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The French Department of FAIPS organ-
ized an educational trip to Paris for the
French students of Classes VIII, IX and X.

The tour was organized to make students to
have firsthand experience of the French cul-
ture. 63 students along with 6 teachers started
their journey on 19th of March toward this
beautiful city of Paris. The students were so
excited to embark on this trip. They bid adieu
to their parents at Kuwait Airport on 19th

morning. They landed in Paris on the same day
morning. They went to the hotel and freshened
up. They went on a cruise on the river Seine
where they got to see the lovely city in lights as
they enjoyed this one hour ride on the boat.
What a beautiful way to start their trip! 

The following day, they went to the Orsay
museum to see the beautiful impressionistic
paintings of great French painters and after
lunch, had a wonderful time at Versailles

Palace. They spent the whole afternoon admir-
ing and appreciating the architecture of the
palace and its beautiful garden. The students
then visited the Louvre museum where they
enjoyed the nice paintings and sculptures of
great artists. They were so overwhelmed to see
the Mona Lisa and the Last Supper of Da Vinci.
They had one full day for shopping. 

They shopped at Galerie Lafayette and
Printemps etc. They had an opportunity to visit

a cheese factory and got to taste one of the
best French cheeses available in the French
market. The next stop was Disneyland, Paris
where they had a lot of fun. A trip to Paris will
not be complete without a visit to the Eiffel
Tower. It was a lovely experience for each one
of them to get to the top of the tower to have a
panoramic view of the city of Paris. It was a
dream come true for many of them and a won-
derful learning experience. 

Every place that the students visited is
steeped in rich history and each place has its
history. It was exhilarating to feel being a part
of such wonderful history. With a heavy heart,
they left the beautiful city and returned to
Kuwait on 25th of March with fond memories
close to their heart. Thanks to the principal and
the management of FAIPS for giving them a
lifetime experience which they will cherish for-
ever in their lives.

FAIPS students’ Paris trip - A lifetime experience

McDonald’s continues tastes of world promotion

Lu&Lu Hypermarket, the lifestyle
shopping destination of choice
for discerning customers in

Kuwait, is set to launch a distinctive
experience for food lovers in the
country, with their ‘Taste of the World’
promotion from 23 April till 3 May. 

The 11-day festival of good food,
which will be inaugurated by
renowned Indian Master Chef
Ripudaman Handa, on 23 April at the
Hypermarket’s Al-Rai outlet, will fea-
ture cuisines and ingredients from
around the world. 

Ripudaman Handa’s passion and
love for cooking helped him win the
‘Master Chef’ title in the third season
of ‘Master Chef - Kitchen Ke Superstar’
on Star plus channel. He was the
youngest contestant on the show and
won Rs 10 million prize, along with a

chance to publish his own cookery
book; a desire he had been harboring
for long.

The promotion period will witness
several competitions that will be held
on different days at all outlets of
Lu&Lu Hypermarket, including junior
and senior chef contest, wow the
Master Chef contest, chit-chat with
Master Chef and a taste-and-win con-
test. In addition to a live-cooking
demo that will be held every day at all
three branches, the Al-Rai outlet will
witness a special cookery competition
that will start on 19 April.

During the Taste of the World festi-
val, celebrity chefs in other cuisines,
such as Arabic, Chinese, Continental,
Filipino, Japanese, Indian, Italian and
Thai, will demonstrate their cooking
dexterity and the scrumptious magic

they can conjure up using ingredients
that range from the ordinary to the
exotic.

The Taste of the World promotion
period will also witness the creation,
in association with Pizza Inn, of
‘Longest Pizza in Kuwait’ at 101
meters, as well as the making of a
record, 20 meter long pasta. Shoppers
will also have the opportunity to meet
with Master Chef Handa and to have
autographs signed by the chef. 

Taste of the World promotion is
part of Lu&Lu Hypermarket’s initiative
to continuously bring the best of the
world to their customers. In addition,
the Hypermarket provides customers
with the largest selection of high-
quality products at very affordable
prices, while displaying a wide range
of international and regional brands. 

Taste of the world at Lu&Lu Hypermarket

Kuwait National English School
in Hawally is a member of the
UNESCO Associated Schools

and is fully accredited by the Council
of International Schools (CIS), the New
England Association of Schools &
Colleges (NEASC), The British Schools
in the Middle East (BSME) and with
the British Schools Overseas (BSO)
which we are expecting the successful
report as mention by the inspection
team. One of our aims is to give the
opportunity to the most able and
dedicated students regardless of their
financial means.  In this connection,
every year Kuwait National English
School offers the Omar Al Gharabally
Scholarship to the best and brightest
students. The Scholarship is in the
memory of Omar Al Gharabally, the

son of Madame Chantal Al Gharabally,
the School Director, who was killed by
a criminal driver a few years ago. As
Omar would have said: “to be educat-
ed doesn’t mean only knowledge but
to be able to demonstrate the intelli-
gence of the mind and also the intelli-
gence of the heart”.

All of the previous holders of this
scholarship are now studying in
Universities around the world and
many have successfully joined the
work force. 

This year’s Scholarship took place
on Saturday 15th of March, 2014.
Applicants from schools across Kuwait
sat the examination in a variety of
subjects in the hope of gaining a
place. The Omar Al Gharabally
Scholarship is awarded every year to

students of exceptionally high aca-
demic ability. 

The Holders for the Prestigious
Omar Al Gharabally Scholarship for
the Academic Year 2014 - 2015 are:
Mariam ElSafty, HalvorTonsberg,
Yousef  WaleedGalaf, Pamela Nassar,
AbdelrahmanEl Safty, MalakChamkha,
Yousef M. Mekawy, Omar M. O.
Burghul, Raghda Ashraf Zaher, Adam
Tonsberg, LouzanAl Laham, QassimAli,
KenanAl Alaham, Zeinab A. Chamkha
and Farah AbuShanab.

We would like to thank all appli-
cants for participating and we look
forward to the successful candidates
making a positive contribution to
the future of Kuwait National
English School and reaching their
full potential.

KNES awards Omar Al Gharabally
scholarship to students

McDonald’s tour around the world-
continues today with the launch of
the second sandwich in its Tastes

of the World promotion - The French, back
due to popular demand. Featuring a 100%
pure Halal beef patty dipped in black pepper
sauce, garnished with slivered onions, and
Emmental cheese, on a sourdough bun. The
French will be available in all McDonald’s
restaurants across Kuwait until April 25 2014.

Sherif Coutry, Marketing Director at
McDonald’s Kuwait said:”While McDonald’s
core menu items, like our Big Mac and
McChicken sell exceptionally well,
McDonald’s devotes a significant amount of

time and effort to product development and
innovation. We are dedicated to giving our
customers complete satisfaction with the
taste that they love, which is why we’ve lis-
tened to their requests and brought The
French back for them. The French is also per-
fectly in line with the FIFA World Cup(tm)
theme of this year’s range of sandwiches,
inspired by famous football destinations
around the world. 

“We recently launched The Brazilian
which was a huge success, and we are
expecting similar results from The French - a
returning favourite from last year’s Tastes of
the World promotion.”

On the sweeter side of the menu, the lim-
ited time Red Berry Sundae is also available-
for those who want to end their meal with a
cool treat. 

McDonald’s is committed to serving the
very best, and never compromises on food
quality. All products served at all McDonald’s
restaurants in the Middle East are Halal,
inspected and approved by local authorities
and Halal officers at the countries of export,
and customs officials at the port of entry. All
meat used in McDonald’s restaurants can be
traced back to a trusted supplier that shares
its dedication to the highest quality stan-
dards.


