
W H AT ’ S  ON
WEDNESDAY, JULY 2, 2014

Wishing you a
day that is as
special in

every way as you are.
Happy birthday Jong
Simbol greetings
coming from your
DINALITS  and MAR-
CO VINCENT family
and friends.( July 1,
2014 )

Greetings With the kick-off of the World Cup 2014 in Brazil, a
number of activities are being held at The
Avenues in collaboration with renowned brands

located at SoKu between June 12 and July 13.
These activities are part of a series of summer activities

that The Avenues is organizing with different stores and
brands in SoKu, including sports and electronic brands. All
of this is being brought to the visitors of The Avenues in a
festive sports atmosphere, in conjunction with the World
Cup that is currently taking place in Brazil.

The activities included the distribution of match timeta-
bles at the customer service desks, with personnel wearing
the jerseys of the teams competing for the Cup. Across
SoKu, visitors can see the flags of the countries plating in
the football tournament and the logos of the stores that are
sponsoring the event. Radio contests are also being held
for two weeks, with a wide range of prizes provided by the
sponsors.

On its part, the management of The Avenues expressed
its keenness to celebrate events in cooperation with the
stores under its roof, as well as encouraging stores to hold
their own events in order to make the shopping experience
at The Avenues an ideal one for every member of the fami-
ly. The stores sponsoring the World Cup celebration event
are Adidas, Nike, Soccer Scene, Nutrishop, Piel de Toro,
Samsung and Yamaha.

Influenced by New York’s bohemian Soho district, SoKu
is an acronym for the “South of Kuwait”. SoKu offers an icon-
ic urban shopping experience that attracts Kuwait’s youth,
and the district is perfectly poised to house leading youth
brands. SoKu is located on two separate streets and its two
floors offer young people the ultimate place to hang out
with their friends at the restaurants and cafes in the district,
as well as in the open courtyards. LED lights are embedded
in the floors, lighting up in different colors in a reflection of
the youthful spirit of the district.

World Cup activities at The Avenues

The brand new mega campaign of BEC Exchange was inaugurated by  Mathews Varughese, Acting
General Manager of BEC Exchange. Starting from June 22 and running until October 11, every
customer that makes a transaction from any BEC branch will be automatically entered into the

campaign with a chance to drive away in a BMW 316i. Customers will also have the chance to win one
of 3 x Toyota Yaris’ and one of thirty pieces gold bars.

The Government of India has decided to hold the
next Pravasi Bhartiya Divas (PBD-2015) at
Mahatma Mandir, Gandhinagar, Gujarat in

January 2015.
The effort would be to have more meaningful and

interactive sessions that would address the issues and
concerns of the overseas Indian community effective-
ly. Since 2015 marks the hundredth anniversary of the
return of the greatest “Pravasi”of all, Mahatma Gandhi

from South Africa, it is desired that PBD-2015 would
be celebrated in a grand way. 

The detailed programme of PBD-2015 is being pre-
pared and will be uploaded on the Embassy’s Website
in due course.

More detailed information on Pravasi Bhartiya
Divas (PBD-2015) can be accessed at the Ministry of
Overseas India Affairs’ website
(http://www.moia.gov.in). 

Indian Institute of Management Ahmedabad
(IIMA)’s Post-Graduate Programme in
Management for Executives (PGPX) has been

empaneled in the Govt of India’s Indian Technical
and Economic Cooperation’ (ITEC) Scholarship
Programme under which international candidates
from 141 ITEC Partner Countries would be eligible
for full scholarship from the Department of
Programme Administration (DPA), Ministry of
External Affairs (MEA), Govt of India. The ITEC pro-
gramme was initiated in 1964 and has generated
immense goodwill and substantive cooperation

among the developing countries. 
As per the details mentioned on the ITEC website,

international students who qualify and are admitted
to the scholarship programmes/courses (as per the
concerned institution’s admission process) would be
eligible for a return air-fare, full programme fee,
monthly subsistence allowance, a stationery
allowance and allowance for traveling in India.
However, the International Immersion Programme
component of the PGPX is not sponsored for which
the student may have to spend from own pocket or
undertake any substitute credit at IIMA.

For candidates applying for the PGPX at IIMA, the
candidate will have to first apply for the ITEC
Scholarship through the Indian Embassy/Mission
Office in his/her country. Simultaneously he/she will
have to apply for the PGPX programme and get
admitted by following IIMA’s admission process.
IIMA is India’s premiere management Institute set
up in 1961 through a ‘Public-Private-Partnership’
between the Govt. of India, Govt. of Gujarat State,
Philanthropic Industrialists of Ahmedabad, Harvard
University and Ford Foundation.  PGPX is a one year
full time residential programme for executives with

substantial work experience leading to a One Year
Post-Graduate Diploma in Management for
Executives. PGPX was launched in 2006 and applica-
tions for the 10th batch starting April 2015 is cur-
rently on. Application window will close at 6:00 pm
IST on Aug 11 . (Early bird discount in application
fees ends at 6:00 pm IST on July 28) The ‘Must Read’
section on the PGPX’s home page gives all informa-
tion concerning IIMA, PGPX, Placements/Career
Services, Application Criteria and Process, Admission
Criteria and Process and Post-Admission related
process.

The “Hakawati” series is back for
a second consecutive year, pre-
sented by McDonald’s Kuwait

throughout the Holy Month of
Ramadan. The televised series follows
main character, storyteller Abou
Saleem The Hakawati, as he tells a
new story each day to bring families
together with tales that reflect the
virtues of the holy month, foster a
life-long love of reading, and teach
valuable lessons to children.

The “Hakawati” program by
McDonald’s Kuwait hopes to actively
engage the community, encouraging
children and their family members to
take part in fun but still educational
activities. Throughout the program,
kids will be able to learn more about
the age-old Arabic tradition of the
“Hakawati” (the storyteller), as they
listen to his entertaining and engag-
ing stories full of valuable life-
lessons. The show also hopes to
encourage children to read more and
to better appreciate the power of a
good story. The program will air in
two minutes episodes every evening
before Iftar and will be depicting 15
individual stories throughout the
Holy Month, all told in Classical
Arabic dialect.

“Hakawati” will be airing on satel-
lite channels Al-Watan, Al-Rai and
MBC 1. It will also be made available
to all online users through Shahid.net
and McDonaldsArabia.com, as well as
on the McDonald’s Arabia Facebook
page and YouTube channel. 

“”Hakawati”, is a truly unique

Ramadan experience that
McDonald’s is presenting to the pub-
lic with the aim of bringing families
together through a shared love of
reading”, said Sherif Coutry Director
of Marketing at McDonald’s
Kuwait.”The series will not only enter-
tain but also prove educational,
instilling positive values in our chil-
dren. In addition to that, all
McDonald’s branches in Kuwait will

have a reading corner during the
whole month.” 

Coutry further added. “We are also
proud to have our McDonald’s
ambassador of goodwill, Ronald
McDonald, play a big part in our ini-
tiatives of giving during Ramadan; as
he will be visiting hospitals and chil-
dren associations across Kuwait in
the hopes of drawing a smile on the
faces of children in Kuwait.” 

McDonald’s presents

‘Hakawati’ series

Pravasi Bhartiya Divas

Govt of India sponsors International Diversity at IIMA programme

Consular hours

The consular section at the Embassy of Canada in
Kuwait will be introducing temporary service times
for consular services as of June 22, 2014. Until further

notice the service hours will be: Sunday, Monday and
Wednesday from 9am to 11am. Reminder: Payment for all
consular services is by credit card only. 

Burgan Bank Ramadan timing

Burgan Bank announced yesterday its new branch timings
which will be applicable all throughout the holy month of
Ramadan. All Burgan Bank branches will commence work in

one shift from 10 am to 1:30 pm. Additionally, the Airport branch will
be open in the mornings from 10:00 am to 3:30 pm and in the
evenings from 9:30 pm to 11:30pm.

For more information on any products or services, customers are
required to contact Burgan Bank’s call center 1804080 during the
holiday. On this occasion, Burgan Bank extends its best wishes to
everyone during the Holy month of Ramadan.


