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Google share surge boosted by earnings
Google poised to execute long-delayed stock split

SAN FRANCISCO: Google shares marched upward
on Thursday as earnings figures showed the
Internet search titan remains a cash machine even
as lifestyles shift to mobile gadgets. “It is really
about living with the user-supporting users across
all the day whether on a TV, mobile phone, desk-
top, wearable (computers),” Google chief business
officer Nikesh Arora said during an earnings call.
“That is really the aim we are shooting for.” Google
reported that profit in the closing quarter of last
year climbed to $3.38 billion on rising ad revenue
from around the world.

“We ended 2013 with another great quarter of
momentum and growth,” Google chief Larry Page
said in the earnings release. Google also declared it
would pay a dividend in the form of Class C stock in
an eagerly-awaited split of the high-flying stock.
Class C shares will trade under the symbol “Goog”
while Class A shares will trade as “GoogL.”

Google shares rose more than four percent in
after-market trades to $1,184.13, having closed the
day up 2.57 percent to $1,135.39 on word of its deal
to sell smartphone maker Motorola Mobility to
China-based computer titan Lenovo. Motorola was
seen by analysts as a drag on Google profit and an
irritant in its relationships with partners who crank
out smartphones or tablets powered by the
Internet giant’s Android software.

Google has agreed to sell Motorola to Lenovo
for $2.91 billion, after a lackluster two-year effort to
turn around the smartphone maker it bought for
$12.5 billion. The deal ends Google’s run as a hand-
set maker after it biggest-ever takeover, which was
finalized in 2012. It also provides Lenovo footholds
in smartphone and tablet markets where it is eager
to gain traction while acting as a peace offering to
Samsung and other partners that make devices
powered by Google-backed Android software.
Google has hardware plans that include Nest smart
home thermostats, Internet connected eyewear
called “Glass,” and making Android smartphones

and tablets with partners.
“We made great progress across a wide range of

product improvements and business goals,” Page
said of the final quarter of last year. “I’m also very
excited about improving people’s lives even more
with continued hard work on our user experiences.”
Google revenue from sales of apps, books and oth-
er digital content at its Play store for Android
devices jumped, but the California-based company
still made the bulk of its money from search-related
advertising, executives said in an earnings call.
Revenue from “click” ads was up nearly a third from
the same quarter the prior year despite the average
price paid by marketers per “click” ebbing due to a
shift to lower-cost mobile ads.

Promising products 
Chief financial officer Patrick Pichette promised

that Google will keep its feet in the consumer elec-
tronics hardware business after completing the sale
of Motorola to Lenovo. Google executives also
boasted of “great momentum” for its flagship
Nexus 5 smartphones and Chromebook computers
during the year-end holiday shopping season.
Google this month announced the purchase of
smart thermostat start-up Nest in a deal valued at
$3.2 billion.

“They’re already delivering amazing products
you can buy right now-thermostats that save ener-
gy and smoke/CO alarms that can help keep your
family safe,” Google chief executive Larry Page said
at the time.

The big-ticket buy adds smartphone-synched
thermostats to its Nexus mobile devices,
Chromecast, and the promise of releasing Google
Glass eyewear sometime this year. The move also
gets Google the talents of Nest co-founder Tony
Fadell, a former senior vice president of the Apple
division behind iPods and iPhones. Fellow Nest co-
founder Matt Rogers was a lead iPod software engi-
neer working with Fadell at Apple. —AFP

SAN FRANCISCO: In this file photo, Zynga CEO Mark Pincus speaks at a Zynga event. —AP

SAN FRANCISCO: Zynga Inc said Thursday it is buy-
ing NaturalMotion, the company behind the hit
mobile games “CSR Racing” and “Clumsy Ninja,”
while cutting 15 percent of its workforce in a turn-
around effort. The company moved up the release of
its fourth-quarter earnings results by a full week to
coincide with the announcement of the $527 million
acquisition and the job cuts. Investors sent its shares
up 62 cents, or 17 percent, to $4.18 in after-hours
trading. Zynga has been cutting jobs and posting
losses as game players increasingly turn to smart-
phones and tablets. The company’s biggest hits,

including “FarmVille” and “Mafia Wars,” have mostly
been played on desktop and laptop computers. By
buying NaturalMotion, it hopes to bolster its mobile
games as its core business deteriorates.

King.com, the maker of the popular “Candy Crush
Saga,” has replaced Zynga as the No. 1 maker of
games played on Facebook. But the company said it
plans to release “FarmVille” onto mobile devices in
the second quarter, which it expects will help it
reverse a long slide in audience and “bookings” - a
precursor to revenue - at least for the remainder of
the year. —AP

CAPE TOWN: South African policymakers have
watched in horror as the rand has plunged against the
dollar over the last year, bringing inflation and higher
interest rates, but the tourism industry is happily raking
in the extra dollars. With most sectors struggling to
grow after a 2009 recession, tourism has stood out as a
rare bright spot, as the weaker rand makes it cheaper
for visitors, mostly from Europe, to come and soak up
the African sun.

On Wednesday, hours after the rand slid to its weak-
est against the US dollar since 2008, Finance Minister
Pravin Gordhan expressed concern that the currency,
which lost a quarter of its value last year, was trading
below fair value. But he was quick to urge foreign cur-
rency earning industries such as tourism to seize the
moment.

“Our challenge is whether we have a private sector
that is agile enough to seize the opportunities present-
ed by a weaker currency and use that to their advan-
tage,” he said. The hospitality industry appears already
to be on the same page, building on the boost from the
2010 soccer World Cup and outperforming traditional
drivers of economic growth such as mining and manu-
facturing.

Tourist numbers have soared since the World Cup,
suggesting visitors are not unduly worried by media
coverage of the rapes, murders and violent township
protests that blight Africa’s biggest economy. While
firms such as carmaker BMW have abandoned plans
to increase their local presence due to unstable labour
relations, US hotel group Marriott International is pil-
ing in to a country whose stunning mountains, beach-
es and wildlife parks draw more than 9 million tourists
a year.

The New York-listed chain said last week it was buy-
ing South Africa’s Protea Hospitality for 2 billion rand
($180 million) in a deal that will make it the largest hotel
operator in the Middle East and Africa.  The investment
is the latest good news for a sector that contributed 252
billion rand - approaching 10 percent of GDP - to South
Africa’s economy in 2011, the year after the World Cup.
Mining contributes only about 6 percent to GDP.

Mandela factor
In 2012, a particularly turbulent year that included

the police killing of 34 striking platinum miners, foreign
arrivals jumped more than 10 percent to 9.2 million.
“I’m aware of South Africa’s problems - the crime, the
violence. You’d be a fool not to be,” said 29-year-old
American backpacker Jason Ashton during a visit to
Cape Town’s Table Mountain, his second trip to the
country in seven years.

“But this is still a beautiful country with a fascinating
history,” he told Reuters, gazing out towards his next
destination, Robben Island, where former president
Nelson Mandela spent a large part of his 27 years in jail
during the struggle to overturn white-minority rule.
Officials say tourist arrivals on the island have soared
since the revered statesman died in December at the
age of 95, triggering a wave of international goodwill
for the country he led as the first black president from
1994 to 1999.

Robben Island and Table Mountain have cemented
Cape Town’s position as South Africa’s undisputed
tourism capital, with visitors to the ‘Mother City’ spend-
ing 15 billion rand in 2012, up from 12.4 billion in 2009.
“Cape Town’s importance to Mandela, who made his
first address there as a free man, will doubtless draw

many visitors in the wake of his death,” the New York
Times said, placing the city at the very top of its “52
places to go in 2014” list.

“The country has transformed itself since Mandela’s
imprisonment, but there’s still much to be done.” Most
sightseers are from Britain, the United States and main-
land Europe, although the old patterns are starting to
change. “So far, the outlook for 2013/2014 is positive,
and we hope that the strong pound may bring us more
visitors from the UK this season,” said Cape Town
Tourism chief executive Enver Duminy. “But we are also
seeing an increase in visitors from emerging markets
such as Brazil, China and India.”

“Beautiful day in Cape Town”
The most dramatic shift is a tripling since 2009 in visi-

tor numbers from China, which pipped France into
fourth place last year as a source of tourists to South
Africa. Arrivals from other emerging markets are also
growing fast, in part because they withstood the global
financial and economic crisis better than the ‘old world’,
officials say.

Tourism supports one in 12 jobs in South Africa, and
the government hopes it will increase its contribution
to the economy to nearly 500 billion rand by the end of
the decade, creating 225,000 new jobs in a country
plagued by 25 percent unemployment. Hollywood
stars are helping advance that goal, with the likes of
Meryl Streep, Taylor Swift, Jeff Bridges and Katie Holmes
all joining the tourist trek to the country’s shores and
putting in a good word. “Beautiful day in Cape Town,”
Holmes posted on Twitter late last year, attaching a pic-
ture of a bright blue African summer sky. “Can’t get over
how beautiful it is here in South Africa.” —Reuters 

Weak rand shines warmly on South African tourism

Zynga buying ‘Clumsy Ninja’ 
maker, set to cut down staff


