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KUWAIT: Jazeera Airways Group took delivery of a
brand new Airbus A320 aircraft on Wednesday, May
28, bringing its total fleet number to 15 aircraft. The
new aircraft was placed in operation after it left the
manufacturer’s A320 facility in Hamburg, Germany,
on Wednesday morning and landed in Kuwait at
9:00pm local time.  

Jazeera Airways Group Chairman, Marwan Boodai,
said, “Operating one of the Middle East’s youngest
fleets is a core component to our customer offering.
This marks our 15th Airbus A320 delivery since 2005
and I thank partners for their great efforts in making
every aircraft delivery a successful one.” The newly
delivered aircraft passed through a diligent nine-
month review process by the Jazeera Airways team,
partners of the airline, and an independent inspector
hired by the airline. The airline has received three new
A320 aircraft in the last 12 months. 

The airline made its first order for 15 Airbus A320
aircraft in 2005 when it started operations as the first
private airline in Kuwait and the Middle East.  Boodai
added, “In the next 12 months, Jazeera Airways Group
is considering placing a new aircraft order as part of a
phased fleet modernization program.”

Jazeera Airways Group is a Kuwait Stock
Exchange-listed company with a fleet of 15 fully-
owned Airbus A320s, distributed between its airline
business Jazeera Airways and its fully-owned leasing-
arm Sahaab Aircraft Leasing. Sahaab has assets
placed with Virgin America, SriLankan Airlines, Flynas
and Jazeera Airways. Jazeera Airways operates its ful-

ly-owned Airbus A320s with a two-class cabin com-
prising a Business Class and an Economy Class.
Business Class travelers get both an upgraded experi-
ence and exclusivity, starting with exclusive check-in
lines, business lounge access, up to 60 kilograms in
free baggage allowance, and an exclusive on-board
cabin. The airline’s Economy Class offers travelers free
baggage allowance of 40 kilograms and free on-

board meals with a changing menu every month.
Jazeera Airways is based in Kuwait and serves 20

popular destinations in the Middle East from Kuwait
comprising high-demand business, leisure, family,
and weekend destinations such as Dubai, Bahrain,
Beirut, Alexandria, Amman, Istanbul, Sharm El Sheikh,
Assiut, Luxor, Mashhad, Sohag, Jeddah, Riyadh, Cairo
and Al-Najaf. 

KUWAIT: Ooredoo in Kuwait continues to ful-
fil the wants submitted by users on the tele-
com operator’s website. The company chose a
variety of participants who submitted their
wants on Ooredoo’s website, who come from
different communities and diverse segments
like youth, entrepreneurs, and women. 

One lucky person was a young lady who
runs a bakery on the social media channel
“Instagram.” The lady submitted a request on
the website that she wishes to establish a
proper bakery by getting more equipment to
serve a bigger base. Ooredoo has contacted
the lady to make her wish come true. 

Another want which was fulfilled by
Ooredoo was for a family of Egyptian expats
currently undergoing a career transition.
Based on their request, the family was given a
home makeover as a gift welcoming their
new-born daughter. 

A different kind of a want was for young
Kuwaiti man who works in Ooredoo branches.
He wanted to become a young aspiring mar-
keter at Ooredoo Marketing department. The
company made his wish come true and he
was given a job at Ooredoo’s marketing divi-
sion. 

Head of Communications and Brand at

Ooredoo in Kuwait Riham Al-Ayyar said: “We
care about what our customers want, and we
find it very important to listen to them in
order to be able to deliver what they want.
That’s why we opened the door for submitting
wants on our website, and we have a team
dedicated to checking this constantly.” Al-
Ayyar explained that there will be more wants
fulfilled in the future and this is just the start.

Ooredoo is a leading international commu-
nications company delivering mobile, fixed,
broadband internet, and corporate managed
services tailored to the needs of consumers
and businesses across markets in the Middle
East, North Africa and Southeast Asia. It has a
customer base of 95 million and reported rev-
enues of $9.3 billion in 2013.

Ooredoo in Kuwait, formerly known as
Wataniya Telecom, is a member of Ooredoo
Group. Commercially launched in December
1999, the company provides mobile, broad-
band internet and corporate managed servic-
es tailored to the needs of customers and
businesses. Ooredoo is guided by its vision of
enriching people’s lives and its belief that it
can stimulate human growth by leveraging
communications to help people achieve their
full potential. 

Ooredoo continues to 

fulfill customers’ needs

KUWAIT: Warba Bank yesterday announced that
the 360 Mall is the next stop for its latest promo-
tional campaign; “E’tamid Warba & Transfer your
Salary”. Warba stand will be available at the 360
Mall effective June, 1st, 2014, and will last for
two weeks. The campaign aims at carving the
bank’s niche as a leading institution providing
the best Sharia compliant retail banking prod-
ucts and services. It also gives customers the
opportunity to win a Mercedes G63 AMG by
simply transferring their salaries to their Warba
account.

Commenting on this, Adnan Al-Salem, Chief
Retail Banking Officer at Warba Bank said: “The
two-week Avenues stand witnessed high turn-
out of visitors enquiring on the new campaign.
In addition, our team received them and
responded to their enquiries”.

“Following this success, we further under-
stand the necessity of staying in touch with our
customers and attracting more customers to
participate in ‘E’tamid Warba & Transfer your
Salary’ campaign. The stand has now moved to
the 360 Mall; one of the best shopping destina-
tions in Kuwait. The Mercedes G63 AMG will be
displayed at Warba stand, and customers will
stay up to date with the new campaign’s details
and conditions, as well as the benefits of trans-
ferring their salary to Warba Bank”.

“Warba’s team will be present at the stand to
educate customers on the benefits of the pro-
motion, help them enroll in the draw, and
respond to their relevant enquiries” concluded
Al Salem.

The “E’tamid Warba & Transfer your Salary”
campaign will enable Warba customers to avail
many benefits by simply transferring their
salaries to the bank during the campaign which
will last until June 26th, 2014. Al Safwa distin-
guished salary customers whose salaries are

above KD 1500 will double the chance to win
the Mercedes.

For more information about “E’tamid Warba
& Transfer your Salary” campaign, please visit
Warba’s stand at the 360 Mall; contact the
Customer Service Center at 1825555 or visit your
nearest Warba Bank branch.

Warba Bank, an Islamic Bank established by
virtue of an Amiri Decree, was officially regis-
tered in the Central Bank of Kuwait’s register of
Islamic Banks on April 5th, 2010. The State of
Kuwait, represented by Kuwait Investment
Authority (KIA), owns 24 percent of the bank’s
total shares, while the remaining 76 percent of
shares, fully subscribed by the government, has
been equally allocated to all Kuwaiti nationals.
Warba Bank offers a range of customized Sharia
compliant services and solutions which are avail-
able through the banks three divisions of Retail
Banking Group, Corporate Banking Group, and
Investment and Treasury Group. Branching out
in 7 strategic locations, Warba Bank has over 250
employees. 

‘E’tamid Warba and 

Transfer your Salary’ campaign

to move to 360 Mall

KUWAIT: Gulf Bank held its Al-Danah daily
draws on May 25th, 2014, announcing the
names of its winners for the week of May 18
to May 22. The Al-Danah daily draws
include draws each working day for two
prizes of KD1000 per winner.  

The winners are: 
(Sunday 18/05): Mohammad Haji Ali

Boushahri, Fouziya Shama Christopher 
(Monday 19/05): Bader Hamed

Mubarak Al-Mobaraki, Maryam Fadhel
Ali Al-Bloushi

(Tuesday 20/05): Bader Yousef Habib
Al-Ibrahim, Ayedh Qabalan Al-Rashidi

(Wednesday 21/05): Ahmed
Mamdouh Mohammed Ahmed
Ghannam, Rajaa Abdulrahim Maarouf

(Thursday 22/05): Nemshan Saoud Al-
Nemshan,  Mubarek Shahid Hadad
Salman Al-Husaini

Gulf Bank’s Al-Danah 2014 draw lineup
includes daily draws (2 winners per working
day each receive KD1000). Al-Danah’s 2nd
Quarterly draw for 2014 will be held in June
(KD250,000, KD125,000, and KD25,000).
Gulf Bank advises all its Al-Danah cus-
tomers to keep their money saved in their
accounts to enhance their chances of win-
ning one of the major cash prizes of
KD25,000, KD125,000 and KD250,000 in the
second Al-Danah quarterly prize draw for

2014. Any withdrawal before the draw in
June would reduce chances of winning.

Al-Danah allows customers to win cash
prizes and simultaneously encourages
them to save. Each KD100 gives the cus-
tomer 1 chance daily which accumulates
day by day. The more money saved and the
longer it is in the account, the more
chances individuals stand to win. Every  Al-
Danah prize draws will automatically be
deposited into the winner’s account within
two working days. Al-Danah also offers a
number of unique services including the
Al-Danah Deposit Only ATM card which
helps account holders deposit their money
at their convenience; as well as the Al-
Danah calculator to help customers calcu-
late their chances of becoming an Al-
Danah winner. 

Gulf Bank’s Al-Danah account is open
to Kuwaitis and all residents of Kuwait.
Customers who open an account and/ or
deposit more will enter the draw within
two days. To be part of the Al-Danah
draws, customers can visit one of Gulf
Bank’s 58 branches, transfer on line, or
call the Customer Contact Center on
1805805 for assistance and guidance.
Customers can also log on to www.e-
gulfbank.com/aldanahwinners, to find
out more about Al Danah and who the
winners are.
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CAIRO: Citadel Capital (CCAP.CA on the
Egyptian Exchange), a leading investment
company in Africa and the Middle East,
expects to complete its divestiture of
Sphinx Glass, a leading Egyptian producer
of float glass and portfolio company of
non-core platform GlassWorks, by mid-July
2014.

Saudi Arabia’s Construction Products
Holding Co. (CPC) has completed due dili-
gence and submitted a final offer to
acquire 100 percent of Sphinx Glass at an
implied enterprise value of around US$ 190
million, which translates into an equity val-
ue of $112 million after deducting debt
and liabilities to be assumed by the buyer.

As part of the transaction, Citadel
Capital will be divesting its 73.3 percent
ownership stake in the company, which
should result in cash proceeds to the firm
of c. $73 million after the estimated capital
gains tax; the balance of the equity subject
to sale in the transaction is held by co-

investors. 
The final offer has been approved by

Citadel Capital and GlassWorks. Citadel
Capital expects documentation for the
finalization and execution of the sale to be
signed by mid-June and that the final trans-
fer of shares should be completed within
the following month. 

Citadel Capital and its advisors look for-
ward to working closely with CPC and its
advisors to close the transaction. Sphinx
Glass is a 200,000 ton per annum, state-of-
the-art float glass production facility that
began full operations in April 2010 and is
today one of the largest independently
operated float glass producers in the MENA
region. 

The company is exiting its investment in
Sphinx Glass as part of a multi-year pro-
gram to shed non-core assets and focus on
core subsidiaries in five industries: energy,
cement, agrifoods, transportation and min-
ing. 

Ghazi Al-Sammar
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KUWAIT: National Bank of Kuwait (NBK) announces
the winner for May’s KD 125,000 Al-Jawhara monthly
prize, Ghazi Obaid Al-Sammar. The draw was held
under the supervision of the Ministry of Trade and
Industry.   

NBK re-launched Al-Jawhara account offering cus-
tomers more chances to win bigger prizes; KD 5,000
weekly, KD 125,000 monthly and a grand prize of KD
250,000 quarterly draw. 

Al-Jawhara account offers numerous benefits to
NBK customers. Not only is it an interest-free account
with regular deposit and withdrawal privileges, but
also entitles account holders to enter the weekly,
monthly and quarterly Al-Jawhara draws. Each KD 50
in an Al-Jawhara account entitles the customer to
one chance in any of the draws. 

Ghazi Al-Sammar, the winner of May’s KD 125,000
draw expressed his happiness in winning Al-Jawhara
monthly prize. “Winning KD 125,000 came as a com-
plete surprise. I truly thank NBK for its great services
and offers and for always being number one in the
market,” he said.

All prizes are automatically credited to the win-
ners’ accounts the day after the draw. The more mon-
ey held in your Al-Jawhara account, the greater your
chances of winning. Al-Jawhara accounts are avail-
able to both Kuwaitis and Expats and can be opened
at any one of NBK’s branches around Kuwait. 

NBK pioneered many firsts in both the local and
regional markets by offering innovative products and
value added services. 
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DUBAI, U.A.E : Emirates, a global connector of people and places will
expand its A380 network to 28 destinations, when it launches a daily
A380 service to Mumbai International Airport on 21st July.

EK 500 and EK 501 between Dubai and Mumbai will be up-scaled
to a three-class A380 aircraft, representing with a capacity increase of
2,127 seats per week in each direction. This offers passengers flying to
India from key destinations in North America and Europe the chance
to experience Emirates’ hugely popular flagship aircraft on this route.  

In addition, Emirates will deploy larger Boeing 777 aircraft to Delhi
and Hyderabad to serve growing demand. Delhi will have 980 addi-
tional one-way weekly seats while Hyderabad will increase its capacity
to add 672 one-way weekly seats. 

A combined total of 3,779 one-way weekly seats will be deployed
on Mumbai, Delhi, and Hyderabad through these aircraft upgrades.
This follows the recent bilateral discussions between the governments
of Dubai and India, which provided a phased increase of 11,000 seats
for Dubai carriers. “Air transport is an important economic driver. It
facilitates trade and tourism, and has a multiplier effect through direct
and indirect job creation. Emirates has been serving India since our
founding year in 1985, and it is our largest market today which we

serve with 185 flights each week. We look forward to working with the
new Government in India to grow India’s economy through enhanced
aviation connectivity and to realize India’s ambition to grow its inter-
national aviation market to 85 million passengers by 2020,” said
Ahmed Khoory, Emirates’ Senior Vice President, Commercial
Operations- West Asia & Indian Ocean.

India’s National Council of Applied Economic Research (NCAER)
recently modelled the impact of Emirates up-gauging daily services to
Mumbai from Boeing 777s to an Airbus A380. The annual incremental
economic benefit from up-gauging one service is US$8.3 million in
additional GDP per return flight and the creation and support of over
1,000 jobs.

The Emirates A380 operating on the Mumbai route will feature 14
private First Class suites, 76 Business Class lie-flat seats and a spacious
cabin for 399 Economy Class passengers.

On board, passengers can experience a range of unique facilities in
all cabins - from the famous Shower Spas in First Class, to the A380
Onboard Lounge where passengers in the premium cabins can relax in
a social environment during the flight; as well as 11.4” touch screen
LED personal TVs.
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Emirates ups services to India
A380 service to Mumbai, Boeing 777s for Delhi and Hyderabad 


