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LA PAZ: View of the first metropolitan cable railway linking El Alto with La Paz during its inauguration on May 30, 2014. — AFP 

LA PAZ: Bolivian President Evo Morales inaugurated
Friday the first segment of the world’s highest cable
railway line, carrying passengers from city to city at
up to 4,000 meters (13,000 feet) above sea level. The
cable line connects the capital La Paz with the near-
by city of El Alto, through the high Andes mountains,
offering stunning views of the snow-capped Illimani,
one of Bolivia’s highest peaks. Constructed by the
Austrian company Doppelmayr for $234 million, the
line allows passengers to travel between the two
cities in less than 10 minutes, compared to more
than 30 minutes by road. “It is a joy that this cable
car line is finished,” Morales cheered during the inau-
guration ceremony in La Paz. “It’s important work for
the residents of La Paz.” 

La Paz is the highest capital in the world, at an
altitude of 3,660 meters. After the ceremony, long
lines of people waited in the terminals at both ends,
eager for their first experience in the cable car. A
“speechless” Jorge Villena was one of the first pas-
sengers. “It’s awesome: the quiet, the view, the
Illimani. It’s perfect,” the 25-year-old bank employee
said. The cable car line will ultimately travel nearly 10
kilometers (six miles).  After the first installment-
which stretches about 2.6 kilometers-a second seg-
ment of 7.3 kilometers is due to be inaugurated by
the end of the year.

La Paz and El Alto, an urban conglomerate of
more than 1.6 million people “are among the first 10
cities in the world with an inter-city transport system
by cable,” said Jorge Dockweiler, director of the
state-run Mi Teleferico company. Cars will run 17
hours a day, 360 days a year and can transport up to
18,000 people an hour, according to official projec-
tions. A ticket goes for three bolivianos ($0.43), and
each car can carry up to 10 passengers. The only oth-
er cable car system in Bolivia is in the city of
Cochabamba, in the center of the country, and is
designed for tourists. — AFP 

Bolivia launches world’s highest cable railway

CALIFORNIA: About four years ago, the Google
team trying to develop cars driven by computers -
not people - became convinced that sooner than
later, the technology would be ready for the
masses. There was one big problem: Driverless
cars were almost certainly illegal in the US. And
yet this week, Google said it wants to give
Californians access to a small fleet of prototypes it
will make without a steering wheel or pedals. The
plan is possible because, by this time next year,
driverless cars will be legal in the tech giant’s
home state.

And for that, Google can thank Google, and an
unorthodox lobbying campaign to shape the
road rules of the future in car-obsessed California
- and maybe even the rest of the nation - that
began with a game-changing conversation in Las
Vegas. The campaign was based on a principle
that businesses rarely embrace: ask for regulation.
The journey to a law in California began in
January 2011 at the Consumer Electronics Show
in Las Vegas, where Nevada legislator-turned-lob-
byist David Goldwater began chatting up
Anthony Levandowski, one of the self-driving car
project’s leaders. 

When talk drifted to the legal hurdles,
Goldwater suggested that rather than entering
California’s potentially bruising political process,
Google should start small. Here, in neighboring
Nevada, he said, where the Legislature famously
has an impulse to regulate lightly. It made sense
to Google, which hired Goldwater. Up to that
point, Google had quietly sent early versions of
the car, with a “safety driver” behind the wheel,
more than 100,000 miles in California. Eventually,
government would catch up, just as stop signs
began appearing well after cars rolled onto
America’s roads a century ago.

If the trigger to act was a bad accident, law-
makers could set the technology back years.
Feeling some urgency, Google bet it could legal-
ize a technology that though still experimental
had the potential to save thousands of lives and
generate millions in profits. The cars were their
own best salesmen. Nevada’s governor and other
key policy makers emerged enthusiastic after test
rides. The bill passed quickly enough that poten-
tial opponents - primarily automakers - were
unable to influence its outcome.  

Next, Nevada’s Department of Motor Vehicles
had to write rules implementing the law.  At the
DMV, Google had an enthusiastic supporter in
Bruce Breslow, then the agency’s leader. Breslow
had been fascinated by driverless cars since see-
ing an exhibit at the 1964 New York World’s Fair.
Seeing a career-defining opportunity, Breslow
shelved other projects and shifted money so he
wouldn’t have to ask for the $200,000 needed to
research and write the rules.  

At first, DMV staff panicked - they only had
several months to write unprecedented rules on a

technology they didn’t know. But Google knew
the technology, and was eager to help.  “Very few
people deeply understand” driverless car technol-
ogy, said Chris Urmson, the self driving car pio-
neer lured from academia who now leads
Google’s project. Offering policymakers informa-
tion “to make informed decisions ... is really
important to us.” 

The task fell primarily to David Estrada, at the
time the legal director for Google X, the secretive
part of the tech giant that houses ambitious, cut-
ting-edge projects. Estrada would trek from San
Francisco to Nevada’s capital, Carson City, for
meetings hosted by DMV staff.  Breslow credited
Estrada with making suggestions that made the
regulations far shorter, and less onerous, than
they would have been. While others attended the
meetings, Google seemed to have a special seat
at the table. Bryant Walker Smith, who teaches
the law of self-driving cars as a fellow at Stanford
University, described one rule-drafting session
where Google - not the DMV - responded to sug-
gestions from auto industry representatives.

“It wasn’t always clear who was leading,” Smith
said. It seemed to him that both Google and the
DMV felt ownership of the rules. By the end of
2011, Nevada welcomed the testing of driverless
cars on its roads. Google, however, was focused
on its home state, where its Priuses and Lexuses
outfitted with radar, cameras and a spinning tow-
er of laser sensors were a regular feature on free-
ways.  In many ways, Google replicated its Nevada
playbook: Frame the debate. Wow potential allies
with joy rides. Argue that driverless cars would
make roads safer and create jobs.  

In January 2012, Google met with state Sen
Alex Padilla, a Massachusetts Institute of

Technology engineering graduate. Padilla was
intrigued, and agreed to push a bill. Padilla said
Nevada’s law helped him sell colleagues on the
need to act. After all, who in California govern-
ment wanted a flagship company moving jobs
out of the state. In March 2012, Padilla rode in the
driver’s seat of a Google car with Levandowski rid-
ing shotgun to the news conference announcing
his legislation.

In the months that followed, various groups
tried to shape Padilla’s bill. One was the Alliance
of Automobile Manufacturers, which objected
that automakers would be liable for the failure of
Google technology strapped onto one of their
cars. Trial lawyers, a powerful constituency in the
state, successfully lobbied to keep automakers on
the hook. Some inside the Capitol concluded that
Padilla was most attuned to Google.  

One thing that troubled Howard Posner, then
the staffer on the Assembly Transportation
Committee responsible for analyzing the bill and
suggesting improvements, was that Padilla’s legis-
lation would let cars operate without a human
present.  Posner argued that lawmakers shouldn’t
authorize this last step until the technology could
handle it. The response, he said, was that Padilla
didn’t want to do that - “which in my mind meant
Google was not willing to do that.” 

Padilla said that while Google’s high profile
helped the bill succeed, his office made the deci-
sions. “We’re always going to have the final say,”
he said.  In September 2012, Gov Jerry Brown
went to Google’s headquarters and signed
Padilla’s bill. Now, California’s motor vehicles offi-
cials face an end-of-year deadline to write regula-
tions that will allow driverless cars to go from test-
ing to use by the public in June 2015. —  AP 
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Cars driven by computers - not people

A row of Google self-driving cars are shown outside the Computer History Museum in
Mountain View, Calif. — AP 

SAN FRANCISCO: LG Electronic’s new G3 flagship smartphones are on display at a presser in San Francisco,
California.  — AFP 

SINGAPORE: Smartphones and tablet computers are
expected to boost online retail sales in the Asia-Pacific
region to more than $400 billion a year by 2018, a
report said yesterday. As a result, retailers are increas-
ingly adapting their websites to capitalize on the trend
and allow customers to browse and purchase goods
with mobile devices, global consumer research firm
Euromonitor said. Euromonitor data showed that the
number of smartphones in the Asia Pacific is forecast to
rise to nearly 700 million in 2017, up from almost 390
million in 2013.

The number of tablets and other portable computers
is also expected to increase to over 56 million in 2017
from almost 30 million in 2013. At constant 2013 prices
and fixed foreign exchange rates, the value of goods
sold through the Internet in the region should reach
more than $428 billion in 2018, more than double the

$186 billion in 2013, Euromonitor added. Internet retail
sales are expected to account for 7.3 percent of the
overall retail industry in the region in 2018, up from 4.1
percent in 2013. 

Loo Wee Teck, head of consumer electronics at
Euromonitor, cited a survey by the firm showing that
nearly a quarter of respondents in the region are now
using mobile phones to buy products. “Retailers are
acutely aware of this trend and most have optimized
their websites for mobile browsing. The ease of online
purchases and the ability to shop 24/7 are key factors in
driving Internet retailing on mobile devices,” he told
AFP. He said retailers in emerging markets like China,
Malaysia and Thailand also accept cash-on-delivery for
products purchased on the Internet through mobile
devices in order to ease consumers’ suspicions about
online fraud. — AFP
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CALIFORNIA: Google Inc. is pushing hard
to bring cars driven by computers - not
people - to market. To do  so, the Silicon
Valley giant persuaded states including
California to pass laws explicitly legalizing
the still-emerging technology. After all, a
basic premise of driving is that a person
controls the vehicle.  Though California’s
rules will go into effect in June 2015, barri-
ers remain to the widespread availability of
the cars of the future, whether made by
Google or traditional automakers.

Regulatory
California’s Department of Motor

Vehicles has until the end of the year to
finalize rules for the public’s use of driver-
less cars (there is a 180-day lag between
then and when a car might be permitted to
hit the road). That’s plenty of time for regu-
lators to include requirements that manu-
facturers consider onerous, and thus delay
the debut of a driverless car. Safety is a
paramount concern. How does the DMV
know that a car’s computers can’t be com-
mandeered by a hacker? More fundamen-
tally, how does the DMV know that the car
drives safely under a range of conditions?

Business
This week, Google said it plans to make

100 prototype driverless cars without steer-
ing wheels or pedals, and hopes to let
select Californians use them once they
have been tested for safety.  But those cars
have just two seats and max out at 25 mph.
It’s unlikely that Google will start mass pro-
ducing full-sized driverless cars, at least not
any time soon. While major automakers are
accelerating the development of self-dri-
ving technology, none has publicly dis-
cussed the release of a fully driverless car
before 2020.

Technological
So far, Google has taken Toyota Priuses

and Lexus SUVs and outfitted them with
cameras, radar and laser sensors, and com-
puters - all to see and react to other cars,
pedestrians and bicyclists.  Those vehicles
have driven more than 700,000 miles. In
April, Google said it is starting to master the
complications of city streets (initially, Google
sent the cars along freeways, which are
more orderly and thus easier to navigate).
But the cars are far from perfect. Google isn’t
fully confident they can drive themselves in
rain or fog - and they’ve never driven in
snow. They don’t turn right on red. And they
only can go on roads or freeways that
Google has charted in far greater detail than
the maps found on its public site. — AP 
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SAO PAULO: The hacker group Anonymous is
preparing a cyber-attack on corporate spon-
sors of the World Cup in Brazil to protest the
lavish spending on the soccer games in a coun-
try struggling to provide basic services, said a
hacker with knowledge of the plan on Friday.
Earlier this week, Anonymous attacked the
Brazil’s Foreign Ministry computer networks
and leaked dozens of confidential emails.

“We have already conducted late-night
tests to see which of the sites are more vulnera-
ble,” said the hacker who operates under the
alias of Che Commodore. “We have a plan of
attack.” “This time we are targeting the spon-
sors of the World Cup,” he said in a Skype con-
versation from an undisclosed location in Brazil.
Asked to name the potential targets he men-
tioned Adidas, Emirates airline, the Coca-Cola
Co and Budweiser, which is owned by
Anheuser-Busch InBev. Reuters had no means
of confirming Che Commodore’s identity or his
affiliation with Anonymous.

The sponsors did not immediately
respond to requests to comment on the
threat. A DDoS or Distributed Denial-of-ser-
vice is a low-cost attack aiming at taking a
website offline by simultaneously requesting

access from thousands of computers in order
to jam the host server. The threat of cyber-
attacks is yet another headache for the organ-
izers of the World Cup kicking off on June 12
in Brazil.  The 32-nation soccer tournament
has already been marred by embarrassing
delays in the building of stadiums and wide-
spread discontent in Brazil over the excessive
cost of hosting the event in a country with
deficient public services.

In what could be the biggest cyber-security
breach since the US National Security Agency
allegedly spied on President Dilma Rousseff’s
personal communications, Anonymous this
week posted 333 documents extracted from
the Foreign Ministry’s computing network.
They include a briefing of talks between
Brazilian officials and US Vice President Joe
Biden during a visit to Brazil in May last year
and a list of sport ministers that plan to attend
the World Cup. A hacker known as
AnonManifest used a phishing attack to break
into the Foreign Ministry’s databases and even-
tually access its documentation system, Che
Commodore said. “Until yesterday afternoon
the hacker still had access to the system,” he
said. — Reuters 
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