
W H AT ’ S  ON
TUESDAY, JULY 22, 2014

The Kuwait chapter of the IAA announced its new
board members, after an election, which was held at
the Banquet Hall of Holiday Inn Salmiya on 15th July,

2014.
Walid Kanafani, the President of IAA - Kuwait chapter

and all board members welcomed the members who
attended the election. Adnan al Rashed was invited to
attend the event as IAA Honorable guest.  Kanafani wel-
comed all members, reviewed the works of the past two
years, its various activities and important achievements. He
emphasized that all work done, was the efforts of the entire
team and he was very proud to say, that the Kuwait chapter
has a very good position among the other chapters in the
world.

During the past 2 years, Kuwait chapter managed to par-
ticipate in many workshops, informative seminars on lead-
ership and grooming professionals, and was actively
involved in attending the International Congress meetings
and promoted Kuwait by sending representative from
Kuwait to be a part of the conference and share in its vari-
ous activities.

Al Rashed thanked the audience and Kanafani, for his
invitation to attend this event and also reflected the first
time he was approached by Kuwait Journalist Association
to help in the possibility of creating the IAA Kuwait Chapter
under the umbrella of Kuwait Journalist Association. Then,
he thought, it would be short lived and they would soon
forget the idea, but he stated, ‘Let me tell you, that I am very
proud of their work, initiatives and their sincere commit-
ment and excellent performance & cooperation towards
the IAA Kuwait Chapter.  I personally, admire their hard
work and applaud them for whatever they have managed
and wish all the best for the voting and the new members.

Kanafani, thanked Al Rashed and gifted him a plaque for
his continuous encouragement and support.  He also
thanked Ahmed Behbehani the Chairman of Kuwait
Journalist Association for his relentless support.

Kanafani, announced the names of the six outgoing
members of the previous team who were listed on the bal-
lot to extend their tenure and also the names of the new
members who expressed their intention to serve the associ-
ation by joining in the ballot.

After the ballots were cast, five members were re-elect-
ed from the previous board and 3 new elected members
joined the board. The names of the new team for the work-
ing tenure from 2014 to 2016 are as: 

* Walid Kanafani - President
* Iqbal Al Haddad - Vice President
* Adnan Saad - General Secretary
* Bassam Gharayeb - Treasurer
* Marwan Farah - Board Member
* Sami Hanna - Board Member
* Elie Farah - Board Member
In his address to the media, after the elections, the

President Elect, Walid Kanafani, reiterated, that as President

of the IAA - Kuwait Chapter, he is aware that this is not just a
title, but comes with a huge responsibility which in turn
demands total dedication of his time to serve the associa-
tion to the best of his ability for the next two years. He
added that he was honoured and elated to be entrusted
with this responsibility.

He noted, that the results of the elections have shown
that, there is a big  irony among the membership, pointing
out that the seven board members elected, are exactly the
same as the previous term, ‘ so with that equation, it is easy
to interact and find solution, as there is good coordination
and mutual understanding among the board and this will
assist in smoothly completing the works undertaken in the
previous years and also plan a lot of more interesting and
fruitful assignment for the coming years, which will uplift
the superiority and professionalism of this industry.

As known, that the role of the IAA is to monitor and
assist the Advertising industry to ensure that there is har-
mony and coordination between the media and other
economic sectors.  We have a lot of new projects, which
will be very soon activated on the appointment of the
new team.

The President - elect, noted that since IAA is well repre-
sented in Dubai, through their successful entities such as
Dubai Lynx and others, Kuwait team will be working in
close coordination with these entities for the benefit of
the industry, adding that cooperation will enhance profes-
sionalism of practitioners through regular visits by speak-
ers and orators with the industry. Besides, there are plans
for many conferences and educational programmes, to

ensure that every single member of the IAA is benefitted.
He emphasized that, the main objective of the associa-

tion is to increase the membership in the chapter, through
visits to all agencies and clients, as well as media houses
to inform them more about the association, its role in the
industry and invite them to be a part of this association.
Media practitioners will also be kept updated on all activi-
ties and future plans within the organization.

Stressing on the open-door policy of the new board,
Kanafani disclosed, that the membership hopes to fully
support every member, and at the same time, assuring all
members that there are always available, for any informa-
tion or queries, needed from and about the association.
Suggestions, are also welcomed. We are always ready to
listen and work hard to make everything more profession-
ally right within the advertising industry.

Referring to the priority projects on the agenda of the
new board within the two year period,  Kanafani, stated,
that on the top of the board list, is to get in touch with the
most important sectors, writers, readers and others mem-
bers of the media fraternity who have accomplished
themselves in the media arena, to get them to visit Kuwait
and share their experiences. This can only happen, with
the support and coordination with the other Middle East
and GCC chapters of the association, who will be more
than cooperative to share their experiences for the benefit
of the Kuwait chapter.

With regards, to the importance of the IAA, in the field
of advertising and media relations, the Kuwait Chapter
President elect, stated, that though the association is

worldwide, one available in every country, each one is
unique and differs from the other, due to its socio-eco-
nomic and geo-political circumstances prevailing in every
country.  While, some chapters may have all the essential
tools to function with the right parameters to achieve
their objectives, others fall short of tools to function and
meet their set objectives.

The Ad Eaters project is one of the oldest projects to be
revived, among the many events on the new Board’s agen-
da. It may not be directly choreographed by the IAA, but
the association could be one of the main sponsors. For any
project, that stands to benefit the industry, be it market-
ing, public relations or any other project, if the association
is not the primary organizer, it should be one of the main
sponsors. As, to the next step after the election,  Kanafani
said that the IAA Board meets weekly to discuss all future
plans, as well as, on-going projects.

All corporations involved in marketing communica-
tions need a pro-active partner and advocate for freedom
of commercial speech.  The IAA is a one-of-a-kind strategic
partnership which champions the interests of all the disci-
plines across the spectrum of marketing communications
from advertisers to media companies, agencies to market-
ing companies and agencies as well as individual practi-
tioners.

With over 4,000 individual members, in over 70 coun-
tries, IAA has become a brand champion, allowing the
industry to flourish without unwarranted restrictions.  This
impressive international network encompasses corporate
members, as well as institutions and associations.
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