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SAN FRANCISCO: California consumer protec-
tion officials are threatening to close a number of
fast-paced, fast-growing computer coding boot
camps that train people to work in the technology
industry, saying they failed to get licensed as pri-
vate schools before they started accepting stu-
dents. The Bureau for Private Postsecondary
Education issued citation letters this month to at
least six computer-programming academies in
the San Francisco Bay Area, according to Dev
Bootcamp co-founder Shereef Bishay, whose 2-
year-old, nine-week program is the oldest of the
group. The letters order the schools to immedi-
ately stop enrolling students and to issue refunds
to past students until they receive approval to
operate.

The schools could be fined $50,000 if they fail
to comply, according to the orders, which first
were reported by the online news site Venture
Beat.

Bishay said his company is eager to satisfy the
state and already has submitted a lengthy appli-
cation outlining the $12,000-a-session boot
camp’s curriculum, completion rate, testing meth-
ods and other details. But with 60 people now tak-
ing classes and hundreds more signed up
through mid-summer, suspending the program
while awaiting word from the postsecondary edu-
cation bureau is unfeasible, he said.

“A big problem for us is it’s such a huge life
commitment. Our students, they quit jobs, they
rearrange their lives around this, so shutting
down would be catastrophic,” he said. “Our busi-
nesses might survive it, but it would definitely be
catastrophic for the students.”

Stern language 
California Department of Consumer Affairs

spokesman Russ Heimerich said that as educa-
tional institutions that charge “a fairly hefty chunk
of money” and are not operated by religious
organizations or accredited by another agency,
the coding boot camps clearly fall under the regu-
latory authority of the Bureau for Private
Postsecondary Education, which oversees about
1,400 career schools and for-profit colleges.

“We did discover that these organizations
existed, we looked into it, we found that, yeah,
based on what they are doing and how they are

doing it, they are not exempt from the law,”
Heimerich said.

He added, however, that the stern language in
the cease-and-desist letters was designed primari-
ly to get the operators’ attention and that it was
unlikely the bureau would be moving to shut
them down as long as they made a good-faith
effort to come into compliance. “We are trying to
get them to become licensed,” Heimerich said,
adding that the agency has not received any com-
plaints about the boot camps and learned about
them from a staff investigator who saw them
mentioned on a technology blog. “So if they are
doing that, they fall to the bottom or close to the
bottom of our enforcement priorities because
there are many more serious threats to student
consumers.”

Change in curricula 
The bureau assesses schools it regulates $1 per

student, money that goes into a fund that helps
reimburse students who paid to attend a school
that is shuttered by the state or goes out of busi-
ness. If their operating applications are approved,
the boot camps would not have to immediately
pay the assessment because the fund currently
has the $2.5 million balance authorized under
California law, he said.

Bishay said he and his competitors met
Wednesday to talk about how to deal with the
state’s threat and agreed to welcome state over-
sight. When Dev Bootcamp was launched, he
thought of it as an apprenticeship program, not
an educational enterprise, and there are aspects
of his business, which receives no government
funding or student financial aid, that do not fit
neatly within state regulations.

For example, the state also requires schools to
seek approval for every change in their curricula, a
potential problem in an industry where change
happens quickly. The bureau also requires instruc-
tors at private academies to hold bachelor’s
degrees and three years’ teaching experience.
One of his best instructors, an experienced engi-
neer, has neither, Bishay said.

“If you are getting a 95 percent job placement
rate, do you really care if the teacher has a diplo-
ma?” he said. “It hurts us to even have the ques-
tion be out there unresolved.” —- AP
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SAN FRANCISCO: Student David Wen works during a class at Dev Bootcamp in San
Francisco. California consumer protection officials are threatening to close a group of
computer coding boot camps that train people to work in the technology industry, saying
they failed to get licensed as private schools before they started accepting students. — AP

BANGALORE: A bust of Star Wars film character Yoda is seen printed on a portable 3D
printer during the Pravega 2014 science and technology festival at the Indian Institute of
Science in Bangalore yesterday. The inaugural event, aimed at celebrating science and
innvation with fun, will be held annually. — AFP

SAN FRANCISCO: An expensive mistake by
Google could turn into a golden opportunity
for China’s Lenovo Group as it expands
beyond its success in the personal computer
industry. Google is ridding itself of a financial
headache by selling Motorola Mobility’s
smartphone business to Lenovo for $2.9 bil-
lion. The deal announced late Wednesday
comes less than two years after Google
bought Motorola Mobility for $12.4 billion in
the biggest acquisition of Google’s 15-year
history.

While Google Inc. is backpedaling, Lenovo
Group Ltd. is gearing up for a major expan-
sion. Already the world’s largest PC maker,
Lenovo is now determined to become a big-
ger player in smartphones as more people
rely on them instead of laptop and desktop
computers to go online.

Lenovo already is among the smartphone
leaders in its home country, but it has been
looking for ways to expand its presence in
other markets, especially the U.S. and Latin
America. The company had been rumored to
be among the prospective buyers for
BlackBerry Ltd. when that troubled smart-
phone maker was mulling a sale last year.

“We will be going from an emerging-mar-
ket player to a worldwide player in smart-
phones,” Lenovo CEO Yang Yuanqing said in
an interview with The Associated Press.

This marks Lenovo’s second high-profile
deal this month. The company announced
plans last week to buy a major piece of IBM
Corp.’s computer server business for $2.3 bil-
lion.

Legal protection 
For Google, the sale is a tacit admission

that a company that prides itself on employ-
ing some of the world’s smartest people mis-
calculated how much Motorola was worth.

Google previously recovered some of the
money that it spent on Motorola by selling its
set-top operations last year to Arris Group Inc.

for $2.35 billion.
And Google is holding on to most of

Motorola’s more than 20,000 mobile patents,
providing Google with legal protection for its
widely used Android software for smart-
phones and tablet computers. Gaining con-
trol of Motorola’s patents was the main rea-
son Google was willing to pay so much for a
smartphone maker that was already losing
money and market share.

The Motorola patents were valued at $5.5
billion at the time Google took over, accord-
ing to regulatory filings.

Factoring all that, there’s a gap of roughly
$1.65 billion between what Google paid for
Motorola and what Google is getting from its
sales to Arris and Lenovo, plus the original
value of the patents. What’s not known is the
value of the patents Google is keeping, as
Lenovo is picking up about 2,000 Motorola
patents in addition to the phone manufactur-
ing operations.

Product line 
It’s also unclear if Google will have to

absorb a charge to account for its apparent
miscalculation of Motorola Mobility’s value.
The Mountain View, Calif., company may
address the issue when it announces its
fourth-quarter earnings after the market clos-
es Thursday.

Most investors viewed Motorola as an
unnecessary drain on Google’s profit, a per-
spective that was reflected by Wall Street’s
reaction to the sale. Google’s stock gained
$33.04, or 3 percent, to $1,139.96 in midday
trading Thursday.

A cellphone pioneer, Motorola Mobility
had its last big hit with the Razr flip phone,
which came out in 2004. Its product line
became outmoded after Apple Inc. released
the iPhone in 2007, unleashing a new era of
touch-screen phones. Motorola hasn’t been
able to catch up yet, even as last summer’s
Moto X received positive reviews. —- AP
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