are endangering themselves by using phones’ tracking soft-
ware to confront thieves and retrieve their phones.—AP

LOS ANGELES: President Barack Obama greets people after arriving at Marine Corps Air Station Miramar, California, Thursday.
Obama is spending three days in California raising money for the Democratic Party. — AP

Obama popular in tech 

world, policies less so 
Star attraction at fundraiser 

Jet to stop printing, 

change to digital app

NEW YORK:  Jet magazine, which first hit newsstands at the dawn
of the civil rights era, is ceasing regular print publication and
transforming into a digital app. Johnson Publishing Co., which
owns Jet along with Ebony magazine, says the switch will occur
at the end of June. The Chicago-based company says the move is
a proactive effort to adapt to its readers’ growing desires for
quicker and easier access to information.

Desiree Rogers, Johnson Publishing’s CEO says the change will
take the magazine back to its roots. She notes that Jet, which was
founded by John Johnson in November 1951, was originally
intended as a newsweekly digest for African-Americans living in
an increasingly faster-paced world. At that time, the magazine
cost 15 cents and was small enough to be carried in a purse or a
pocket, perfect for on-the-go information, just like today’s smart-
phones and tablets. “I think if Johnson were here today, I think he
would say ‘what took you so long?’” Rogers says.

The app will launch on June 30 and cost $20 a year. It will con-
tain shorter, more mobile-friendly, articles and return to a weekly
publishing format, with breaking news updates on a daily basis.
The print magazine currently publishes every three weeks.

The format change comes amid an advertising revenue
decline at Jet and in the magazine industry overall.    According
to Publishers Information Bureau data, Jet’s total print advertising
revenue has fallen in each of the last three years, dropping 24
percent to $10.3 million last year from $13.6 million in 2010.

Meanwhile, total advertising revenue at consumer magazines
fell about 2 percent to $19.74 billion in 2013 from $20.08 billion
in 2010, according to PIB.

According to its website, Jet is the No. 3 magazine in the
African-American market. The Alliance for Audited Media puts its
total print and digital circulation at about 720,000.—AP


