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AHMADABAD: Indian factory workers are pictured on
their production lines at the Havmor Ice Cream Limited
plant at Naroda near Ahmadabad yesterday. Havmoor
produces some 200,000 liters of ice-cream daily from
its two factories during the peak summer season when
demand for their products are high. —AFP

QINGDAO: A vendor (left) yawns at a fish market in Qingdao, in eastern China’s Shandong province yesterday. China’s
inflation eased in April, giving the government more leeway if needed to stimulate the slowing economy. —AP

BEIJING: China’s annual inflation fell sharply in
April to its lowest level in 18 months, official
data showed yesterday, raising concerns about
the risk of deflation in the world’s second-
largest economy.

The consumer price index-a main gauge of
inflation-went up by 1.8 percent year-on-year
last month, the National Bureau of Statistics
(NBS) said in a statement, down from a rise of
2.4 percent in March. It was the lowest increase
since October 2012, when the statistic stood at
1.7 percent.

The April figure was also well below the 3.5
percent annual inflation target set by Beijing
and added to analyst worries that deflation
could be looming as Chinese growth slows.

Moderate inflation can be a boon to con-
sumption as it encourages consumers to buy
before prices go up, but economists say falling
prices encourage consumers to put off spend-
ing and companies to delay investment, both
of which act as brakes on growth. The produc-
er price index (PPI) — a measure of costs for
goods at the factory gate-fell by 2.0 percent
year-on-year in April, the NBS said in a separate
statement, its 26th month of deflation, albeit
less steep than its 2.3-percent decline in March.

“As the PPI inflation remained negative for
more than two years and the PPI is an impor-
tant leading indicator for CPI, the risk of defla-
tion is looming large on the horizon,” ANZ

economists Liu Ligang and Zhou Hao said in a
research note. Bank of America Merrill Lynch
economists Lu Ting and Zhi Xiaojia said in a
report that the CPI figure was “below market
expectations” and reflected “the weakness of
aggregate demand including both consump-
tion and investment”.

Call for action 
Concerns over Chinese growth have

increased this year after a series of weaker-
than-expected statistics. The country’s gross
domestic product (GDP) grew 7.4 percent in
the first three months of 2014, weaker than
the 7.7 percent in October-December last year
and the worst since a similar 7.4 percent
expansion in the third quarter of 2012.

The inflation figures came one day after
April trade data from customs authorities said
both imports and exports rose marginally, up
less than one percent from a year ago.

A private purchasing managers index (PMI)
survey released Monday by British bank HSBC
showed the sector contracted for a fourth con-
secutive month in April. In contrast, last week
the government’s official PMI remained in
marginal expansion. Leaders in Beijing say
they want to wean the economy off invest-
ment as the key growth driver and shift the
focus to consumer spending. Premier Li
Keqiang in March announced a growth target

of “around 7.5 percent” for 2014. Top officials
have publicly ruled out a massive stimulus
package to kick-start growth and have instead
introduced a series of smaller measures,
including a cut in the amount of money rural
lenders have to keep in reserve, tax breaks for
small enterprises and targeted infrastructure
outlays.

Lu and Zhi said mild inflation gives Beijing
room to keep interbank rates low and ensure
stable credit growth, and depreciate China’s
yuan currency to some extent, which will help
exporters. “For the government, it can carry
out its mini stimulus by speeding up fiscal
spending to boost aggregate demand,” they
said. But ANZ’s Liu and Zhou expected policy
makers to take more aggressive moves to low-
er borrowing costs for Chinese firms, such as a
general reduction in the amount of cash all
banks have to keep on hand. “As the risk of
deflation rises and the real activities remain
lukewarm, we believe that it is time for the
People’s Bank of China to contemplate easing
monetary policy soon,” they said, referring to
the country’s central bank.

The NBS said China’s CPI increased by 2.2
percent in the first four months of the year from
the same period in 2013. Last month’s price
increase was mainly driven by food costs, par-
ticularly an 18.6 percent jump in fruit prices,
according to the statement. —AFP

China deflation fears 
rise as inflation drops
Beijing may focus on consumer spending

China auto sales 
rebound in April

BEIJING: China’s auto sales rebounded in April despite
slowing economic growth as expectations of tighter
ownership curbs to fight smog prompted buyers to rush
to make purchases.

Passenger vehicle sales rose 11.6 percent to 1.6 mil-
lion vehicles, according to figures released Friday by the
China Association of Automobile Manufacturers, an
industry group. That was up from March’s 7.9 percent
growth. Sales growth in China, the biggest auto market
by number of vehicles sold, has cooled steadily since
peaking above 40 percent in 2009. Sales are forecast to
grow by 8 to 10 percent this year.

The country’s economic growth declined to 7.4 per-
cent in the first quarter after last year’s 7.7 percent
expansion tied 2012 for the weakest performance since
1999. The ruling Communist Party’s target for the year is
7.5 percent but officials already have cautioned growth
might come in below that level.

Rapid growth in car ownership has left Beijing and
other major cities choking on smog and traffic. A grow-
ing number are imposing limits on new vehicle registra-
tions, which has prompted a rush to buy in hopes of
beating the restrictions. Earlier, General Motors Co. said
April sales of GM brand vehicles by the company and its
Chinese partners rose 6.3 percent to a record for the
month of 278,263. The company said that raised the
total so far this year to 1.2 million vehicles, the earliest in
the year the company has passed sales of 1 million in
China.

Ford Motor Co said sales rose 29 percent to 96,829
vehicles. So far this year, Ford said, sales are up 41 per-
cent at 368,150. Nissan Motor Co, the country’s most
popular Japanese brand, said April sales rose 14.7 per-
cent to 118,500 vehicles. Rival Toyota Motor Co said
sales rose 12.4 percent to 85,800.

China’s domestic brands have lagged behind global
rivals such as General Motors Co and Volkswagen AG.
And more foreign brands are entering the crowded mar-
ket: Tesla Motors Inc delivered its first eight electric
sedans to Chinese customers in April. Sales of Chinese
brand autos rose 4.5 percent in April over a year earlier
to 597,000 vehicles, less than half the growth rate for the
overall market, according to CAAM. Sales of Chinese
brand sedans contracted by 12.9 percent.

“When customers upgrade their cars, they favor for-
eign or joint venture brands,” said Jia Xinguang, an inde-
pendent auto analyst. A popular Chinese manufacturer
of SUVs, Great Wall Motor Co, reported earlier that April
sales were 59,273 vehicles. That was down about 11 per-
cent from a year earlier, though sales of Great Wall’s H6
SUV rose 71 percent to 26,368.

“Serious questions will now be asked about Great
Wall’s growth potential,” said Bernstein Research analyst
Max Warburton in a report. —AP

LONDON: Morgan Advanced Materials Plc, a maker of carbon and
ceramic-based insulation products, is seeking acquisitions in the next
12 months, the company’s chief financial officer told Reuters. The
company, which expects the strong pound to hit revenue this year,
will consider spending between 10 million and 50 million pounds
($17 million-$85 million) to buy complementary technology and
applications, said CFO Kevin Dangerfield.

“We do have an active pipeline of potential targets and we have a
good balance sheet to help us in terms of debt financing,”
Dangerfield said in an interview. Morgan Advanced Materials had
cash and cash equivalents of 76 million pounds at the end of 2013.

The British company, which makes carbon brushes, fire-resistant blan-
kets and heat shields, also said on Friday that it expects a 5-6 percent
drop in full-year revenue if current exchange rates persist throughout
the year. Morgan Advanced Materials generates most of its revenue
outside the UK and has been negatively affected by a strong pound.
Sterling rose almost 10 percent against the US dollar in the year to
March 31, 2014. North America accounts for about 37 percent of the
company’s total revenue. Europe contributes 36 percent and Asia 27
percent. The FTSE-250 company said year-to-date revenue was broad-
ly flat on a constant currency basis. Orders at the end of April were 5
percent higher than a year earlier. —Reuters
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