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SAN FRANCISCO: Apple gobbled up $14
billion worth of its shares in the two
weeks after earnings figures disappointed
the market, chief executive Tim Cook said
in an interview published.

Cook told The Wall Street Journal that
the maker of iPads, iPhones, iPods and
Macintosh computers was “surprised” by
a drop in share price triggered by the
quarter results and wanted to be “oppor-
tunistic.” Including the shares bought
after the release of earnings results on
January 27, California-based Apple has
bought back more than $40 billion worth
of its stock, according to the Journal.

Record iPhone and iPad sales pushed

Apple quarterly revenue to a new high
but shares tumbled over concerns of
weaker profits ahead in fierce mobile
gadget markets.

The tech giant reported net income of
$13.1 billion on revenue of $57.6 billion in
the quarter that ended December 28,
helped by selling 51 million iPhones. The
profit was the same as Apple reported in
the same quarter a year earlier when its
revenue was $54.5 billion.

The stock buyback was said to be part
of a previously announced plan by Apple
to return $100 billion to investors, with
$60 billion of that involving repurchase of
shares. Apple shares were up to $512.51 at

the close of the trading day on Thursday.
Cook said the move indicated that Apple
is betting on itself. Activist investor Carl
Icahn is also apparently betting on Apple.
He fired off word a day after the compa-
ny’s latest earnings release saying that he
beefed up his Apple stock holdings by a
half-billion dollars as the share price
dipped. Apple shares were down about
eight percent the day after release of the
quarterly earnings report. Icahn has put
out word that he has invested some $3 bil-
lion or more in Apple, and claimed the
tech giant is “doing a disservice to share-
holders” by not increasing its share buy-
back. — AFP
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Earnings figures disappoint market

BEIJING: A man holds his mobile phone as he walks past a
Lenovo shop in Beijing. Google Inc has bought a 5.9 per-
cent stake in China’s Lenovo Group for $750 million. — AP

MOUNTAIN VIEW, California: Google is
introducing a videoconferencing tool
designed to make it easier and less
expensive to hold face-to-face business
meetings even if the participants are scat-
tered in different locations. The device,
called “Chromebox For Meetings,” goes
on sale for $999 Thursday in the US and
will be available in the coming weeks in
Canada, the United Kingdom, Japan,
Spain, France, Australia and New Zealand.

The $999 price includes technology
support for the first year. Customers
needing support after that will have to
pay $250 annually. Chromebox For
Meetings is being sold by Dell Inc.,
Hewlett-Packard Co. and AsusTek
Computer Inc, all of which already sell an
assortment of gear to corporate cus-
tomers and government agencies.
Google Inc said the box contains every-
thing needed to set up a videoconferenc-
ing system that can connect people in up
to 15 different locations. The company
said someone simply needs to connect

the device to a display screen and follow
the instructions step by step. The video-
conferencing kit relies on several existing
Google products: the Chrome operating
system based on the eponymous Web
browser; the technology running
Google’s free Hangouts video chat sys-
tem; and a suite of applications that the
company has been selling to businesses
for several years.

Most of Google’s previous forays in
corporate markets have been aimed at
competing with Microsoft Corp’s Office
software and Windows operating system.

With the expansion into business video-
conferencing, Google is attacking prod-
ucts made by Cisco Systems Inc. and
Polycom Inc. The introduction of the new
Chromebox also underscores Google’s
commitment to continue  stamping its
brand on a variety of gadgets, just a week
after announcing plans to sell its Motorola
Mobility smartphone business to Lenovo
Group Ltd. for $2.9 billion. Google bought
Motorola in 2012 with aspirations of
building it into an influential player in the
growing smartphone maker, but the deal
turned into an expensive mistake. — AP

Google unveils box for
business videoconferences

HONG KONG:  Google bought a 5.94 percent stake in Lenovo
for $750 million on the same day it agreed to sell handset
maker Motorola to the Chinese technology giant, a report said
yesterday. The US Internet firm acquired 618.3 million shares
in the PC maker at $1.213 each when Lenovo bought
Motorola for $2.91 billion last Thursday, according to Dow
Jones Newswires. The deal provides Lenovo with footholds in
smartphone and tablet markets where it is eager to gain trac-
tion.

It also came just a week after the Chinese firm said it will
buy IBM’s low-end server business for $2.3 billion, giving it a
platform to compete in that sector with US giants Dell and
Hewlett-Packard. However, Lenovo’s Hong Kong-listed shares
lost almost a quarter of their value in two days after the
Motorola news, with traders worried the technology giant had
bitten off more than it could chew by buying the unprofitable
handset maker. The firm closed 1.32 percent higher at
HK$8.42 ($1.09) yesterday. — AFP
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conference room
SAN FRANCISCO: Google took aim at office meeting
rooms with the release of a Chromebox for  videoconfer-
encing. “These days, we often connect with each other
from far-flung locations, coordinating time zones and
dialing into conference calls from our phones,” product
management vice president Caesar Sengupta said in a
blog post.

“Meetings need to catch up with the way we work-
they need to be face-to-face, easier to join, and available
from anywhere and any device.” Chromebox-for-meet-
ings is available in the US at a starting price of $999 and
is to be released later this year in Australia, Britain,
Canada, France, Japan, New Zealand,  and Spain. 

The first model box  comes with a high-definition
camera and a speaker with a microphone. A monitor
must be provided. There is an annual management fee
of $250 for the videoconferencing setup. As many as 15
people can take part in a Chromebox video conference
using smartphones, tablets, laptops or other Internet
linked computers.

Google has been working to expand its business
beyond online search and into businesses with a pro-
ductivity and collaboration software offered as services
in the Internet cloud.

The California technology titan also continues to pro-
mote Chrome-powered boxes and laptops that push
computing power to servers in Google data centers.

Google introduced the first Chromebook in mid-2010
in a challenge to Windows operating software at the
heart of Microsoft’s empire. The array of Chromebook
makers has grown to include Acer,  Asus,  Lenovo,
Samsung and Hewlett-Packard, with many models
offered at bargain prices when compared to high-end
laptops. Shifting operating software to banks of servers
online means that Google updates programs and fends
off hackers and malicious software. — AFP

WASHINGTON: US farmers joined with the food industry Thursday
to launch a united front against labeling of genetically modified
products, amid mounting consumer pressure and an ongoing
trade dispute with China.

More than half of US states introduced bills aimed at requiring
GMO labeling last year, in a country where 80 percent of the food con-
tains ingredients that were made with genetically modified organisms.
While only two states have passed such measures, and none have yet
implemented any labeling requirements, farmers are concerned about
the prospect. “If each state had a different label requirement, our farm-
ers just couldn’t adapt to that and really economically grow safe,
affordable food,” said Ray Gaesser, president of the American Soybean
Association, which represents 600,000 US farmers.

Gaesser estimated that any new state-by-state labeling laws
would hike prices 15 to 30 percent. Stressing the lack of scientific
evidence that GMOs cause harm, Gaesser joined with corn farm-
ers, bakers, restaurants, fisheries, animal feed and grocery store
groups in forming the 30-member Coalition for Safe Affordable
Food. The umbrella group aims to “avoid unnecessary and confus-
ing 50-state patchwork of GMO labeling laws,” said Pamela Bailey,
president and CEO of the Grocery Manufacturers Association.
Instead, members are calling for a federal solution that would only

mandate GMO labeling “if the FDA, our nation’s foremost food
safety authority, determines that there is a health or safety risk,”
she told reporters. “Up until now, (the) FDA has said GMO technol-
ogy is safe and it would be misleading to mandate a label on a GM
product,” Bailey said. Recognizing that some consumers want to
know more about what is in the foods they eat, Bailey asked the
FDA “to outline clear labeling standards that companies can use
voluntarily.”

China blockade 
Corn, soybeans and sugar beets have been genetically modi-

fied in the United States for many years, and farmers say these
altered seeds are more resilient against pests and harsh weather.
Wheat is the only major crop that has not gained approval for
genetic modification, as the prospect of GMO wheat faces resist-
ance from foreign exporters, particularly in Asia.

When it comes to corn, which is typically accepted abroad in
GMO form, an ongoing dispute with China remains unresolved
and is dampening global trade. China has blocked or canceled
hundreds of thousands of tons of a certain strain of GMO corn pro-
duced in the United States since late last year, according to the US
Department of Agriculture. —AFP
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